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Hong Kong Exchanges and Clearing Limited, The Stock Exchange of Hong Kong Limited and Hong Kong Securities Clearing Company Limited
take no responsibility for the contents of this prospectus, make no representation as to its accuracy or completeness and expressly disclaim any
liability whatsoever for any loss howsoever arising from or in reliance upon the whole or any part of the contents of this prospectus.

A copy of this prospectus, having attached thereto the documents specified in Appendix VII — “Documents Delivered to the Registrar of
Companies and Available for Inspection”, has been registered by the Registrar of Companies in Hong Kong as required by section 342C of the
Hong Kong Companies Ordinance (Chapter 32 of the Laws of Hong Kong). The Securities and Futures Commission and the Registrar of
Companies in Hong Kong take no responsibility for the contents of this prospectus or any of the other documents referred to above.

See “Risk Factors” for a discussion of certain risks that you should consider in connection with an investment in the Shares.

The Offer Price is expected to be fixed by agreement between the Joint Bookrunners (on behalf of the Underwriters) and us on the Price
Determination Date which is expected to be on or before June 23, 2011 and, in any event, not later than June 27, 2011. The Offer Price will not
be more than HK$3.50 and is currently expected not to be less than HK$2.62 per Offer Share. If, for any reason, the Offer Price is not agreed
by June 27, 2011 between the Joint Bookrunners (on behalf of the Underwriters) and us, the Global Offering will not proceed and will lapse.

The Joint Bookrunners (on behalf of the Underwriters) may reduce the indicative Offer Price range and/or the number of Hong Kong
Offer Shares stated in this prospectus at any time prior to the morning of the last day for lodging applications under the Hong Kong Public
Offer. In the case of such reduction, notice of the reduction in the indicative Offer Price range and/or the number of Hong Kong Offer
Shares will be published in the South China Morning Post (in English) and the Hong Kong Economic Times (in Chinese), and will be posted
on the website of the Hong Kong Stock Exchange (www.hkexnews.hk) and to the website of our Company (www.5100.net) as soon as
practicable following the decision to make such reducfion, and in any event not later than the morning of the day which is the last day
for lodging applications under the Hong Kong Public Offer. Further details are set out in the sections headed “Structure and Conditions
of the Global Offering” and “How to Apply for Hong Kong Offer Shares” in this prospectus.

Prospective investors of the Offer Shares should note that the Underwriters are entitled to terminate their obligations under the
Underwriting Agreements by notice in writing to our Company given by the Joint Bookrunners (on behalf of the Underwriters), upon the
occurrence of any of the events set forth in the section headed “Underwriting — Grounds for Termination” in this prospectus at any time
prior to 8:00 a.m. (Hong Kong time) on the day trading in our Shares commences on the Hong Kong Stock Exchange.

The Offer Shares have not been and will not be registered under the Securities Act and may only be offered, sold, pledged or transferred outside
the United States in accordance with Rule 903 or Rule 904 of Regulation S.

June 20, 2011



EXPECTED TIMETABLE®

Application lists open® . .. ... ... ... 11:45 a.m. on June 23, 2011

Latest time for lodging WHITE and YELLOW
Application Forms . . ... ... . . L 12:00 noon on June 23, 2011

Latest time to complete electronic applications
under White Form eIPO service through
the designated website www.eipo.com.hk @ . ... .. .. ... .. . . .. . 11.30 a.m. on June 23, 2011

Latest time to complete payment of White Form eIPO
applications by effecting internet banking
transfer(s) or PPS payment transfer(s) ... .................... 12:00 noon on June 23, 2011

Latest time to give electronic application instructions

to HKSCC 12:00 noon on June 23, 2011
Application lists close™® . ... .. ... .. ... .. ... 12:00 noon on June 23, 2011
Expected Price Determination Date® . .. June 23, 2011

Announcement of
- the Offer Price;
- the level of applications in the Hong Kong Public Offer;
- the level of indications of interest in the International Placing; and
- the basis of allotment of the Hong Kong Offer Shares to be
published in South China Morning Post (in English) and
Hong Kong Economic Times (in Chinese) on or before ................... June 29, 2011

Results of allocations in the Hong Kong Public Offer (with successful
applicants’ identification document numbers or Hong Kong business
registration numbers, where appropriate) to be available through a
variety of channels, including the websites of the Hong Kong Stock
Exchange at www.hkexnews.hk and our Company at www.5100.net

(see paragraph headed “Results of Allocations” in the section headed
“How to Apply for Hong Kong Offer Shares”) from . ......... .. ... .. ... ... June 29, 2011

Results of allocations in the Hong Kong Public Offer will be available
at www.iporesults.com.hk with a “search by ID” function .. ................. June 29, 2011

Dispatch of Share certificates or deposit of the Share certificates into

CCASS on or before ® . . .. June 29, 2011
Dispatch of White Form e-Refund payment instructions/refund cheques

on or before® . . . June 29, 2011
Dealings in the Shares on the Main Board to commence on . ................... June 30, 2011
1. All times and dates refer to Hong Kong local time and dates except otherwise stated. Details of the structure of the Global

Offering, including its conditions, are set forth in the section headed “Structure and Conditions of the Global Offering”

in this prospectus.
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If there is a “black” rainstorm warning or a tropical cyclone warning signal number 8 or above in force in Hong Kong
at any time between 9:00 a.m. and 12:00 noon on June 23, 2011, the application lists will not open or close on that day.
Further information is set forth in the section headed “How to Apply for Hong Kong Offer Shares — Effect of bad
weather conditions on the opening of the application lists” in this prospectus.

You will not be permitted to submit your application through the designated website at www.eipo.com.hk after 11:30
a.m. on the last day for submitting applications. If you have already submitted your application and obtained an
application reference number from the designated website prior to 11:30 a.m., you will be permitted to continue the
application process (by completing payment of application monies) until 12:00 noon on the last day for submitting

applications, when the application lists close.

Applicants who apply for Hong Kong Offer Shares by giving electronic application instructions to HKSCC should refer
to the section headed “How to Apply for Hong Kong Offer Shares — How to apply by giving electronic application
instructions to HKSCC” in this prospectus.

The Price Determination Date is expected to be on or around June 23, 2011 (Hong Kong time) and, in any event, not later
than June 27, 2011 (Hong Kong time). If, for any reason, the Offer Price is not agreed between the Joint Bookrunners
(on behalf of the Hong Kong Underwriters) and our Company by June 27, 2011, the Global Offering will not proceed
and will lapse.

e-Refund payment instructions/refund cheques will be issued in respect of wholly successful applications if the final
Offer Price is less than the Offer Price payable on application and wholly or partially unsuccessful applications.
Applicants who apply on WHITE Application Forms for 1,000,000 Hong Kong Offer Shares or more and have indicated
in the WHITE Application Forms that they wish to collect any refund cheque(s) (where applicable) and/or Share
certificate(s) (where applicable) in person and have provided all information required by their Application Form, may
collect their Share certificates and/or refund cheques (where applicable) in person from the Hong Kong Share Registrar
between 9:00 a.m. and 1:00 p.m. on June 29, 2011 or on the date notified by our Company as the date of
dispatch/collection of Share certificates/e-Refund payment instructions/refund cheques. In order to do so, the applicant
must complete the appropriate box on the WHITE Application Form. Applicants being individuals who opt for collection
in person must not authorize any other person to make their collection on their behalf. Applicants being corporations that
opt for collection in person must attend by their authorized representatives bearing letters of authorization from their
corporations stamped with the corporation’s chop. Both individuals and authorized representatives, as the case may be,
must produce at the time of collection evidence of identity acceptable to the Hong Kong Share Registrar. If an applicant
has opted for collection in person but does not collect the Share certificate and/or refund cheque (where applicable) by
1:00 p.m. on June 29, 2011, the Share certificate and/or refund cheque (where applicable) will be sent to the address as
it appeared on the relevant Application Form in the afternoon on the date of dispatch by ordinary post at the applicant’s

own risk.

Applicants who apply through the White Form eIPO service by paying the application monies through a single bank
account, may have e-Refund payment instructions (if any) dispatched to the application payment account. Applicants who
apply through the White Form eIPO service by paying the application monies through multiple bank accounts, may have
refund cheque(s) sent to the address specified in their application instructions to the designated White Form eIPO
Service Provider by ordinary post and at their own risk.

Applicants who apply on YELLOW Application Forms for 1,000,000 Hong Kong Offer Shares or more and have
indicated in the YELLOW Application Forms that they wish to collect any refund cheque(s) (where applicable) in person
and have provided all information required by their Application Form, may collect their refund cheques (where
applicable) in person from the Hong Kong Share Registrar between 9:00 a.m. and 1:00 p.m. on June 29, 2011 or on the
date notified by the Company as the date of dispatch/collection of e-Refund payment instructions/refund cheques. In
order to do so, the applicant must complete the appropriate box on the YELLOW Application Form. The procedure for
collection of the refund cheque (where applicable) is the same as that for WHITE Application Form applicant. Share
certificate for successful applicant using YELLOW Application Form will be deposited into CCASS for credit to the
applicant’s investor participant stock account or the stock account of the applicant’s designated CCASS Participant.
Detailed arrangements are set forth in the section headed “How to Apply for Hong Kong Offer Shares —

Dispatch/collection of Share certificates and refund monies” in this prospectus.
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Applicants who apply for 1,000,000 Hong Kong Offer Shares or more through the White Form eIPO service by
submitting an electronic application to the designated White Form eIPO Service Provider through the designated
website at www.eipo.com.hk and whose applications are wholly or partially successful, may collect Share certificate(s)
in person from our Hong Kong Share Registrar, at Shops 1712-1716, 17th Floor, Hopewell Centre, 183 Queen’s Road
East, Wanchai, Hong Kong, from 9:00 a.m. to 1:00 p.m. on Wednesday, June 29, 2011 or such other date as notified by
our Company in the newspapers as the date of dispatch/collection of Share certificates/e-Refund payment

instructions/refund cheques.

Share certificates will only become valid certificates of title provided that the Global Offering has become unconditional
in all respects and neither of the Hong Kong Underwriting Agreement nor the International Underwriting Agreement has
been terminated in accordance with its terms prior to 8:00 a.m. on the Listing Date, which is expected to be on or around
Thursday, June 30, 2011. Investors who trade Shares on the basis of publicly available allocation details prior to the

Share certificates becoming valid certificates of title do so entirely at their own risk.

For Applicants who apply for less than 1,000,000 Hong Kong Offer Shares or apply for 1,000,000 Hong Kong Offer
Shares or more but have not indicated on their Application Forms that they will collect their Share certificate and/or
refund cheques (where applicable) in person, their Share certificate and/or refund cheque (where applicable) will be sent
to the address as it appeared on the relevant Application Form on the date of dispatch by ordinary post at the applicant’s

own risk.

Our Company will not issue any temporary documents of title in respect of the Offer Shares.
Share certificates will become valid certificates of title only if the Global Offering has become
unconditional and the Underwriting Agreements have not been terminated in accordance with their

respective terms, which is expected to be not later than 8:00 a.m. (Hong Kong time) on June 30, 2011.

Prospective investors of the Offer Shares should note that the Underwriters are entitled to
terminate their obligations under the Underwriting Agreements by notice in writing to our
Company given by the Joint Bookrunners (on behalf of the Underwriters), upon the occurrence
of any of the events set forth in the section headed “Underwriting — Grounds for Termination”
in this prospectus at any time prior to 8:00 a.m. (Hong Kong time) on the day trading in our
Shares commences on the Hong Kong Stock Exchange.

— iii —
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SUMMARY

This summary aims to give you an overview of the information contained in this
prospectus. As it is a summary, it does not contain all the information that may be important
to you. You should read the whole document before you decide to invest in our Shares.

Certain industry information, including our market share data, is extracted from a
commissioned report prepared by Euromonitor International for purposes of this prospectus.
For more information, see “Industry Overview”. In addition, certain information relating to
our water source and water quality is extracted from a commissioned report prepared by
ALECTIA, which we refer to as the ALECTIA Report. ALECTIA is a leading consulting
company based in Denmark.

There are risks associated with any investment. Some of the particular risks in investing
in our Shares are set forth in the section entitled “Risk Factors” in this prospectus. You should
read that section carefully before you decide to invest in our Shares.

OVERVIEW

We produce a leading brand in the fast-growing premium bottled mineral water market in China.
We established our leading market position by executing a growth strategy that focuses on penetrating
institutional sales channels, an approach which distinguishes us from our competitors. Our targeted
institutional purchasers consist of rail transport operators, commercial banks, airlines, government
organizations and other major corporations in China which frequently have a large base of middle to
high income customers and significant bulk purchase demand for our product. We have established a
long-term strategic relationship with CRE. In addition, we have entered into sales agreements with Air
China, BP-PetroChina JV and China Post, and strategic cooperative agreements with CCBI and ICBCI
Holdings. According to Euromonitor, in 2010, retail sales volume and revenue of premium bottled
mineral water represented 7.9% and 45.3%, respectively, of the overall bottled mineral water market
in China, and our brand, “5100 Tibet Glacier Spring Water”, or “5100”, ranked first in terms of sales
volume in the premium market segment in 2010, with a market share of 28.5% in China.") The
Group’s sales volume in 2010 represented a market share of 2.2% in the overall bottled mineral water
market in China. Such sales volume in 2010 includes volume sold to CRE under a
buy-one-get-one-free arrangement entered into in 2008. Under this buy-one-get-one-free arrangement,
CRE accounted for approximately 90.9%, 89.7% and 89.5% of our sales volume in 2008, 2009 and
2010, respectively. This sales volume to CRE represented a market share of 1.1%, 1.7% and 2.0% in
the overall bottled mineral water in China in 2008, 2009 and 2010, respectively. We believe our
success in executing this strategy has helped us to rapidly gain market share, brand recognition and
secure numerous blue-chip institutional purchasers under long-term contracts. We believe that a
combination of our current leading market position, established brand, strong existing institutional
relationships and ability to develop additional institutional relationships positions us well to capitalize

on the fast-growing premium bottled mineral water market in China.

(I)  As defined by Euromonitor, premium bottled mineral water is characterized by a premium brand image and generally has

a retail price of not less than RMBS5 per 500 ml bottle.
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We have positioned our “5100” brand as a premium brand by emphasizing the uniqueness and
purity of our glacial spring mineral water, which is sourced from a unique glacial spring at 5,100
meters above sea level. Our product contains only glacial spring mineral water collected and bottled
in close proximity to the water source at the Nianqing Donggula Mountains in Tibet, one of the world’s
most remote and pristine locations, which is deep inside the mountain range without easily accessible
transportation. In addition, our water source is a natural spring, where water comes to the surface from
deep underground. These factors provide our water source with natural protection against
contamination and man-made pollution. The mineral and microelement content of our product meets
both the PRC New National Standard and European Union standards for natural mineral water and our
production process is designed to preserve the natural qualities of our water source. Since 2007, our
water source was the only water source in Tibet that was recognized by the Natural Spring Mineral
Water Committee of China Mining Confederation as one of “China’s High Quality Mineral Water
Sources”. We adhere to a strict quality control system in every stage of our operation process, from
the sourcing of the water to processing, packaging, transportation and storage, with a view to ensuring
the highest quality standards. In 2007, our “5100” brand won the Brand China Gold Spectrum Award
in the China Brand Festival.

Premium bottled mineral water is consumed primarily by middle to high income consumers and
institutional purchasers such as corporations and government organizations in China. To rapidly
penetrate the premium market segment, we have developed a growth strategy that focuses on sales to
targeted institutional purchasers. In 2007, we established a strategic relationship with CRE, which is
controlled by the MOR and acts as its procurement agent. Our relationship with CRE has enabled us
to become the supplier of bottled water to approximately 200 million passengers on high-speed and
CRH trains in China from its commencement of operations in 2007 to December 31, 2010. This
relationship has also enabled us to distribute our product throughout the MOR’s distribution network,
comprising retail outlets and restaurants in 131 train stations and 115 mid- to high-end hotels across
China operated by the MOR and its affiliates, and on board trains that make approximately 2,800 train
trips per day, as of December 31, 2010. In December 2010, we extended our contract with CRE for
an additional three years to supply a specified volume of water at a fixed price per bottle each year.
Our relationship with CRE provides us with a secure and fast-growing source of revenue, and has

helped us gain brand recognition and market leadership in a relatively short period of time.

Building on the experience of our highly successful relationship with CRE, we have entered into
sales agreements with Air China, BP-PetroChina JV and China Post, and strategic cooperative
agreements with CCBI and ICBCI Holdings. Like CRE, these institutional purchasers have significant
bulk purchase demand for premium bottled water products for distribution to their customers. For
example, Air China provides our product to their passengers as part of their in-flight service; and
BP-PetroChina JV and the other institutional purchasers provide our product as gifts to customers
under loyalty programs and also distribute our product through their extensive distribution networks.
We have also developed a water card that allows its holder to redeem and receive direct delivery of
our premium water throughout China. Our water card has enabled us to access the distribution
networks of certain institutional purchasers, such as banks and post offices, that are not traditional
distributors of consumer products. We also sell directly to government organizations and have
supplied to high profile government conferences and events, which has further enhanced our brand
image and recognition. For instance, we were the official supplier of bottled water to the ceremony
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celebrating the 60th anniversary of the founding of the People’s Republic of China in 2009 and to the
meetings of the NPC since 2007 and the CPPCC since 2008. The further development of institutional
sales channels through establishing additional strategic relationships will continue to be our primary

growth strategy in the foreseeable future.

In addition to institutional sales channels, we are also actively developing traditional retail
distribution channels which are owned by third parties. We have rapidly developed retail distribution
networks to include a wide range of retail outlets, including hotels, bars and restaurants, supermarkets
and convenience stores. As of December 31, 2010, we had a total of 2,875 points of sale for our
product, excluding the points of sale within the MOR network. Our product is available at higher-end
supermarket chains in China such as Walmart, Carrefour, Metro and Auchan, four and five star hotels,
including Shangri-la Hotels, and convenience store chains such as Lawson and Watsons. The
continued development of our traditional retail sales channels will also be an important aspect of our

growth strategy.

We have established an efficient logistics network to facilitate the nationwide delivery of our
product and the transportation of raw materials to our production sites in a timely manner. As part of
our strategic relationship with CRE, which is the largest land-based logistics services provider in
terms of network coverage in China, we have entered into arrangements to provide us with integrated
logistics solutions, including dedicated rail transportation capacity and storage centers that cover our
four major sales regions. We have also established logistics arrangements with FedEx and China Post
to achieve integrated and comprehensive delivery coverage across China. Consumers who buy our
bottled water in the form of water cards redeemable for delivery can have our bottled water delivered
to them throughout China, which is a convenient service that sets us apart from our competitors. Our
relationship with CRE and access to its logistics network, coupled with our relationships with FedEx
and China Post, has allowed us to further develop a new sales channel of home delivery, which is a

convenient service that distinguishes us from our competitors.

The PRC central government has in recent years implemented a series of policies to encourage
investment in western China and Tibet. In addition, as a major enterprise based in Tibet and employer
of ethnic Tibetans, we have gained strong support from the local government in various aspects,
including preferential tax treatments and government grants. We expect to continue to benefit from

such preferential policies and government support in the future.

Premium bottled glacial spring water is currently our only product, and we rely heavily on the
product’s brand name and our reputation to generate sales. We have grown rapidly since our inception.
In 2008, 2009 and 2010, we sold 34,417, 60,683 and 81,576 tonnes of bottled water. Our revenue has
also increased significantly from RMB119.5 million in 2008 to RMB215.8 million in 2009 and to
RMB360.5 million in 2010. We generated profit of RMB11.9 million, RMB47.4 million and
RMB115.2 million in 2008, 2009 and 2010, respectively, and our operating margin increased from
15.1% in 2008 to 25.4% in 2009 and to 37.4% in 2010.
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OUR COMPETITIVE STRENGTHS

We believe the following strengths provide us with significant competitive advantages and
position us well to capitalize on the fast-growing premium bottled mineral water market in China:

° established market leadership and brand recognition;

° strong relationships with major corporations and government institutions;

° exclusive access to a unique glacial spring mineral water source;

° efficient, integrated and comprehensive nationwide logistics network;

° comprehensive water source protection and world-class production facilities; and
° experienced management team with proven track record.

OUR STRATEGIES

We intend to further strengthen our position as the leading brand of premium bottled mineral
water in China and to become a leading global brand of premium bottled water by implementing the
following strategies:

° develop additional strategic relationships with targeted institutional purchasers;

° expand our retail distribution network;

° further enhance our brand recognition; and

° secure additional water sources and explore synergistic business opportunities.

WATER SOURCE

According to ALECTIA, an Independent Third Party company specializing in providing
consultancy services to a series of specialized competence, the maximum extractable volume of spring
water from our spring heads is approximately 1.1 million tonnes per annum, which is sufficient to
support our future production increase as we only extracted 34,434 tonnes, 63,867 tonnes and 81,431
tonnes in 2008, 2009 and 2010, respectively. Under our mining license, we are entitled to extract a
maximum of 500,000 tonnes of mineral water per year. Nevertheless, we do not foresee any difficulty
in raising the granted maximum by submitting an application to the government authorities anytime
during the validity of the mining license.

ALECTIA, with a documented quality assurance system which meets ISO 9001 relevant to
quality management systems as well as DS/EN ISO 14001/4 relevant to environment management
systems, has carried out numerous evaluation and survey projects in connection with water source
around the world. Specifically, the water supply project in the mountainous regions of Greeland is
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fairly comparable to the evaluation project in Tibet. ALECTIA has conducted field work from October
10 to October 17, 2010 at the site of our water source and production facilities, and carried out studies
including measuring pH, temperature and oxygen level of the spring. ALECTIA also examined our
transmission pipeline and water treatment facility. In connection with the estimate of maximum
extractable volume, ALECTIA, without conducting an actual measurement but relying on (i) the
Survey Report issued by the Geology and Resource Survey and Exploration Bureau of Tibet in 2002,
which conducted tests using the triangular weir method and rectangular weir method to measure the
water flow; (ii) the feasibility study by the Chengdu Engineer Design Institute in 2004, which
conducted a survey based on the decay equation of water flow, i.e., the minimum flow volume is
calculated by the Boussinesq equation in order to determine the extractable volume; (iii) the
Supplemental Survey Report issued by the Water Geology Environment Research Institute of the
National Geology Academy of China in 2006, which reiterated the survey results made in 2002 based
on the dynamic observations conducted from May 2005 to May 2006; and (iv) the Volume Survey
Report issued by the Beijing Institute of Geological Engineering in June 2011, which conducted test
using the triangular weir method to measure the water flow. It is a common practice in various
scientific fields to rely on the findings of other Independent Third Parties’ reports. For example, in
cases where the water is extracted from cracks and wells in the rock bed in mountainous areas, the
volume must be estimated and calculated based on long term flow measurement, and in such cases
ALECTIA always looks for previous investigations. It is particularly appropriate when the maximum
extractable volume of the our water source has been measured by four independent authorities with
consistent results. In particular, flow measurements were conducted through triangular weir method
during these independent authorities’ evaluation of the our water source. According to ALECTIA, flow
measurement through triangular weir method is the most accurate and reliable method for estimation
of water flow from wells in mountainous areas in the regions such as Europe and China, and the
margin of error for the estimates reached by a weir method is within 2-4%, which will not affect the
results of maximum extractable volume, i.e., 1.1 million tonnes per annum. ALECTIA also relied on
various other surveys and research articles on the general behavior of the geothermal water in the
region, as well as its overall expertise and knowledge on the behavior of water to arrive at the
conclusion of the maximum extractable volume of our water resource. As a result of the foregoing,
ALECTIA finds the estimated maximum extractable volume of our water source accurate and reliable.

In addition, ALECTIA based its conclusion on the fact that the water has been consistently
flowing with an adequate quantity since the analysis was performed in 2004. Factors affecting the
actual extraction volume of the water in the future include climate change, which would likely
increase precipitation while rising temperatures would melt more ice and increase the amount of
extractable mineral water. Factors also include landslides and other natural hazards that could block
the water flow or destroy the water pipe. However, the effect is also short-term as the water will
always find a new way and a new pipe can be installed. The daily extractable volume of our springs
has remained stable in 2008, 2009 and 2010.

According to ALECTIA, in 2004, the Department of Land and Resources of Tibet issued “The
Appraisal of Natural Spring Mineral Water of Qumanong, Dangxiong County of Tibet,” according to
which our spring water belongs to compound-type mineral water and that the level of lithium,
strontium and meta-silicic acid content in the water exceeded the minimum requirement under
GB/T8537-2008 (fik fl KSR % 5% /KHE#E), or the New National Standards for Mineral Water. According
to the tests performed by ALECTIA, our mineral water meets or surpasses the PRC New National
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Standard and the European Union standards for mineral and microbial content of mineral water. In
2007, the state natural mineral water technology evaluation team, comprising of researchers and
professors from various agencies of the Ministry of Land and Resource, the Ministry of Health, the
National Quality Inspection and Monitor Bureau, China Mining Federation, China Institute of
Geo-Environment Monitoring, China National Research Institute of Food and Fermentation Industries
and Center of Disease Control and Prevention of Beijing, evaluated the water quality based on the
Survey Report and the Supplemental Survey Report and reached the same conclusions. Since 2007, our
water source was recognized by the Natural Spring Mineral Water Committee of China Mining
Confederation among the first batch of the tested water sources as one of “China’s High Quality
Mineral Water Sources”.

We have obtained the necessary mining licenses and land use rights for our water source through
a request-for-proposal process as part of the local government’s scheme to attract investment.
Under the request-for-proposal process, the local government announces different projects in need of
development in the region, such as construction or natural resources projects. Companies interested
in undertaking these projects need to submit a proposal to the government authorities for selection and
approval. After reviewing our application, the local government in Tibet approved our proposal and
introduced us to the relevant authorities in order to obtain the required licenses, including the
exploration license and the mining license.

We acquired the exploration rights for our water source from the Geology Team, the original
owner of the exploration rights, pursuant to the Cooperation Agreement entered into among the Group,
the Geology Team and Tibet Galaxy on January 23, 2006 and obtained the relevant exploration license
on April 29, 2006. Based on the exploration license, we held the exploration rights with the term from
April 29, 2006 to April 28, 2007. Under the Cooperation Agreement, the Geology Team has neither
the unilateral right to terminate the Cooperation Agreement, nor the right to recall the exploration
rights as such rights had been registered under our name. Under the Cooperation Agreement, we
agreed to pay the purchase consideration in various instalments during the course of our cooperation
with the Geology Team. It is also stated in the Cooperation Agreement that Tibet Zhongji would need
to settle all outstanding purchase consideration if Tibet Zhongji decides to sell the exploration rights
to any party other than Tibet Galaxy. In 2008, 2009 and 2010, the consideration for the exploration
rights paid by us to the Geology Team amounted to RMBO0.3 million, RMBO0.3 million and RMBO0.5
million, respectively. According to the Cooperation Agreement, we shall pay the outstanding part of
the purchase consideration to the Geology Team, which amounts to RMBO0.5 million per year from the
year 2011 until the cooperation is completed. The completion date is indefinite under the Cooperation
Agreement and the Cooperation Agreement remains effective at present. Separately, the Group was
required by PRC law to pay a usage fee for the exploration rights. This usage fee is not a payment
under the Cooperation Agreement. We are required to pay usage fee as and when we hold exploration
license. According to the exploration license previously held by the Group, the exploration area for
the mineral water resource was 11.64 square kilometres. We paid an amount of RMB3,480 as usage
fee for the exploration rights for the year of 2006.

We obtained the mining license issued by Tibet Autonomous Region Department of Land and
Resources for our water source on August 21, 2006. Our exploration rights were deregistered when we
acquired the mining license and as such we do not need to pay any more usage fees for the exploration
rights. However, we are required to pay a usage fee for the mining rights from then on. We
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successfully renewed our mining license in 2010. Based on the mining license, we secured mining
rights of the springs that are renewable after the expiration of the five-year valid period of our current
mining license which will expire in August 2015. Our mining license allow us to produce a maximum
of 500,000 tonnes of water per year. We produced 34,434 tonnes, 63,867 tonnes and 81,431 tonnes of
spring water in 2008, 2009 and 2010, respectively. PRC law requires the payment of a usage fee for
the mining rights. According to the mining license held by us, the mining area of the mineral water
resource is 9.3583 square kilometres. We paid RMB28,500 and RMB57,000, in 2006 and 2010,
respectively, as the usage fee for the mining rights from 2006 to 2015 (RMB9,500 per year, and
RMB&85,500 for nine years in total). Under PRC law, the government has the authority to terminate a
mining license if the licensee fails to comply with relevant requirements during the term of validity.
Our mining license can be successfully renewed for an additional five years so long as we (i) pay all
resource taxes and mining rights fees; (ii) submit a renewal application required by the authorities;

and (iii) satisfy the applicable legal and regulatory requirements.

Our mining license will expire in August 2015. Our PRC counsel has advised us that, based on
relevant laws and regulations, the government has the authority to terminate a mining license if the
licensee fails to comply with relevant requirements during the term of validity, including (i) the
licensee fails to pay usage fees or other fees and taxes in relation to the mining rights within the
required period; or (ii) the licensee fails to comply with relevant laws and regulations in its mining
activities, such as conducting the mining activities in a destructive manner. The general conditions for
us to renew the mining licenses upon expiration require that (i) we have paid up all payable resource
taxes, mining rights usage fees and mineral resources compensation fees, (ii) we have submitted all
renewal application materials required by the authorities and (iii) we have satisfied the legal and
regulatory requirements applicable at that time. Our PRC counsel has also advised that, (i) based on
the Confirmation Letter issued by the Land and Resources Bureau of Lhasa on December 20, 2010
with respect to the payment of relevant fees for the mineral water resource, relevant confirmation
letters issued by local taxation bureaus and its examination of relevant documents provided by the
Company, as of 2010, the Group has paid up all payable resource taxes, mining rights usage fees and
mineral resources compensation fees; and (ii) based on the Confirmation Letter on the Status of
Qumaduo Mineral Water issued by Department of Land and Resources of Tibet Autonomous Region
on December 15, 2010, the exploration and mining activities of Tibet Zhongji complied with relevant
laws and regulations, Tibet Zhongji has passed the annual inspections for the mining rights, has not
violated any applicable laws and regulations since it first obtained the mining right in 2006, and Tibet
Zhongji can renew the mining license for an additional five years so long as it submits the application
for renewal to the Land and Resources Department of Tibet Autonomous Region in accordance with
PRC law before the license expiries. Our PRC counsel has further advised that so long as we continue
to pay relevant resource taxes, mining rights usage fees and mineral resources compensation fees and
comply with PRC law, there shall be no material legal impediment for us to renew the mining license.
We successfully renewed our mining license in 2010. Notwithstanding the above, there can be no
assurance that we will be able to renew our mining rights certificates for our water source upon
expiration in the future. For further details, please see the section headed “Risk Factors — Risks
Relating to Our Business — We rely on various licenses and permits to operate our business, and the
failure to renew any or all of these licenses and permits could materially adversely affect our

business”.
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Based on the Confirmation Letter on the Status of Qumaduo Mineral Water issued by Department
of Land and Resources of Tibet Autonomous Region on December 15, 2010, the exploration and
mining activities of Tibet Zhongji complied with applicable PRC law and Tibet Zhongji has not
violated any applicable PRC law and regulations since it first obtained the exploration and mining
right in 2006.

In addition to the exploration rights and mining rights, we have also obtained the land use
certificates from the Dangxiong County Land and Resources Bureau in Tibet for the lands we are
currently using. We paid RMB 1.4 million for land use rights for 50 years for the 106,774 square meters

area surrounding the springs where our factory is built and where our water source is located.

Our PRC counsel has advised us that, except for the formal title certificates for some of our
properties, we have obtained all necessary licenses, approvals and permits for our current operation
within the PRC. Such licenses, approval and permits are legal and valid. In addition, currently and
historically, there has been no specific legal or regulatory restrictions with respect to the ownership
or management of business engaged in the mining of mineral water resources in Tibet. Nonetheless,
all the activities with respect to the mining of mineral water resources shall be subject to the laws and
regulations governing the mineral resources in the PRC and in Tibet Autonomous Region, including
without limitation the Mineral Resources Law, the Regulations on the Administration of the Mineral
Resources Law of the Tibet Autonomous Region, and the Procedures for the Registration of Mining
of Mineral Resources. For more information, please refer to “Regulatory Overview”. Currently and
historically, we have complied with these laws and regulations, and we have not had any disputes,
claims or complaints in relation to the legality of our mining activities in Tibet.

We do not have any contingency plan to hedge against the risk of relying on a single water
source. For more information relating to the risk of relying on a single water source, please refer to
“Risk Factors —Our reliance on a single water source represents a material risk to our business if the
mineral content and quality of the spring water from that source are adversely affected due to changes
in the surrounding geological environment or contamination to the water source”. However, we
believe that we will not encounter any water shortages at our water source. According to ALECTIA,
the maximum extractable amount of mineral water has remained stable at approximately 1.1 million
tonnes per year, which is sufficient to meet our needs for the foreseeable future. We further believe
that we will not face any contamination problems at our water source. Due to the size and remote
location of our water source, which is located in a mountainous area without any factories or human
settlements, only contamination of a massive magnitude could affect our water source. In addition, our
water source is protected by three protection zones and monitored continuously by closed circuit
security cameras to help prevent any intruders from maliciously or negligently damaging our water
source. Furthermore, we are only currently using three out of seven springs of our water source. If
there are any problems with our springs, we have the ability to quickly develop the other four springs
to extract sufficient quantities of mineral water to meet our production needs. We also have the ability
to detect the contaminated water during our bottling process, through the filtration and inspection, to
prevent any public health hazard.
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In order to mitigate the risk relating to our single water source, we plan to use the proceeds from
this offering to acquire new water sources in Tibet. Recently, we have been seeking other mineral
water business entities which possess quality water sources and have communicated with the local

government to understand the approval process.

OUR STRATEGIC RELATIONSHIP WITH CRE

CRE is our largest customer and accounted for approximately 76.8%, 81.0% and 80.5% of our
revenue in 2008, 2009 and 2010, respectively. CRE is a logistics company and subordinate enterprise
under the Ministry of Railways, or MOR, and has 2,006 offices in more than 670 cities in China. As
a result of the large sales volume and our cooperation with CRE in connection with logistics, we

consider CRE our strategic partner.

CRE acts as a procurement agent for the MOR in purchasing bottled water from us. We produce
bottled water in two customized formats for CRE: 1) a 328 ml retail version for CRE to distribute and
resale through the MOR network or for MOR’s internal consumption, and 2) a 330 ml version which
is distributed free-of-charge to passengers on high-speed and CRH trains. As part of our distribution
agreement with CRE, we sell our bottled water to CRE and CRE distributes our bottled water to MOR
or other entities affiliated with MOR for resale through the MOR network, which consists of over
2,000 retail outlets and restaurants in 131 train stations and 115 mid- to high-end hotels across China
operated by the MOR and its affiliates, and on board trains that makes approximately 2,800 trips per
day.

Our initial purchasing agreement with CRE was entered in 2007 and the agreement required CRE
to bear the transportation costs. In late 2008, we entered into a new purchasing agreement with CRE
under which we provide one bottle of water free-of-charge for every bottle that is purchased by CRE
and bear the transportation costs ourselves. In December 2010, we further extended our agreement
with CRE for an additional three years, which expires on December 31, 2013. Under this extended
agreement, CRE is obligated to purchase 75,000 tonnes of bottled mineral water at the size of 328 ml
each year for the period of 2011 to 2013. The price under the extended agreement remains unchanged
from the previous agreement that we entered in 2008, and is fixed throughout the term of the
agreement. Pursuant to this agreement, we are also required to provide 75,000 tonnes of bottled
mineral water at the size of 330 ml to CRE free-of-charge each year for the period of 2011 to 2013.
There is no restriction as to the maximum or minimum price which CRE may charge when it resells
our products through the MOR network under current arrangement. The bottled water purchased by
CRE will be resold through the MOR network at the agreed retail price under our agreement. The
bottled water provided free-of-charge to CRE will be distributed to train operators under the MOR,
who serve the bottled water to ticketed passengers on high-speed trains, inter-provincial CRH trains
and certain other CRH trains, including the Guangzhou-Shenzhen Railroad. Our purchase agreement
with CRE does not provide for any profit sharing arrangement and CRE is not prohibited from selling
bottled water produced by other companies. Neither party is allowed to terminate the agreement unless
mutual consent between both parties is achieved in written form. No specific consequence is provided
under this agreement should any party fail to discharge its obligation to purchase or to provide the

agreed volume of bottled water. However, the rules for breach of contract under the PRC Contract Law
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will apply. The non-breaching party may require the party in breach to continue to perform its
obligation and/or claim losses arising from the breach. Our PRC counsel has advised that, based on
the examination of the agreements which we entered with CRE, such agreements and the arrangements
under such agreements do not violate relevant PRC laws and regulations.

We have also entered into strategic arrangements with CRE to provide an integrated logistics
solution for us to cover the transportation and storage from the production facilities in Tibet to various
water storage centers as well as delivery to our distributors and customers. In 2008, 2009 and 2010,
our transportation cost incurred from CRE’s integrated logistics services amounted to RMB31.1
million, RMB63.9 million and RMB87.5 million, respectively.

The Company’s PRC counsel has advised that, based on the examination of the agreements
entered into between the Group and CRE, such agreements, the distribution arrangements under such
agreements and the cooperation between the Group and CRE arising from such agreements, do not
constitute monopoly acts as defined and prohibited under the PRC Anti-monoply Law or a
contravention of the PRC Anti-monopoly Law.

As the former minister of the MOR, Liu Zhijun, and the deputy chief engineer of the MOR,
Zhang Shuguang, were dismissed for “severe violations of discipline” and are currently under
investigation for allegedly accepting a large amount of money in bribes in connection with purchasing
of equipment for railway projects, the National People’s Congress has appointed Sheng Guangzu as
the new minister of the MOR. However, we have never bribed any MOR officials and have never been
subject to any investigations because of our relationship with CRE or the investigation on MOR
officials. To the best of our knowledge, our Company, executive Directors, non-executive Directors
and Controlling Shareholders do not have any relationships with Mr. Liu or Mr. Zhang. Our existing
agreements with CRE will not be affected by the dismissal or investigation of MOR officials. With
respect to the investigation, there will be no impact on our Company and our Directors even if either
Mr. Liu or Mr. Zhang is formally arrested and convicted. Our PRC counsel has also confirmed that the
existing CRE agreements will be irrevocable and remain legally valid and binding. CRE, has also
verbally confirmed to us that the existing CRE agreements will not be affected by the dismissal or
investigation of MOR officials and will remain legally valid and binding. In addition, we also confirm
that (i) we did not conduct any activities which may violate any anti-corruption legislations in the
PRC; (ii) we did not receive any complaint or request for the investigation relating to any
anti-corruption legislations in the PRC; and (iii) our Company, Controlling Shareholders and Directors
have not been investigated or prosecuted due to the breach of any anti-corruption legislations in the
PRC.

Although we successfully renewed our agreements with CRE in 2008, 2009 and 2010, we cannot
assure you that such renewals will continue to occur in the future. To mitigate the risk of relying on
CRE, we have also developed reliable cooperative partnerships with other institutional purchasers,
including sales agreements with Air China, BP-PetroChina JV and China Post and strategic
cooperative agreements with CCBI and ICBCI Holdings, and entered into logistic agreements with
FedEx and China Post, with the expectation to explore more loyal customers as well as logistic service
providers and to reduce our reliance on CRE. Although our sales to CRE is forecasted to increase by
66% from 2010 to 2011, we expect our sales to CRE to represent only 59% of our forecasted turnover
in 2011, compared to approximately 80.5% of our turnover in 2010, which demonstrates a reduction

— 10 —
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in our reliance on CRE as a result of our efforts to develop other sales channels such as sales to other
institutional purchasers. In 2011, we entered into strategic relationships with more institutional
purchasers other than CRE, and as a result, the portion of our turnover generated from CRE has
decreased while our total turnover has increased. Going forward, we intend to continue adopting the

strategy of customer diversification to reduce our reliance on CRE.

GOVERNMENT GRANTS

As we are located in the Tibet Autonomous Region, we enjoy government grants from time to
time. The amounts of grants we received from the government in the Tibet Autonomous Region were

made largely with reference to our fiscal contribution to the local economic development.

In 2008, 2009 and 2010, we received grants from the government in the Tibet Autonomous
Region as other income in the amount of RMBO0.002 million, RMB2.5 million and RMB2.5 million,
respectively, which amounted to 0.02%, 4.9% and 1.9% of our profit before income tax in the

respective periods.

In order to encourage the expansion of the bottled water industry in Tibet, as well as to develop
the economy of Tibet, the government in the Tibet Autonomous Region granted us a subsidy income
amounting to RMB11.6 million in 2010 to compensate our efforts to increase our production capacity.
Such amount was recorded as deferred income and will be credited to our combined income statement

over the estimated useful lives of the related assets.

Glacier Marketing, our indirect wholly-owned subsidiary established in the Tibet Lhasa
Economic and Technology Development Zone entered into the Governmental Grant Agreement in May
2010, under which Glacier Marketing is granted with the enterprise development rewards, which are
calculated with reference to Glacier Marketing’s fiscal contribution to the local government in Tibet.
Based on the relevant rules in Tibet, enterprises that operate in Tibet and make fiscal contributions to
the local government are eligible for applying for such governmental grants. Subject to the approval
by the local government, Glacier Marketing may renew the Governmental Grant Agreement and
continue to enjoy such governmental grants after the current Governmental Grant Agreement expires
in 2020.

We estimate that, on the basis described in “Appendix III — Profit Forecast” to this prospectus,
we will receive a total government grant of RMB142.3 million in 2011, which is expected to amount
to approximately 32.6% of our forecasted net profit in 2011 after taking into account the income tax

effect on the government grant.
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RISK FACTORS

There are certain risks relating to an investment in our Shares. Those risks can be categorized
into (i) risks relating to our business; (ii) risks relating to our industry; (iii) risks relating to
conducting operations in China; and (iv) risks relating to the Global Offering. A detailed discussion
of the risk factors is set forth in the section entitled “Risk Factors”.

Risks Relating to Our Business

° We depend on CRE for a significant majority of our revenue and for its integrated logistics
solution services. A deterioration in this relationship may cause a significant decline in our
business, financial condition and results of operations.

° The recent investigations and changes in the senior management at the Ministry of Railways
could have a negative effect on our strategic relationship with CRE.

° We rely on a single product of bottled glacial spring mineral water, which represents a
significant risk to our business if this single product fails to generate revenue.

° Our reliance on a single water source represents a material risk to our business if the
mineral content and quality of the spring water from that source are adversely affected due
to changes in the surrounding geological environment or contamination to the water source.

° We have a limited operating history, which may make it difficult for you to evaluate our
business and prospects.

° We rely on our suppliers for raw materials.

o We rely on various licenses and permits to operate our business, and the failure to renew
any or all of these licenses and permits could materially adversely affect our business.

° We rely on our production equipment produced by our suppliers in Germany and Canada,
and any breakdowns would interrupt our production and could have a material adverse
effect on our results of operations.

° Our raw material costs may fluctuate significantly.

° We rely on our distributors to sell our product to consumers through various points of sale
and any disruptions in our distribution channels could have a material and adverse effect
on our business.

° Our product, logos and brand names may be subject to counterfeiting or imitation, which
could negatively impact our reputation and brand name as well as lead to higher
administrative costs.

° Negative rumors or media coverage of our products could materially and adversely affect
our reputation, business, financial condition and the price of our Shares.
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° Our success and ordinary operations are largely dependent on certain key personnel.

° We experience seasonal fluctuations in demand for our product.

° Our results of operations may be adversely affected by natural disasters.

° The unavailability or shortage of reliable and sufficient transportation capacity could
reduce our revenue by causing us to reduce our production volume or impairing our ability
to supply our product to our customers.

° Our expansion strategy may not prove successful.

° We may be unable to manage future rapid growth.

° There is no guarantee that we will continue to receive the preferential tax treatment we
currently enjoy.

° We benefit from government grants, the withdrawal of which could affect our operations.

° Our business and reputation may be affected by product liability claims, litigation,
complaints or adverse publicity in relation to our product.

° Historically, we have faced certain risks relating to our loans to and advances from third
parties

° Our Controlling Shareholders have substantial influence over our company and their
interests may not be aligned with your interests

° We had net current liabilities position as of December 31, 2008, 2009 and 2010.

° We have not obtained formal title certificates to some of the properties we occupy and some
of our landlords lack relevant title certificates for properties leased to us, which may
materially and adversely affect our rights to use such properties.

Risk Relating to Our Industry

° We could be adversely affected by a change in consumer preferences, perception and/or
spending patterns relating to bottled water, particularly premium bottled water.

° The bottled water industry could face slower growth.

° We face increasing competition from domestic and foreign companies, which may affect
our market share and profit margins.

— 13 —



SUMMARY

° Changes in the existing laws and regulations or additional or more stringent laws and
regulations on environmental protection in China may cause us to incur significant capital
expenditures, and we cannot assure that we will be able to comply with any such laws and
regulations.

° Changes in existing PRC food safety laws may cause us to incur additional costs to comply
with the more stringent laws and regulations, which could have an adverse impact on our
financial position.

° We are subject to environment regulations and may encounter environmental issues which
may have an adverse impact on our business.

Risks Relating to Conducting Operations in China

° Political and economic policies of the PRC government may affect our business and results
of operations and may result in our inability to sustain our growth and expansion strategies.

° Changes in foreign exchange regulations and fluctuation in the value of the Renminbi may
adversely affect our business and results of operations and our ability to remit dividends.

° Dividends payable to us by our PRC subsidiaries and gain on sale of the Shares may be
subject to PRC withholding taxes, or we may be subject to PRC taxation on our worldwide
income and dividends distributed to our investors may be subject to PRC withholding taxes
under the EIT Law.

° We are a holding company that heavily relies on dividend payments from our subsidiaries
and associated companies for funding.

° PRC regulations relating to the establishment of offshore special purpose companies by
PRC residents may subject our PRC resident beneficial owners or our PRC subsidiaries to
liabilities or penalties, limit our ability to contribute capital to our PRC subsidiaries, limit
our PRC subsidiaries’ ability to increase its registered capital or distribute profits to us, or
may otherwise adversely affect us.

° Interpretation of PRC laws and regulations involves uncertainty that could adversely affect
our business and results of operations and the value of our Shares.

° It may be difficult to effect service of process upon us or our Directors or executive officers
who live in China or to enforce against them in the PRC judgments obtained from non-PRC

courts.

° We face risks related to health epidemics and other outbreaks of contagious diseases,
including avian flu, SARS and swine flu.

° The national and regional economies of China and our business prospects may be adversely
affected by natural disasters, acts of God and the occurrence of epidemics.

— 14 —
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The enforcement of the PRC Labor Contract Law and other labor-related regulations in the

PRC may adversely affect our business and results of operations.

Our business may be adversely impacted by the political and social changes in Tibet.

Risks Relating to the Global Offering

There has been no prior public market for our shares, and the liquidity and market price of

our shares may be volatile.

Our share price may be volatile, which could result in substantial losses for investors

purchasing Offer Shares in the Global Offering.

Concentrated ownership and certain groups of shareholders may exercise substantial

control over us and may not act in the best interest of independent shareholders.

Since the Offer Price of the Offer Shares is higher than the net tangible book value per

Offer Share, you will incur immediate dilution.

You may face difficulties in protecting your interests because we are incorporated under
Cayman Islands laws, which may provide less protection to minority shareholders than the

laws of Hong Kong or other jurisdictions.

We cannot guarantee the accuracy of facts and other statistics with respect to China, the

PRC economy and the PRC bottled water industry contained in this prospectus.

A potential sale of shares by our existing shareholders could have an adverse effect on our

share price.

Investors should read the entire prospectus carefully and should not consider any particular
statements in this prospectus or in published media reports without carefully considering

the risks and other information contained in this prospectus.
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SUMMARY HISTORICAL FINANCIAL INFORMATION

The following summary historical combined income statement data for the years ended
December 31, 2008, 2009 and 2010 and the summary historical combined balance sheet data as of
December 31, 2008, 2009 and 2010 set forth below have been derived from and should be read in
conjunction with the combined financial information set forth in the Accountant’s Report in Appendix
I to this prospectus. The following combined financial information has been prepared in accordance
with IFRS.

Summary Historical Combined Income Statement Data

Year ended December 31,

2008 2009 2010

(RMB in millions)

Revenue ........ ... . . . .. . ... 119.5 215.8 360.5
Costof sales . ........ ... . (59.6) (91.5) (128.3)
Gross profit . ........ ... .. 59.9 124.3 232.2
Other (losses)/gains, net . .................... (0.4) 2.3 2.4
Distribution costs .. ......... ... ... . . .. ... (32.0) (60.9) (81.6)
Administrative eXpenses . .. .................. 9.4) (10.8) (18.3)
Operating profit . ........... .. ... ... ....... 18.1 54.9 134.7
Finance costs — net . ....................... (5.1) (4.0) (2.0)
Profit before income tax ..................... 13.0 50.9 132.7
Income tax eXpenses . ... ..........uuuiini.n. (1.1) (3.5) (17.5)
Profit for the year .. ... ... ... ... ... ... . .... 11.9 47.4 115.2
Attributable to:

Equity holders of the Company ................ 11.2 47.4 115.2
Non-controlling interests . .................... 0.7 — —

11.9 47.4 115.2
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Summary Historical Combined Balance Sheet Data

As of December 31,

2008 2009 2010

(RMB in millions)

Current assets

Inventories . ... ... ... ... 16.5 19.7 32.2

Trade receivables . ... ....... ... ... ... . ...... 23.7 43.0 72.0

Prepayments and other receivables ............. 87.9 17.8 19.2

Restricted cash . ....... ... . . . . . . . . . . . . ..., 12.6 17.1 —

Cash and cash equivalents ................... ﬂ ﬂ ﬂ
Total current assets . . ... ..................... 187.4 161.6 158.2
Non-current assets . ......................... ﬁ & ﬂ
Total assets . . ........ ... . ... ... ... ... ... .. 372.4 412.1 459.9
Current liabilities

Trade payables . ......... .. .. .. ... .. .. .. ... 10.1 23.0 14.5

Borrowings . ......... ... .. L 115.6 9.0 —

Deferred revenue and advance received from

CUSTOMETS &« v v v v e e e e e e e e e e e e e e e 14.9 20.7 26.1

Enterprise income tax payables ................ 0.7 1.2 —

Accruals and other payables. .. ................ 113.2 123.3 124.6
Total current liabilities . .. ... ................. 254.5 177.2 165.2
Non-current liabilities

Borrowings . ... ... — 70.0 —

Deferred income . ........... ... . . . . . . .. . ... — — 11.6
Total non-current liabilities. . . ... .............. — 70.0 11.6
Total liabilities. . . ... ..... ... ... ... ... ........ 254.5 247.2 176.8
Equity attributable to equity holders of the

Company ........... .. .. ... 113.8 164.9 283.1
Non-controlling interest . ..................... 4.1 — —
Total equity and liabilities. . . ... ............... 372.4 412.1 459.9
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The following table sets forth the costs of extracting and producing our bottled mineral water
which amounted to 50.0%, 41.3% and 32.8% of our revenue in 2008, 2009 and 2010, respectively.

Year ended December 31,

2008 2009 2010

% of % of % of
Amount total Amount total Amount total

(RMB in millions, except percentages)

Raw materials and consumables used. . . 48.2  80.6% 66.0 74.1% 90.3 76.3%
PET preforms ... ................ 27.4  458% 33.1 37.1% 484  40.9%
Packaging materials ... ........... 18.3  30.6% 28.0 31.4% 31.5  26.6%
Others ....... ... .. ... ... ... ... 2.5 4.2% 4.9 5.5% 10.4 8.8%

Depreciation of property, plant and
equipment. . . ... ... 6.2 10.4% 11.3 12.7% 14.1 11.9%

Salary, wages and benefit ........... 2.7 4.5% 5.9 6.6% 5.9 5.0%

Electricity and other utility expenses . . . 1.7 2.8% 3.8 4.3% 6.0 5.1%

Exploration rights expenses .. ........ 0.3 0.5% 0.3 0.3% 0.5 0.4%

Others™™ .. ... ... .. ... .. .. .. .... 0.7 1.2% 1.8 2.0% 1.6 1.4%

Total costs . ........ .. ... ... ..... 59.8 100.0% 89.1 100.0% 118.4 100.0%

(1)  The usage fee for the mining rights (RMB9,500 per year) is included in “Others”.
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PROFIT FORECAST FOR THE YEAR ENDING DECEMBER 31, 2011

All statistics in this table are based on the assumptions that the Over-allotment Option is not

exercised.

Forecast consolidated profit attributable to

equity holders of the Company™® ... .. .. ... ... ..... not less than RMB370.5 million
(HK$444.4 million)
Unaudited pro forma forecast earnings per share®® ... ... ... . not less than RMBO.15
(HK$0.18)
Notes:

(I)  The bases and assumptions on which the above profit forecast has been prepared are set out in Appendix III to this
prospectus. A government grant of RMB142.3 million has been included in the profit forecast, which is expected to
amount to approximately 32.6% of our forecasted consolidated profit in 2011 after taking into account the income tax

effect on the government grant.

(2)  Forecast consolidated profit attributable to equity holders of our Company for the year ending December 31, 2011 and
unaudited pro forma forecast earnings per Share are converted into Hong Kong dollars at the PBOC rate of RMB0.8337
to HK$1.00 prevailing on June 13, 2011.

(3)  The calculation of unaudited pro forma forecast earnings per Share is based on the forecast consolidated profit
attributable to equity shareholders of our company for the year ending December 31, 2011, assuming that we had been

listed since January 1, 2011 and a total of 2,500,000,000 Shares had been issued and outstanding during the entire year.

The forecast is presented on a basis consistent in all material respects with the accounting
policies currently adopted by us as set out in the Accountant’s Report dated June 20, 2011 (the text

of which is set out in Appendix I — “Accountant’s Report” to this prospectus).

Sales to CRE

Although our sales to CRE is forecasted to increase by 66% from 2010 to 2011, we expect our
sales to CRE to represent only 59% of our forecasted turnover in 2011, compared to approximately
80.5% of our turnover in 2010, which demonstrates a reduction in our reliance on CRE as a result of
our efforts to develop other sales channels such as sales to other institutional purchasers. In 2011, we
entered into strategic relationships with more institutional purchasers other than CRE, and as a result,
the portion of our turnover generated from CRE has decreased while our total turnover has increased.
Going forward, we intend to continue adopting the strategy of customer diversification to reduce our
reliance on CRE.
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PET Price

The following table illustrates the sensitivity of the estimated net profit attributable to our equity

holder in 2011 when there is a change in the price of PET:

Unit in RMB’000

% Change in PET price . .. -15% -10% -5% 0% 5% 10% 15%
2011 Net Profit ......... 384,634 379,913 375,192 370,471 365,750 361,029 356,308
Change in Net Profit . . . .. 14,163 9,442 4,721 0 -4,721 -9,442  -14,163
% Change in Net Profit . . . 3.8% 2.5% 1.3% 0.0% -1.3% -2.5% -3.8%

OFFER STATISTICS

All statistics in this table are based on the assumptions that the Over-allotment Option is not

exercised.
Based on an Offer Price Based on an Offer Price
of HK$2.62 per Share of HK$3.50 per Share
Market capitalization™ ... ... ... . ... ... .. ... ... HK$6,550 million HK$8,750 million
Prospective price/earnings multiple
— unaudited pro forma earnings per Share ' ... .. 14.6 times 19.4 times
Unaudited pro forma adjusted net tangible asset
value per Share® . . ... ... . ... ... ... . .. ... .. HK$0.58 HK$0.73
Notes:

[@)) The calculation of market capitalization is based on 2,500,000,000 Shares expected to be issued and outstanding

following the Global Offering.

(2)  The calculation of the prospective price/earnings multiple is based on unaudited pro forma forecast earnings per Share

for the year ending December 31, 2011 at the respective Offer Prices of HK$2.62 per Share and HK$3.50 per Share.

(3)  The unaudited pro forma adjusted net tangible asset value per Share is arrived at after the adjustments referred to in the
section entitled “Financial Information — Unaudited Pro Forma Adjusted Net Tangible Assets” of this prospectus and
on the basis of 2,500,000,000 Shares in issue at the respective Offer Prices of HK$2.62 per Share and HK$3.50 per Share.
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DIVIDEND POLICY

We have paid RMBO in dividends over the Track Record Period, and we currently do not plan
to pay any dividends out of our retained earnings as of the year ended December 31, 2010. With
respect to retained earnings accrued after such date, the Board may declare dividends after taking into
account our operations, earnings, financial condition, cash requirements and availability and other
factors as it may deem relevant at such time. Any declaration and payment as well as the amount of
dividends will be subject to our constitutional documents and the Cayman Companies Law, including
the approval of our shareholders. Our future declarations of dividends may not reflect our declarations
of dividends in preivous periods and will be at the discretion of the Board.

Future dividend payments will also depend upon the availability of dividends received from our
subsidiaries and associated companies in China. PRC laws require that dividends be paid only out of
the net profit calculated according to PRC accounting principles, which differ in many aspects from
generally accepted accounting principles in other jurisdictions, including IFRS. PRC laws also require
foreign-invested enterprises, such as some of our subsidiaries in China, to set aside part of their net
profit as statutory reserves, which are not available for distribution as cash dividends. Distributions
from our subsidiaries and associated companies may also be restricted if they incur debt or losses or
in accordance with any, restrictive covenants in bank credit facilities, convertible bond instrument or
other agreements that we or our subsidiaries and associated companies may enter into in the future.

Subject to the factors above, we plan to distribute regular dividends after listing on the Hong
Kong Stock Exchange. We currently do not intend to distribute dividend to our shareholders in respect
of the year ended December 31, 2011.

USE OF PROCEEDS

We estimate that we will receive net proceeds from the Global Offering of approximately
HK$1,298.9 million after deducting the underwriting fees and expenses payable by us in the Global
Offering, assuming no Over-allotment Option is exercised and an Offer Price of HK$3.06 per Share,
being the mid-point of the indicative Offer Price range of HK$2.62 to HK$3.50 per Share in this
prospectus.

We intend to use the net proceeds we will receive from this offering for the following purposes:

° approximately 30%, or approximately HK$389.7 million, will be used to expand our
production capacity by constructing additional facilities and purchasing additional
production equipment. We plan to expand our production capacity by 200,000 tonnes.
Specifically, we plan to a) expand the production capacity for 330ml PET bottled water by
100,000 tonnes; b) install a production facility for 330ml glass bottled water with an annual
production capacity of 20,000 tonnes; and c) install a production facility for 1.5L glass
bottled water with an annual production capacity of 80,000 tonnes. We engaged a qualified
independent third party to conduct a feasibility study in February 2011, the conclusion of
which indicated that such expansion plan is feasible. The new production facility will be
built next to our existing production facility at Dangxiong County, Tibet. We have obtained
land use rights for 50 years for 106,774 square meters of land surrounding the spring where
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our existing production facility is located. We believe we have sufficient land for our
planned production expansion. The expansion of production capacity to 207,900 tonnes
during the first half of 2011 is sufficient to meet the demand of bottled water in 2011, which
includes 150,000 tonnes ordered from CRE under our buy-one-get-one-free arrangement.
We also plan to install other production lines by the end of 2012. However, further
expansion of the production lines will be mainly driven by future sales and market demand
growth, in particular, the increasing sales order from institutional purchasers and retail
customers other than CRE, as the demand from CRE will remain at 150,000 tonnes each

year from 2011 to 2013 under our strategic agreement.

° approximately 25%, or approximately HK$324.7 million, will be used to expand our

distribution network and toward promotional activities;

° approximately 35%, or approximately HK$454.6 million, will be used for mergers and
acquisitions that complement our existing business. We have been considering a number of
potential merger and acquisition opportunities in order to acquire new water sources, but

we have not engaged in formal negotiation with any potential acquisition targets; and

° approximately 10%, or approximately HK$129.9 million, will be used for working capital

and other general corporate purposes.

In the event that the Over-allotment Option is exercised in full, we estimate that we will receive
additional net proceeds from the sale of these additional Offer Shares of approximately HK$204.5
million, after deducting the underwriting commissions and other estimated offering expenses payable
by us and assuming the same initial public Offer Price as stated above. We intend to apply the

additional net proceeds to the above uses on a pro rata basis.

In the event that the Offer Price is set at the low end of the proposed Offer Price range and the
Over-allotment Option is not exercised at all, our Company will receive net proceeds of approximately
HK$1,102.9 million. Under such circumstances, the net proceeds allocated to the above uses will be
adjusted on a pro rata basis. In the event that the Offer Price is set at the high-end of the proposed
Offer Price range and the Over-allotment Option is exercised in full, our Company will receive net
proceeds of approximately HK$1,728.7 million. The additional net proceeds of approximately
HK$625.8 million (when compared to the net proceeds to our Company with the Offer Price being
determined at the low end of the stated range and assuming the Over-allotment Option is not

exercised) will be used for the above uses on a pro rata basis.

To the extent that the net proceeds of the Global Offering are not immediately used for the
purposes described above, they will be placed on deposit with banks or other financial institutions or

held in other treasury instruments.
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“5100 Bioform”

“5100 Club”

“AA”

“Able Long”

“Application Form(s)”

“Articles of Association” or
“Articles”

“associate(s)”

“Bai Jun”

“Big Linkage”

“Bioform Sales Framework
Agreement”

“Bioform Trademark License
Agreement”

“Board” or “Board of Directors’

“BP-PetroChina JV”

5100 Bioform Cosmetic Company Limited (5100fb it &t A R
/3¥l), a company incorporated in Hong Kong on November
24, 2009 and owned as to 50% by Hongkong Zhongji and the
remaining 50% by two Independent Third Parties

Beijing 5100 Enterprise Planning Club Co., Ltd. (It AL —=F
TAZE R BRI AR /AF]), a company established in the
PRC on July 13, 2007 and an indirect wholly-owned
subsidiary of our Company

Acetic aldehyde

Able Long International Limited (GKIEEFEARAF]), a
Company incorporated in Hong Kong on July 28, 2005 and
subsequently dissolved by deregistration on November 12,
2010, which was wholly owned by Mr. Yu immediately prior
to its deregistration

WHITE application form(s), YELLOW application form(s)
and GREEN application form(s), or where the context so
requires, any of them, relating to the Hong Kong Public Offer

the articles of association of our Company, adopted on June
14, 2011 as amended from time to time, a summary of which
is set out in Appendix V to this prospectus

has the meaning ascribed thereto under the Listing Rules

Bai Jun Limited (F 5 A R/ 7)), a company incorporated in
BVI on October 18, 2010, an indirect wholly-owned
subsidiary of CCBI and one of the pre-IPO Investors

Big Linkage Limited (%GR 2AF), a company
incorporated in Hong Kong on December 3, 2009, being one
of the pre-IPO Investors and an Independent Third Party

sales agreement entered into between Glacier Water and 5100
Bioform on January 3, 2011

the name use and trademarks license agreement dated
December 22, 2010 entered into between Glacier Water and
5100 Bioform

the board of Directors

BP-PetroChina Fuels JV (4l A4 A PR 7)), being an
Independent Third Party
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“Business Day”

“BVI”

“Capital More”

“Capitalization Issue”

“Cayman Companies Law” or

“Companies Law”

“CCASS”

“CCASS Clearing Participant”

“CCASS Custodian Participant”

“CCASS Investor Participant”

“CCASS Participant”

“CCB”

“CCBI”

“Chengdu Pushun”

a day on which banks in Hong Kong are generally open for
business to the public and which is not a Saturday, Sunday or
public holiday in Hong Kong

the British Virgin Islands

Capital More Holdings Limited (&#HERAERAF), a
company incorporated in BVI on April 12, 2010 and an
indirect shareholder of our Company

the capitalization of an amount of HK$20,407,000 from the
amount standing to the credit of the share premium account of
the Company as set out in the paragraph headed “Written
Resolutions of the Shareholder of our Company passed on
June 14, 2011” in Appendix VI to this prospectus

the Companies Law (Cap.22, Law 3 of 1961, as consolidated
and revised) of the Cayman Islands

The Central Clearing and Settlement System established and
operated by HKSCC

a person admitted to participate in CCASS as a direct clearing
participant or a general clearing participant

a person admitted to participate in CCASS as a custodian
participant

a person admitted to participate in CCASS as an investor
participant, who may be an individual or joint individuals or
a corporation

a CCASS Clearing Participant, a CCASS Custodian
Participant or a CCASS Investor Participant

China Construction Bank Corporation (H' [ & s 17 &M A
FRZ\F]), a company established in the PRC and listed on the
Main Board of the Stock Exchange (stock code: 939) and the
Shanghai Stock Exchange (stock code: 601939)

CCB International (Holdings) Limited (% #[ 5 (¥ 1%)A R
/v#]), a company incorporated in Hong Kong and a
wholly-owned subsidiary of CCB

Chengdu Pushun Kemao Co., Ltd. (BCERTIHNEERLE A R
/v 7)), a company established in the PRC on September 21,

2005, being an Independent Third Party
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“China” or “PRC”

“China Post”

“China Railway Express” or
‘6CRE?’

“CMB”

“Companies Ordinance”

“Company” and “our Company”

“connected person(s)”

“Controlling Shareholders”

“Cosmetic Products”

“CpPPCC”

“CRH trains”

“Director(s)”

“EIT Law”

People’s Republic of China, for the purpose of this
prospectus, excluding Hong Kong, the Macau Special
Administrative Region of the PRC and Taiwan

China Post Group Corporation (HEEBEBAF), a
company established in the PRC on January 29, 2007, being
an Independent Third Party

China Railway Express Co., Ltd. (*F 8RB B A R A A, a
company established in the PRC, being an Independent Third
Party

China Merchants Bank Company Limited (¥ /5 847 B0 A R
/3¥l), a company established in the PRC and listed on the
Hong Kong Stock Exchange (stock code: 03968) and the
Shanghai Stock Exchange (stock code: 600036), being an
Independent Third Party

the Companies Ordinance (Chapter 32 of the Laws of Hong
Kong), as amended and supplemented or otherwise modified
from time to time

Tibet 5100 Water Resources Holdings Ltd. (P§7#51007K & i
YA FR/AA]), an exempted company incorporated in the
Cayman Islands on November 8, 2010

has the meaning ascribed thereto under the Listing Rules

Water Resources, Maple Essence, True Asset and Mr. Wang;
each a Controlling Shareholder

skincare and cosmetic products of 5100 Bioform produced in
Greater China

Chinese  People’s Political Consultative  Conference

(BN B R Tk T k)

“Hexiehao” trains (M SEE)H) that travels between 160 to
300 kilometers per hour

the director(s) of our Company as of the date of this
prospectus

the PRC Enterprise Income Tax Law ({H 3 A R AL £ 2%
fir#38i#%)) promulgated on March 16, 2007 that became
effective on January 1, 2008
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“Fantastic World”

“Fastgrow”

“FedEx”

“Financial Investors”

“GAQS”

“GDP”

“Geology Team”

“Glacier Marketing”

“Glacier Water”

“Global Offering”

“Government Grant Agreement”

“GREEN Application Form(s)”

“Green Highland”

Fantastic World Investments Limited, a company incorporated
in BVI on January 3, 2006, being one of the pre-IPO Investors
and an Independent Third Party

Fastgrow Capital Limited, a company incorporated in BVI on
December 12, 2001 and wholly owned by Mr. Wang

Federal Express (China) Company Limited (¥ FBHR%E(H )
A B/ F]), a company established in the PRC, being an
Independent Third Party

Big Linkage, Fantastic World, Heartland Capital, Highland
Broadview, Maotai and Raventon

The General Administration of Quality Supervision,
Inspection and Quarantine of the PRC (% A [X 3 A1 2] [ ¢
BE LB AR SR AR AR

gross domestic product

Tibet Bureau of Geology and Mineral Exploration, Geology
Team (PG5 [ 75 I Hb B 0% 2 B 2 BH 5% J) b 20 B K X)), being
an Independent Third Party

Tibet Glacier Mineral Water Marketing Co. Ltd. (757 vKJI| %
RAKESAR/AT]), a company established in the PRC on
April 21, 2010 and an indirect wholly-owned subsidiary of
our Company

Tibet Glacier Mineral Water Co. Ltd. (75 i oK) 1] 5% & 7K A PR
Al), a company established in the PRC on October 31, 2005
and an indirect wholly-owned subsidiary of our Company

the Hong Kong Public Offer and the International Placing

Government Grant Agreement, dated May 1, 2010, between
Glacier Marketing and the Economic Development Bureau of
Tibet Lhasa Economic and Technology Development Zone

the application form(s) to be completed by the White Form
eIPO Service Provider, Computershare Hong Kong Investor
Services Limited

Green Highland Investment Ltd (kA& R E A RA A, a
company incorporated in BVI on March 3, 2010 and indirectly
owned as to 90% by Mr. Wang and as to 5% each by Mr. Yu
and Ms. Li respectively
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LEENT3

“Group”,

EE T3

“Oul‘” and ccus”

s

“Group Reorganization’

“HACCP”

“Heartland Capital”

“Highland Broadview”

“high-speed trains”

our Group”, “we

2

“HK$” on “HK dollars” and

“cents”
“HKIAC”
“HKSCC”
“HKSCC Nominees”

“Hong Kong” or “HK”

“Hong Kong Offer Shares”

“Hong Kong Public Offer”

s

our Company and its subsidiaries or, where the context so
requires in respect of the period before our Company became
the holding company of our present subsidiaries, the present
subsidiaries of our Company and the businesses carried on by
such subsidiaries or (as the case may be) their predecessors

the reorganization of our group companies now comprising
Group conducted in preparation for the Listing, details of
which are set out under the paragraph headed “Group
reorganization and history” in Appendix VI of the prospectus

Hazard Analysis and Critical Control Point

Heartland Capital
incorporated in Mauritius on May 2, 2006, being one of the

Management Limited, a company

pre-IPO Investors and an Independent Third Party

Highland Broadview Investment Ltd. (/5 S E&HRA
), a company incorporated in BVI on March 3, 2010 and one
of the pre-IPO Investors

high-speed trains (=28 #) that can travel at a speed
exceeding 300 kilometers per hour

Hong Kong dollars and cents respectively, the lawful currency
of Hong Kong

Hong Kong International Arbitration Centre

Hong Kong Securities Clearing Company Limited
HKSCC Nominees Limited

the Hong Kong Special Administrative Region of the PRC

the 45,930,000 Shares being initially offered by our Company
for subscription under the Hong Kong Public Offer at the
Offer Price (subject to adjustment as described in the section
headed ‘“‘Structure and Conditions of the Global Offering” in
this prospectus)

the offer of the Hong Kong Offer Shares for subscription by
the public in Hong Kong for cash at the Offer Price (plus
brokerage of 1%, SFC transaction levy of 0.003% and the
Hong Kong Stock Exchange trading fee of 0.005%), on and
subject to and in accordance with the terms and conditions
described in this prospectus and in the Application Forms
relating thereto
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“Hong Kong Stock Exchange”

“Hong Kong Trademarks”

“Hong Kong Trademarks
Assignment”

“Hong Kong Underwriters”

“Hong Kong Underwriting
Agreement”

“Hongkong Zhongji”

“ICBC”

“ICBCI Capital”

“ICBCI Holdings”

The Stock Exchange of Hong Kong Limited

the trademarks that were originally registered in Hong Kong
in the name of Hongkong Zhongji with the consent of Glacier
Water and our Group and later assigned to and is currently
owned by Glacier Water as listed under the paragraphs headed
“Intellectual property rights of our Group” in Appendix VI of
the prospectus

the trademark assignment agreement dated December 22,
2010 between Hongkong Zhongji as the assignor, Glacier
Water as the assignee and 5100 Bioform as the confirmor with
respect to the Hong Kong Trademarks

the underwriters of the Hong Kong Public Offer whose names
are listed in the section headed “Underwriting —
Underwriters — Hong Kong Underwriters” in this prospectus

the underwriting agreement dated June 17, 2011 relating to
the Hong Kong Public Offer entered into among our
Company, the Warrantors, the Joint Global Coordinators, the
Joint Bookrunners and the Hong Kong Underwriters

Water Resources Limited (& #s T EAEHEARAF]) (formerly
known as Hongkong Zhongji Jiahua Limited and renamed to
its existing name on March 20, 2007), a company
incorporated in Hong Kong on June 10, 2005 and indirectly
owned as to 90% by Mr. Wang and 10% by Ms. Li

Industrial and Commercial Bank of China Ltd. (7B L & 4R17
ey A R A ), a company established in the PRC and listed
on the Hong Kong Stock Exchange (stock code: 01398) and
the Shanghai Stock Exchange (stock code: 601398)

ICBC International Capital Limited, a corporation licensed
under the SFO and permitted to carry on Type | (dealing in
securities) and Type 6 (advising on corporate finance) of the
regulated activities (as defined in the SFO), acting as one of
the Joint Bookrunners and Joint Sponsors

ICBC International Holdings Limited, a company
incorporated in Hong Kong, a wholly-owned subsidiary of
ICBC, and the holding company of ICBCI Capital and ICBCI
Securities

— 28 —



DEFINITIONS

“ICBCI Securities”

“IFRS”

“Independent Third Party(ies)”

“International Placing”

“International Placing Shares”

“International Underwriters”

“International Underwriting
Agreement”

“Jintong”

ICBC International Securities Limited, a corporation licensed
under the SFO and permitted to carry on Type 1 (dealing in
securities) of the regulated activities (as defined in the SFO),
acting as one of the Joint Lead Managers

International Financial Reporting Standards, which include
standards, amendments and interpretations issued by the
International Accounting Standards Board

a person or persons or a company or companies that is or are
not connected person(s)

the conditional placing of the International Placing Shares
outside the United States in offshore transactions in reliance
on Regulation S under the U.S. Securities Act, including to
professional investors in Hong Kong, as further described in
the section headed “Structure and Conditions of the Global
Offering” in this prospectus

the 413,360,000 Shares being initially offered for
subscription under the International Placing together, where
relevant, with any additional Shares that may be issued
pursuant to any exercise of the Over-allotment Option,
subject to adjustment as described in the section headed
“Structure and Conditions of the Global Offering” in this
prospectus

the underwriters, led by the Joint Global Coordinators, which
is expected to enter into the International Underwriting
Agreement to underwrite the International Placing

the underwriting agreement relating to the International
Placing and expected to be entered into among us, the
International Underwriters and other parties thereto on or
around June 23, 2011

Hongkong Jintong Assets Management Limited (7 #5440 &
FEEMAMRATF) (formerly known as Hongkong Jintong
Investment Holdings Limited and renamed to its existing
name on September 3, 2003), a company incorporated in
Hong Kong on November 3, 1997 and indirectly owned as to
95% by Mr. Wang, and directly owned as to 4% by Mr. Liu
Min and 1% by Ms. Li
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“Joint Bookrunners”

“Joint Global Coordinators”

“Joint Lead Managers”

“Joint Sponsors”

“J.P. Morgan”

“J.P. Morgan (Asia Pacific)”

“Kweichow Moutai”

“Kweichow Moutai Distillery”

in respect of the Hong Kong Public Offer, J.P. Morgan (Asia
Pacific), CCB International Capital Limited, ICBCI Capital,
CITIC Securities Corporate Finance (HK) Limited, Oriental
Patron Securities Limited, and in respect of the International
Placing, J.P. Morgan, CCB International Capital Limited,
ICBCI Capital, CITIC Securities Corporate Finance (HK)
Limited, Oriental Patron Securities Limited

J.P. Morgan (Asia Pacific) and CCB International Capital
Limited

in respect of the Hong Kong Public Offer, J.P. Morgan (Asia
Pacific), CCB International Capital Limited, ICBCI
Securities, CITIC Securities Corporate Finance (HK)
Limited, Oriental Patron Securities Limited, and in respect of
the International Placing, J.P. Morgan, CCB International
Capital Limited, ICBCI Securities, CITIC Securities
Corporate Finance (HK) Limited, Oriental Patron Securities
Limited

J.P. Morgan (Asia Pacific), CCB International Capital
Limited, ICBCI Capital and CITIC Securities Corporate
Finance (HK) Limited

J.P. Morgan Securities Ltd., acting as one of the Joint
Bookrunners of the International Placing and one of the Joint
Lead Managers of the International Placing

J.P. Morgan Securities (Asia Pacific) Limited, a corporation
licensed under the SFO permitted to carry on Type 1 (dealing
in securities), Type 4 (advising on securities), Type 6
(advising on corporate finance) and Type 7 (providing
automated trading services) of the regulated activities (as
defined in the SFO), and a restricted licensed bank under the
Banking Ordinance (Cap. 155 of the Laws of Hong Kong),
acting as one of the Joint Global Coordinators, one of the
Joint Bookrunners of the Hong Kong Public Offer and one of
the Joint Lead Managers of the Hong Kong Public Offer

Kweichow Moutai Co., Ltd. (& /MFZHEBMAERAA), a
company established in the PRC and listed on the Shanghai
Stock Exchange (stock code: 600519)

China Kweichow Moutai Distillery Co., Ltd. (4 & M 3=
WA PR E AL /A F]), a company incorporated in the PRC on
January 24, 1998, which directly holds 80% equity interest in
Maotai and which is also one of the shareholders of
Kweichow Moutai
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“Kweichow Moutai Technical
Development”

“Latest Practicable Date”

“Lhasa Brewery”

“Listing”

“Listing Committee”

“Listing Date”

“Listing Rules”

“Main Board”

“Maotai”

“Maple Essence”

“Maple Vic”

“Memorandum of Association”

Kweichow Moutai Distillery Technical Development
Company (N2 MUAE M B MBS A ), a company
established in the PRC, which directly holds 20% equity
interest in Maotai and which is also one of the shareholders of
Kweichow Moutai

June 13, 2011, being the latest practicable date prior to the
printing of this prospectus for the purpose of ascertaining
certain information contained in this prospectus

Tibet Lhasa Brewery Co., Ltd (P9 & I A R A), a
company established in the PRC and an Independent Third
Party

the listing of the Shares on the Main Board of the Hong Kong
Stock Exchange

the Listing Committee of the Hong Kong Stock Exchange

the date, expected to be on or about June 30, 2011, on which
our Shares are first listed and from which dealings therein are
permitted to take place on the Hong Kong Stock Exchange

the Rules Governing the Listing of Securities on The Hong
Kong Stock Exchange (as amended from time to time)

the stock market operated by the Hong Kong Stock Exchange,
which excludes Growth Enterprise Market and the options
market

China Guizhou Maotai Brewery Trading (H.K.) Limited
(FEEMFEHERE S (i) ARAR), a company
incorporated in Hong Kong on August 12, 1993, being one of
the pre-IPO Investors and an Independent Third Party

Maple Essence Investments Limited (B FEREARAA), a
company incorporated in BVI on October 28, 2009 and a
Controlling Shareholder

Maple Vic Investments Limited (MZEZEHIRAF]), a
company incorporated in BVI on November 27, 2009 and
indirectly owned as to 90% by Mr. Wang and as to 5% each
by Mr. Yu and Ms. Li respectively

the memorandum of association of our Company, adopted on
November 8, 2010 and as amended from time to time
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“MLR”

“MOR”

“Mr. Wang”

“Mr. Yu”

“Ms. Li”

“Ms. Zhou”

“New National Standards”

“NPC”

“Offer Price”

“Offer Shares”

“Oriental Patron”

the Ministry of Land and Resources of the PRC (H'# A [ 3k
A B 1 & JEER), the central administrative department for
administration and regulation of natural resources such as
land and minerals in the PRC

Ministry of Railways of the PRC (3 A [ HL i B §5 75 &)

Mr. Wang Peter Jian (EEBHH), a Controlling Shareholder,
previously known as Mr. Wang Jian (E{#%64)

Mr. Yu Yiping Wallace (7 —°F-5E%4), our chairman and
executive Director

Ms. Li Xiao Bing ((R/MMtZ 1), wife of Mr. Yu Yiping
Wallace

Ms. Zhou Wen Qiong (JH ¥ %« 1)

GB/T8537-2008 (kK KIRME R /KFEHE),  issued by The
General Administration of Quality Supervision, Inspection
and Quarantine of the PRC, to provide the requirements of
drinking mineral water product in terms of its categorization,
examination, labeling, packaging, transportation and storage.

National People’s Congress (& A R FEK )

the final price per Share in Hong Kong dollars (exclusive of
brokerage of 1%, SFC transaction levy of 0.003% and the
Hong Kong Stock Exchange trading fee of 0.005%) at which
the Offer Shares are to be subscribed for and issued, or
purchased and sold pursuant to the Global Offering, to be
determined as further described in the section headed
“Structure and Conditions of the Global Offering — Pricing
and allocation” in this prospectus

the Hong Kong Offer Shares and the International Placing
Shares, with any additional Shares to be issued and sold
pursuant to the exercise of the Over-allotment Option

Oriental Patron Securities Limited, a licensed corporation to
engage in type 1 (dealing in securities) and type 4 (advising
on securities) of regulated activities under the SFO
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“Over-allotment Option”

“PBOC”

“PET”

“PRC Company Law”

“PRC GAAP”

“PRC Securities Law”

“PRC Trademarks”

“pre-IPO Investors”

“Price Determination Date”

“Project”

“prospectus”

the option to be granted by our Company to the International
Underwriters, pursuant to which our Company may be
required to allot and issue up to 68,893,000 additional new
Shares, representing 15% of the Shares initially available
under the Global Offering at the Offer Price, to, among other
things, cover over-allocations in the International Placing (if
any) as further described in the section headed “Structure and
Conditions of the Global Offering”

the People’s Bank of China (H'[# A [&4#R4T), the central bank
of the PRC

Polyethylene terephthalate

The Company Law of the PRC ({H#E AN RALFNE AR L)),
enacted by the Standing Committee of the NPC on December
29, 1993, which became effective on July 1, 1994, as
amended, supplemented or otherwise modified from time to
time. The latest revision was approved on October 27, 2005
and came into effect on January 1, 2006

the PRC Accounting Standards and Accounting Regulations
for Business Enterprises and its supplementary regulations

the Securities Law of the PRC ({3 A RILFFEFE)),
enacted by the Standing Committee of the NPC on December
29, 1998 and which became effective on July 1, 1999, as
amended and supplemented or otherwise modified from time
to time. The latest revision was approved on October 27, 2005
and came into effect on January 1, 2006

trademarks owned by Tibet Zhongji and Glacier Water as
listed under the paragraphs headed “Intellectual property
rights of our Group” in Appendix VI of this prospectus

Bai Jun, Big Linkage, Fantastic World, Heartland Capital,
Highland Broadview, Maotai, Raventon and Victory Ride

the date, expected to be on or around June 23, 2011 but no
later than June 27, 2011, on which the Offer Price is fixed for
the purposes of the Global Offering

The 5100 Glacier Spring Water project

this prospectus being issued in connection with the Hong
Kong Public Offer
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“Raventon”

“Regulation S”
“RMB” or “Renminbi”

“SAFE”

“Shareholder(s)”

“Shares”

“SFC”

“SFO”

“Sichuan Hengsheng”

“Sino Ocean”

“Springhead Investments”

“Stabilizing Manager”

“Starry Investment”

Hongkong Raventon Company Limited (& #5{F1H 4 A RA
A]), a company incorporated in Hong Kong on July 7, 1989
and one of the pre-IPO Investors

Regulation S under the U.S. Securities Act
Renminbi, the lawful currency of the PRC

the State Administration of Foreign Exchange of the PRC
(e N RSLAN R K AP EE 3 )R)), the PRC governmental
agency responsible for matters relating to foreign exchange
administrations

holder(s) of the Share(s)

ordinary shares with a nominal value of HK$0.01 each in the
capital of our Company, which are to be subscribed for and
traded in Hong Kong dollars and listed on the Hong Kong
Stock Exchange

the Securities and Futures Commission of Hong Kong

the Securities and Futures Ordinance (Chapter 571 of the
Laws of Hong Kong), as amended and, supplemented or
otherwise modified, from time to time

Sichuan Hengsheng Science and Technology Development
Co., Ltd. (WW)IMEAERLERAR/AF), a company
established in the PRC on June 3, 1998 and an Independent
Third Party

Sino Ocean International Investment Limited ("B % &
A B2 F]), a company incorporated in BVI on July 28, 2003
and an indirect wholly-owned subsidiary of our Company

Springhead Investments Limited C(RIEHEHRAF), a
company incorporated in BVI on January 22, 2007 and an
indirect Shareholder of our Company

J.P. Morgan Securities Ltd.

Starry Investment Development Limited (/£ & 8 E A R
A T]), a company incorporated in BVI on April 28, 2005 and
is wholly owned by Mr. Wang
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“State,” “state,” or “PRC
government”

“Stock Borrowing Agreement”

“Strategic Investors”

“subsidiary(ies)”

i)

“Supplemental Survey Report

“Survey Report”

“Tibet 5100~

“Tibet Galaxy”

“Tibet Guangda”

the central government of the PRC, including all
governmental subdivisions (including provincial, municipal
and other regional or local government entities) and
instrumentalities thereof, or where the context requires, any
of them

the stock borrowing agreement expected to be entered into on
or about the Price Determination Date between the Stabilizing
Manager (or its affiliates acting on its behalf) and Water
Resources pursuant to which Water Resources will agree to
lend up to 68,893,000 Shares to the Stabilizing Manager on
terms set forth therein

Bai Jun and Victory Ride

has the meaning ascribed to it in section 2 of the Companies
Ordinance

the Supplemental Survey and Appraisal Report of the Source
of the Natural Spring Mineral Water of Qumaduo, Dangxiong
County of Tibet, issued by the Water Geology Environment
Research Institute of the National Geology Academy of China
in 2006

the Geology Survey and Appraisal Report of the Source of the
Natural Spring Mineral Water of Qumaduo, Dangxiong
County of Tibet, issued by the Geology and Resource Survey
and Exploration Bureau of Tibet in 2002

Tibet 5100 Water Resources Ltd. (P55 1007K & I A R A A,
a company incorporated in BVI on January 19, 2006 and a
direct wholly-owned subsidiary of our Company

Tibet Galaxy Science & Technology Development Co., Ltd.
(VG e $5 T B 57 5% JE B A0 A PR A 7)) (formerly known as Lhasa
Brewery Company Limited (79 7 j M 1 13 A7 BR 23 7)) and
renamed to its existing name on August 30, 2001), a company
established in the PRC on June 20, 1997 and listed on the
Shenzhen Stock Exchange (stock code: 000752), being an
Independent Third Party

Tibet Guangda Jinlian Industrial Co., Ltd. (VG it K 4 5 5 2
H B/ A]) (formerly known as Sichuan Guangda Jinlian
Industrial Co., Ltd. (WU KEBEEARAA) and
renamed to its existing name on December 10, 2010), a
company established in the PRC and an Independent Third
Party
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“Tibet Zhongji”

“Tibwatres Investment”

“Track Record Period”

“True Asset”

“Underwriters”

“Underwriting Agreements”

“United States” or “U.S.”

“Unlisted Shares”

“US$”, “U.S. dollars” or “USD”

“U.S. Exchange Act”

“U.S. Securities Act”

“Victory Ride”

“Vicwood”

“water card”

Tibet Zhongji Jiahua Industry Co., Ltd. (VPG ik 0 B2 {4 32 B 3 4%
JEAFPR/ATF]), a company established as a Chinese-Foreign
Cooperative Joint Venture in the PRC on January 1, 2004 and
an indirect wholly-owned subsidiary of our Company

Tibwatres Investment Ltd., a company incorporated in BVI on
November 30, 2004 and wholly owned by Ms. Li

the financial period comprising the three years ended
December 31, 2008, 2009 and 2010

True Asset Holdings Limited, a company incorporated in BVI
on January 2, 2004 and a Controlling Shareholder

collectively, the Hong Kong Underwriters and the
International Underwriters

the Hong Kong Underwriting Agreement and the International
Underwriting Agreement

the United States of America

the shares held by our Group’s pre-IPO investors that are not
or were not (as the case may be) listed for trading on the Hong
Kong Stock Exchange

the lawful currency of the United States

the United States Securities Exchange Act of 1934, as
amended, and the rules and regulations promulgated
thereunder

the United States Securities Act of 1933, as amended

Victory Ride Holdings Limited CGRB#ZERARATR]), a
company incorporated in BVI on September 2, 2010, an
indirect wholly-owned subsidiary of ICBCI Holdings and one
of the pre-IPO Investors

Vicwood Investments Limited (KEHFEARAH), a
company incorporated in BVI on September 3, 2003 and an
indirect wholly-owned subsidiary of our Company

a card that allows a customer to purchase our bottled water in
the form of a redeemable card that entitles the holder to call
a hotline and receive delivery of the number of bottles of
water represented by such card in China. Alternatively, the
holder of such card may also choose to pick up the bottled
water at designated collection points
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“Water Co.” Tibet 5100 Water Company Ltd. (PG i —FFKEA R
Al), a company established in the PRC on May 30, 2008,
being an Independent Third Party as at the Latest Practicable

Date
“Warrantors” the Company, the Controlling Shareholders and Mr. Yu
“Water Resources” Tibet Water Resources Limited (FH/KEEARAF]), a

company incorporated in Samoa on May 29, 2006 and a
Controlling Shareholder

“White Form eIPO” the application for Hong Kong Offer Shares to be issued in the
applicant’s own name by submitting applications online
through the designated website of White Form eIPO at

www.eipo.com.hk

“White Form eIPO Service Computershare Hong Kong Investor Services Limited

Provider”

“Wilmar” Wilmar International Limited, a company incorporated in
Singapore and listed on the Singapore Exchange Securities
Trading Limited (stock code: F34), being an Independent
Third Party

“Zhongji Holdings” Zhongji Holdings Co., Ltd. (PEZEREEARAF)

(formerly known as Zhongji Investment Development Co.
Ltd. (TEHEEEAER/AF) and renamed to its existing
name on October 19, 2004), a company established in the PRC
on August 19, 2002 and an Independent Third Party

The English name of the PRC nationals, enterprises, entities, departments, facilities, certificates,
titles and the like are translations of their Chinese names and are included for identification purpose
only. In the event of any inconsistency between the Chinese names and their English translations, the

Chinese names shall prevail.



FORWARD-LOOKING STATEMENTS

This prospectus contains forward-looking statements that are, by their nature, subject to

significant risks and uncertainties. The forward-looking statements are contained principally in the

sections headed “Summary”, “Risk Factors”, “Industry Overview”, “Our Business”, “Financial

Information” and “Future Plans and Use of Proceeds”. These statements relate to events that involve

known and unknown risks, uncertainties and other factors, including those listed under “Risk Factors”,

which may cause our actual results, performance or achievements to be materially different from

performance or achievements expressed or implied by the forward-looking statements. These

forward-looking statements include, without limitation, statements relating to:

our business strategies;

our beliefs as to our ability to make strategic acquisitions and investments to establish and
maintain strategic relationships;

our future business development, financial conditions and results of operations;

our ability to successfully integrate acquired businesses;

our ability to maintain and enhance our market position;

our ability to expand market share;

the future of the bottled water industry in China and overseas;

competition from domestic and international bottled water manufacturers;

the price and availability of our raw materials and utilities;

our ability to increase manufacturing capacity and efficiency;

our ability to attract additional distributors, customers and consumers and maintain
relationships with our existing distributors, customers and consumers;

our beliefs as to market demand of our product;

our ability to maintain inventory levels that approximate the demand for our product;

our ability to effectively protect our intellectual property and not infringe on the
intellectual property and trade secrets of others;

our ability to comply with environmental regulations;

our ability to obtain the necessary permits, licenses, registrations and certificates to carry
on our business;

our dividend policy;



FORWARD-LOOKING STATEMENTS

° our capital expenditure plans; and
° general economic and business conditions in the countries in which we operate.
The words “anticipate”, “believe”, “could”, “estimate”, “expect”, “intend”, “may”, “plan”,

“seek”, “will”, “would” and the negative of these terms and other similar expressions, as they relate
to us, are intended to identify a number of these forward-looking statements. These forward-looking
statements reflect our current views with respect to future events and are not a guarantee of future
performance. Actual results may differ materially from information contained in the forward-looking

statements as a result of a number of uncertainties and factors, including but not limited to:

° any changes in the laws, rules and regulations of the central and local governments in the
PRC and other relevant jurisdictions and the rules, regulations and policies of the relevant

governmental authorities relating to all aspects of our business;

° general economic, market and business conditions in China;

° macroeconomic policies of the PRC Government;

° changes or volatility in interest rates, foreign exchange rates, equity prices or other rates

or prices;

° the effects of competition in the bottled water industry on the demand for and price of our
product;

° various business opportunities that we may pursue; and

° the risk factors discussed in this prospectus as well as other factors beyond our control.

The Directors confirm that these forward-looking statements are made after due and careful
consideration. Although our Directors believe that our Company’s current views as reflected in those
forward-looking statements based on currently available information are reasonable, our Company can
give no assurance that those views will prove to be correct, and the investors are cautioned not to place

undue reliance on such statements.

Subject to the requirements of applicable laws, rules and regulations, we do not have any
obligation to update or otherwise revise the forward-looking statements in this prospectus, whether as
a result of new information, future events or otherwise. As a result of these and other risks,
uncertainties and assumptions, the forward-looking events and circumstances discussed in this
prospectus might not occur in the way we expect, or at all. Accordingly, you should not place undue
reliance on any forward-looking information. All forward-looking statements contained in this
prospectus are qualified by reference to the cautionary statements set forth in this section as well as
the risks and uncertainties discussed in the section headed “Risk Factors”.



RISK FACTORS

You should carefully consider all of the information in this prospectus including the risks
and uncertainties described below before making an investment in our Shares. You should pay
particular attention to the fact that we conduct most of our operations in the PRC, the legal
and regulatory environment of which may differ in some respects from what prevails in other
countries. Our business, financial condition and results of operations could be materially and
adversely affected by any of these risks. The trading price of our Shares could decline due to
any of these risks, and you may lose all or part of your investment.

We believe that there are certain risks involved in our operations; many of these risks are beyond
our control. These risks can be categorized into: (i) risks relating to our business; (ii) risks relating
to our industry; (iii) risks relating to conducting operations in China; and (iv) risks relating to the
Global Offering. Additional risks and uncertainties not presently known to us, or not expressed or
implied below, or that we currently deem to be immaterial, could also harm our business, financial

condition and results of operations.

RISKS RELATING TO OUR BUSINESS

We depend on CRE for a significant majority of our revenue and for its integrated logistics solution
services. A deterioration in this relationship may cause a significant decline in our business,
financial condition and results of operations.

We currently generate a significant majority of our revenue from CRE. In 2008, 2009 and 2010,
approximately 76.8%, 81.0% and 80.5% of our revenue was derived from our sales to CRE. We
anticipate that our dependence on CRE will continue for the foreseeable future. Consequently, any one
of the following events may cause material fluctuations or declines in our revenue or liquidity position

and have a material adverse effect on our financial condition and results of operations:

° reduction, delay or cancellation of orders from CRE;

° distribution of our competitor’s products by CRE; and

° failure of CRE to make timely payment for our product.

In addition, we rely on CRE as our primary partner for an integrated logistics solution, including
warehousing and transportation of our bottled water out of Tibet and our raw materials into Tibet.
Since we rely on CRE as both an institutional purchaser and as the primary provider of our integrated
logistics solution, a deterioration in our relationship with CRE in either of these aspects would
materially and adversely impact the other as well. As a result, any adverse development to our
strategic relationship with CRE would impact our ability to deliver our product throughout China on
a timely and cost effective basis and directly impact our sales to CRE as an institutional purchaser.
Although we had successfully renewed our distribution agreements with CRE in 2008, 2009 and 2010,
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we cannot assure you that the MOR and CRE will continue the strategic relationship with us in the
future in the event of changes in management preferences, business strategy, corporate structure or
other factors. Our failure to effect future renewals with CRE may adversely affect our strategic
relationship with CRE which would have a material adverse effect on our business and results of
operations.

The recent investigations and changes in the senior management at the Ministry of Railways could
have a negative effect on our strategic relationship with CRE.

The Xinhua News Agency reported on February 12, 2011 that the minister of the Ministry of
Railways, Liu Zhijun, was dismissed for “severe violations of discipline”. According to the same
source, on March 2, 2011, Zhang Shuguang, the deputy chief engineer of the Ministry of Railways,
was also dismissed for “severe violations of discipline”. A number of news articles have reported that
the two individuals are currently under investigation for allegedly accepting a large amount of money
in bribes in connection with purchasing of equipment for railway projects. Since the dismissal of Liu
and Zhang, the National People’s Congress has appointed Sheng Guangzu as the new minister of the
Ministry of Railways. Under the leadership of the new minister, the Ministry of Railways could decide
to reevaluate its marketing or growth strategy or business practices, including those relating to its
procurement process. To the best of our knowledge, our Company, executive Directors, non-executive
Directors and Controlling Shareholders do not have any relationships with Mr. Liu or Mr. Zhang.

During the Track Record Period, sales to CRE, the procurement agent for the Ministry of
Railways, has accounted for a large percentage of our revenues from the sales of our bottled water for
distribution throughout the Ministry of Railways network. While we have entered into an agreement
with CRE that provides a minimum purchase volume for the period of January 1, 2011 to December
31, 2013, we cannot assure you that , in the aftermath of the recent events, CRE will not attempt to
renegotiate or terminate the agreement, which would have a material adverse effect on our results of
operations. In addition, since we rely heavily on CRE to provide us with integrated logistics solution
services, any adverse changes to our relationship with CRE could also impact our ability to transport
raw materials to Tibet and our bottled water throughout China in a cost effective manner, which could
have a material adverse effect on our business prospects and future results of operations. Any
deterioration of our strategic relationship with CRE would have a material adverse effect on our
business and results of operations. In addition, we cannot assure you that the significant publicity
surrounding the recent events will not adversely affect our strategic relationships with our new
customers, or affect our brand reputation in general.

We rely on a single product of bottled glacial spring mineral water, which represents a significant
risk to our business if this single product fails to generate revenue.

Premium bottled glacial spring mineral water is currently our only product. If we are not able
to maintain the profitability of this single product or establish a sustainable market for this product,
we will have no alternative products to support the growth of our business. As a premium product, we
rely heavily on the product’s brand name and our reputation to generate sales. Any event that generates
negative publicity for us could have an adverse effect on the product’s brand name and our reputation,
which in turn would affect our ability to market and sell our product. Our business, financial condition
and results of operations may be materially and adversely affected as a result.
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Our reliance on a single water source represents a material risk to our business if the mineral
content and quality of the spring water from that source are adversely affected due to changes in
the surrounding geological environment or contamination to the water source.

We draw our glacial spring mineral water from a single water source. Although the quality and
supply of the spring water at this water source has not materially deteriorated since the water source
was discovered in 1987, we cannot assure you that the supply of spring water at this water source will
not be adversely affected by geological and other environmental change, such as climate change or
global warming. In the event of climate change in the future, we cannot assure you that the average
precipitation in the region or extractable volume of our water will not decrease. Any decrease in the
extractable volume of our water in the future could have a material adverse effect on our business
prospects and future results of operations. If the quality or supply of the spring water at our water
source deteriorates due to environmental factors or otherwise, we may not be able to continue
conducting our business as it is presently conducted and our business prospects would be materially
and adversely affected as a result. In addition, despite the stringent protection measures we have taken
to protect the water source, we cannot assure you that our water source will not become contaminated
in the future. Any contamination of our single water source would affect our ability to produce bottled
water from that source and consequently have a material adverse effect on our business and results of
operations. If our water source is contaminated and we cannot find a replacement water source in a
timely manner, our business operations could cease to operate.

We have a limited operating history, which may make it difficult for you to evaluate our business
and prospects.

We began operations in 2006. Accordingly, we have a very limited operating history upon which
you can evaluate the viability and sustainability of our business and acceptance of our product by
customers and consumers. These circumstances may make it difficult for you to evaluate our business
and prospects. In particular, our business model and ability to maintain profitability are unproven. In
addition, although we have experienced significant revenue growth since we commenced operations,
we cannot assure you that our revenue will continue to increase or that any increase will be at its
historical levels. Furthermore, due to our short operating history and recent additions to our
management team, some of our senior management and employees have only worked together at our
company for a relatively short period of time. As a result, it may be difficult for you to evaluate the
effectiveness of our senior management and other key employees and their ability to address future
challenges to our business.

We rely on our suppliers for raw materials.

The most important raw material for our bottles is PET, and the AA content of the PET used to
produce the bottles can affect the purity and taste of the water. We rely on two Independent Third Party
suppliers, Yuanfang Industrial (Shanghai) Limited and Pulasi Packing Material Ltd., to supply our
PET requirements. In 2008, 2009 and 2010, amounts purchased from these two suppliers, in the
aggregate, accounted for approximately 45.3%, 16.4% and 40.3%, respectively, of our cost of sales.
While we have not faced any shortages of PET in the past, we cannot assure you that we will be able
to acquire sufficient quantities of PET that meet our quality control standards in the future. Any
inability to secure adequate amounts of PET that meet our quality control standards could adversely
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affect our production and have an adverse effect on our business and results of operations. We
generally enter into contracts with our packaging material suppliers annually, including suppliers of
PET, label stickers and cardboard cases. In the event these third-party suppliers fail to continue to
supply such products to us in an amount sufficient for our production or deliver them in accordance
with our production schedule, we may be unable to find a substitute supplier, which may impact our
ability to maintain our production capabilities, lead to production interruptions and delay the delivery
of our product to customers to meet changing market demands.

We rely on various licenses and permits to operate our business, and the failure to renew any or all
of these licenses and permits could materially adversely affect our business.

In accordance with PRC laws and regulations, we are required to maintain various licenses and
permits in order to operate our business at each of our production facilities including, without
limitation, mining licenses (£ A7), food production permits (£ &4 #F P #5) or industrial
products production permits ( L.2£ 2 it 24E 7 #F 7T #%) and food circulation permits (B i it 48 #F ] 7).
We are also required to comply with applicable mining, hygiene and food safety standards in relation
to our production and sale processes. Our production, sale, premises and transportation vehicles are
subject to inspections by the regulatory authorities for compliance with the Mine Safety Law
(W& 1L % 47, Food Safety Law (& /%4 1%), Measures for the Administration of Food Production
Permits & §h4EE 7Pl EHHE ), Measures for the Administration of Food Circulation Permits
(B & U 48 FF ] 75 4 JUEY% ) and Detailed Rules for the Administration and Supervision of Quality and
Safety in Food Production and Processing Enterprises (Trial) (B A E N TAEH &L 2 EEEH
Bl 40 HI) (iX1T) ), among others. Failure to pass these inspections, or failure to maintain the validity
of or to renew our licenses and permits, could subject us to fines and the temporary or permanent
suspension of some or all of our production activities, which in turn could disrupt our business
operations and materially and adversely affect our results of operations. Mining rights for our water
source are subject to inspections on an annual basis by the Tibet Autonomous Region Department of
Land and Resources. As part of an annual inspection, the relevant authorities will consider whether
our mining activities in the past year were in compliance with the relevant laws and regulations. If we
are unable to meet the relevant requirements or found in a material breach of any laws or regulations,
and as a result unable to pass the annual inspection, we will be penalized according to the relevant
laws and regulations or given a deadline to rectify the breach. If we fail to rectify the breach within
the given timeline, our mining rights could be revoked. While we have passed the annual inspections
since 2006 when we first obtained the mining rights and have not been penalized to date, we cannot
assure you that we will continue to pass the annual inspection of our mining rights in the future.
Should these rights be suspended or revoked or we fail to pass the annual inspection, our operations
and financial performance will be materially and adversely affected.

Under the Mineral Resource Law of the PRC, all mining enterprises must obtain exploration or
mining permits prior to undertaking any exploration or mining activities and the exploration and
mining permits are limited to a specific geographic area and time period. The mining permit is valid
for a period of five years, subject to renewal. Our current mining permit will expire on August 19,
2015. As a result, whether we can carry out mining activities depends on our ability to obtain and
renew mining permits from the relevant PRC authorities. Although we have successfully renewed our
mining permit in the past, we cannot assure you that we will be able to renew our mining permit upon
its expiration in the future. If we are unable to renew our mining permit upon its expiration, our
business and results of operations will be materially and adversely affected.
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We rely on our production equipment produced by our suppliers in Germany and Canada, and any
breakdowns would interrupt our production and could have a material adverse effect on our results
of operations.

We purchase our principal production equipment from Krones in Germany and Husky in Canada.
Our production facility is located at a high altitude, which could have an adverse effect on the
durability and reliability of our production equipment. In addition, our remote location in Tibet could
lengthen the amount of time necessary for our suppliers to repair any defective equipment. If any of
our principal production equipment fails to perform, our production could be interrupted, which could
have a material adverse effect on our business and results of operations.

Our raw material costs may fluctuate significantly.

Our primary raw material is PET. Since PET is produced from crude oil, an increase in the price
of oil will likely result in an increase in the price of PET. During the Track Record Period, the price
of PET has fluctuated significantly, in significant part affected by fluctuations in crude oil price. Our
costs incurred for purchasing or producing PET bottle performs in 2008, 2009 and 2010 was RMB27.4
million, RMB33.1 million and RMB48.4 million, respectively, which accounted for 46.0%, 36.2% and
37.7% of our total cost of sales, respectively. PET prices under our supply contracts are negotiated as
an order-by-order basis based on the then current market price. As a result, any increases in the price
of PET due to fluctuations in the price of oil would increase our raw material costs and could have
a material adverse effect on our results of operations.

We rely on our distributors to sell our product to consumers through various points of sale and any
disruptions in our distribution channels could have a material and adverse effect on our business.

We rely on our distributors to sell our product to various points of sale, including hotels,
restaurants, supermarkets and convenience stores. If our distributors are not able to effectively and
efficiently supply our points of sale, our brand name, business and results of operations could be
materially and adversely affected. We also provide some sales and marketing assistance to our
distributors to help the distributors expand sales of our product, but we cannot assure you that our
efforts will be effective. As our distributors function as independent businesses, we do not have any
significant influence over the management decisions of our distributors, and our interests could
diverge. Any disagreements with our distributors could strain our relationship and have a negative
effect on our distribution network. In addition, any events that impact the reputation of our distributors
could damage our distribution network and have a material adverse effect on our business.

Furthermore, prior to January 1, 2011, we made a significant portion of our non-CRE sales
through Water Co., one of our distributors, which would then enter into agreements with our
sub-distributors. We entered into a distribution agreement with Water Co., which was a company
managed by Wilmar and functioned as part of a distribution network, after we sold a 25% equity
interest in Tibet 5100 to Wilmar in order to further establish our relationship with Wilmar and sell our
bottled water through the distribution network of Water Co. Through our arrangement with Water Co.,
sales and marketing services were provided free of charge. Wilmar did not make any commission or
profit from the sale of our product through Water Co.; it only charged Water Co. at cost for any
expenses incurred. Water Co. accounted for nil, 8.0% and 3.6% of our revenue in 2008, 2009 and 2010,
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respectively. Beginning January 1, 2011, we no longer make any sales through Water Co. as Wilmar
is no longer our shareholder and we have decided to enter into agreements directly with
sub-distributors in order to increase the revenue from our direct sales to sub-distributors. We also
hired some former marketing employees of Water Co. to enhance our ability to break into emerging
markets. Also begining on that day, we directly conduct sales and marketing activities and bear related
expenses. There can be no assurance that our sales and marketing activities will be as effective as
those conducted by Water Co. or that our activities will be conducted as efficiently as by Wator Co.

Our product, logos and brand names may be subject to counterfeiting or imitation, which could
negatively impact our reputation and brand name as well as lead to higher administrative costs.

Counterfeiting and imitation of many products has occurred in the past in China. The
counterfeiting of our product has not had any material impact on our trading and financial position in
the past three years ended December 31, 2010, but we cannot assure you that counterfeiting will not
affect our future business and results of operations.

Our product is generally marketed under our primary “5100” trademark. We believe that our
brand is essential to our success and our competitive advantage. Although we have registered the
trademark of “5100” and other trademarks in the PRC and Hong Kong, there is no assurance that third
parties will not infringe our intellectual property rights or that any of our trademark applications will
not be challenged by third parties and will be successfully granted.

In addition, as with all operators in the bottled water industry in China, we are unable to
guarantee that counterfeiting and imitation will not occur in the future and, if it does occur, whether
we will be able to detect and deal with it effectively. While we request the relevant government
authorities to take action to prevent the sale of any counterfeit products, we cannot assure you that
the government will be able to effectively eliminate counterfeit products. Any counterfeiting or
imitation of our product could impact negatively upon our reputation and brand name, and lead to loss
of consumer confidence in our brand. In addition, counterfeit and imitation products could result in
a reduction of our market share, causing a long-term or even permanent decline in our sales and
profitability as well as increasing our administrative costs in respect of detection and prosecution, any
of which could have a material adverse effect on our results of operations.

In addition, we have not yet completed the registration process for our trademark in Hong Kong.
If we are unable to successfully complete the trademark registration process in Hong Kong, we cannot
assure you that other parties will not try to claim our trademark or sell products under our trademark
in Hong Kong, any of which could have a material adverse effect on our brand name and results of
operations.

Negative rumors or media coverage of our products could materially and adversely affect our
reputation, business, financial condition and the price of our Shares.

There has been negative media coverage concerning the scientific basis and effect on health of
small molecular grouping water, which groups in clusters of 74 Hz while normal drinking water groups
in clusters of 120 Hz. For example, in June 2010, there were news articles containing allegations made
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against us, among others, that the existence of small molecular grouping water cannot be proven, and
it is not beneficial to health. While the issue is still subject to further research, we cannot assure you
that there will not be similar or other negative rumors or media coverage related to small molecular
grouping water or our products in the future.

Our success and ordinary operations are largely dependent on certain key personnel.

Our senior management team has developed us into a leading premium bottled mineral water
production company in China. Mr. Yu, together with other senior managers, has been instrumental in
implementing our growth strategy. The successful management of our business is, to a considerable
extent, also dependent on the services of our Chief Executive Officer, Mr. Fu Lin, and other senior
managers. The loss of the services of any key management personnel or failure to recruit a suitable
or comparable replacement could result in a material impact upon our ability to manage our business
effectively and our business as well as future growth may be adversely affected.

We experience seasonal fluctuations in demand for our product.

Due to the nature of natural springs, the availability of our water resource is not affected by
seasonality. However, demand and sales of bottled water in the PRC are higher from April to October
each year as consumers in the PRC tend to consume more bottled water during the warmer months of
the year. Purchases of water cards that are redeemable for direct delivery of our bottled water also
fluctuate during the year, as the demand for such water cards has historically been higher from
September to February each year due to the holiday seasons and the use of the water cards as gifts.
Sales can also fluctuate during the course of a financial year for a number of other reasons, including
weather conditions and the timing of advertising and promotional campaigns, which could contribute
to fluctuations in our results of operations. Due to these fluctuations, comparisons of sales and
operating results between the same periods within a single year, or between different periods in
different financial years, are not necessarily meaningful and should not be relied on as indicators of
our performance.

Our results of operations may be adversely affected by natural disasters.

Our business may be interrupted or otherwise affected by natural disasters, such as floods,
droughts and earthquakes, that could cause damage to our production facilities, affect our water
resources or hinder our ability to transport adequate raw materials to our production facilities and the
transportation of our product from Tibet. In 2008 and 2010, the earthquakes that hit Dangxiong County
did not cause any damage to our facilities. However, we do not maintain any insurance policies to
cover loss of profits or other business interruption insurance, so any interruptions to our business or
to the transportation of our raw materials caused by natural disasters or otherwise would have a
material adverse effect on our business and results of operations.

The unavailability or shortage of reliable and sufficient transportation capacity could reduce our
revenue by causing us to reduce our production volume or impairing our ability to supply our

product to our customers.

We rely primarily on the MOR rail system to transport our bottled water. Transportation by rail
is subject to inherent risks and delays due to mechanical malfunctions, weather, earthquakes or other
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acts of God. Any such delays could impact our ability to supply our product to our customers, which
would have a material adverse effect on our business relationships and results of operations. While we
have not faced any shortage of transportation capacity during the Track Record Period, we cannot
assure you that we will be able to continue securing sufficient allocation of transportation capacity or
storage facilities at commercially acceptable prices in the future, which could limit our ability to
expand our production volume and revenue and have a material adverse effect on our business
prospects and future results of operations.

Our expansion strategy may not prove successful.

Expanding our revenue through sales to institutional purchasers represent an important part of
our growth strategy. We recently signed sales agreements with BP-PetroChina JV, Air China and China
Post, and entered into strategic cooperative agreements with CCBI and ICBCI Holdings. Our
institutional purchasers may not be able to successfully sell our product, or our institutional
purchasers may choose to purchase bottled water from our competitors for their internal consumption
needs. If our institutional purchasers are not able to successfully establish a sales channel to sell our
product or if our institutional purchasers discontinue or reduce purchases from us for any reason, our
business prospects and future results of operations would be materially and adversely affected. We
also intend to expand our retail sales in both existing markets, such as Beijing, Shanghai and
Guangzhou, as well as in other cities in China. We will need to engage in various promotions and
marketing activities in order to increase awareness and acceptance of our product and increase our
market shares in new and existing markets. However, despite these efforts, we may have difficulty in
successfully expanding the sale of our product. If we fail to generate sufficient sales in new markets
or increase our sales in existing markets, we may not be able to recover the development, production,
distribution, promotional and marketing expenses, as well as administrative expenses that we have
incurred in developing such markets. Any inability to successfully execute our expansion strategy may
have a material adverse effect on our revenue growth and profitability.

We may be unable to manage future rapid growth.

We have grown rapidly over the last few years. Our sales increased by 67.1% from RMB215.8
million in 2009 to RMB360.5 million in 2010. Our business growth could heavily burden our
managerial, operational and financial resources. Our ability to manage future growth will depend on
our ability to continue to implement and improve operational, financial and management information
systems on a timely basis and to expand, train, motivate and manage our workforce. We cannot assure
you that our personnel, support functions, operating procedures and internal controls will be adequate
to support our future growth. Failure to effectively manage our expansion may lead to increased costs,
a decline in revenue and reduced profitability.

There is no guarantee that we will continue to receive the preferential tax treatment we currently

enjoy.

The rate of income tax chargeable on companies in China may vary depending on the availability
of preferential tax treatment. According to the Several Rules on Attracting Business and Investment
in Tibet (Zang Zheng Fa [1999] No.33) (Fifk B A B R 5 E R A T HE) (EIECEE[1999]13398)

and the Notice on Adjustment of Enterprise Income Tax of Tibet Autonomous Government (Zang
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Zheng Fa [2008] No.78) (V47 H 1A [ A LR B 7 0 88 4 26 BT 15 BB J2 1 28 1) GBECEE[20081785%),
enterprises established in Tibet will implement a transitional tax rate for 15% from 2008 to 2010, and
enterprises in Tibet with foreign investment established before issuing of the new Enterprise Income
Tax Law ({22715 8i%) will implement a transitional tax rate for 10% in 2008, 12% in 2009 and 15%
in 2010. Furthermore, our subsidiary Glacier Water benefits from a preferential tax policy granted
under-the-then effective laws for foreign invested enterprises, primarily engaged in manufacturing
activities in the PRC that are scheduled to operate for not less than ten years, which granted it a full
exemption from its enterprise income tax in the first and second years when a profit is made and a 50%
reduction of its enterprise income tax in the third, fourth and fifth years. For the years ended
December 31, 2008, 2009 and 2010, our effective tax rate on a combined basis was 8.1%, 6.8% and
13.2%, respectively. The expiration of preferential tax policies or changes to tax laws in the PRC

could increase our tax liability, which would have an adverse effect on our results of operations.
We benefit from government grants, the withdrawal of which could affect our operations.

We have received government grants from time to time. In 2008, 2009 and 2010, we received
government grants of approximately RMB0.002 million, RMB2.5 million and RMB2.5 million,
respectively in relation to our subsidiary’s fiscal contribution to the local economic development. In
2010, we are granted and received a subsidy income in the amount of RMB11.6 million from the local
government to compensate our efforts to increase our production capacity, which will be examined and
approved by the local government when the expansion is finally completed. Glacier Marketing, our
indirect wholly-owned subsidiary, entered into the Governmental Grant Agreement with the Economic
Development Bureau of Tibet Lhasa Economic and Technology Development Zone in May 2010, under
which Glacier Marketing is granted with the enterprise development rewards, calculating with
reference to Glacier Marketing fiscal contribution to the local government.

The amounts granted were determined and paid at the sole discretion of respective government
authorities. We cannot assure you that the amounts of government grants given to us in the past
represent an accurate indicator of any amounts to be paid in future periods. In the event that we are
no longer eligible for government grants, our profitability and financial condition could be adversely
affected.

Our business and reputation may be affected by product liability claims, litigation, complaints or

adverse publicity in relation to our product.

Our product is made for consumption and any defects in our product could cause injury to our
consumers. These injuries may result from product contamination or degeneration, including the
presence of foreign contaminants, chemicals, substances or other agents or residues during the various
stages of the procurement, production, transportation and storage processes. While we are subject to
governmental inspections and regulations, in addition to our own quality control systems, we cannot
assure you that consumption of our product will not cause a health-related illness in the future, or that
we will not be subject to claims or lawsuits relating to such matters. We do not maintain product
liability insurance, and we would be liable for the full amount of any damages awarded against us in

any product liability claim.
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Even if a product liability claim is unsuccessful or is not fully pursued, the negative publicity
surrounding any assertion that our product caused personal injury or illness could adversely affect our
reputation with customers and our corporate and brand image. Under certain circumstances, we may
be required to recall defective products. Any negative publicity or claims against us would have a
material adverse effect on our brand name, business and results of operations.

Historically we have faced certain risks relating to our loans to and advances from third parties.

During the Track Record Period, we had certain short-term advances to and borrowings from
other third parties to satisfy the temporary working capital needs; such advances and borrowings are
unsecured, interest free, receivable/payable on demand. Although those transactions are common in
the PRC, the advances and borrowings may be held by a PRC court to be invalid in the event that a
dispute related to any particular loan or advance arises.

Our Controlling Shareholders have substantial influence over our Company and their interests may
not be aligned with your interests.

Our Controlling Shareholders, which include Water Resources, Maple Essence, True Asset and
Mr. Wang, our co-founder, control approximately 52.41% of our outstanding shares as of the date of
this prospectus. This concentration of ownership may discourage, delay or prevent a change in control
of our Company, which could deprive our shareholders of an opportunity to receive a premium for
your Shares as part of a sale of our Group. These actions may be taken even if they are opposed by
our other shareholders.

We had net current liabilities position as of December 31, 2008, 2009 and 2010.

We had net current liabilities of approximately RMB67.1 million, RMB15.6 million and RMB7.0
million as of December 31, 2008, 2009 and 2010, respectively. We may have net current liabilities in
the future. Having significant net current liabilities could constrain our operational flexibility as well
as adversely affect our ability to expand our business. If we do not generate sufficient cash flow from
our operations to meet our present and future financial needs, we may need to rely on external
borrowings for funding. If adequate funds are not available, whether on satisfactory terms or at all,
we may be forced to delay or abandon our development and expansion plans, and our business,
financial condition and results of operations may be materially and adversely affected.

We have not obtained formal title certificates to some of the properties we occupy and some of our
landlords lack relevant title certificates for properties leased to us, which may materially and
adversely affect our rights to use such properties.

As of December 31, 2010, certain of our subsidiaries have not obtained formal title certificates
to some of the properties located in Dangxiong, including one of our production facilities. The gross
floor area of the properties which the Group has not obtained valid title certificates is 15,561.03
square meters, accounting for 73.9% of our total properties. The authority which is responsible for the
issuance of the title certificates does not have any certificate to issue because it is currently subject
to an internal structures reform. Though the Housing and Construction Bureau of Dangxiong Country
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has issued a confirmation letter on December 15, 2010, confirming that we have right title to relevant
properties and will issue us the title certificates once they have certificates available, the lack of
formal title certificates may restrict our capacity to transfer, mortgage or otherwise dispose such

properties.

As of December 31, 2010, our landlords have not provided us with the relevant land use right
certificates, building ownership certificates and/or real estate certificates with respect to some
properties leased to us. If our landlords are not the owner or not authorized by the real owner to lease
to the properties to us, we might need to seek alternative premises and incur additional costs relating
to such relocations. In addition, we have not registered all the lease agreements with the relevant PRC
authorities. Although the lack of registration may not affect the validity of such lease agreements, any
third party in good faith may challenge such lease agreements and we may not be able to continue to

lease such premises.

RISKS RELATING TO OUR INDUSTRY

We could be adversely affected by a change in consumer preferences, perception and spending

patterns relating to bottled water, particularly premium bottled water.

The bottled water industry in China is subject to changes in consumer preferences, perceptions
and spending habits. Our performance depends on factors which may affect the level and patterns of
consumer spending in China. Such factors include consumer preferences, consumer confidence,
consumer incomes, consumer perceptions of the safety and quality of our bottled mineral water and
consumer awareness of health issues. Media coverage regarding the safety or quality of, or health
issues relating to, bottled water or the raw materials or processes involved in its manufacturing or
bottling may damage consumer confidence in these products. A general decline in the consumption of
our bottled mineral water could occur as a result of a change in consumer preferences, perceptions and
spending patterns at any time and future success will depend partly on our ability to anticipate or adapt
to such changes and to offer, on a timely basis, new promotion strategies that can draw consumers’
attention. In addition, the growth in demand for premium products in the PRC, including premium
bottled water, has been driven in part by the overall growth in the PRC economy and disposable
income of consumers. Any macroeconomic changes in the PRC that adversely impact consumer
consumption for premium products could have a material and adverse effect on our business and
results of operations. Our failure to adapt our product offerings to respond to such changes may result
in reduced demand and lower prices for our product and a decline in the market share of our product.
Any changes in consumer preferences could result in lower sales of our product, apply downward
pressure on pricing or lead to increased levels of selling and promotional expenses, resulting in a

material adverse effect on our sales volume, revenue and profitability.

The bottled water industry could face slower growth.

In the period from 2005 to 2010, the sales volume of bottled water in China grew at a CAGR of
9.7%, increasing from 15,469 million liters in 2005 to 24,625 million liters in 2010. Over the same
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period, China’s nominal GDP grew at a CAGR of 16.1%. We cannot assure you that this industry will
continue to grow at this rate in the future. In the past, Chinese consumers have traditionally consumed
a low per capita volume of bottled water compared to western countries. The bottled water industry
in China may experience slower growth in the future due to market saturation and competition from
alternative products, such as other types of bottled beverages, which may impact upon the size and
growth of the market for bottled water products. Growth in the market for bottled water products may
also be impacted by changes in the purchasing behavior of Chinese consumers.

We cannot assure that the bottled water market in China will be able to continue the rapid growth
rate it has experienced for the past three years or will be able to maintain the steady growth we expect.
If the bottled water market in China does not grow as we expect, our sales volume, sales and
profitability may be adversely affected.

We face increasing competition from domestic and foreign companies, which may affect our market
share and profit margins.

The bottled water industry in China is highly competitive, and we expect competition to
intensify. Currently, according to Euromonitor, there are over ten major bottled water enterprises
operating in China, including domestic and foreign-invested enterprises, which account for nearly
75% of the overall consumption. Our ability to compete against these enterprises is, to a significant
extent, dependent on our ability to distinguish our product from those of our competitors by providing
high quality products at reasonable prices that appeal to consumers’ tastes and preferences. Some of
our competitors may have longer operating histories, may have substantially greater financial and
other resources and may be better established in certain markets. Our competitors in any particular
market may also benefit from raw material sources or production facilities that are closer to such
markets, which provide them with competitive advantages in terms of costs and proximity to
consumers.

We cannot assure you that our current or potential competitors will not provide products
comparable or superior to those we provide or adapt more quickly than we do to evolving industry
trends or changing market requirements. It is also possible that there will be significant consolidation
in the bottled water industry among our competitors, alliances may develop among competitors and
these alliances may rapidly acquire significant market share and some of our distributors may
commence production of products similar to those we sell to them. Furthermore, competition may lead
competitors to substantially increase their advertising expenditures and promotional activities or to
engage in irrational or predatory pricing behavior. We also cannot assure you that third parties will
not actively engage in activities, whether legal or illegal, designed to undermine our brand name and
product quality or to influence consumer confidence in our product. Increased competition may result
in price reductions, reduced margins and loss of market share, any of which could materially adversely
affect our profit margins. We cannot assure you that we will be able to compete effectively against
current and potential competitors in the future.

Changes in the existing laws and regulations or additional or more stringent laws and regulations
on environmental protection in China may cause us to incur significant capital expenditures, and
we cannot assure that we will be able to comply with any such laws and regulations.

We carry on our business in an industry that is subject to PRC environmental protection laws and
regulations. These laws and regulations require enterprises engaged in manufacturing and construction

— 51 —



RISK FACTORS

that may cause environmental waste to adopt effective measures to control and properly dispose of
waste gases, waste water, industrial waste, dust and other environmental waste materials, as well as
fee payments from producers discharging waste substances. We are subject to PRC laws and
regulations concerning the discharge of waste water and solid waste during our manufacturing
processes. We are required to obtain pollutant discharge permits from government authorities for the
treatment and disposal of such discharge. Any violation of these regulations may result in substantial
fines, criminal sanctions, revocation of operating permits, shutdown of our facilities and the
obligation to take corrective measures. Fines may be levied against producers causing pollution. If
failure to comply with such laws or regulations results in environmental pollution, the administrative
department for environmental protection can levy fines. If the circumstances of the breach are serious,
competent PRC environmental protection authorities may order the non-compliant operations to shut
down. There can also be no assurance that the PRC government will not change the existing laws or
regulations or impose additional or more stringent laws or regulations, compliance with which may
cause us to incur significant capital expenditure, which we may be unable to pass on to our customers
through higher prices for our product. In addition, we cannot assure that we will be able to continue
to comply with any such laws and regulations. Due to the possibility of unanticipated regulatory or
other developments, the amount and timing of future environmental expenditures may vary
substantially from those currently anticipated. If there is any unanticipated change in applicable
environmental regulations, we may need to incur substantial capital expenditures to install, replace,
upgrade or supplement our pollution control equipment or make operational changes to limit any
adverse impact or potential adverse impact on the environment in order to comply with the new
environmental regulations. Our cost of complying with current and future environmental regulations,
and liabilities which may potentially arise from the discharge of waste water and solid waste, may
materially adversely affect our business, financial condition and results of operations.

Changes in existing PRC food safety laws may cause us to incur additional costs to comply with the
more stringent laws and regulations, which could have an adverse impact on our financial position.

Manufacturers within the beverage industry in China are subject to compliance with PRC food
safety laws and regulations. These food hygiene laws require all enterprises engaged in the production
of food and beverages to obtain a license for each of their production facilities. They also set out
hygiene standards with respect to food and food additives, packaging and containers, information to
be disclosed on packaging as well as requirements for food production and sites, facilities and
equipment used for the transportation and sale of food. Failure to comply with PRC food safety laws
may result in fines, suspension of operations, loss of food production and circulation permits and, in
more extreme cases, criminal proceedings against an enterprise and its management. Although we are
in compliance with current food safety laws, in the event that the PRC government increases the
stringency of such laws, our production and distribution costs may increase, and we may be unable
to pass these additional costs on to our customers.

We are subject to environment regulations and may encounter environmental issues which may have
an adverse impact on our business.

Recently, environmental protection groups have argued that PET bottles are not environmentally
friendly and have commenced various activities against the bottled beverage industry, suggesting that
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the manufacturing and disposal of PET bottles is highly polluting to the environment. Should the PRC
government or consumers begin to accept this view, the government may impose more restrictions on
PET bottles or consumers may become reluctant to purchase our product, and we may encounter
difficulties in maintaining our sales and business.

RISKS RELATING TO CONDUCTING OPERATIONS IN CHINA
Substantially all of our business assets are located in China, and substantially all of our sales are
derived from China. Accordingly, our results of operations, financial position and prospects are

subject to a significant degree to economic, political and legal developments in China.

Political and economic policies of the PRC government may affect our business and results of
operations and may result in our inability to sustain our growth and expansion strategies.

The Chinese economy differs from the economies of most developed countries in many respects,

including:
° its structure;
° level of government involvement;

° level of development;

° growth rate;

° level of capital reinvestment;

° control of capital reinvestment;

° foreign exchange;

o control of foreign exchange; and

° allocation of resources.

Since 1978, the PRC government has promulgated various reforms of its economic system and
government structure. These reforms have resulted in significant economic growth and social progress
for China in the last two decades. Many of the reforms are unprecedented or experimental, and such
reforms are expected to be modified from time to time. Although we believe these reforms will have
a positive effect on our overall and long-term development, we cannot predict whether changes in
China’s political, economic and social conditions, laws, regulations and policies will have any
materially adverse effect on our current or future business, results of operation or financial condition.

Our ability to continue to expand our business is dependent on a number of factors, including

general economic and capital market conditions in China and credit availability from banks and other
lenders in China. Recently, the PRC government has implemented various measures to control the rate
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of economic growth and tighten its monetary policies, including increasing interest rates on bank loans
and deposits and tighten the money supply to control lending growth. Stricter lending policies may,
among other things, affect our ability to obtain financing and may in turn adversely affect our growth
and profitability over time. In addition, the economic and market conditions in China that existed over
the past three years may not continue and we therefore may not be able to sustain the growth rate we
have historically achieved.

Changes in foreign exchange regulations and fluctuation in the value of the Renminbi may
adversely affect our business and results of operations and our ability to remit dividends.

Substantially all of our revenue and expenses are denominated in Renminbi, while the net
proceeds from the Global Offering and any dividends we pay on our Shares will be in Hong Kong
dollars. In addition, our machinery purchases from foreign countries, such as production equipment
from Germany, are paid in foreign currencies such as the Euro, U.S. dollar and Yen. Therefore,
fluctuations in the exchange rate between the Renminbi and the Hong Kong dollar, U.S. dollar, Euro
and Yen will affect the relative purchasing power in Renminbi terms of the proceeds from the Global
Offering. Fluctuations in the exchange rate may also cause us to incur foreign exchange losses and
affect the relative value of any dividend issued by our PRC subsidiaries.

The value of the Renminbi against the U.S. dollar and other currencies fluctuates and is affected
by, among other things, changes in China’s and international political and economic conditions and
the PRC government’s fiscal and currency policies. Since 1994, the conversion of Renminbi into
foreign currencies, including Hong Kong and U.S. dollars, has been based on rates set by the PBOC,
which are set daily based on the previous business day’s inter-bank foreign exchange market rates and
current exchange rates on the world financial markets. From 1994 to July 20, 2005, the official
exchange rate for the conversion of Renminbi to U.S. dollars was generally stable. On July 21, 2005,
the PRC government adopted a more flexible managed floating exchange rate system to allow the
value of the Renminbi to fluctuate within a regulated band that is based on market supply and demand
and reference to a basket of currencies. On the same day, the value of the Renminbi appreciated by
approximately 2.1% against the U.S. dollar. From July 21, 2005 to December 31, 2010, the value of
the Renminbi appreciated by approximately 25.4% against the U.S. dollar. In August 2008, China
revised the PRC Foreign Exchange Administration Regulations "3 A R IA B A1 FE & FRAGE B to
promote the reform of its exchange rate regime. It is expected that China may further reform its
exchange rate system in the future.

In addition, conversion and remittance of foreign currencies are subject to PRC foreign exchange
regulations. The Renminbi still cannot be freely converted into any other foreign currency. Pursuant
to China’s current foreign exchange control system, it cannot be guaranteed that under a certain
exchange rate, there shall be sufficient foreign exchange to meet the foreign exchange requirement of
an enterprise. Under China’s current foreign exchange control system, foreign exchange transactions
under the current account conducted by us, including the payment of dividends, do not require advance
approval from the State Administration of Foreign Exchange or its local counterparts, but we are
required to present relevant documentary evidence of such transactions and conduct such transactions
at designated foreign exchange banks within China that have the right to carry out foreign exchange
business. Foreign exchange transactions under the capital account, however, must be approved in
advance by the State Administration of Foreign Exchange or its local counterparts. Any insufficiency
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of foreign exchange may restrict our ability to obtain sufficient foreign exchange for dividend
payments to shareholders or satisfy any other foreign exchange requirement. If we fail to obtain the
approval from the State Administration of Foreign Exchange to convert Renminbi into any foreign
exchange for any of the above purposes, our capital expenditure plans, and even our business results
and financial conditions, may be materially adversely affected.

Dividends payable to us by our PRC subsidiaries and gain on sale of the Shares may be subject to
PRC withholding taxes, or we may be subject to PRC taxation on our worldwide income and
dividends distributed to our investors may be subject to PRC withholding taxes under the EIT Law.

We are incorporated under the laws of the Cayman Islands. According to the Circular of Ministry
of Finance and the State Taxation Administration on Several Preferential Policies Relevant to
Enterprise Income Tax, the undistributed profits earned by foreign investment enterprises prior to
January 1, 2008 and distributed to foreign investors later shall be exempt from PRC withholding tax,
whereas the profits earned and distributed after January 1, 2008 shall be subject to PRC withholding
tax pursuant to the new Enterprise Tax Law.

The new Enterprise Tax Law prescribes a standard withholding tax rate of 20% on dividends and
other China-sourced passive income of non-resident enterprises. The Implementation Regulations
reduced the rate from 20% to 10% which was effective from January 1, 2008.

In addition, under the EIT Law, enterprises organized under the laws of jurisdictions outside
China with their “de facto management bodies” located within China may be considered PRC resident
enterprises and therefore may be subject to PRC corporate income tax at the rate of 25% on their
worldwide income. If we become a PRC resident enterprise under the new EIT Law and receive
income other than dividends, our profitability and cash flow would be adversely impacted due to our
worldwide income being taxed in China under the EIT Law.

If we were deemed to be a PRC resident enterprise, dividends we pay with respect to the Shares,
or the gain you may realize from the transfer of the Shares, would be treated as income derived from
sources within the PRC and be subject to PRC tax. If we are required under the EIT Law to withhold
PRC income tax on dividends payable to our non-PRC investors that are “non-resident enterprises” or
individuals, or if you are required to pay PRC income tax on the transfer of the Shares, the value of
your investment in the Shares may be materially and adversely affected. Due to the PRC dividend
withholding tax, depending on the tax jurisdiction of the receiver, we may incur incremental PRC tax
liabilities when PRC profits are distributed to ultimate shareholders.

We are a holding company that heavily relies on dividend payments from our subsidiaries and
associated companies for funding.

We are a holding company incorporated in the Cayman Islands and operate our core business
through our subsidiaries and associated companies in China. Therefore, the availability of funds to us
to pay dividends to our shareholders and to service our indebtedness depends upon dividends received
from these subsidiaries and associated companies. If our subsidiaries and associated companies incur
debt or losses, such indebtedness or loss may impair their ability to pay dividends or other
distributions to us. As a result, our ability to pay dividends and to service our indebtedness will be
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restricted. PRC laws require that dividends be paid only out of the net profit calculated according to
PRC accounting principles, which differ in many aspects from generally accepted accounting
principles in other jurisdictions, including IFRS. PRC laws also require foreign-invested enterprises,
such as some of our subsidiaries in China, to set aside part of their net profit as statutory reserves.
These statutory reserves are not available for distribution as cash dividends. In addition, restrictive
covenants in bank credit facilities, convertible bonds instrument or other agreements that we or our
subsidiaries and associated companies may enter into in the future may also restrict the ability of our
subsidiaries and associated companies to make contributions to us and our ability to receive
distributions. Therefore, these restrictions on the availability and usage of our major source of funding
may impact our ability to pay dividends to our shareholders and to service our indebtedness.

PRC regulations relating to the establishment of offshore special purpose companies by PRC
residents may subject our PRC resident beneficial owners or our PRC subsidiaries to liabilities or
penalties, limit our ability to contribute capital to our PRC subsidiaries, limit our PRC subsidiaries’
ability to increase its registered capital or distribute profits to us, or may otherwise adversely affect
us.

On October 21, 2005, the State Administration of Foreign Exchange (the “SAFE”) issued a new
public notice (the “Circular 75”) which became effective on November 1, 2005. The notice requires
PRC residents to register with the local SAFE branch before establishing or controlling any company,
referred to in the notice as a “special purpose offshore company”, outside of China for the purpose
of acquiring any assets of or equity interest in PRC companies and raising funds from overseas. In
addition, any such PRC resident is required to update the previously filed registration to reflect any
material alteration in the capital of such SPV involving no roundtrip investment, such as the merger
of, and the long-term equity or debt investment by, the SPV. If any PRC shareholder of the SPV fails
to make or update the required registration, the PRC subsidiaries of that SPV may be prohibited from
distributing their profits and the proceeds from any reduction in capital, share transfer or liquidation
to the SPV, and similarly, the SPV may also be prohibited from contributing additional capital into its
PRC subsidiaries. Furthermore, failure to comply with the foregoing requirements could result in
liability under the PRC laws for evasion of applicable foreign exchange restrictions.

As specified in Circular 75, a “special purpose company” (the “SPV”) as mentioned here shall
refer to an overseas enterprise directly established or indirectly controlled by a domestic resident legal
person or domestic resident natural person for the purpose of engaging in equity financing (including
convertible bond financing) abroad with the enterprise assets or equity interests it/he/she holds inside
China. Our PRC counsel has advised us that, since we are not established or controlled, directly or
indirectly, by any domestic resident legal person or natural person, we are not a special purpose
company defined under Circular 75 and our shareholders shall not be regulated by Circular 75.
However, we cannot assure you that the PRC regulatory authorities will not issue new regulations or
further interpretations of Circular 75 or other current PRC laws and regulations that may require our
beneficial owners file and/or amend their registration with the local SAFE branch. A failure of the
aforesaid shareholders or beneficial owners of our shares who are PRC residents to comply with these
regulations and rules in the future could subject us to fines or legal sanctions, including restrictions
on our PRC subsidiaries’ ability to pay dividends or make distributions to, or obtain
foreign-currency-dominated loans from, us, and our ability to increase our investment in China. As a
result, our business and results of operations and our ability to distribute profits to you could be
materially and adversely affected.
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Interpretation of PRC laws and regulations involves uncertainty that could adversely affect our
business and results of operations and the value of our Shares.

Our business and operations in China are governed by the legal system of China. The PRC legal
system is based on written status. Prior court decisions may be cited for reference but have limited
precedential value. Since the late 1970s, the PRC government has promulgated laws and regulations
dealing with such economic matters as foreign investment, corporate organization and governance,
commence, taxation and trade. However, as these laws and regulations are relatively new and continue
to evolve, interpretation and enforcement of these laws and regulations involve significant
uncertainties and different degrees of inconsistency. Some of the laws and regulations are still at a
developing stage and are therefore subject to policy changes. Many laws, regulations, policies and
legal requirements have only been recently adopted by PRC central or local government agencies, and
their implementation, interpretation and enforcement may involve uncertainty due to the lack of
established practice available for reference. We cannot predict the effect of future legal developments
in China, including the promulgation of new laws, changes to existing laws or the interpretation or
enforcement thereof, or the preemption of local regulations by national law. As a result, there is
substantial uncertainty as to the legal protection available to us and investors in the Shares.
Furthermore, due to the limited volume of published cases and the non-binding nature of prior court
decisions, the outcome of dispute resolution may not be as consistent or predictable as in other more
developed jurisdictions, which may limit the legal protection available to us. In addition, any
litigation in China may be protracted and result in substantial costs and the diversion of resources and
management attention.

As an investor holding our Shares, you hold an indirect interest in our operations in China
through our Company. Our operations in China are subject to PRC regulations governing PRC
companies. These regulations contain provisions that are required to be included in the articles of
association of PRC companies and are intended to regulate the internal affairs of these companies. The
PRC Company Law and these regulations, in general, and the provisions for the protection of
shareholders’ rights and access to information, in particular, are less developed than those applicable
to companies incorporated in Hong Kong, the United States and other developed countries or regions.
Therefore, you do not enjoy those shareholder protections that are available in more developed
jurisdictions.

It may be difficult to effect service of process upon us or our Directors or executive officers who
live in China or to enforce against them in the PRC judgments obtained from non-PRC courts.

A significant portion of our assets and our subsidiaries are located in China. In addition, most
of our Directors and officers reside within China, and the assets of our Directors and officers may also
be located within China. As a result, it may not be possible to effect service of process outside China
upon most of our Directors and officers, including matters arising under applicable securities laws.
Moreover, a judgment of a court of another jurisdiction may be reciprocally recognized or enforced
if the jurisdiction has a treaty with China or if judgments of the PRC courts have been recognized
before in that jurisdiction, subject to the satisfaction of other requirements. We have been advised by
our PRC counsel that China does not have treaties providing for the reciprocal enforcement of
judgments of courts with Japan, the United Kingdom, the United States and most other western
countries. In addition, Hong Kong has no arrangement for the reciprocal enforcement of judgments
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with the United States. As a result, recognition and enforcement in the PRC or Hong Kong of
judgments of a court in these jurisdictions in relation to any matter not subject to a binding arbitration

provision is subject to uncertainties.

In addition, although we will be subject to the Hong Kong Listing Rules and the Hong Kong
Code on Takeovers and Mergers or Hong Kong Takeover Code upon the listing of our Shares on the
Hong Kong Stock Exchange, the holders of our Shares will not be able to bring actions on the basis
of violations of the Hong Kong Listing Rules and must rely on the Hong Kong Stock Exchange to
enforce its rules. Furthermore, the Hong Kong Takeover Code does not have the force of law and
provides only standards of commercial conduct considered acceptable for takeover and merger

transactions and share repurchases in Hong Kong.

We face risks related to health epidemics and other outbreaks of contagious diseases, including
avian flu, SARS and swine flu.

Our business could be adversely affected by the effects of avian flu, SARS, swine flu or another
epidemic or outbreak. During April and May 2009, there were outbreaks of highly pathogenic swine
flu, caused by the HINI1 virus, in certain regions of the world, including parts of Asia. In 2007 and
early 2008, there were reports of outbreaks of a highly pathogenic avian flu, caused by the HSN1
virus, in certain regions of Asia and Europe. An outbreak of contagious diseases, and other adverse
public health developments in China, would have a material adverse effect on our business operations.
These could include restrictions on our ability to travel or to ship our product outside of China, as well
as cause temporary closure of our manufacturing facilities. Such closures or travel or shipment
restrictions would severely disrupt our operations and adversely affect our financial condition and
results of operations. We have not adopted any written preventive measures or contingency plans to

combat any future outbreak of avian flu, SARS, swine flu or any other epidemic.

The national and regional economies of China and our business prospects may be adversely affected

by natural disasters, acts of God and the occurrence of epidemics.

In March 2011, Japan was struck by a 9.0-magnitude earthquake, which was followed by a
severely destructive tsunami resulting in a radiation leak at the Fukushima nuclear power plant.
Although these recent events in Japan have not had an immediate direct impact on our operations, we
cannot assure you that these events will not have any subsequent adverse effect on the national and
regional economies of China and our business prospects. In part due to such events, the Chinese
economy may experience declining stock prices as Japanese investment firms, having significant
investments across the world’s capital markets, including those of China, withdraw Japanese funds in
order to support reconstruction efforts in Japan. Such withdrawal of Japanese funds may lead to a
decline in stock prices in China’s stock markets in the short term. In addition, as most nuclear power
plants of Japan have since suspended operations, Japan will, in the short term, increasingly depend on
crude oil to meet its energy needs. Crude oil prices, which were already on an upward trend, may
therefore further spike as a result of the events in Japan. A rise in crude oil prices may also in turn

impact the national and regional economies of China in the short term. As any other major earthquake,
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typhoon, flood, drought or other natural disaster around the world could also adversely affect the
market and crude oil prices, we cannot assure you that natural disasters, acts of God and the
occurrence of epidemics will not have a material effect on the national and regional economies of

China and, correspondingly, our business prospects.

The enforcement of the PRC Labor Contract Law and other labor-related regulations in the PRC

may adversely affect our business and results of operations.

On 29 June 2007, the National People’s Congress of China enacted the Labor Contract Law,
which became effective on 1 January 2008. Compared to the Labor Law, the Labor Contract Law
establishes more restrictions and increases the cost to employers upon termination of employees,
including specific provisions related to fixed-term employment contracts, temporary employment,
probation, consultation with the labor union and employee general assembly, employment without a
contract, dismissal of employees, compensation upon termination and overtime work, and collective
bargaining. According to the Labor Contract Law, an employer is obligated to sign an unlimited term
labor contract with an employee if the employer continues to employ the employee after two
consecutive fixed term labor contracts or the employee has already worked for the employer for ten
years consecutively. The employer also has to pay compensation to employees if the employer
terminates an unlimited term labor contract. Unless an employee refuses to extend an expired labor
contract, compensation is also required when the labor contract expires and the employer does not
extend the labor contract with the employee under the same terms or terms which are better than those
in the original labor contract. Furthermore, under the Regulations on Paid Annual Leave for
Employees, which became effective on January 1, 2008, employees who have served more than one
year with an employer are entitled to a paid vacation ranging from five to fifteen days, depending on
their length of service. Employees who waive such vacation time at the request of employers shall be
compensated at three times their normal salaries for each waived vacation day. As a result of these new
protective labor measures, our labor costs may increase. We cannot assure you that any disputes, work

stoppages or strikes will not arise in the future.

Our business may be adversely impacted by the political and social changes in Tibet.

As a company operating primarily in Tibet, China, we face significant political and economic
risks. Our sole water source and all of our production facilities are located in Tibet, and as a result,
we are subject to certain risks and uncertainties related to Tibet. Operating in China, usually involves
great uncertainties relating to political and economic matters. We believe that the government of China
strongly supports the development of China’s natural resources by foreign operators. However, future
changes in political and economic conditions in China may result in the Chinese government adopting
different policies respecting foreign development and ownership of mineral and land resources. The
possibility that the government of China may in the future adopt substantially different policies, which
might extend to expropriation of assets, cannot be ruled out. In particular, any government policy
changes or social instabilities in Tibet in the future could have a material adverse effect on our

business operations and results of operations.
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RISKS RELATING TO THE GLOBAL OFFERING

There has been no prior public market for our shares, and the liquidity and market price of our

shares may be volatile.

Prior to the listing of our shares on the Hong Kong Stock Exchange, there has been no public
market for our shares. The Offer Price will be the result of negotiations between the Joint Bookrunners
(on behalf of the Underwriters) and us, and may differ from the market prices for our shares after
listing. We have applied to the Hong Kong Stock Exchange for the listing of, and permission to deal
in, our shares. However, there is no assurance that the listing of our shares on the Hong Kong Stock
Exchange will result in the development of an active and liquid public trading market for our shares.
The market price, liquidity and trading volume of our shares may be volatile. There can be no
assurances as to the ability of the holders to sell their shares or the price at which the shares can be
sold.

Our share price may be volatile, which could result in substantial losses for investors purchasing
Offer Shares in the Global Offering.

The pricing and trading volume of our shares may be volatile. The market price of our shares may
fluctuate significantly and rapidly as a result of the following factors, amongst others, some of which

are beyond our control:

° variations in the results of our operations (including variations arising from foreign

exchange rate fluctuations);

° changes in securities analysts’ estimates of our financial performance;

° announcement by us of significant acquisitions, strategic alliances or joint ventures;
o addition or departure of key personnel;

° fluctuations in stock market prices and volume;

° involvement in litigation; and

° general economic and stock market conditions.

Stock markets and the shares of Chinese companies have experienced increasing price and
volume fluctuations in recent years, some of which have been unrelated or disproportionate to the
operating performance of such companies. These broad market and industry fluctuations may

adversely affect the market price of our shares.
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Concentrated ownership and certain groups of shareholders may exercise substantial control over
us and may not act in the best interest of independent shareholders.

Following the completion of the Global Offering and assuming that the Over-allotment Option
is not exercised, Mr. Wang will effectively own approximately 46.54% of our shares in issue, will be
in a position to exert significant influence over the affairs of our Company, and will be able to
influence the outcome of any shareholders’ ordinary resolutions, irrespective of how other
shareholders vote. The interest of these shareholders may not necessarily be aligned with those of
independent shareholders, and this concentration of ownership may also have the effect of delaying,
deferring or preventing a change in control of our Company.

Since the Offer Price of the Offer Shares is higher than the net tangible book value per Offer Share,
you will incur immediate dilution.

On the assumption that the Over-allotment Option is not exercised and without taking into
account any changes in our net tangible assets after December 31, 2010 other than to give effect to
the sale of our shares pursuant to the Global Offering, assuming an Offer Price of HK$3.06 (being the
mid-point of the indicative Offer Price range), and after deduction of estimated underwriting fees and
expenses, our pro forma net tangible book value of the Group attributable to our equity holders as at
December 31, 2010 would have been approximately RMB1,366.0 million, or a pro forma adjusted net
tangible book value of RMBO0.55 per share. Therefore, purchasers of our shares in the Global Offering
will experience an immediate dilution. If the underwriters exercise their Over-allotment Option or if
we issue additional shares in the future, purchasers of our shares may experience further dilution.

You may face difficulties in protecting your interests because we are incorporated in the Cayman
Islands and, under Cayman Islands law, protection to minority shareholders may differ from those
established under the laws of Hong Kong or other jurisdictions.

Our corporate affairs are governed by our memorandum and articles of association, and by the
Cayman Island Companies Law and the common law of the Cayman Islands. Cayman Islands law
relating to the protection of the interests of minority shareholders differs in some respects from that
established under statutes and under judicial precedents in Hong Kong or other jurisdictions. Such
differences may mean that the remedies available to our minority shareholders may be different from
those they would have under the laws of Hong Kong or other jurisdictions. See Appendix V for further
information.

We cannot guarantee the accuracy of facts and other statistics with respect to China, the PRC
economy and the PRC bottled water industry contained in this prospectus.

Facts and other statistics in this prospectus relating to China, the PRC economy and the PRC
bottled water industry have been derived from various official government publications we generally
believe to be reliable. However, we cannot guarantee the quality or reliability of such source
materials. They have not been prepared or independently verified by us, the Joint Sponsors, the Joint
Global Coordinators, the Underwriters or any of our or their respective affiliates or advisors and we
therefore make no representation as to the accuracy of such facts and statistics, which may not be
consistent with other information compiled within or outside China. We have, however, taken
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reasonable care in the reproduction or extraction of the official government publications for the
purpose of disclosure in this prospectus. Due to possibly flawed or ineffective collection methods or
discrepancies between published information and market practice, these facts and statistics in this
prospectus may be inaccurate or may not be comparable to facts and statistics produced with respect
to other economies. Further, we cannot assure you that they are stated or compiled on the same basis
or with the same degree of accuracy as the case may be in other jurisdictions. Therefore, you should
not unduly rely upon the facts and statistics with respect to China, the PRC economy and the PRC
bottled water industry contained in this prospectus.

A potential sale of shares by our existing Shareholders could have an adverse effect on our Share

price.

Future sales of a substantial number of our Shares by our existing Shareholders, or the possibility
of such sales, could negatively impact the market price of our Shares in Hong Kong and our ability
to raise equity capital in the future at a time and price that we deem appropriate. The Shares held by
our Controlling Shareholders, are subject to certain lock-up periods beginning on the date on which
trading in our Shares commences on the Hong Kong Stock Exchange, details of which are set out in
the section headed ‘“Underwriting’’. While we are not aware of any intentions of our Controlling
Shareholders to dispose of significant amounts of its Shares after the completion of the lock-up
periods, we are not in a position to give any assurances that it will not dispose of any Shares it may

own now or in the future.

Investors should read the entire prospectus carefully and should not consider any particular
Statements in this prospectus or in published media reports without carefully considering the risks

and other information contained in this prospectus.

There has been coverage in the media regarding the Global Offering and our operations. Further,
the June 15, 2011 edition of the Ming Pao newspaper contained an article that reported on our
estimated valuation. We do not accept any responsibility for the accuracy or completeness of the
information and make no representation as to the appropriateness, accuracy, completeness or
reliability of any information disseminated in the media. To the extent that any of the information in
the media is inconsistent or conflicts with the information contained in this prospectus, we disclaim
it. Accordingly, prospective investors should not rely on any of the information in press articles or

other media coverage.
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DIRECTORS’ RESPONSIBILITY FOR THE CONTENTS OF THIS PROSPECTUS

This prospectus, for which the Directors collectively and individually accept full responsibility,
includes particulars given in compliance with the Listing Rules for the purpose of giving information
with regard to our Group. Our Directors, having made all reasonable enquiries, confirm that to the best
of their knowledge and belief the information contained in this prospectus is accurate and complete
in all material respects and not misleading or deceptive, and there are no other matters the omission

of which would make any statement herein or this prospectus misleading.

THE HONG KONG PUBLIC OFFERING AND THIS PROSPECTUS

This prospectus is published solely in connection with the Hong Kong Public Offering, which
forms part of the Global Offering. Neither the delivery of this prospectus nor any subscription or
acquisition made under it shall, under any circumstances, create any implication that there has been
no change in our affairs since the date of this prospectus or that the information in it is correct as at

any subsequent time.

UNDERWRITING

For applicants under the Hong Kong Public Offering, this prospectus and the related Application
Forms contain the terms and conditions of the Hong Kong Public Offering. The Global Offering
comprises the International Placing of initially 413,360,000 Offer Shares and the Hong Kong Public
Offering of initially 45,930,000 Offer Shares, each subject to the re-allocation on the basis as

described in the section headed “Structure and Conditions of the Global Offering” in this prospectus.

The Listing is sponsored by the Joint Sponsors and the Global Offering is managed by the Joint
Global Coordinators. Subject to the terms of the Underwriting Agreements, the Hong Kong Offer
Shares are fully underwritten by the Hong Kong Underwriters and the International Placing Shares are
fully underwritten by the International Underwriters. Further information regarding the Underwriters

and the underwriting arrangements are set out in the section headed “Underwriting” in this prospectus.

INFORMATION ON THE GLOBAL OFFERING

The Hong Kong Offer Shares are offered solely on the basis of the information contained and
representations made in this prospectus and the related Application Forms and on the terms and subject
to the conditions set out herein and therein. No person is authorized to give any information in
connection with the Global Offering or to make any representation not contained in this prospectus
and the related Application Forms, and any information or representation not contained herein and
therein must not be relied upon as having been authorized by our Company, the Joint Global
Coordinators, the Joint Sponsors, the Underwriters and any of their respective directors, officers,

employees, agents or representatives or any other persons involved in the Global Offering.
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SELLING RESTRICTIONS

Each person acquiring the Hong Kong Offer Shares will be required to, or be deemed by his
acquisition of the Hong Kong Offer Shares to, confirm that he is aware of the restrictions on offers
and sales of the Hong Kong Offer Shares described in this prospectus and the related Application

Forms.

No action has been taken to permit a Hong Kong Public Offering of the Offer Shares or the
general distribution of this prospectus and/or the related Application Forms in any jurisdiction other
than Hong Kong. Accordingly, and without limitation to the following, this prospectus may not be
used for the purpose of, and does not constitute, an offer or invitation in any jurisdiction or in any
circumstances in which such an offer or invitation is not authorized or to any person to whom it is
unlawful to make such an offer or invitation. The distribution of this prospectus and the offering and
sales of the Offer Shares in other jurisdictions are subject to restrictions and may not be made except
as permitted under the applicable securities laws of such jurisdictions pursuant to registration with or
authorization by the relevant securities regulatory authorities or an exemption therefrom. In particular,
the Hong Kong Offer Shares have not been publicly offered or sold directly or indirectly, in the PRC
or the U.S.

APPLICATION FOR LISTING ON THE HONG KONG STOCK EXCHANGE

Application has been made to the Listing Committee for the listing of, and permission to deal
in, the Shares in issue and to be issued pursuant to the Global Offering (including the additional Shares
which may be issued pursuant to the exercise of the Over-allotment Option).

Except for our pending application to the Hong Kong Stock Exchange for the listing of, and
permission to deal in the Shares, no part of the Company’s share or loan capital is listed or dealt in
on the Hong Kong Stock Exchange or any other stock exchange and no such listing or permission to

list is being or is proposed to be sought in the near future.

SHARES WILL BE ELIGIBLE FOR ADMISSION INTO CCASS

Subject to the granting of listing of, and permission to deal in, the Shares on the Hong Kong
Stock Exchange and our Company’s compliance with the stock admission requirements of HKSCC, the
Shares will be accepted as eligible securities by HKSCC for deposit, clearance and settlement in
CCASS with effect from the date of commencement of dealings in the Shares on the Hong Kong Stock
Exchange or any other date as determined by HKSCC. Settlement of transactions between participants
of the Hong Kong Stock Exchange is required to take place in CCASS on the second Business Day
after any trading day. All activities under CCASS are subject to the General Rules of CCASS and
CCASS Operational Procedures in effect from time to time. All necessary arrangements have been
made for the Shares to be admitted into CCASS.
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PROFESSIONAL TAX ADVICE RECOMMENDED

Potential investors in the Global Offering are recommended to consult their professional advisors
if they are in any doubt as to the taxation implications of subscribing for, purchasing, holding or
disposal of, and/or dealing in the Offer Shares or exercising any rights attached to them. Our
Company, the Joint Global Coordinators, the Joint Sponsors, the Underwriters, any of their respective
directors, officers, employees, agents or representatives or any other person or party involved in the
Global Offering do not accept responsibility for any tax effects on, or liabilities of, any person
resulting from the subscription, purchase, holding, disposition of, or dealing in, the Offer Shares or

exercising any rights attached to them.

HONG KONG REGISTER OF MEMBERS AND HONG KONG STAMP DUTY

Our Company’s principal register of members will be maintained by its principal share registrar
and transfer office, Codan Trust Company (Cayman) Limited, in the Cayman Islands. All of the Shares
allocated pursuant to the Global Offering will be registered on the Company’s register of members to
be maintained in Hong Kong by its Hong Kong Share Registrar, Computershare Hong Kong Investor

Services Limited.

Dealings in the Shares registered in our Company’s Hong Kong register of members will be

subject to Hong Kong stamp duty.

OVER-ALLOTMENT AND STABILIZATION

Details of the arrangement relating to the Over-allotment Option and stabilization are set out
under the section headed “Structure and Conditions of the Global Offering — Over-allocation and

stabilization” in this prospectus.

PROCEDURE FOR APPLICATION FOR HONG KONG OFFER SHARES

The procedures for applying for the Hong Kong Offer Shares are set out in the section headed
“How to Apply for Hong Kong Offer Shares” of this prospectus and on the related Application Forms.

STRUCTURE AND CONDITIONS OF THE GLOBAL OFFERING

Particulars of the structure of the Global Offering, including its conditions, are set out in the

section of this prospectus headed “Structure and Conditions of the Global Offering”.

COMMENCEMENT OF DEALINGS IN THE SHARES

Dealings in the Shares on the Hong Kong Stock Exchange are expected to commence on
Thursday, June 30, 2011. Shares will be traded in board lots of 1,000 Shares each.
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CURRENCY TRANSLATIONS

Where amounts denominated in US$ or RMB have been translated, for the purpose of illustration

only, into Hong Kong dollars in this prospectus, the applicable rates have been disclosed therein.

No representation is made that any amounts in US$ or RMB can be or could have been at the
relevant dates converted at the rates disclosed in this prospectus or at any other rates or at all.

LANGUAGE

In this prospectus, if there is any inconsistency between the Chinese name of the entities or
enterprises established in China, PRC nationals, PRC Government entities or PRC laws and
regulations and their English translations, the Chinese name shall prevail. English translations of
names of entities or enterprises established in China and the PRC laws and regulations are for

identification purpose only.

ROUNDING

Any discrepancies in any table between totals and sums of amounts listed therein are due to
rounding.
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REGULATORY OVERVIEW

PRC GOVERNMENT POLICIES AND REGULATIONS TOWARDS THE MINERAL WATER
INDUSTRY

The PRC Government has established a regulatory system and promulgated a series of laws,
regulations and policies, governing the mineral water industry. Under this regulatory system, the
exploration and exploitation of mineral water and mineral water products are subject to specific
regulatory requirements. In view of the mineral water having dual nature of mineral resource and
water resource, the Letter of Legal Affairs Bureau of State Council dealing with Relevant Issues
concerning the Application of Law on the Administration of Exploration and Exploitation of Mineral
Water and Geothermal Water CEIF5 e i% il J5 B s 2 - B SRS K ~ b1 20K AT BUE BB FIE A
BB K ) (Guo Fa Ban Han No.5) issued on January 19, 1998 the Notice of Ministry of Land
and Resources on the further Strengthening of Administration of Geothermy and Mineral Water
Resources [ 1 & 5056 BH A 4 — 25 s Hb 24~ BROR K E R PR A) (Guo Tu Zi Fa [2002]
No.414) and other regulatory documents clarified that the exploration, exploitation, use, protection
and administration of mineral water shall apply to the Mineral Resources Law of the People’s Republic
of China {H#& A & 3L A8 % 7 & Ui 7% ) , the Rules for Implementation of the Mineral Resources Law
of the People’s Republic of China €3 A [ L0 5 7 &R IE B i 40 All) and the Provisions on the
Administration of Collection of the Mineral Resources Compensation Fee £ & V7 i {5 22 S0 % 2
HizE) and other laws and regulations applicable to mineral resources. Enterprises that seek to apply
for the exploitation rights permit are generally required to submit the examination opinion of water
resource administration authorities. However, to minimize dual administration and dual charge of fees,

such enterprises do not need to apply for a water drawing permit.
Mineral Resources Law of the People’s Republic of China and its Implementation Provisions

In accordance with the Mineral Resources Law of the People’s Republic of China {13 A [ 4k
B W% 7 B R I%) promulgated on March 19, 1986 and revised on August 29, 1996 by the Standing
Committee of the National People’s Congress and the Rules for Implementation of the Mineral
Resources Law of the People’s Republic of China H#E A [ A0 [ 28 & IR 12 50 e 40 Il )
promulgated by the State Council on March 26, 1994, mineral resources in the PRC are owned by the
State, which adopts a licensing system for the exploration for and exploitation of mineral resources.
Any party that is engaged in the exploration for and exploitation of mineral resources must satisfy
criteria and acquire exploration and mining rights from the relevant authorities by applying for and

registering such rights and paying usage charges.

The MLR is responsible for the supervision and administration of the exploration and
development of mineral resources throughout the country. The departments of land and resources at
provincial level are responsible for supervising and administering the exploration for and exploitation
of mineral resources in their jurisdictions. The PRC Government adopts a unified registration system
for mineral exploration areas. The MLR is responsible for registering the exploration of mineral
resources. The State Council may authorize relevant departments to be responsible for the registration

of the exploration of special types of mineral resources.



REGULATORY OVERVIEW

Applicants seeking to establish new mining enterprises must satisfy certain criteria set out by the
PRC Government and they are subject to governmental approval. The applications must set out
detailed descriptions of the limits of the mining area, the mine design or the mining plan, the
production technique to be employed, and the safety and environmental protection measures to be
implemented, among other things, and be accompanied by requisite supporting documents.

Regulations on the Administration of the Mineral Resources Law of the Tibet Autonomous
Region

Pursuant to the Regulations on the Administration of the Mineral Resources Law of the Tibet
Autonomous Region VP4 f H i5 [5 55% & & & FLM 1) (the “Tibet Mineral Resources Regulations”)
issued by the Tibet Autonomous Region People’s Congress (Standing Committee) on April 1, 1999,
and revised on January 20, 2002, the provincial legislative authorities in which our mine located, on
the basis of the “Mineral Resources Law of the People’s Republic of China” together with the actual
status of this region, formulated the Regulations applicable to such region, which imposed provisions
to the exploration for and exploitation of mining resources in such region.

In accordance with the Tibet Mineral Resources Regulations, the geological and mineral
resources management authority of the People’s Government of the Tibet Autonomous Region is
responsible for supervision and administration of the exploration and exploitation of mineral resources
in the Tibet Autonomous Region and the geological and mineral resources management authority of
the county and the municipal governments are responsible for the supervision and administration of
mineral resources in their respective administrative regions. The exploration for and exploitation of
resources and the tranfer of such rights in Tibet require approvals and registration with the mineral
department in Tibet.

The Procedures for the Registration of Mining of Mineral Resources

The Procedures for the Registration of Mining of Mineral Resources < & Ui B % 5 wc & 2L ¥
%) (the “State Council Circular No. 241”) was promulgated by the State Council and became
effective on February 12, 1998. Under the State Council Circular No. 241, any holder of mining rights
is required to file an application for registration of change(s) with the appropriate registration
administration authority within the duration of the mining license term if there is any change in the
scope of the mining area, the main-exploited mineral categories, the exploitation mode, the name of
the mining enterprise and/or the transfer of the mining right according to the relevant laws. If
continuation of mining is necessary after the expiration of the mining license, the mining right holder
shall apply for an extension with the registration authority within 30 days prior to the expiration of
the term of the mining license. If the mining right holder fails to apply for an extension prior to the
expiration of the term, the mining license shall terminate automatically.

Bidding, Auction and Quotation of the Exploration Rights and the Mining Rights

The Administrative Measures on the Bidding, Auction and Quotation of the Exploration
Rights and the Mining Rights (Trial) ¥ #EHE PR B0 ME R FE 411 B 3L B (U4 T) ) (the “Bidding
Measures”) was promulgated by the MLR and became effective on June 11, 2003. The Bidding
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Measures set out the major procedures for the bidding, auction and quotation activities with respect
to the assignment of the exploration rights and the mining rights. According to the Bidding Measures,
the land and resources administrative authorities at the county level or above shall be responsible for
the arrangement and implementation of the bidding, auction and quotation activities.

Under the bidding process, the relevant authority announces a bidding notice to invite certain or
uncertain bidders to participate in the bidding, and determines the winning bidder of the exploration
rights or the mining rights according to the result of the bidding. Under the auction process, the
relevant authority announces an auction notice for the bidders to attend the auction and bid in for the
exploration rights or the mining rights at the designated time and place, and determines the winning
bidder of the exploration rights or the mining rights according to the price. Under the quotation
process, the relevant authority announces a quotation notice, accepts the quotations from the bidders
within the time limit and at the place prescribed in the notice, updates the quoted price from time to
time, and determines the winning bidder of the exploration rights or the mining rights according to the
quoted price at the expiry of the quotation period.

Pursuant to the Bidding Measures, the relevant authorities shall examine the qualification of the
bidder to the bidding, auction or quotation in accordance with relevant laws and regulations. The
bidders shall pay a deposit before it could attend the bidding, auction or quotation activities. After the
winning bidder is determined, the winning bidder shall conclude a confirmation letter with the
relevant authority to confirm the bidding result. The winning bidder shall pay the consideration for
the exploration rights or the mining rights in a lump sum before the issuance of the relevant
exploration license or mining license. In case that the consideration is of large amount, the
consideration may be paid in installments upon the approval of the relevant authority.

Laws and Regulations on Mine Safety

Pursuant to the Mine Safety Law of the People’s Republic of China H 3 A R A B0 % 1) % 4>
%) promulgated by the Standing Committee of the National People’s Congress on November 7, 1992
and effective on May 1, 1993, and the Implementation Rules for the Mine Safety Law of the People’s
Republic of China "2 A B 3L B 0 11 %2 4 1 B i Bl) promulgated by the Ministry of Labor on
October 30, 1996, the departments responsible for labor administration and the authorities in charge
of the mining enterprises supervise and administer mine safety.

Mining exploitation must meet certain requirements to ensure safe production. Mining
enterprises must observe various safety rules and adhere to various technological standards for the
mining industry depending on the type of mineral exploited. They must establish and improve a safe
production responsibility system, as well as provide safety education and training to their workers and
staff. Managers of mines are responsible for safe production of the enterprises.

Pursuant to the Regulations on Safety Production License (%447 #F nl & #%1) promulgated
by the State Council on January 13, 2004, mine enterprises are subject to a licensing system. The
administration on safety is in charge of the issuance and management of license. Enterprises must
obtain safety production licenses pursuant to relevant regulations. Enterprises without safety
production licenses cannot conduct any production activities.
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The State Administration of Work Safety promulgated the Measures for Implementation of Safety
Production Licensing for Non-Coal Mine Enterprises € JF MMl 11 4> 26 % 4 A4 2 5 vl s H i F %) by
on June 8, 2009, which abolished the old Measures for Implementation of Safety Production Licensing
for Non-Coal Mine Enterprises € JF SR80 % 1L 1> 3 46 4> 4= 2 7 ol i B i ##7%5 ) promulgated by the State
Administration of Coal Mines Safety on May 17, 2004. According to the new “Measures for
Implementation of Safety Production Licensing for Non-Coal Mine Enterprises”, non-coal mine
enterprises include metal mines and non-metal mines enterprises, and gangue unit, exploration
enterprises. The State Administration of Work Safety is responsible for guidance and supervision of
the issue of safety production licenses for non-coal mine enterprises throughout the country. It is also
responsible for issuing safety production licenses for non-coal mine enterprises under the central
government’s management (comprising group companies, corporations and listed companies). The
departments of work safety at provincial level are responsible for the issue and administration of
safety production licenses for non-coal mine enterprises other than those mentioned above, as well as
other non-mining enterprises which own non-coal mines or tailings facilities. The license for water
resources mine and similar mines with little danger shall be decided by the departments of work safety

at provincial level.

In order to obtain a safety production license, a non-coal mine enterprise must satisfy certain
production safety requirements. The safety production license issuance and administration authorities
issue safety production licenses to enterprises that meet the production safety requirements pursuant
to the relevant provisions. For metal and non-metal enterprises, safety production licenses are issued
to the enterprise in respect of its individual production systems. Safety production licenses are
required to be renewed every three years through application to the safety production license issuance

and administration authorities no later than three months before the expiration date.

Measures for the Administration of the Usage Fee and Purchase Price of Mineral Exploration
and Mining Rights

In accordance with the Measures for the Administration of the Usage Fee and Purchase Price of
Mineral Exploration and Mining Rights £ HE PR3 HE {f F 2 A0 208 BELEEE ) promulgated by the
Ministry of Finance and the MLR on June 7, 1999, any party which conducts exploration and mining
activities of mineral resources in the PRC is required to pay a usage fee and the purchase price. The
land usage fee for an exploration right is calculated on the basis of the exploration period and the size
of the area and is payable annually. The purchase price for mineral explorations is the price that
licensees of exploration rights are required to pay when the exploration rights of an exploration area
funded by the State are transferred to the licensees by the State. The purchase price for mineral
exploration and mining rights is determined by reference to the valuation price confirmed by the MLR,
and is paid as a lump-sum, or in installments within two years in the case of an exploration right and
within six years in the case of a mining right. The usage fee and purchase price of mineral exploration
and mining rights are collected by the relevant registration and administration departments during the
registration of the mineral exploration and mining rights or their annual inspection and are

pre-conditions to the grant and maintenance of exploration and mining licenses.
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Provisions on the Administration of Collection of the Mineral Resources Compensation Fee

Pursuant to the Provisions on the Administration of Collection of the Mineral Resources
Compensation Fee (¥ & U5 4 8 2 0 & 2B E ) promulgated on February 27, 1994 and revised
on July 3, 1997 by the State Council, the mineral resources compensation fee is calculated and
collected by the departments of land and resources together with the departments of finance according
to the above regulation.

In specific circumstances, certain parties may be partly or fully exempted from paying mineral
resources compensation fees upon joint approval by the department of land and resources and the
department of finance at provincial level. Approval from the provincial people’s government is
required if the mineral resources compensation fee is reduced by more than 50% of the amount
payable. Any approval for the reduction of the mineral resources compensation fee must be reported
to both the MLR and the Ministry of Finance.

Laws and Regulations on Resource Tax

In accordance with the Provisional Regulations of the People’s Republic of China on Resource
Tax {H#E A\ RILFE & JRBLE 1745 #1) promulgated by the State Council on December 25, 1993 and
the Implementation Rules for the Provisional Regulations of the People’s Republic of China on
Resources Tax 3 A\ AN B0 & B AT W B B i 40 HIl ), promulgated by Ministry of Finance on
the same date all enterprises and individuals engaged in the exploitation of mineral products within
the territory of the PRC are required to pay resource tax. Applicable resource tax rates are determined
by the Ministry of Finance in consultation with the relevant departments of the State Council based
on the resource conditions of the taxable products exploited or produced by the relevant taxpayer.

According to the Tibet Mineral Resources Regulation and the Notice of the People’s Government
of Tibet Autonomous Region on Adjusting and Improving the Resources Tax V4% B & [ A K UM B
A A A 52 % Y IRBL R IO A1) (RBCEE[2006]158%%) (Zang Zheng Fa [2006] No.58) issued on
October 25, 2006, resources tax levied on mineral water is RMB3 per tonne.

PRC LAWS AND REGULATIONS ON ENVIRONMENTAL PROTECTION

China has adopted extensive environmental laws and regulations, including on the exploitation
and production of mineral water, which have an impact on our operations. There are national and local
standards applicable to land rehabilitation, reforestation, emissions control, discharges to surface and
subsurface water and the generation, handling, storage, transportation, treatment and disposal of waste
materials. To formulate national discharge limits, pursuant to the PRC Environmental Protection Law
(R N R ILA B BRI AR 7% 15 ), the State Environmental Protection Administration of the PRC
(currently named “Ministry of Environmental Protection of the PRC”, hereinafter the same) assessed
the national environmental quality, economy and technical conditions. The PRC government at
provincial level and in the autonomous regions and municipalities are able to formulate local standards
on the discharge of pollutants for items not specified in the national standards. Local governments may
subject polluting items included in the national standards to more stringent local standards. The local
discharge standards should be reported to the State Environmental Protection Administration of the
PRC. All enterprises are subject to the local discharge standards for discharging pollutants in those
areas where local discharge standards apply.
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The PRC Environmental Protection Law requires entities producing pollutants or other hazards
to include environmental protection plans in their operations and to establish an environmental
protection responsibility system. Such entities are required to adopt effective measures to control and
prevent waste gases, waste water, waste residue, dust, malodorous gases, radioactive substances and
noise, vibration, electromagnetic radiation produced in the course of production or other activities

from polluting and damaging the environment.

Enterprises are required to register or file an environmental impact assessment with the local
environmental protection bureau for approval before undertaking construction of any new production
facility or major expansion or renovation of an existing production facility. The pollution control
facilities should be designed, constructed and operated at the same time as the major facilities under
construction. The construction project will not be permitted to commence operations unless the
environmental protection administration department which approved the environmental impact

assessment has determined the facilities are satisfactory.

Any units that discharge pollutants, whether in the form of emissions, water, noise, or materials,
must submit a pollutant discharge declaration statement detailing the amount, type, location and
method of treatment. The local environmental protection bureau will determine an amount of
discharge allowable under the law and will issue a pollutant discharge license for that amount of

discharge subject to the payment of discharge fees.

According to the Provision on the Protection of the Geologic Environment of Mines
(Wl b B BR S (R FEHLE ) promulgated by the MLR effective on May 1, 2009, and the Tibet
Autonomous Region Regulations on Geological Environment Management <Pk H 5 [ b2 32 55 45
GBI, effective on May 1, 2003, an underground mineral water mining right applicant shall submit
a geological environment impact assessment report and deposit certain amount of fees as specified by
the relevant land and resources administrative department according to the possible impact on the

geological environment.

Remedial measures under the PRC Environmental Protection Law and various environmental
regulations include, among others, warnings, orders to carry out remedial actions within a prescribed
period, orders to suspend production and operation, closure of business, and civil claims for losses
suffered. Failure of compliance may result in production suspension, penalty, damages and may
subject the responsible individuals to criminal liabilities for serious environmental pollution issues

resulting in significant loss to private or public property, death or personal injury.

PRC LAWS ON REGULATION ON MANUFACTURE AND SALE OF GENERAL FOOD
PRODUCTS (EXCLUDING HEALTH FOOD PRODUCTS)

According to the Implementation Rules of the Regulation on the Industrial Product Permit
Crp e N RGN B TS5 AR T o) RB A BV 9 B E A1), revised by the General Administration of
Quality Supervision, Inspection and Quarantine of the People’s Republic of China and effective on

June 1, 2009, no enterprise is allowed to start production of the product applicable to the industrial
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product license system before it obtains the QS permit. To obtain the QS permit, the enterprise shall
be in compliance with the requirements on experts, production conditions, technologies and other as
prescribed in the Implementation Rules of the Regulation on the Industrial Product Permit. Enterprises

shall mark the number of the QS permit on the package and catalog of its products.

Pursuant to the Administrative Measures on Food Hygiene Permits £ fh 4 25 &7 o] 2658 #LHEL ) |
a manufacturer or seller of general food products must obtain a food hygiene permit issued by the local
health administrative department for general food manufacturing and operating activities. The Food
Safety Law of the PRC {H13 A [ LA £ 5 #5415 ) abolished the food hygiene permit requirement
from June 1, 2009, replacing it with a new regulatory regime requiring manufacturers to obtain a food
manufacturing permit, traders to obtain a food circulation permit, and catering service providers to
obtain a food catering service permit. However, food hygiene permits issued to manufacturers, traders

or catering service providers before June 1, 2009 remain valid until expiration.

Under the Implementation Rules for Administration and Supervision of Quality and Safety in
Food Manufacture of Enterprises (for Trial Implementation) (& 5 EE il TA¥EE &4 2 B S HE
M4l Il (3047) ) promulgated and effective on September 1, 2005 by the GAQS, a manufacturer of
general food products, including packaged tea, products with tea ingredient and tea substitutes and
beverages, must apply for an industrial manufacture permit with the provincial department of the

AQISQ. The industrial manufacture permit is valid for three years.

The Food Safety Law and the Administrative Measures on Food Manufacture Permits
CE A E TS HEE) promulgated by the GAQS on April 7, 2010 and effective as of June 1,
2010, provide that general food manufacturing enterprises must obtain a food manufacture permit.
However, pursuant to the Food Safety Law of the PRC, the industrial manufacture permits issued prior
to the effectiveness of the Food Safety Law remain valid until the permit’s expiration.

The Administrative Measures on Food Circulation Permits & & i 4 5T ol 3 8 FFEE )
promulgated by the State Administration for Industry and Commerce (the “SAIC”) on and effective
as of July 30, 2009, provides that a trader of general food products must obtain a food circulation
permit from local agencies of the SAIC. However, a general food product trading enterprise may
operate relying on a food hygiene permit issued prior to July 30, 2009 until the permit’s expiration

or cancellation.
Regulations on Food Safety

According to the Food Safety Law of the PRC, and the Measures for Archival Filing of the
Enterprises Food Safety Standards (B %4 ZERRMEMRG VL), promulgated by the Ministry of
Health (the “MOH”) of the PRC on and effective on June 10, 2009, the health administrative
department of the State Council and its provincial counterparts shall be responsible for enacting and
promulgating national food safety standards and local food safety standards, respectively. In the event
of absence of national food safety standards or local food safety standards, enterprises must formulate

their own enterprise food safety standards to regulate their food manufacture process. Manufacturers
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of food products must file their food safety standards with provincial health administrative
departments. Such filing is valid for a term of three years and must be renewed prior to expiration of
that term. The food safety standards filed with health administrative departments before June 1, 2009
remain valid until expiration.

Pursuant to the Regulations on the Implementation of the Food Safety Law of the PRC
(g N R LA & 5 L AL B B, promulgated by the State Council on and effective as of July
20, 2009, food manufacturers and traders must be in compliance with the laws, regulations and food
safety management systems and are responsible for the safety of the foods they produce or trade.

TAX

The PRC taxes that are levied on our subsidiary in the PRC mainly include enterprise income tax
(“EIT”), value added tax (“VAT”) and resources tax. Under PRC law, our PRC subsidiary is also
required to withhold taxes on dividends payable to us.

PRC EIT Tax

Prior to January 1, 2008, the foreign-invested enterprises shall pay EIT pursuant to the
Foreign-Invested Enterprise and Foreign Enterprise Income Tax Law of the PRC {3 A R IL A1 B 4h
FREMEMINEZEEBIE) promulgated by the National People’s Congress Standing
Committee in 1991 (“Prior EIT Laws”) and related implementation regulations. Pursuant to the Prior
EIT Law, except for the preferential tax rates, a foreign-invested enterprise was subject to EIT at a
statutory rate of 33%. In addition, certain foreign-invested enterprises were exempted from EIT for
two years starting from the first profit-making year and followed by a fifty percent reduction of the
EIT in the next three consecutive years.

On March 16, 2007, the National People’s Congress passed the PRC EIT Law, with effect from
January 1, 2008. The PRC EIT Law adopted a uniform tax rate of 25% for all enterprises (including
foreign-invested enterprises) and revoked the current tax exemption, reduction and preferential
treatments applicable to foreign-invested enterprises. However, according to the Notice of the State
Council on the Implementation of the Enterprise Income Tax Transitional Preferential Policy
BRIG5> 2 P A5 B 2 U8 48 EE BUR Y78 41) issued on December 26, 2007 and effective on
January 1, 2008, there is a transition period for enterprises, whether foreign-invested or domestic, that
received preferential tax treatments granted by relevant tax authorities prior to the effectiveness of the
PRC EIT Law. Enterprises that were subject to an enterprise income tax rate lower than 25% before
the effectiveness of the PRC EIT Law may continue to enjoy the lower rate and gradually transit to
the new tax rate within five years after the effective date of the PRC EIT Law. Enterprises that were
granted preferential EIT treatments before the effectiveness of the PRC EIT Law may continue to
enjoy the preferential EIT treatments until their expiration.

According to the Relevant Rules of Tibet Autonomous Region in regards to Attracting Business
and Investment (PG [ 6 @ BRI 5 &0 THE) (Zang Zheng Fa [1999] No.33) issued by the
People’s Government of Tibet Autonomous Region on September 24, 1999, foreign-invested
enterprises established in Tibet could enjoy a preferential enterprise income tax rate of 10% and
enterprises in Tibet engaging in encouraged industry or project and invested by investors from other
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provinces could adopt a preferential enterprise income tax rate of 15%. Based on the Notice of Tibet
Autonomous Region regarding the Adjustment of Enterprise Income Tax Rate P4 H A I A R BT
BRI S R A SE TS BB R 4 A1) (Zang Zheng Fa [2008] No.78) issued by the People’s Government
of Tibet Autonomous Region on October 31, 2008, enterprises established in Tibet of various forms
shall adopt an uniform enterprise income tax rate of 15% from 2008 to 2010. Foreign invested
enterprises established before the issuance of the PRC EIT Law and previously enjoying the
preferential tax rate of 10% could enjoy the rate of 10% in 2008 and shall transit its income tax rate
to 12% for 2009 and 15% for 2010. The preferential tax policies for enterprises in Tibet or other
western region will be terminated by the end of 2010, and to the date of this prospectus the State has
not promulgate any rules for such policy to be continued after 2010.

Under the PRC EIT Law, enterprises are classified as either “resident enterprises” or
“non-resident enterprises.” Pursuant to the PRC EIT Law and its implementation rules, besides
enterprises established within the PRC, enterprises established outside China whose “de facto
management bodies” are located in China are considered “resident enterprises” and subject to the
uniform 25% EIT rate for their global income. According to the implementation rules of the PRC EIT
Law, “de facto management body” refers to a managing body that exercises, in substance, overall
management and control over the manufacture and business, personnel, accounting and assets of an
enterprise. In our circumstance, substantially our management is currently based in China and is
expected to remain in China in the future. It is not clear whether we would be deemed as “resident
enterprises” or not. In addition, although the PRC EIT Law provides that dividend income between
“qualified resident enterprises” is exempted income, and the implementing rules refer to “qualified
resident enterprises” as enterprises with “direct equity interest,” it is not clear whether dividends we
receive from our subsidiary are eligible for such exemption if we are deemed to be a PRC “resident
enterprise.” If we are considered a PRC “resident enterprise” and thus required to withhold income tax
for any dividends we pay to our non-PRC resident enterprise investors, the amount of dividends we
can pay to our Shareholders could be materially reduced. In addition, any gain realized on the transfer
of ordinary shares by our non-PRC resident investors is also subject to 10% PRC income tax if such
gain is regarded as income derived from sources within the PRC.

Furthermore, the PRC EIT Law provides that a non-resident enterprise refers to an entity
established under foreign law whose “de facto management bodies” are not within China but which
have an establishment or place of business in the PRC, or which do not have an establishment or place
of business in the PRC but have income sourced within the PRC. The implementation rules of the PRC
EIT Law provide that after January 1,2008, an income tax rate of 10% will normally be applicable to
dividends declared to non-PRC resident investors which do not have an establishment or place of
business in the PRC, or which have such establishment or place of business but the relevant income
is not effectively connected with the establishment or place of business, to the extent such dividends
are derived from sources within the PRC. The income tax on the dividends may be reduced pursuant
to a tax treaty between China and the jurisdictions in which our non-PRC Shareholders reside.

Regulations on Tax Collection for Share Transfer by Non-PRC Resident Enterprises

Pursuant to the Notice on Strengthening Administration of Enterprise Income Tax for Share

Transfers by Non-PRC Resident Enterprises <[ Z<HFi55 48 J5y BH A o JF Ja B A 3 1 e el 8 T 159 4> 2
TSP A NY, or SAT Circular 698, issued by the State Administration of Taxation on
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December 10, 2009 with retroactive effect from January 1, 2008, where a foreign investor transfers
its indirect equity interest in a PRC resident enterprise by disposing of its equity interests in an
overseas holding company, or an Indirect Transfer, and such overseas holding company is located in
a tax jurisdiction that: (i) has an effective tax rate less than 12.5% or (ii) does not tax foreign income
of its residents, the foreign investor shall report to the competent tax authority of the PRC resident
enterprise this Indirect Transfer. The documents for reporting are:

° Equity transfer contract / agreement;

° Documents illustrating the relationship between the Non-PRC Resident Enterprises investor
and the overseas intermediary holding company being transferred in respect of financing,
operation, sales and purchase, etc.;

° Documents illustrating the operation, personnel, finance and properties of the overseas
intermediary holding company being transferred;

° Documents illustrating the relationship between the overseas intermediary holding
company being transferred and the PRC resident enterprise in respect of financing,
operation, sales and purchase, etc.;

° Documents illustrating the reasonable commercial purpose of the Non-PRC Resident
Enterprises investor in setting up the overseas intermediary holding company being
transferred; and

° Other relevant documents required by the tax authority.
PRC VAT tax

Pursuant to the Interim Regulation on the Value Added Tax of the PRC {H#E A R[5 34 (Bl
W47 %1) promulgated by the State Council on December 13, 1993 and amended on November 10,
2008 (“VAT Regulation”), and its implementation rules, any entity or individual engaged in the sale
of goods, the provision of specified services or the importation of goods in China is generally required
to pay VAT on the added value derived during the process of manufacture, sale or service provided.
Unless stated otherwise, for VAT payers who are selling or importing goods, and providing processing,
repairs and replacement services in the PRC, the tax rate shall be 17%.

REGULATION OF FOREIGN CURRENCY EXCHANGE AND DIVIDEND DISTRIBUTION
Foreign Currency Exchange

Pursuant to the Foreign Currency Administration Rules of the PRC (H#E A\ R 7 B 4 b 7 3
&%) promulgated by State Council on January 29, 1996 and amended on August 1, 2008 and various
regulations issued by SAFE and other PRC regulatory agencies, Renminbi is freely convertible only
to the extent of current account items, including the distribution of dividends, interest payments, trade
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and service-related foreign exchange transactions. Capital account items, such as direct equity
investment, loans and repatriation of investment, require the prior approval from or registration with
the SAFE or its local branch for conversion of Renminbi into a foreign currency, and remittance of
the foreign currency outside the PRC.

Dividend Distribution

The principal regulations governing distribution of dividends of foreign holding companies
include the Company Law of the PRC (¥ ARILHBEI /A F]YE) promulgated by the National
People’s Congress Standing Committee in 1993 and amended in 1999, 2004 and 2005, the Foreign
Investment Enterprise Law of the PRC ("% A RALFIE S & 2215 ) promulgated by the National
People’s Congress Standing Committee in 1986 and amended in 2000, and the Administrative Rules
under the Foreign Investment Enterprise Law (IMNEREEREMANA) promulgated by the State
Council in 1990 and amended in 2001.

Under these laws and regulations, foreign investment enterprises in China may pay dividends
only out of their accumulated profits, if any, determined in accordance with PRC accounting standards
and regulations. In addition, wholly-foreign-owned enterprises in China, like our PRC Subsidiary, are
required to allocate at least 10% of their respective accumulated profits after tax each year, if any, to
fund certain reserve funds unless these accumulated reserves have reached 50% of the registered
capital of the enterprises. These reserves are not distributable as cash dividends.

Circular 75

On October 21, 2005, the SAFE issued the Notice on Relevant Issues Relating to the
Administration of Foreign Exchange of Financing and Return Investment Activities by Domestic
Residents Conducted via Offshore Special Purpose Vehicles [H 24} e % FH )5y B i 5% (A J& [ 4 4 3% b
FEEE H 28 A S SORFE G S HE T FEAT B B A3 ) (“Circular 757), which became effective as
of November 1, 2005. According to Circular 75, (a) a PRC citizen (a “PRC Citizen”) must register with
the local SAFE branch before he or she establishes or controls a SPV for the purpose of conducting
overseas equity financing; (b) when a PRC Resident contributes assets or equity interests to an
overseas SPV, or engages in overseas financing after contributing assets or equity interests in a
domestic enterprise to an overseas SPV, such PRC Citizen must register his or her interest in the
overseas SPV or any change to his or her interest in the overseas SPV with the local SAFE branch;
and (c) when the overseas SPV undergoes a material change in capital outside the PRC, such as a
change in share capital or merger and acquisition, the PRC Citizen must, within thirty days after the
occurrence of such event, register such change with the local SAFE branch. Moreover, Circular 75
applies retroactively. Since the controllers are not PRC residents, Circular 75 does not apply to our
listing.

Under the relevant rules, failure to comply with the registration procedures set forth in Circular
75 may result in restrictions being imposed on the foreign exchange activities of the relevant onshore
company, including the increase of its registered capital, the payment of dividends and other
distributions to its offshore parent or affiliate and the capital inflow from the offshore entity, and may
also subject relevant PRC residents to penalties under PRC foreign exchange administration
regulations.
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As specified in Circular 75, a “special purpose company” (the “SPV”) as mentioned here shall
refer to an overseas enterprise directly established or indirectly controlled by a domestic resident legal
person or domestic resident natural person for the purpose of engaging in equity financing (including
convertible bond financing) abroad with the enterprise assets or equity interests it/he/she holds inside
China. Our PRC counsel has advised us that since we are not established or controlled directly or
indirectly, by any domestic resident legal person or natural person, we are not a special purpose
company defined under Circular 75 and our shareholders shall not be regulated by Circular 75.
However, we cannot assure you that the PRC regulatory authorities will not issue new regulations or
further interpretations of Circular 75 or other current PRC laws and regulations that may require our
beneficial owners file and/or amend their registration with the local SAFE branch. For further details,
please see the section headed “Risk Factors”.

M&A Regulations and Overseas Listings

On August 8, 2006, six PRC regulatory agencies, including the MOFCOM, the State Assets
Supervision and Administration Commission, the State Administration of Taxation, the SAIC, China
Securities Regulatory Commission (“CSRC”) and the SAFE, jointly issued the Regulations on Mergers
and Acquisitions of Domestic Enterprises by Foreign Investors (B4 & & {F 1 53 A 4 2E 19 47
E) (“M&A Rule”), which became effective on September 8, 2006 and was amended on June 22, 2009.
This M&A Rule, among other things, includes provisions that purport to require that a SPV formed
for purposes of overseas listing of equity interests in PRC companies and controlled directly or
indirectly by PRC domestic companies or individuals obtain the approval of the CSRC prior to the
listing and trading of such SPV’s securities on an overseas stock exchange.

Our PRC counsel, Jingtian & Gongcheng, has advised us that because Tibet Zhongji (i) is a
foreign-invested enterprise which has no controlling shareholder that is a PRC domestic entity or PRC
individual, and (ii) was established prior to September 8, 2006, the M&A Rules do not apply to our
Group Reorganization and the Listing.

OTHER RELEVANT LAWS AND REGULATIONS
Laws and Regulations on Labor

In accordance with the Labor Contract Law of the PRC {H#E A RALFNE 558 & R )
promulgated by the National People’s Congress Standing Committee on June 29, 2007, effective from
January 1, 2008, employers and employees shall enter into written employment contracts to establish
their employment relationship with the employers. Employers are required to inform the employees
about their job duties, working conditions, occupational hazards, manufacture safety conditions,
remuneration and other matters with which employees may be concerned. Employers shall pay
remuneration to employees on time and in full in accordance with the commitments set forth in the
employment contracts and the PRC regulations.

Under applicable regulations, including the Interim Regulations Concerning the Levy of Social
Insurance Fees (1@ {REE & BAE 1T W) promulgated by the State Council, implemented from
January 22, 1999 and the Administrative Regulation on Housing Fund <{fF 5 A% & & MG
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promulgated by the State Council, implemented since April 3, 1999 and amended on March 24, 2002,
employers in the PRC shall make contributions to the basic pension insurance fund, basic medical
insurance fund, occupational injury insurance, unemployment insurance fund, maternity insurance
fund and housing fund for their employees.

Laws and Regulations relating to the Development of Western China

China has adopted a series of laws, regulations and policies to encourage the development of
western China, which include without limitation Circular of the State Council Concerning Several
Policies on Carrying out the Development of China’s Vast Western Regions <75 [ B i B 1t 7G5 K
BH 8525 T BUR FE M 38 21) issued on December 26, 2000, Notice of the General Office of the State
Council on Transmitting the Opinions of the Western Development Office of the State Council on the
Implementation of Several Policies and Measures for the Western Development < [B755 [ HF /- i i 2%
B 5 e, PG 00 B % 2 5 R A 1 AR OK B R 2 T BUR TS T B i & WA 8 A1) issued on  September 29,
2001, Circular of the Ministry of Finance, the State Administration of Taxation and the General
Administration of Customs on Issues concerning Tax Preference Policies for the Western Development
CHPBORR ~ B 52 B85 48 Jmy ~ i IR A8 28 BRI G A8 K B B i LB OR B R R 8 F0) issued on December
30, 2001 and Relevant Opinions of the State Council Concerning Further Advancing the Development
of Western Region S e B i o — A5 HEHE PE 30 K BREE 925 T 72 W) issued on March 11, 2004. The
government intends to provide a better investment environment for enterprises established in western
region through simplifying relevant approval procedure for setting up enterprises in western region,
granting preferential treatment for enterprises in encouraged industries in regards to tax, land and
mineral resources, and providing better financing channels and other supports for enterprises in
western region. In addition, exploration and mining of mineral resources are encouraged in western
region. Among others, entities exploring or exploiting mineral resources in western region which
satisfy certain requirements may apply for reduce or exemption of usage charges for exploration rights
and mining rights.

Product Quality Law

Pursuant to the Product Quality Law of the PRC (1% A\ [N 7 1 E &%) promulgated by
the National People’s Congress Standing Committee in 1993 and amended in 2000 and 2009, a
manufacturer shall establish a comprehensive internal management system for product quality, and
implement internal policies of quality, responsibility and assessment. Violation of the Product Quality
Law of the PRC may result in various penalties, including imposition of fines, suspension of business
operations, revocation of business licenses and criminal liabilities.

Consumer Protection Law

The Consumer Protection Law of the PRC {13 A [ ILF B0 2 5 1 45 - ##75) promulgated by
the National People’s Congress Standing Committee on October 31, 1993, which became effective on
January 1, 1994, prescribes that businesses must comply with laws and regulations regarding personal
safety and protection of property. Consumer shall be provided with truthful information in relation to
goods and services. Consumers who suffer personal injury or property damage due to product defects
may demand compensation from either the manufacturer or the seller.
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Foreign Investment Related Laws and Regulations

In accordance with the Guidelines for Foreign Investment Business (Amendment 2004)
O E e 45 H B ) (2004) promulgated by the NDRC and the MOFCOM which came into
effect on January 1,2005, the exploration and exploitation of mineral water is classified as permitted
foreign investment business.

NDRC and the MOFCOM replaced the Amendment 2004 with Amendment 2007, which came into
effect on December 1, 2007. According to the Amendment 2007 the exploration and exploitation of
mineral water is still classified as permitted foreign investment business.

The Verification and Approval of Foreign-Invested Projects Tentative Administrative Procedures
O BCE T B S 178 #E% ), which became effective as of October 9, 2004, provides that a
project within the permitted catalogue must be:

° Submitted to and approved by provincial level development and reform departments if it
has a total investment amount of less than US$100 million;

° Submitted to and approved by the central NDRC if it has a total investment amount of
US$100 million or more; and

° First submitted to and examined by the NDRC and following such examination must be
submitted to and approved by the State Council if it has a total investment amount of
US$500 million or more.

According to the Some Opinions on further improvements in exploiting foreign investment
CBRA HE— 20 M R AME TAER 4 T3 ) promulgated by the State Council on April 6, 2010, a
project which has a total investment (including increased investment) of on more than
USD300,000,000 within the encouraged and permitted catalogue set out in the Industrial Guidance
Catalogue for Foreign Investment (FPi#% & i 345 H #%) shall be approved by local government
authorities. Unless otherwise stipulated, governmental authorities at the central level may authorize
the local authorities for approval of certain items originally charged by the governmental authorities
at the central level.

Intellectual Property Laws and Regulations

China has adopted legislation related to intellectual property rights, including trademarks,
patents and copyrights. China is a signatory to all major intellectual property conventions, including
the Paris Convention for the Protection of Industrial Property, Madrid Agreement on the International
Registration of Marks and Madrid Protocol, Patent Cooperation Treaty, Budapest Treaty on the
International Recognition of the Deposit of Microorganisms for the Purposes of Patent Procedure and
the Agreement on Trade-Related Aspects of Intellectual Property Rights (“TRIPs”).

Regulations on Patents

Under the revised Patent Law of the PRC (13 A RILFNE HF) %) promulgated on December
27, 2008 and effective on October 1, 2009, there are three types of patents, including invention
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patents, design patents and utility model patents. Invention patents are valid for twenty years, while
design patents and utility model patents are valid for ten years, in each case commencing on their
respective application dates. Persons or entities who use patents without the consent of the patent
owners, make counterfeits of patented products, or engage in activities that infringe upon patent rights
are held liable to the patent owner for compensation and may be subject to fines and even criminal

punishment.

The patent prosecution system in China is different in many ways from that in other countries.
The patent system in China uses the “first to file” principle, which means when more than one person
files a patent application for the same invention, the patent will be granted to the person who files the
application first. In addition, China requires absolute novelty for the sake of an invention to be
patentable. Therefore, in general, a patent will be denied if it is publicly known in or outside of China.
Furthermore, patents issued in China are not enforceable in Hong Kong, Taiwan or Macau, each of

which has an independent patent system.

Although patent rights are national rights, the Patent Cooperation Treaty (“PCT”) to which China
is a signatory, allows applicants in one country to seek patent protection for an invention that may
simultaneously exist in a number of other member countries by filing a single international patent
application. The fact that a patent application is pending is no guarantee that a patent will be granted,

and even if granted, the scope of a patent may not be as broad as the subject of the initial application.
Regulations on Trademarks

Both Trademark Law of the PRC (# NRILFEFIEZ) promulgated by the National
People’s Congress Standing Committee in 1982 and amended in 2001, and the Regulation on
Implementation of Trademark Law of the PRC ¥ A [ A [ pf 1% 75 B it % 1) promulgated by the
State Council in 2002 give protection to the holders of registered trademarks. In the PRC, registered
trademarks include commodity trademarks, service trademarks, collective marks and certificate marks.
The Trademark Office under the State Administration for Industry and Commerce (B % T 7§17 B & #
#4 P HE A7) handles trademark registrations and grants a term of ten years to registered trademarks,
renewable every ten-years where a registered trademark needs to be used after the expiration of its
validity term, a registration renewal application shall be filed within six months prior to the expiration
of the term.

Under the Trademark Law, any of the following acts may be regarded as an infringement upon
the right to exclusive use of a registered trademark, including (i) using a trademark which is identical
with or similar to the registered trademark on the same or similar commodities without authorization;
(i1) selling the commodities that infringe upon the right to exclusive use of a registered trademark; (iii)
forging, manufacturing the marks of a registered trademark of others without authorization, or selling
the marks of a registered trademark forged or manufactured without authorization; and (iv) causing
other damage to the right to exclusive use of a registered trademark of another person.

Violation of the Trademark Law of the PRC may result in the imposition of fines, confiscation
and destruction of the infringing commodities.
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Trademark license agreements must be filed with the Trademark Office under the State
Administration for Industry and Commerce or its regional counterparts. The licensor shall supervise
the quality of the commodities on which the trademark is used, and the licensee shall guarantee the

quality of such commodities.
Regulations on Domain Names

The Ministry of Information Industry of the PRC (¥ A\ [ ILAIE(F B 7 2£%6), which has
changed to the Ministry Industry and Information Technology of the PRC (9 #¢ A RILAIEH T 2115
B ALEB), re-promulgated its Administrative Measures on China Internet Domain Names 71 [ 5544
A4 B HEE ) in 2004, According to the measures, applicants should enter into domain name
registration agreements with relevant registration entities and upon the completion of the registration,

the applicants could become the owners of relevant domain names.
European Regulations on the Quality of Water intended for Human Consumption

According to Council Directive 98/83/EC, a legislative act of European Union, Member States
shall take the measures necessary to ensure that water intended for human consumption is wholesome
and clean. For the purposes of the minimum requirements of this Directive, water intended for human
consumption shall be wholesome and clean if it: (i) is free from any micro-organisms and parasites
and from any substances which, in numbers or concentrations, constitute a potential danger to human
health, and (ii) meets the minimum requirements of microbiological parameters and chemical
parameters; and if, in accordance with the relevant provisions of, Member States take all other
measures necessary to ensure that water intended for human consumption complies with the

requirements of this Directive.

The following tables set forth the minimum requirements of microbiological parameters and
chemical parameters:

Microbiological Parameter Parametric value
Escherichia coli (E. coli) ... ... .. .. .. .. . . . . . . . ... 0/250ml
ENnterococCi . ... oot 0/250ml
Pseudomonas aeruginosa ... ......... .. ... 0/250ml
Colony count 22°C. . . .. . 100/ml
Colony count 37°C. . . . .. 20/ml

— 9] —
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Chemical Parameter Parametric value
Acrylamide . .. ... 0,10pg/1
ANLIMONY. . .. .o 5,0pg/l
ATSENIC . . .o 10pg/l
Benzene. . ... e 1,0pg/l
Benzo(a)pyrene . . ... ... 0,010pmg/1
Boron. . ... e 1,0mg/1
Bromate. . . ... 10pg/l
Cadmium . . . ..o 5,0pg/l
Chromium . . . ... 50pg/l
GO .« e et 2,0mg/1
Cyanide . . . .. 50pmg/l
1,2-dichloroethane . . . .. ... .. . .. . . e 3,0png/l
Epichlorohydrin. . ... ... .. . . 0,10pg/l
Fluoride . . . . . . e 1,5mg/1
Lead . .. ... 10pg/l
METCUTY . v v ot e e e e e e e e e e 1,0pg/1
Nickel . . .o 20pg/1
NItrate . . . .o 50mg/1
NIFIte .« o e e e 0,50mg/1
Pesticides. . . . . e 0,10pg/l
Pesticides — Total. . ... ... . . 0,50pg/1
Polycyclic aromatic hydrocarbons . .......... ... ... ... ..... 0,10pg/l
Selenium . ... .. 10pg/1
Tetrachloroethene and Trichloroethene . . ... ..................... 10pg/l
Trihalomethanes — Total . . .. ... ... ... .. . ... . .. . . 100pg/1
Vinyl chloride . .. ... .. 0,50pg/1
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European Regulations on the Constituents of Natural Mineral Water

Commission Directive 2003/40/EC establishes the list of constituents of natural mineral waters
which may present a risk to public health, the limits for admissible levels of these constituents, the
deadlines for application of these limits and the labeling requirements for certain constituents. These

constituents must be present in the water naturally and may not result from contamination at source.

Set forth below is a chart of constituents naturally present in natural mineral water and maximum

limits which, if exceeded, may pose a risk to public health:

Constituents Maximum limits (mg/l)
ANLIMONY . . . ot e e 0,0050
ATSENIC .« o o e e 0,010 (as total)
Barium. . . . . . e 1,0

Boron. . ... For the record (*)
Cadmium . . . ... e 0,003
Chromium . . . .. .. 0,050
(@03 0 0 1,0
Cyanide . . ... . 0,070
Fluoride . . . . . . . e 5,0

Lead ... 0,010
Manganese. . o . v vttt e e 0,50
METCUTY . . o o ot 0,0010
Nickel . .. e 0,020
1 50

NIFItE .« o o o e e 0,1
Selenium . . .. ... 0,010

(*) the maximum limit for boron will be fixed, where necessary, following an opinion of the European Food Safety

Authority and on a proposal from the Commission by 1 January 2006.
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This section contains certain information which has been derived from official and other
public sources. Although we have reproduced the data and statistics extracted from such
official and other public sources in a reasonably cautious manner, neither we, the
Underwriters nor any of their respective affiliates or advisors have independently verified the
information directly or indirectly derived from these sources, and such information may not
be consistent with other information compiled in or outside of China. We make no
representation as to the completeness, accuracy or fairness of such information and
accordingly such information should not be unduly relied upon. In addition, this section
contains information extracted from a commissioned report prepared by Euromonitor

International for purposes of this prospectus. See “— About this Section”.

OVERVIEW OF THE BOTTLED WATER MARKET IN CHINA

The bottled water market in China consists of various types of bottled water, including mineral
water, sparkling water and purified water. Economic growth, urbanization, increase in disposable
income and changes in lifestyle and consumption behavior have led to substantial growth in the bottled
water market in China. In 2010, the total sales value and volume of bottled water in China, which
included institutional sales, food service and retail channels, reached RMB62.1 billion and 24.6
billion liters, respectively, representing a CAGR of 11.1% and 9.7% from 2005 to 2010.

China’s per capita consumption of bottled water still lags behind developed countries by a very
significant margin. In 2010, the average annual per capita expenditure on bottled water was only
US$5.7 in China, compared to US$120.6 in the United States, US$153.7 in Germany and a worldwide
average of US$23.8, according to Euromonitor. These figures were calculated by adding the data of
retail and food service channels, and did not include institutional sales. This implies significant
growth potential of demand for bottled water in China in the years ahead.

The table below provides the annual per capita expenditure in the global bottled water market
from 2005 to 2010 and forecast annual per capita expenditure from 2011 to 2014.

US$ Historical Forecast

Region 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014
Germany . . . ... ..... 133.8 139.7 155.9 167.8 160.7 153.7 154.2 154.7 154.7 154.1
Western Europe . . . . . .. 103.1 108.6 124.2 132.1 121.7 118.7 117.6 116.8 116.2 115.8
United States. . . ... ... 96.1 107.2 117.0 121.1 122.6 120.6 118.0 116.6 115.8 115.7
North America. . . ... .. 91.1 102.1 112.0 116.3 117.1 115.9 113.6 112.4 111.7 111.6
Australasia. . . . ... ... 28.7 30.2 36.1 39.6 40.5 49.7 50.9 51.9 52.7 53.5
Latin America . . . ... .. 18.9 22.3 26.6 30.4 31.3 36.3 39.0 41.6 44.2 46.9
World. . .. ......... 17.5 19.2 21.8 23.7 22.9 23.8 24.0 244 24.8 25.3
Eastern Europe. . . . . . .. 16.1 19.5 25.3 30.3 24.7 27.1 28.3 30.0 31.7 33.7
Asia Pacific . ... ... .. 3.9 4.3 4.9 5.7 6.0 6.9 7.2 7.6 7.9 8.3
Middle East and Africa. . . 3.9 4.3 4.9 5.5 5.7 6.3 6.4 6.9 7.3 7.8
China. ... ......... 2.9 3.3 3.7 4.8 5.3 5.7 6.2 6.6 6.9 7.3

Source: Euromonitor International

1. The actual per capita consumption figures could be larger as this calculation only included retail and food service

channel sales and did not include institutional sales.

2. 2005-2010 data records the actual prices and the year-on-year exchange rates in that year, while 2011-2014 forecast was

based on constant 2010 price and fixed exchange rate in 2010.
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As set forth in the table below, both retail sales value and sales volume of the bottled water
market in China increased significantly between 2005 and 2010 and are expected to experience robust
growth over the next several years. According to Euromonitor, China’s bottled water market is

expected to reach nearly RMB&O0 billion in retail sales value and 32.0 billion liters in volume in 2014.

Historical Forecast'

Data 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014

Retail sales value
(RMB in millions) . . . ... .. 36,735 40,353 44,012 52,014 56,872 62,115 66,718 71,338 75,584 79,660
Sales volume (in millions of liters) . 15,469 17,050 18,834 20,700 22,619 24,625 26,626 28,559 30,355 32,065

Source: Euromonitor International

! The forecast during 2011 to 2014 was based on the constant 2009 price and assumed no inflation.

OVERVIEW OF PREMIUM BOTTLED MINERAL WATER MARKET IN CHINA

Still in a nascent stage of development, China’s bottled mineral water market in particular is one
of the fastest growing in the world. Between 2005 and 2010, bottled mineral water consumption in
China increased from 1.9 million tonnes to 3.6 million tonnes, representing a CAGR of 14.1% during
this period. In terms of retail sales value, the bottled mineral water market was RMB11,493 million
in 2010, up from RMBS5,183 million in 2005, representing a CAGR of 17.3%.

China’s bottled mineral water market can be classified into two segments based on average retail
price: premium bottled mineral water and mass-market bottled mineral water. As defined by
Euromonitor, premium bottled mineral water is characterized by a premium brand image and generally
has a retail price of not less than RMBS5 per 500 ml bottle. Mass-market bottled mineral water is
characterized by a mass-market image and generally has a retail price of generally less than RMBS5
per 500 ml bottle. According to Euromonitor, as the distribution channels are diverse for bottled
mineral water, the retailing price is not the only criteria applied to identify a brand’s positioning in
either the premium or mass-market segment, consumer perception is also a key consideration. Popular
brands of premium bottled mineral water in China include Evian, Volvic, Perrier, San Pellegrino, 5100
Tibet Glacier Spring Water, Pamir and Laoshan. Given the significant cost differential, premium
bottled mineral water in China is primarily consumed by middle to high income consumers and
institutional purchasers such as major corporations and government organizations with a large middle

to high income customer base and significant bulk purchase demand.

The premium bottled mineral water segment in China commands much higher average pricing
than the mass-market segment. In 2010, the average retail price for premium bottled mineral water in
China was RMB18.2 per liter, while the average retail price for mass-market bottled water was
RMB1.9 per liter, according to Euromonitor. The significantly higher pricing in the premium segment
results in producers of premium bottled mineral water brands enjoying profit margins that are 6 to 7

times higher than those of mass-market bottled mineral water brands, according to Euromonitor.
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The premium bottled mineral water market has seen spectacular growth in recent years, as
emerging brands from both foreign and domestic manufacturers have established themselves in the
market. In 2010, the retail sales value of premium bottled mineral water reached RMB5,208 million,
representing a CAGR of 21.2% from RMB1,988 million in 2005, significantly outpacing the growth
of the mass-market bottled mineral water segment, which grew at a CAGR of 14.5% over the same
period. With a much higher retail price, premium bottled mineral water has accelerated the growth of
the overall bottled mineral water market in China and in 2010 accounted for nearly half of the overall
market in terms of retail sales value. In 2010, the premium segment accounted for 7.9% of total
mineral water consumption but contributed to 45.3% of the total retail sales value of the bottled
mineral water market.

Spurred by the growth drivers discussed below, China’s premium bottled mineral water market
is expected to see strong growth and continue to outpace growth of the mass-market segment over the
next several years. The retail sales value of premium bottled mineral water market is expected to reach
RMBI11,064 million in 2014, reflecting a CAGR of 20.7% during the period from 2010 to 2014, in
contrast to a CAGR of 11.2% for the mass-market bottled mineral water over the same period.

As illustrated in the charts below, both sales volume and retail sales value of the premium bottled
mineral water outpaced the growth of the mass-market bottled mineral water over the period of
2005-2010, which is expected to continue over the next several years.

Sales Volume of Premium and Mass-Market Bottled Mineral Water,
2005-2014E (in thousands of tonnes)

Premium bottled mineral water Mass-market bottled mineral water
2005-2010 CAGR: 21.0% 2005-2010 CAGR: 13.6%
2010-2014 CAGR: 20.5% 2010-2014 CAGR: 11.8%
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Source: Euromonitor International
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Retail Sales Value of Premium and Mass-Market Bottled Mineral Water,

2005-2014E (RMB in millions)

|:| Premium bottled mineral water

2005-2010 CAGR: 21.2%
2010-2014 CAGR: 20.7%

|:| Mass-market bottled mineral water

2005-2010 CAGR: 14.5%
2010-2014 CAGR: 11.2%

Euromonitor International

*  Forecasts for 2011-2014 assume constant 2009 prices, with no inflation assumed.
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Bottled mineral water in China is distributed through three key channels: institutional sales, food

service and retail. The retail channel contributed the largest amount of bottled mineral water sales

volume, with a share of 52.3% in 2010, followed by institutional sales, accounting for 37.4% of the

total. The composition of the three distribution channels has remained relatively stable for the period

of 2007 — 2010, according to Euromonitor.

Institutional sales. Institutional sales includes sales to large corporations and government

organizations, which purchase bottled water in bulk primarily for office use and conference

consumption, customer service, employee benefits or resale through their own distribution

networks. Institutional sales also includes food service units that serve captive populations

such as hospitals and schools. Manufacturers typically sell directly to large corporations

and government organizations and have direct relationships with their procurement

managers. Some manufacturers also sell to regional and local distributors to tap demand

from certain regional corporations and government organisations.
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° Food service. Food service is defined as sales through consumer food service outlets that
serve the general public in a non-captive environment. This includes full-service
restaurants, fast food restaurants, cafés, bars, self-service food outlets and street stalls. In
key developed cities with developed food service market, mineral water manufacturers
usually have specific account managers in charge of the food service channel, whereas in
secondary markets, manufacturers tend to rely on distributors to access this channel.

° Retail. The retail channel refers to sales to retail outlets such as supermarkets,
hypermarkets, convenience stores, department stores and shopping centers. Manufacturers
usually rely on regional distributors to access the retail channel. Manufacturers may also
have specialized account managers that deal directly with major national or regional
supermarket and hypermarket chains.

China Bottled Mineral Water Sales Volume Breakdown by Distribution Channel, 2007-2010

(in millions of liters, except percentages)

Data 2007 2008 2009 2010 CAGR 07-10
Institutional sales ............. 914.5 1,038.6 1,190.7 1,364.7 14.3%
Food service ................. 259.2 292.8 332.5 373.0 12.9%
Retail . ..................... 1,237.6 1,422.2 1,643.5 1,907.2 15.5%
Total sales volume . ........... 2,411.3 2,753.6 3,166.7 3,644.9 14.8%

Source: Euromonitor International

KEY GROWTH DRIVERS OF CHINA’S PREMIUM BOTTLED MINERAL WATER MARKET

The growth of China’s premium bottled mineral water market is driven by the following factors
in general:

o Large untapped potential demand given low per capita consumption. China’s current per
capita consumption of bottled water is still very low relative to developed countries, which
implies vast growth potential. In 2010, China’s annual per capita bottled water consumption
was 18 liters, compared to 117.5%* liters in Western Europe. Within the overall bottled water
market, China’s per capita bottled mineral water consumption was only 2.7 liters in 2010,
far lower than overall bottled water consumption. If considering urban residents in China
alone, the disparity between mineral water and overall bottled water consumption is
similarly wide, with per capita mineral water consumption of merely 5.5 liters in 2010,
compared with total bottled water consumption of 37.0 liters in China. With nearly 665.6
million urban inhabitants in China as of November 1, 2010, there is immense growth
potential in view of the sheer size of the urban population in China coupled with a
significantly low per capita consumption rate of the bottled mineral water.

Note:

* The actual per capita consumption figure for Western Europe could be larger as this calculation only included retail and

food service channel sales and did not include institutional sales.
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° Increase in urban population and urban disposable income in China. According to the
National Bureau of Statistics of China, China’s urban population and per capita household
disposable income of urban residents in China continued to grow at a steady pace from 2005
to 2010. On July 29, 2010, the Chinese Academy of Social Sciences (CASS) published the
Blue Book: China Urban Development Report No.3, which stated that by the end of 2009,
the urbanization rate of China was 46.6%, with a total urban population of around 620
million. The urbanization rate is expected to reach 52% in 2015 and approximately 65% in
2030. The acceleration of urbanization is expected to further stimulate domestic demand for
consumption of pre-packaged food items with increasing demand for food and beverage
products available in more convenient forms. The corresponding growth in urban
disposable income implies increasing affordability of premium bottled mineral water

among urban consumers.

° Growing health consciousness. There is a growing awareness in China of the necessity of
drinking better quality water for health reasons. Chinese consumers are also increasingly
conscious of the health benefits associated with drinking water as opposed to soft drinks.
Water contamination incidents in recent years have also led consumers to become more
aware of the quality and hygiene of the water source and prone to drink more bottled water
as opposed to municipal tap water. There is also a growing awareness of the perceived
health benefits of drinking natural mineral water, which contains minerals and
microelements beneficial to health. Bottled mineral water, associated with natural, pristine
and unpolluted water sources, is thus very well positioned to become a staple drink for

Chinese consumers due to their growing health consciousness.

° Change in consumer behavior. With rising disposable income, consumers in China are
demonstrating greater demand for premium branded products and luxury goods, which are
often purchased as a symbol of wealth and social status. China’s high-income population,
those with an annual gross income of US$30,000 or more, has witnessed robust growth over
the past several years; the high-income population increased from 3.1 million in 2005 to 8.7
million in 2010, reflecting a CAGR of 23.1%. The growth of the high-income population
has fueled the growth of high-end food and beverage and entertainment venues including
hotels, restaurants, nightclubs and bars that serve premium branded products in line with
their high-end positioning. The premium bottled mineral water market is likewise expected
to benefit from a continuous shift in consumption patterns towards premium branded

products as well as the overall increase in the number of high income consumers in China.

In addition to the factors discussed above, which drive overall demand from individual
consumers, the demand from institutional purchasers such as large corporations and government

organizations is also driven by the following specific factors:

o Growth in the number and scale of large corporations. Institutional purchasers procure
bottled mineral water in bulk primarily for office use and conference consumption,

customer service, employee benefit or resale through their own distribution networks. The
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institutional sales channel accounted for over 37% of overall demand in the bottled mineral
water market in China in 2007-2010. The parallel growth in the number and scale of large
corporations and the overall growth of China’s economy is expected to drive the growth in

demand for bulk purchase of bottled mineral water.

° Procurement behavior of large institutional purchasers. Given the relative status and
importance of the officials and managers of large corporations and government
organizations, and the attendees of their meetings and conferences, there is a greater
tendency to purchase premium brands of bottled water products as opposed to mass market
brands. Moreover, the procurement cost for water products for office or conference use
represents a small proportion of the expenditure of large institutions, and thus the level of
price sensitivity towards bottled water products is relatively low, making it more likely that
procurement personnel will select premium brands. The tendency towards procuring
premium branded bottled water products by large corporations and government
organization is expected to also drive bulk purchase demand for premium bottled mineral

water.

° Drive to improve customer service. Large service providers who cater to middle to high
income customers, such as high speed train operators and airlines, are continually looking
to improve their customer service given the profile of their customer base. This initiative
can include serving higher quality and branded food and beverage products, which include
premium bottled mineral water. The growth in the customer base of these service providers
coupled with their drive to provide better quality service should continue to drive growth

in demand for premium bottled mineral water in China.

COMPETITIVE LANDSCAPE AND BARRIERS TO ENTRY IN CHINA’S PREMIUM
BOTTLED MINERAL WATER MARKET

Although the first entrants to the premium bottled mineral water market in China were foreign
brands such as Evian and Perrier, domestic premium bottled mineral water brands have begun to
increase their market share in recent years, as the market share of foreign brands by sales volume has
declined from 69.1% in 2007 to 52.1% in 2010. In this increasingly concentrated market, the top six
premium bottled mineral water manufacturers by sales volume accounted for 65.7% of total sales
volume of premium bottled mineral water in 2010, which increased from 47.4% in 2007, according to

Euromonitor.
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Four of the top six manufacturers are now domestic brands, led by 5100 Tibet Glacier Spring

Water, which had a 28.5% share of total sales volume of premium bottled mineral water in 2010. The

table below lists the sales volume share of the top six manufacturers of premium bottled mineral water

in China in 2010. It is noteworthy that international players have approached the Chinese market using

a multi-brand strategy, which is vastly different than most of the domestic players in China. Tibet 5100

Glacier Spring Water has emerged as the number one premium bottled mineral water brand in China,

outperforming its domestic peers as well as the international brands, further underscoring the strong

brand equity associated with 5100 Tibet Glacier Spring Water in China.

Top Six Manufacturers of Premium Bottled Mineral Water Ranked by Sales Volume, 2010

Market Share by
Sales Volume (%)®

Rank® Company Brand 2007 2008 2009 2010
1 Tibet 5100 Water 5100 Tibet 6.2% 17.4%  251%  28.5%
Resources Glacier Spring
Holdings Ltd. Water
2 Groupe Danone Evian, Volvic, 30.6% 28.0% 26.3% 26.9%
Badoit
3 Nestlé S.A. Perrier, San 6.2% 5.5% 5.0% 4.9%
Pellegrino, Vittel,
Acqua Panna,
Contrex
4 Heilongjiang Emperial Spring 3.2% 3.0% 3.1% 2.9%
Emperial Spring
Drinks Co., Ltd.
5 Pamir Tianquan Pamir 1.3% 1.4% 1.4% 1.6%
Co., Ltd.
6 Qingdao Laoshan Classic 1905 0.0% 0.5% 1.1% 1.0%
Spring Co., Ltd. Laoshan Mineral
Water
Total 47.4% 55.7% 62.0% 65.7%
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Source: Euromonitor International

(1) The ranking of manufacturers is based on sales volume in 2010. The amounts in 2007 to 2009 are provided only as a
reference of growth trends.

(2) “Sales Volume” refers to sell-in volume, which is goods purchased by the distributors and retailers in that year.

(3)  Tibet 5100 Spring’s sales volume in 2008, 2009 and 2010 includes volume provided to CRE, its largest customer, for free
under a buy-one-get-one-free arrangement entered into in 2008. CRE is a logistics company and an enterprise
subordinate to and acting as a procurement agent on behalf of the MOR in purchasing bottled mineral water from Tibet
5100 Spring. The volume of bottled water provided for free to CRE is in turn distributed by CRE to train operators under
the MOR, who serve the bottled water to ticketed passengers on high-speed trains, inter-provincial CRH trains and
certain other CRH trains. The volume of bottled water delivered to CRE accounted for approximately 90.9%, 89.7% and
89.5% of Tibet 5100 Spring’s sales volume in 2008, 2009 and 2010 and are included in the calculation of Tibet 5100

Spring’s market share in terms of sales volume by Euromonitor. For further details on Tibet 5100 Spring’s relationship

with CRE, please refer to “Our Business — Customers and Distribution Network”.

Domestic brands of bottled mineral water in China have grown significantly since entering the
market and the market share of top five domestic premium bottled water brands increased from 11.0%
in 2007 to 35.0% in 2010. “Tibet 5100 Water Resources Holdings Ltd.” has experienced particularly
strong growth since 2007, increasing its market share by sales volume from 6.2% in 2007 to 28.5%
in 2010. Despite foreign brands’ earlier entry into the premium bottled mineral water market in China,
domestic brands such as “5100 Tibet Glacier Spring Water” have been able to leverage upon their
competitive advantages of institutional purchaser relationships, broader and deeper local networks,

lower transportation costs, exemption from import tariffs and policy initiatives.
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Top Ten Brands of Premium Bottled Mineral Water Ranked by Sales Volume, 2010

Sales Volume®

(million liters)

Market share by volume (%)

Rank® Brand Company (GBO)® 2007 2008 2009 2010 2007 2008 2009 2010
1 5100 Tibet Tibet 5100 Water 9.7 34.4 60.7 81.6 6.2% 17.4% 25.1% 28.5% Y
Glacial Spring Resources Holdings Ltd
Water
2 Evian Groupe Danone 43.9 50.7 58.4 70.1 30.1% 25.6% 24.1% 24.5%
3 Perrier Nestlé S.A. 7.0 7.8 8.8 10.2 4.5% 4.0% 3.6% 3.6%
4 Emperial Spring Heilongjiang Emperial 5.0 6.0 7.5 8.2 3.2% 3.0% 3.1% 2.9%
(R Spring Drinks Co., Ltd.
5 Volvic Groupe Danone 3.9 4.5 5.2 6.0 2.5% 2.3% 2.1% 2.1%
6 Pamirs Pamir Tianquan Co., Ltd. 2.0 2.7 3.5 4.6 1.3% 1.4% 1.4% 1.6%
7 San Pellegrino Nestlé S.A. 2.2 2.4 2.7 3.0 1.4% 1.2% 1.1% 1.0%
8 Classic 1905 Qingdao Laoshan Mineral 0.0 1.0 2.6 3.0 0.0% 0.5% 1.1% 1.0%
Laoshan Mineral Water Co., Ltd.
Water
9 Bama Long-Green Guangxi BAMA Lifelong 0.6 1.3 2.5 2.9 0.4% 0.7% 1.0% 1.0%
Mountain Soft-Drink Ltd.
Immortal Spring
Water
10 SPA Spadel Group 1.0 1.1 1.2 1.3 0.6% 0.6% 0.5% 0.5%
Foreign brands 58.0 66.6 76.4 90.6 37.0% 33.6% 31.5% 31.7%
Domestic brands 17.3 45.4 76.8 100.2 11.0% 23.9% 31.8% 35.0%
Total 75.3 112.0 153.2 190.8 48.0% 56.5% 63.3% 66.7 %

Source: Euromonitor International

(1) The ranking of brands is based on sales volume in 2010. The accounts in 2007 to 2009 are provided as a reference of

growth trends.

(2) Global brand owner.

(3)
(4)

“Sales Volume” refers to sell-in volume, which is goods purchased by the distributors and retailers in that year.

Tibet 5100 Spring’s sales volume in 2008, 2009 and 2010 includes volume provided to CRE, its largest customer, for free
under a buy-one-get-one-free arrangement entered into in 2008. CRE is a logistics company and an enterprise subordinate
to and acting as a procurement agent on behalf of the MOR in purchasing bottled mineral water from Tibet 5100 Spring.
The volume of bottled water provided for free to CRE is in turn distributed by CRE to train operators under the MOR, who
serve the bottled water to ticketed passengers on high-speed trains, inter-provincial CRH trains and certain other CRH
trains. The volume of bottled water delivered to CRE accounted for approximately 90.9%, 89.7% and 89.5% of Tibet 5100
Spring’s sales volume in 2008, 2009 and 2010 and are included in the calculation of Tibet 5100 Spring’s market share in
terms of sales volume by Euromonitor. For further details on Tibet 5100 Spring’s relationship with CRE, please refer to

“Our Business — Customers and Distribution Network”.
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The premium segment is also generally less competitive than the mass-market segment with
fewer participants, a higher degree of concentration and competition that is not merely based on price
but also on brand recognition and product quality. The premium segment also has higher barriers to

entry. The key barriers to entry to the premium bottled mineral water market include:

° Brand establishment. Building brand image and awareness and consumer loyalty requires
significant time and investment. A strong brand image is a prerequisite to creating a
foothold in the premium segment and gaining market share. To achieve this, a significant
investment of time and resources is required, and is therefore a significant barrier for new

market entrants.

° Scarcity of water sources. China has rich mineral water sources but significant time and
investment is required to explore and acquire suitable natural mineral water sources for
production. China, with its huge population and growing pollution problems, is a country
with scarce water resources. As competition within the premium mineral water market
segment increases, so does the cost of acquring and developing high-quality sources of

water.

° Institutional purchaser relationships. The institutional sales channel in China accounted for
over 37% of the sales volume of bottled mineral water from 2007 to 2010. Established
relationships between incumbent manufacturers and institutional purchasers such as large
corporations and government organisations, some of which may be exclusive or

long-standing relationships, therefore act as barriers to entry to new entrants.

° Establishing a distribution network. Significant time and effort is required to establish a
network of specific distributors, institutional purchasers and retail outlets which have

targeted access to middle to high income end-consumers.

° Establishing a logistics network. As sources of mineral water are usually located in remote
areas, transportation costs are high, particularly because, according to new national
standards, all mineral water must be bottled locally at the spring site. In China, most
high-quality sources of mineral water are located in northeast, northwest, and southwest
China. However, the major consumers for mineral water and premium mineral water in
particular are residents in south and east China. The long distances between the sources of
water and their major consumer markets require an extensive and cost effective logistics

network.
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° Stringent industry regulations and standards. The technical standards for natural mineral
water are becoming increasingly stringent. The National Standards for Drinking Natural
Mineral Water was first jointly promulgated by the Department of Geology and Mineral
Resources, the Ministry of Health and the Ministry of Light Industry in 1987 and further
revised in 1995 and 2008. The current standards, GB8537-2008, have been in force since
October 1, 2009, along with corresponding standards including Geologic Exploration
Specification of Natural Mineral Water (GB/T13727-92), Methods for Examination of
Drinking Mineral Water (GB/T8538-2008), Hygienic Specifications of Factory for Drinking
Natural Mineral Water (GB16330-1996) and General Standards for the Labeling of
Prepackaged Foods (GB7718-2004). The aforementioned standards regulate water quality,
resources prospecting, water quality inspection measures, production plant establishment,
quality control of mineral water, finished product specifications, as well as packaging,
transportation and storage. These regulations and standards have raised the investment and
operating costs of participating in the mineral water industry.

INDUSTRIES IN CHINA RELEVANT TO OUR GROWTH

One of our key strategies to penetrate the growing Chinese market is by undertaking strategic
alliances with institutions and corporations in China that possess a large customer base consisting
primarily of middle to high income individuals whose profiles fit the target market of our premium
bottled mineral water product. Given our strategic relationships with these institutions, we believe that
underlying growth in the markets in which they participate is directly relevant to our future growth.

China’s Railway Industry

Given our supply contract and strategic relationship with CRE, acting as a procurement agent for
the MOR, the growth in China’s railway passenger traffic, in particular passengers on high-speed
trains and CRH trains, is relevant to the growth in our product sales.

China has amongst the highest rail passenger traffic in the world. However, it has one of the
lowest railway densities among the major developing and developed countries in terms of railway
mileage per capita and per kilometer of land mass. The growth in China’s railway infrastructure has
to date significantly lagged the growth in the overall level of economic activity. Despite the various
competitive advantages of rail transport against other modes of transport, China has been heavily
reliant on highway transport, which handled 93% of the passenger traffic and 76% of the freight traffic
in 2009, whereas rail transport only captured a 5% and 12% share in passenger and cargo
transportation, respectively, according to CEIC. Moreover, in order to rebalance the economic growth
across regions in China, the government has given strong emphasis in developing its transportation
infrastructure, particularly the railway network in China. The accelerating investment flow to
less-developed regions driven by continuous factory migration further increases the urgency to
upgrade the existing railway network and lower the logistics costs.

As a result, China has been investing much more heavily in expanding its railway network in
recent years. Annual railway capital expenditure surged five-fold to reach RMB318 billion for the
period of 2006-2009 as compared to RMBG61 billion for the period of 2001-2005.
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The chart below illustrates the growing investment made by the Chinese government in rail
transport between 2005 and 2009:

Total investment by Chinese government in the PRC rail
transport sector from 2005-2009 (RMB in billions)

600.4

2005 2006 2007 2008 2009

Source: MOR

With the increasing utilization of rail transport, railway passenger traffic has seen a strong
increase over the past several years. In 2009, total railway passenger traffic in China reached 1,525
million passengers, growing by a CAGR of 7.2% from 1,156 million passengers in 2005. Over the
same period, the total population in China only increased by 0.5%. The MOR operates the vast
majority of China’s passenger rail transport network. Among the 1,525 million passengers in 2009,

national railways contributed to 98.9% of the total railway passenger traffic.
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The chart below illustrates the growth of railway passenger traffic in China over the period from
2005 to 2009:

Total railway passenger traffic from 2005 to 2009 (in millions of passengers)

1,524.5

2005 2006 2007 2008 2009

Source: China Statistical Yearbook 2010

One of the most important components of China’s railway development plans has been the
aggressive expansion of its high-speed railway network. China’s first high-speed rail line was
launched on August 1, 2008 and is capable of transporting up to 125,000 passengers daily between the
cities of Beijing and Tianjin in China. China’s high-speed railways have carried nearly 200 million
passengers since they began operating in 2007, according to the MOR. According to the 2008 revised
Medium to Long Term Plan for Railway Network Development in China, the total operating high
speed rail mileage is estimated to reach 10,000 km in 2010 and be expanded aggressively to reach
14,900 km and 21,400 km in 2011 and 2012, respectively, growing at CAGR of 46.3% between 2010
and 2012. A number of the largest high speed lines are expected to commence operation in 2011 and
2012, including Beijing-Shanghai, Harbin-Dalian and Shijiazhuang-Wuhan.

With the rapid expansion of the high-speed railway network, it is expected that high-speed rail
passenger traffic will continue to grow strongly in China in the near term.
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China’s Air Travel Industry

Given our supply contract and strategic cooperative relationship with Air China, the growth in
China’s air travel industry is also relevant to the growth in demand for our product sale that is, Air
China’s purchase of our products will be highly dependent on the total air traffic in China. Therefore,
the air travel industry’s growth in China is a direct driver to our future revenue growth. Total air
passenger traffic reached 230.5 million persons in 2009, growing at a CAGR of 13.6% from 138.3
million persons in 2005. Air China, the largest airline in China, carried 39.1 million passengers for
the first ten months in 2010.

The table below illustrates China’s domestic and international air passenger traffic from 2005 to
2009. On domestic routes, air traffic increased from 126.0 million in 2005 to 215.8 million in 2009,
reflecting a CAGR of 14.4%, while on international routes, air traffic increased from 12.3 million to

14.7 million over the same period, representing a CAGR of 4.7%.

Domestic and International Air Passenger Traffic in China from 2005-2009
(in millions of passengers)

International Domestic

Year Routes Routes

2005 .. 12.3 126.0
2000 . .. 14.1 145.5
2007 . 16.9 168.8
2008 .. 15.2 177.3
2000 .. 14.7 215.8
2005-2009 CAGR . .. .. 4.7 % 14.4%

Source: China Statistical Yearbook 2010
China’s Automobile Industry

Given our strategic relationship with BP-PetroChina JV, the growth in China’s car ownership,
particularly in the province of Guangdong, is relevant to the growth in demand for our product.
Because the car ownership growth in these two provinces will directly increase traffic to the
BP-PetroChina JV stations, and thus drive the sale of our products.

BP p.l.c. has worked together with both PetroChina and Sinopec, the two major national
petrochemical players in China, to establish a leading petrol station network in Guangdong province.
Since the establishment of BP-PetroChina Petroleum Company Limited in Guangdong in 2004,
BP-PetroChina JV has successfully acquired, built, operated and managed 500 service stations in
Guangdong Province within three years. The increased buildup of BP-PetroChina JV’s network in
Guangdong province will provide a wider reach for our product as a result of an increase in
distribution points.
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Private vehicle ownership has been increasing in China, driven by the PRC’s rapid economic
growth, increasing urbanization and personal wealth growth, increased investment in improving
transportation infrastructure and favorable Chinese government policies encouraging the production
and sales of automobiles. Total private vehicle ownership in China reached 45.8 million units in 2009,
representing a CAGR of 25.4% from 18.5 million units in 2005. Among these 45.8 million units of
private vehicles, vehicle ownership in Guangdong province accounted for 5.2 million units in 2009,
contributing 11.3% of the total. Guangdong has seen its total vehicle ownership rise from 2.5 million
units in 2005 to 5.2 million units in 2009. The table below illustrates the rise in vehicle ownership in
China and Guangdong from 2005 to 2009.

Private vehicle ownership in China and Guangdong, 2005-2009 (in millions of units)

Year China Guangdong
2005 . 18.5 2.5
20006 . . . 23.3 3.0
2007 . o 28.8 3.7
2008 . . 35.0 4.4
2000 . . 45.8 5.2
2005-09 CAGR . ... 25.4% 19.7 %

Source: China Statistical Yearbook 2010

OVERVIEW OF PET

Polyethylene terephthalate, or PET, a strong but lightweight form of clear polyester, is used to
make containers for soft drinks, juices, alcoholic drinks, water, edible oils, household cleaners, and
other food and non-food applications. PET is made from petrochemicals such as PTA, which is
produced from crude oil. The price of PET is, to certain extent, correlated with oil price, although its
price is also influenced by other factors such as the supply and demand of PET market, and supply

and demand of its upstream PTA market.
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The tables set forth below illustrate the price of PET and the price of crude oil, which shows that
the price of PET was correlated to the price of crude oil:

(RMB per ton) Price of PET from January 1, 2007 to February 9, 2011
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Asia Pacific Crude Oil Spot Price (US$/Barrel)
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ABOUT THIS SECTION
General

This “Industry Overview” section contains information extracted from a commissioned report, or
the Euromonitor Report, prepared by Euromonitor International, or Euromonitor, for the purposes of
this prospectus. We believe that the sources of the information included in the Euromonitor Report are
appropriate sources for such information, and we have taken reasonable care in extracting and
reproducing such information from the Euromonitor Report for the purposes of this section. We have
no reason to believe that such information is false or misleading or that any fact has been omitted that
would render such information false or misleading. The information from the Euromonitor Report has
not been independently verified by us, the Joint Sponsors, the Underwriters or any other party
involved in the Global Offering and no representation is given as to its accuracy.

Research Methodology

Euromonitor undertook a top-down centralised research approach combined with bottom-up
intelligence gathering to compile the data and analyses for its report on the bottled water market in
China. The following research methodologies were utilised.

° Internal resources. Euromonitor has been doing research on the soft drinks and bottled
water market for many years and updates relevant data annually. Existing internal data,
including on market size, market share and forecasts were used in the Euromonitor Report.

° Secondary research. Euromonitor’s analysts are experts on gathering information from
multiple, relevant published data sources. Published data was used for first estimates and
insights, and was further refined and confirmed.

° Primary research. Trade interviews with bottled water manufacturers, distributors, retailers
and other third parties for first hand data, opinions and insights; as well as national or
regional industry trade associations, government, semi-official and other industry
observers.

Interviewing respondents from different departments within multiple companies through the
value chain enables coverage of a range of issues and helps reconcile a spectrum of data and opinions.
A reliable data set and valid conclusions is reached by independently building segment consensus. The
following table sets forth the number of interviews conducted by Euromonitor by type of survey
participants.

Participants No. of Interviews
Industry associations . ............ ... ..., 1
Manufacturers. . .. ... e 21
Trade companies. . ... ........ v vt 7
Total . ... .. . 29

Source: Euromonitor International

— 111 —



INDUSTRY OVERVIEW

Specifically for ensuring forecasting accuracy, Euromonitor adopted its standard practice of both
quantitative as well as qualitative forecast in terms of the market size and growth trends on the basis
of a comprehensive and in-depth review over the historical market development, and a cross check
with established government and industry figures or trade interviews, as well as statistical tools where

possible.

All primary and secondary research sources are first standardized, checked and validated to
ensure we have a robust research feed to the analysis. A critical analysis of all sources and insights
is conducted whereby we compare data, insights and hypotheses to arrive at a set of data and

conclusions.

SOURCE OF INFORMATION

Established in 1972, Euromonitor International is a global research organisation with offices in
London, Chicago, Singapore, Shanghai, Vilnius, Dubai, and Cape Town. Euromonitor International’s
mission is to build on its position as the leading provider of quality international market intelligence
on consumer products, services and lifestyles. Euromonitor International’s policy of continuously
expanding and developing its products and technologies ensures it remains at the cutting edge of
information solutions. Euromonitor International researches a wide range of consumer, industrial,

service and business-to-business markets and remains independent and privately owned.

ALECTIA A/S is a Danish Limited practice of engineering consultants and planners founded in
1912. Operations are located in Denmark and abroad. ALECTIA’s major business area is provision of
consulting services to building, the construction industry and all the functions essential to the
processes within and around buildings. ALECTIA’s solution combines function, design, cost and
long-term development. They especially focus on energy, optimized operation and sustainability.
Moreover ALECTIA provide consulting within a series of specialized competencies, such as, physical
and psychological work environment, acoustics, fire engineering strategy, management consulting,

processing equipment and clean room technology.

This prospectus contains information extracted from the Euromonitor Report and ALECTIA
Report in sections such as “Industry Overview” and “Our Business.” We paid Euromonitor and
ALECTIA a total of RMB256,000 and EUR86,040, respectively, in fees for the preparation and update
of their industry reports during the Track Record Period, which is not contingent upon the Global

Offering.
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OVERVIEW AND BUSINESS MILESTONES

We produce the leading brand in the fast-growing premium bottled mineral water market in
China. Our brand, “5100 Tibet Glacier Spring Water”, or “5100”, ranked first in terms of sales volume
in the premium market segment in 2010, with a market share of 28.5% in China, according to
Euromonitor. We established our leading market position by executing a growth strategy that focuses
on penetrating institutional sales channels, an approach which distinguishes us from our competitors.

The following table sets forth the significant milestones in our history:

2006 o Obtained Mining License (£ 8% &T 1] &) issued by the Department of Land and
Resources of Tibet Autonomous Region (V5% H 5 @2 + & FHE) for the
extraction of our glacial spring mineral water

o Established our first production line

2007 ° The National Natural Mineral Water Technical Evaluation Committee (B % X
SROE R K 32 9l 5F 286 4H) confirmed our water source to contain microelements
such as lithium, strontium and meta-silicic acid

° Became the only water source in Tibet to be recognized as one of “China’s
High Quality Mineral Water Sources” ("' EIEE %% KJi) by the Natural
Spring Mineral Water Committee of China Mining Federation

(PR ER G & R KEEZ B )
. Established strategic relationship with CRE

o Selected as the official drinking water of The Seventeenth National Congress

of the Communist Party of China ([ 3% %5 Lk 2 EA R K E)

e Won the Brand China Gold Spectrum Award (fff# Bl & #54€) in the China
Brand Festival ("B 5 50

2008 ° Obtained Quality Management System Certificate, HACCP Certificate,
Environmental Management System Certificate and Occupational Health and
Safety Management System Certificate issued by China Quality Certification
Centre

e Established our second production line

o Selected as the official drinking water of the The First Session of the Eleventh
National Committee of CPPCC

2009 ° Established our third production line

° Selected as the official drinking water for (i) the VIP stands of National Day
for the 60th anniversary of the foundation of PRC (H & A [ 3 1 [ 2 5] /X +
JAE B B 4), and (ii) the Boao Forum for Asia 2009 (1# % 25 i & 82009
FER)

2010 ° “5100” trademark ,5;5? was recognised as a “China Famous Trademark” (4

29 5t % P A

o Selected as the VIP drinking water in China Pavilion of the 2010 World Expo
in Shanghai

o Established strategic relationships with FedEx and China Post

o Entered into an extended three-year strategic agreement with CRE
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OUR CORPORATE HISTORY
Background of Our Founders

Mr. Wang and Mr. Yu (the “Founding Shareholders”) are founders of our Group. Mr. Wang is also
the Controlling Shareholder of the Group. From 1986 to 1994, Mr. Wang took part in various business
and investment activities in China. In 1995, Mr. Wang invested in Lhasa Brewery and introduced
professional management personnel to manage the brewery business, which was listed on the
Shenzhen Stock Exchange in 1997 until it became a subsidiary of Tibet Galaxy, a Tibet company with
its A-shares listed on the Shenzhen Stock Exchange. Mr. Wang sold his shareholding in Tibet Guangda
in 2005, the controlling shareholder of Tibet Galaxy and served as a director of Tibet Galaxy. Mr.
Wang resigned from that position in January 2011. For further information on the relationship between
Tibet Galaxy and Tibet Guangda, please refer to the section headed “Relationship with Controlling
Shareholders™.

Mr. Yu, the Group’s chairman of the board and executive director, is the other co-founder of the
Group. Mr. Yu, who has been responsible for the overall business development and strategic planning
of the Group, has more than 26 years of experience in business management, trading and investment.
Mr. Yu and Mr. Wang have known each other since 1990s and have been close personal friends and
business partners. Since 2004 and 2005, Mr. Yu has been the chairman and director of Tibet Zhongji
and Glacier Water, respectively.

Both Mr. Wang and Mr. Yu are permanent residents of Hong Kong.
Formation of Tibet Zhongji and Relationship with Zhongji Holdings

In 2004, Mr. Wang and Mr. Yu established Tibet Zhongji, a Chinese-Foreign Cooperative Joint
Venture (“CJV”), with Zhongji Holdings in Tibet. Tibet Zhongji was established pursuant to “A
Chinese-Foreign Cooperative Joint Venture Contract on the Establishment of Tibet Zhongji Jiahua
Industry Co., Ltd” ((BRMHEFMPBEEEFTFEERAERAFANFINGIELEMSZEAR)) dated
November 8, 2003 (the “Cooperative Contract”), entered into between Zhongji Holdings, Sino Ocean
and V(izc)wood.(” Zhongji Holdings was established in August 2002, and it is an Independent Third
Party.

(I)  Sino Ocean and Vicwood were incorporated in BVI in 2003 as investment holding companies. Vicwood and Sino Ocean
each allotted and issued 1 share to Jintong at par value on September 29 and October 6, 2003 respectively. For details
of Sino Ocean and Vicwood, please refer to the section headed “Appendix VI — Statutory and General Information” of
this prospectus.

2) The registered capital and the total investment amount of Tibet Zhongji were both HK$10,000,000. Sino Ocean and
Vicwood each contributed HK$5,000,000 and each owned 50% of Tibet Zhongji’s equity interest. The said registered
capital and total investment of HK$10,000,000 was provided by Mr. Wang through Jintong as loan capital to Sino Ocean
and Vicwood (which were wholly-owned by Jintong). Zhongji Holdings did not contribute to the said registered capital
and did not own any equity interest in Tibet Zhongji due to our arrangements under the Cooperative Contract with
Zhongji Holdings as described above.

Zhongji Holdings is held as to 80% by Beijing Zhongji Yuntong Investment Co., Ltd. (Jt5¢ - B @ % & A BRA ) and
as to 20% by Shenzhen Changhe Yuntong Investment Co., Ltd. (GEYITi=In%E 4 % & R4 A]) (“Changhe Yuntong™)
since June 2007, and Changhe Yuntong became a shareholder of Zhongji Holdings from September 2005. Mr. Wang was
a 50% shareholder of Changhe Yuntong from 2003 to 2004 and he disposed of all his shareholding in Changhe Yuntong
in 2004. Mr. Yu Hongkun (F 63, one of the directors of Vicwood, was first a 25% shareholder and then a 50%
shareholder of Changhe Yuntong from 2004 to 2011; he disposed of all his shareholding in Changhe Yuntong in March
2011.

Since March 2009, Zhongji Holdings has been holding 18% equity interest in Tibet Green Barley Brewery Co., Ltd.
(VG 5 75 BRMUE A FR A ), which in turn holds 52% equity interest in Tibet Tiandi Green Drinks Development Co., Ltd
(VG 7 R Hh A% €56 5 38 JE A FRZA ®]) from which Glacier Water rented a building for production. For details of the tenancy
relationship, please refer to Appendix IV — “Property Valuation Report” of the prospectus.
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The following diagram illustrates the shareholding structure of Tibet Zhongji upon its

incorporation.
Mr. Wang
| 100%
. ) .(1) Fastgrow
Mr. Liu Min Ms. Li (BVI)
4% 1% 95%
Jintongm
(Hong Kong)
‘ 100%
Sino Ocean Vicwood
(BVI) (BVI)
0] 0]
>0% 0% Offshore
Onshore
Zhongji Holdings
(PRC)
Tibet Zhongji
(PRC)

(I)  Ms. Li is Mr. Yu’s wife and Mr. Wang treated them as the same in business dealings, whose shareholding interest in
Jintong was to be treated as interests held by Mr. Yu due to their spousal relationship. There was no trust arrangement
between Ms. Li and Mr. Yu in respect of Ms. Li’s 1% equity interest in Jintong.

(2)  Mr. Liu Min is a good friend of Mr. Wang for many years and Mr. Wang invited Mr. Liu Min to become a shareholder
of Jintong with 4% equity interest. Mr. Wang paid for the par value of the 4% equity interest of Jintong and he did not
ask Mr. Liu Min to reimburse him. There was also no trust arrangement between Mr. Liu Min and Mr. Wang in respect
of Mr. Liu Min’s 4% equity interest in Jintong. Mr. Liu Min is an Independent Third Party.

(3)  In 1997, Mr. Wang was looking for suitable investment projects and Jintong was formed by Mr. Wang with the view to
use it as the holding company for suitable investment projects. Between 1997 and 2004, Jintong was not used to hold
any substantial investment. In late 2003, when Vicwood and Sino Ocean were formed, Jintong became their investment

holding company.

Under the initial terms of the Cooperative Contract, Zhongji Holdings would provide
consultancy service and policy guidance and Sino Ocean and Vicwood would provide financial
investment to Tibet Zhongji. The Cooperative Contract was supplemented by a license agreement ({#F
A AR )) dated November 8, 2003, signed by Zhongji Holdings and Tibet Zhongji, which
provided that for an annual license fee of RMB4,000,000 payable by Tibet Zhongji to Zhongji
Holdings, Tibet Zhongji would be given the right to use the Chinese name “*'#” for identification
purposes in the course of Tibet Zhongji’s business operations. According to the Cooperative Contract
and its amendments, Zhongji Holdings has no equity interest in Tibet Zhongji, and has no voting
power, investment power or right to any profit distribution and does not bear any losses as the CJV
partner in Tibet Zhongji. We have been advised by Jingtian & Gongcheng, our PRC counsel, that such
arrangements have been approved by the Department of Commerce of Tibet Autonomous Region, do
not violate the Law on Chinese-Foreign Contractual Joint Ventures and other applicable laws and
regulations and are legal and valid.
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From 2004 to 2006, Tibet Zhongji primarily served as an investment vehicle through which the
Founding Shareholders Mr. Wang and Mr. Yu sought business and investment opportunities in and
relating to Tibet. As a result, Tibet Zhongji’s authorised business scope was relatively broad, and
permits it to engage in manufacturing and selling mineral water and beverage, energy transportation,

network communication, import-export trade, real estate development and investment.

During the early development stage of the Group, the shareholders of Tibet Zhongji believed that
it would be able to leverage on Zhongji Holdings’ background to provide Tibet Zhongji with
consultancy services on government policies and regulatory issues. However, no substantive
consultancy services were required of Zhongji Holdings since Tibet Zhongji’s establishment. The
Group has included “H'#” as part of the Chinese name of Tibet Zhongji because the name is
well-recognized in Tibet. However, today, the Group does not believe that it significantly relies on the
Chinese name because the Group has developed stronger brand recognition under “5100 Tibet Glacial
Water” throughout China.

As a result of the foregoing, on December 23, 2010, a memorandum of amendment was entered
into between Sino Ocean, Vicwood and Zhongji Holdings to amend and supplement the Cooperative
Contract (the “Amendment Memorandum”). Under the Amendment Memorandum, Zhongji Holdings
confirmed that no license fee has been paid by Tibet Zhongji to Zhongji Holdings for the use of the
Chinese name “"'#” and Tibet Zhongji will no longer be subject to such payment obligation;
nevertheless, as Tibet Zhongji has become a successful joint cooperation project, Zhongji Holdings
indicated to Tibet Zhongji that it desired our Group to continue using the Chinese name “*'#” as part
of the company name of Tibet Zhongji. As a result, Zhongji Holdings and Tibet Zhongji agreed in the
Amendment Memorandum that Tibet Zhongji may continue to use the Chinese name “*'#£” without
charge for the extended period up to December 31, 2034; no consultancy service nor policy guidance
had been provided and no capital investment had been made, by Zhongji Holdings to Tibet Zhongji
since the day of establishment of Tibet Zhongji.

Arrangements with Sichuan Hengsheng

In late 2004, our founders made a decision to increase our registered capital to US$14 million
in order to demonstrate to the Tibet local government the Group’s determination and commitment for
investing and conducting a substantial business in Tibet. The Group would appeal to the Tibet local
government to carry out infrastructural projects to meet the development needs of the Group. It was
necessary that such increase in registered capital be completed within a short period of time. That
became a financial constraint to our founders at the time as the founders were planning to purchase
manufacturing equipment and machinery from foreign manufacturers to meet its development needs.
In light of this development, our founders approached Sichuan Hengsheng, the management of which
Mr. Wang had known since the 1990s, on making a capital contribution to increase Tibet Zhongji. It
was understood that the funds provided by Sichuan Hengsheng to Tibet Zhongji would be paid by Sino
Ocean and Vicwood to Sichuan Hengsheng promptly when our founders were able to do so. Sichuan

Hengsheng is an Independent Third Party.
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As a result of the foregoing, in September 2004, pursuant to the approval granted by Department
of Commerce of Tibet Autonomous Region (P47 H i% % 7% %5 K#), Tibet Zhongji entered into a financial
arrangement with Sichuan Hengsheng on September 30, 2004 whereby Sichuan Hengsheng
contributed US$12,793,600 to Tibet Zhongji’s registered capital, which was increased to
US$14,000,000. After the capital increase, Sichuan Hengsheng held 91.38% of the equity interest in
Tibet Zhongji while Sino Ocean and Vicwood each held 4.31%. In June 2005, our Founding
Shareholders acquired their interests in Tibet Zhongji through Sino Ocean and Vicwood, each of which
acquired 45.69% of the equity interests held by Sichuan Hengsheng in Tibet Zhongji at a consideration
of US$6,393,800 each, which was calculated with reference to the then registered capital of
US$14,000,000 of Tibet Zhongji. After the acquisition, Sino Ocean and Vicwood each held 50% of the
equity interest in Tibet Zhongji respectively. During the period in which Sichuan Hengsheng held
equity interests in Tibet Zhongji, Sichuan Hengsheng did not appoint any director to its board and did
not participate in the management of Tibet Zhongji.

Our PRC counsel has advised that the capital increase made by Sichuan Hengsheng and the share
transfer from Sichuan Hengsheng to Sino Ocean and Vicwood have been approved by Department of
Commerce of Tibet Autonomous Region and shall be legal and valid.

Trust Arrangement of Mr. Wang

In 2005, the Project faced significant uncertainties as it was still in its initial stages of
development. In particular, there was a lack of viable transportation between Tibet and the rest of
China at the time. Uncertain of the level of success of his investment, Mr. Wang decided to place his
shareholding in the Group with Ms. Zhou, whom Mr. Wang had known since 1987 and has been a
trusted friend and confidant, and Ms. Zhou held those interests on Mr. Wang’s behalf. Ms. Zhou is a
U.S. citizen and currently a housewife.

According to Mr. Wang, no financial contribution was made by Ms. Zhou to the Project. The
method adopted by Mr. Wang and Ms. Zhou in effecting the placing of Mr. Wang’s shareholding in the
Group with Ms. Zhou was through the transfer of Jintong’s interests in the Group to Hongkong
Zhongji. On June 10, 2005, Jintong transferred one share of each of Sino Ocean and Vicwood held at
par value to Hongkong Zhongji. Hongkong Zhongji was incorporated in Hong Kong in 2005.
Hongkong Zhongji was owned as to 90% by Starry Investment, which was Ms. Zhou’s holding
vehicle.! The remaining 10% was owned by Tibwatres Investment, a company wholly-owned by Ms.
Li. No consideration had been exchanged between Ms. Zhou and Mr. Wang in connection with the
transfer of Mr. Wang’s interests in the Group in June 2005.

On September 9, 2005, Ms. Zhou as nominee executed a declaration of trust in respect of the one
ordinary share (being the entire issued share capital) in her holding vehicle, Starry Investment, in
favor of Mr. Wang as the beneficiary (“Declaration of Trust”). The Declaration of Trust was signed
to acknowledge and confirm such trust arrangement has existed prior to September 2005 and that Ms.

1 Starry Investment was incorporated in BVI on April 28, 2005 as an investment holding company. Ms. Zhou became the
shareholder of Starry Investment on May 29, 2005 holding one ordinary share which was the entire issued share capital
of Starry Investment. Ms. Zhou held the said share in Starry Investment on behalf of Mr. Wang from May 29, 2005,
though a declaration of trust was not signed until September 9, 2005. As a result, Starry Investment was beneficially

wholly-owned by Mr. Wang via Ms. Zhou.
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Zhou held the said share in Starry Investment, and all dividends and interest accrued and to accrue
upon the same, upon trust for Mr. Wang. No consideration had been exchanged between Ms. Zhou and
Mr. Wang in connection with the execution of the said Declaration of Trust. In view that the ultimate
beneficial owners of Jintong and Hongkong Zhongji were substantially the same with Mr. Wang and
Ms. Li effectively holding the beneficial interests of more than 95% of the issued share capitals of
Jintong and Hongkong Zhongji respectively, it was considered by Jintong and Hongkong Zhongji that
the transfer of the 1 share each in Sino Ocean and Vicwood at par value would be reasonable. In 2008,
as the business operations of our Group became more mature, particularly in light of the railroad
connecting Tibet with the rest of China completed in 2006 which made cost-effective transportation
to and from Tibet feasible, Mr. Wang decided to acquire back his interest in Tibet Zhongji under his
own name. In April 2008, he directed Ms. Zhou to effect the transfer of the 1 share each Hongkong
Zhongji held in Sino Ocean and Vicwood at par value to Tibet 5100." On September 22, 2009, Mr.
Wang requested Ms. Zhou to effect the transfer of one share in Starry Investment back to him at the

nominal consideration of US$1.00 in pursuance of the Declaration of Trust.

We have been advised by Sit, Fung, Kwong & Shum, our Hong Kong legal adviser, that based

on the confirmation and the examination of the Declaration of Trust provided to them by Mr. Wang,

(1)  During the period in which the Declaration of Trust was effective, there were a number of changes at the holding vehicle
level of our Group, but none resulted in a significant change in beneficial ownership of our Group. The following

summarizes these shareholding changes.

From June 10, 2005 to April 28, 2008, Starry Investment held 90% direct interest in Hongkong Zhongji, Hongkong
Zhongji held 100% direct interests in the investment holding companies (Sino Ocean and Vicwood) and 100% indirect
interests in Tibet Zhongji.

On April 28, 2008, Hongkong Zhongji transferred the 1 share each it held in Sino Ocean and Vicwood at par value to
Tibet 5100. In view that the ultimate beneficial owners of Hongkong Zhongji and Tibet 5100 were substantially the same
with Mr. Wang, Mr. Yu and Ms. Li effectively holding the entire beneficial interests of the issued share capital of
Hongkong Zhongji and Tibet 5100 respectively, it was considered by the parties that the transfer of the 1 share each in
Sino Ocean and Vicwood by Hongkong Zhongji to Tibet 5100 at par value would be reasonable. No amount or
consideration had been exchanged between Ms. Zhou and Mr. Wang in connection with the transfer by Hongkong Zhongji
of the 1 share each in Sino Ocean and Vicwood to Tibet 5100.

During the period after the transfer of Sino Ocean and Vicwood from Hongkong Zhongji to Tibet 5100 on April 28, 2008,
to September 22, 2009 (when the Declaration of Trust ceased to be effective upon Ms. Zhou transferring the one share
held in Starry Investment being its entire issued share capital back to Mr. Wang), Hongkong Zhongji continued to be held
as to 90% by Ms. Zhou on behalf of Mr. Wang under the said Declaration of Trust through his wholly-owned company

Starry Investment, and as to 10% by Ms. Li through her wholly-owned company Tibwatres Investment.

After the transfer on April 28, 2008, Tibet 5100 held the entire issued share capital of Sino Ocean and Vicwood, and Sino
Ocean and Vicwood in turn each held 50% of Tibet Zhongji. This shareholding position remained the same as of the
Latest Practicable Date.

As of April 28, 2008, Tibet Zhongji held 96.78% equity interest in Glacier Water, the remaining 3.22% were held as to
0.25% by Chengdu Pushun and as to 2.97% by Able Long. Tibet Zhongji acquired the 0.25% equity interest held by
Chengdu Pushun on December 8, 2008 at the consideration of RMB300,000, being the amount Chengdu Pushun had
contributed to the registered capital. Tibet Zhongji acquired the 2.97% held by Able Long on January 4, 2009 at the
consideration of RMB3,500,000, being the amount Able Long had paid for the acquisition of such equity interest.
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the Declaration of Trust was valid and enforceable by Mr. Wang in respect of all dividends and
interests accrued and to accrue before and after September 9, 2005, including the period from June 10,
2005 to September 22, 2009. Other than the foregoing Declaration of Trust, there was no other trust

arrangement between Ms. Zhou and Mr. Wang which was, is or may be related to the Group.

Save as disclosed, Ms. Zhou does not have any interests or businesses which have past or present
relationship with the Company, its subsidiaries, their directors or shareholders or any of their
respective associates. The Company’s PRC counsel have advised that, to the best of their knowledge,
such trust arrangements do not violate relevant PRC laws and regulations.

The following diagram illustrates the shareholding structure immediately following Hongkong
Zhongji transferring its one share each in Sino Ocean and Vicwood to Tibet 5100 in April 2008.
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(1)  True Asset is a company incorporated in the BVI on January 2, 2004 and Mr. Wang became its shareholder on May 7,
2004.

(2)  Springhead Investments is a company incorporated in the BVI on January 22, 2007 and Mr. Yu and Ms. Li became its
shareholders on February 15, 2007.

(3)  Water Resources was incorporated on May 29, 2006 in Samoa as a limited liability company. On October 1, 2006, one
subscriber share was transferred to Starry Investment and 8,999 shares and 1,000 shares were subsequently allotted and
issued to Starry Investment and Tibwatres Investment, respectively, on the same date. On March 23, 2007, True Asset
and Springhead Investments purchased 9,000 shares and 1,000 shares, being 90% and 10% of the issued share capital in
Water Resources, respectively, from Starry Investment and Tibwatres Investment respectively at par.

(4)  Tibet 5100 was incorporated in BVI as an investment holding company on January 19, 2006 and was authorized to issue
a maximum of 50,000 no par value shares. It was named Water Enterprises Ltd. (FW/KEHARAT) upon its
incorporation and renamed to its current name, Tibet 5100 Water Resources Ltd. (PHIE51007K ‘gﬁﬁﬁﬁ/&ﬁj), on May 11,
2010. On April 24, 2006, Hongkong Zhongji subscribed for one share of and in Tibet 5100. On January 25, 2008, Water
Resources acquired Tibet 5100 from Hongkong Zhongji by acquiring the entire issued share capital in Tibet 5100 then
held by Hongkong Zhongji at the nominal consideration of US$1.

(5)  Glacier Water (previously known as “Tibet Kangladuizi Mineral Water Co., Ltd.” (79 Ji 5% 5 3t S 0% 5% KA PR 28 7)) was
incorporated in Tibet, PRC as a limited liability company on October 31, 2005 with a registered capital of
RMB10,000,000. Tibet Zhongji and Chengdu Pushun contributed RMB9,700,000 and RMB300,000 to Glacier Water’s
registered capital respectively. Chengdu Pushun is a company incorporated in the PRC and is an Independent Third Party
to our Group. Glacier Water’s authorized business scope includes beverages (bottled (barreled) drinking water (natural
mineral water, drinking water)); highland barley beverages; saffron beverages; and import & export business. It is the
manufacturer of our product. As of April 2008, Tibet Zhongji held 96.78% equity interest in Glacier Water, the remaining
3.22% were held as to 0.25% by Chengdu Pushun and as to 2.97% by Able Long. Able Long is a company incorporated
in Hong Kong which is originally beneficially owned by Mr. Yu. It was then transferred by Mr. Yu (by transferring its
entire issued share capital) to Carlsberg Brewery Hong Kong Limited, an Independent Third Party, on January 18, 2006
at HK$1.00 after taking into account the then net asset value of Able Long. On April 11, 2008, Mr. Yu acquired back
the entire issued share capital of Able Long from Carlsberg Brewery Hong Kong Limited also at HK$1.00 after taking
into account the then net asset value of Able Long. Able Long was dissolved by deregistration on November 12, 2010.

(6) 5100 Club was incorporated in Beijing, PRC as a limited liability company on July 13, 2007. The main function of 5100
Club is to run as an operational and management platform of the Group for our product.

Recent Changes in the Shareholding of the Group

Other than the transactions relating to the pre-IPO Investors (details of which are set out in the
sub-section headed “Pre-IPO Investors” below), there were the following changes in the shareholding
of the Group.

Wilmar

In April 2009, as part of a strategic investment, Water Resources sold a 25% equity interest in
Tibet 5100 to Wilmar, an Independent Third Party whose shares are listed for trading on the Singapore
Exchange Limited, at a consideration of RMB175,000,000, of which a payment of RMB50,000,000
was deferred. The consideration was arrived at after arm’s length negotiations between Water
Resources and Wilmar. Wilmar is one of the largest agribusiness and food business in China with a
nationwide sales and distribution network. Wilmar was introduced to our Group with a view to
promote the business of the Group through introducing Wilmar’s marketing and sales plans as agreed
in the shareholders agreement between Wilmar, Water Resources and Tibet 5100. During the period
when Wilmar was a shareholder of Tibet 5100, the Group entered into a distribution agreement with
Water Co., which was a company managed by Wilmar and functioned as part of a distribution network,
to sell our bottled water. There was divergence in business strategies between our Group and Wilmar.
The strategic cooperation with Wilmar ended a year later. In April 2010, Water Resources repurchased
from Wilmar its equity interest in Tibet 5100 at a consideration of US$19,428,533.76 after taking into
account the unpaid deferred sum of RMBS50,000,000 in pursuance of the mutual agreement reached
between the parties.
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Capital More

On May 31, 2010, Maple Essence sold a 1.33% equity interest in Water Resources to Capital
More at a consideration of HK$11,450,000 in cash. Capital More is wholly owned by Ms. Li Zheng
Chun, who is a friend of Mr. Yu. Ms. Li Zheng Chun decided to invest in Water Resources based on
her own assessment on the future prospect of the Group. The consideration was arrived at after arm’s
length negotiations between Capital More and Maple Essence. Both Capital More and Ms. Li Zheng
Chun are Independent Third Parties.

Our Company

On November 8, 2010, our Company was incorporated in the Cayman Islands as an exempted
limited company. The initial authorised share capital of our Company was HK$380,000, divided into
38,000,000 shares of HK$0.01 each.

The following diagram illustrates our shareholding structure immediately upon the incorporation

of our Company.
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Notes:

()

(2)

(3)

4)

(5)
(6)
(7

Maple Vic is a company incorporated in the BVI November 27, 2009. Starry Investment and Tibwatres Investment each
subscribed for 90 shares, being its 90% of the then issued share capital, and 10 shares, being its remaining 10% of the
then issued share capital, on January 28, 2010, respectively. On April 15, 2010, True Asset and Springhead acquired from

Starry Investment and Tibwatres Investment their respective 90 shares and 10 shares in Maple Vic to at par.

Maple Essence is a company incorporated in the BVI on October 28, 2009. 9,000 shares in Maple Essence were issued
and allotted to True Asset on November 6, 2009 at the consideration of RMB675,000,000 which was satisfied by
transferring to Maple Essence by True Asset 9,000 shares of US$1.00 each in the share capital of Water Resources. On
the same date, 1,000 shares in Maple Essence were issued and allotted to Springhead at the consideration of
RMB75,000,000 which was satisfied by transferring to Maple Essence by Springhead 1,000 shares of US1.00 each in the

share capital of Water Resources.

Green Highland is a company incorporated in BVI on March 3, 2010 and its entire issued share capital was allotted to
Maple Vic on April 16, 2010. On May 26, 2010, Water Resources transferred 25 shares of and in Tibet 5100 to Green
Highland at a consideration of US$19,428,533.76, which is the same amount of consideration paid by Water Resources
in acquiring back the 25 shares of Tibet 5100 from Wilmar. In view that the ultimate beneficial owners of Water
Resources and Green Highland are identical, no valuation was made to determine the consideration of US$19,428,533.76.

The parties considered the consideration reasonable.

The main business of Tibet Zhongji is to hold the Mining License (¥£#%# 1#) and the Production Safety License
(ZAHEFEFFRE) for the production of our product.

Glacier Water is primarily engaged in the production and sale of our product.
5100 Club primarily provides operational, supporting and management functions for our Company.

Glacier Marketing was incorporated in Tibet, PRC as a limited liability company on April 21, 2010 to engage in the sales
of mineral water, beer and beverage. It has a registered capital of RMB3,000,000, which was entirely contributed by
Glacier Water. Glacier Marketing is primarily engaged in the marketing, promotion distribution and retailing of our

product.

Our Subsidiaries

Details of the Company’s investment holding companies (namely Tibet 5100, Sino Ocean and

Vicwood) and the Company’s operating companies (namely Tibet Zhongji, Glacier Water, 5100 Club

and Glacier Marketing) are contained in Appendix VI — “Statutory and General Information” section

of this prospectus.
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General

During the Track Record Period, the Selling Shareholders received various enquiries from
potential investors expressing interests to acquire shares in Tibet 5100. Starting from middle 2010, the
Selling Shareholders began serious discussions with the interested potential investors. Various
methods of investments were explored and examined. Between late November and early December
2010, the Selling Shareholders entered into eight sale and purchase agreements with the pre-IPO
Investors and sold to them a total of 358 shares in Tibet 5100. The proceeds of these pre-IPO sales
and purchases were paid to the Selling Shareholders, not to the Group.

The Selling Shareholders and the Company believed the controlling shareholders of the Strategic
Investors, namely CCB and ICBC, are among the largest financial institutions on the mainland and
will be able to assist our Group in further penetrating institutional sales channels, and in promoting
and marketing our product to their own customers. The respective sale and purchase agreements
therefore specified that the Strategic Investors and their respective controlling shareholders would

execute agreements on strategic cooperation with our Group.

The Financial Investors are those who have agreed to acquire the Tibet 5100 shares from the
Selling Shareholders on the commercial terms set by the Selling Shareholders. The Financial Investors
came from different backgrounds. Apart from Ms. Li Hang who is a director of Glacier Water and also
one of the individual investors in Highland Broadview, none of the pre-IPO Investors has any

representation on the board of directors of the Company and/or its subsidiaries upon Listing.

All the terms in the pre-IPO sale and purchase agreements were agreed between the parties after

arm’s length negotiations.

All these pre-IPO sales and purchases of shares in Tibet 5100 were made based on an implied
pre-money valuation of HK$3,000,000,000. The said basis was set by the Selling Shareholders with
reference to the net asset value, earnings and growth prospect of our Group at the time of the
transaction and has been agreed to by all the pre-IPO Investors after arms-length negotiations.
Pursuant to the Group Reorganisation, the shares in Tibet 5100 held by each of these investors were

exchanged into the Shares of our Company.

The investment cost per share of all these pre-IPO sales and purchases of shares in Tibet 5100
at the time of the agreements, completion and settlement was the same, namely HK$3,000,000. The
investment cost per Share immediately after the Group Reorganization and the Capitalisation Issue

will be approximately HK$1.47.

Other key information regarding the pre-IPO Investors’ sales and purchases of shares in Tibet
5100 has been set out in the table at the beginning of this sub-section headed “Pre-IPO Investors” of

this prospectus.
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About the pre-IPO Investors
Bai Jun (CCBI)

Bai Jun is a limited company incorporated under the laws of the BVI and is indirectly
wholly-owned by CCBI. CCBI is a wholly-owned subsidiary of CCB which is listed on the Hong Kong
Stock Exchange (stock code: 939) and the Shanghai Stock Exchange (stock code: 601939). Bai Jun is
the investment vehicle used by CCBI in the pre-IPO sale and purchase agreement. The principal

business of CCBI is in financial and capital markets services.
Victory Ride (ICBCI Holdings)

Victory Ride is a limited company incorporated under the laws of the BVI and wholly-owned by
ICBC International Investment Management Limited which in turn is wholly-owned by ICBCI
Holdings. ICBCI Holdings is a wholly-owned subsidiary of ICBC, a company listed on the Hong Kong
Stock Exchange (stock code: 1398) and the Shanghai Stock Exchange (stock code: 601398). Victory
Ride is the investment vehicle used by ICBCI Holdings in the pre-IPO sale and purchase agreement.

The principal business of ICBCI Holdings is in investment banking services.

Both Victory Ride and Bai Jun are Strategic Investors of our Group. They are not connected
persons of the Company and their acquisitions of shares in Tibet 5100 were not financed directly or
indirectly by a connected person of the Company. Further neither Victory Ride nor Bai Jun is
accustomed to take instructions from a connected person of the Company in relation to the acquisition,
disposal, voting or other disposition of securities of the Company registered in its name or otherwise
held by it. Nevertheless, the controlling shareholders of Victory Ride and Bai Jun have entered into
strategic cooperation agreements with the Group prior to Listing to provide sales and marketing
support to our product. Taking on board this special relationship between the Group and the Strategic
Investors, the Directors decided that the Shares held by Bai Jun and Victory Ride should not be
counted as part of the public float.

Apart from disclosed in the above paragraph, both Victory Ride and Bai Jun are Independent
Third Parties.

Maotai

Maotai is a private company incorporated under the laws of Hong Kong and is held as to 80%
by Kweichow Moutai Distillery and as to 20% by Kweichow Moutai Technical Development, both
being shareholders of Kweichow Moutai, a listed company on the Shanghai Stock Exchange (stock
code: 600519) whose principal business is the manufacturing and sales of Maotai liquor (FFZ{H).

Maotai is the investment vehicle used in the pre-IPO sale and purchase agreement.

Maotai is an Independent Third Party. The Shares held by Maotai will be counted as part of the
public float.
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Raventon

Raventon is a private company incorporated under the laws of Hong Kong. Mr. Ye Shunjian and
Mr. Zhao Shuwang, both are PRC nationals, are the ultimate beneficial owners of Raventon.
Raventon’s principal business is real property developments and operations in the PRC which it has
engaged in since 1990s through PRC companies. Raventon is also engaged in equity investment in the
PRC.

Raventon is not a connected person of the Company and its acquisition of shares in Tibet 5100
was not financed directly or indirectly by a connected person of the Company. Further Raventon is not
accustomed to take instructions from a connected person of the Company in relation to the acquisition,
disposal, voting or other disposition of securities of the Company registered in it name or otherwise
held by it. Nevertheless upon the acquisition of 116 shares in Tibet 5100, Raventon’s interests
exceeded 10% of the total issued share capital of Tibet 5100. Although Raventon’s interests will be
less than 10% of the enlarged issue share capital of the Company immediately upon Listing (assuming
the Over-allotment Option has not been exercised), the Directors decided the Shares held by Raventon
should not be counted as part of the public float.

Apart from disclosed in the above paragraph, Raventon is an Independent Third Party.

Fantastic World

Fantastic World is a limited company incorporated under the laws of the BVI and is owned by
Mr. Sun Tao. Mr. Sun Tao is a professional investor and whose principal business is in investments.
Fantastic World was chosen by Mr. Sun Tao for the purpose of his investing in our Group.

Fantastic World is an Independent Third Party. The Shares held by Fantastic World will be
counted as part of the public float.

Heartland Capital

Heartland Capital is a private limited company incorporated under the laws of the Republic of
Mauritius. The principal business of Heartland Capital is to engage in equity investments in the PRC
through a joint venture with Martin Currie Ltd. Martin Currie Ltd. is the holding company of Martin
Currie Investment Management, an international investment management company, which engages in
managing active equity portfolios for clients around the world, including financial institutions,
charities, foundations, endowments, pension funds, family offices, government agencies and
investments funds.

Heartland Capital is an Independent Third Party. The Shares held by Heartland Capital will be
counted as part of the public float.

Highland Broadview

Highland Broadview is an investment holding company incorporated under the laws of the BVI.
It was a special purpose company incorporated for the purpose of investing in our Group. The issued
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share capital of Highland Broadview is owned by 11 individuals, namely Mr. David Li, Ms. Li Hang,
Ms. Sun Hong, Ms. Wong Siu Oi, Mr. Zhang Weinan, Mr. Tung Lap Ming, Mr. Liu Dong, Ms. Yan Suet
Yee Jun, Ms. Zheng Li, Ms. Wang Hong and Mr. Lo Chung. The rights and obligations of the 11
individuals as shareholders of Highland Broadview are set out in the Highland Broadview
shareholders’ agreement. The eleven individuals came from different backgrounds and the principal
businesses of some of them are in various types of investments.

Apart from Ms. Li Hang, who is a director of Glacier Water, all the other 10 shareholders are
Independent Third Parties.

Mr. Liu Chen, the sole director of Highland Broadview, is an Executive Director of our Company.
As a result, Highland Broadview is an associate of our Company under the Listing Rules and a
connected person to our Group. Taking into account this connection, the Directors decided that the
Share held by Highland Broadview should not be counted as part of the public float.

Specific matters regarding the Highland Broadview shareholders’ agreement

Except with the prior written consent of the director of Highland Broadview, the shareholders of
Highland Broadview shall not be permitted to assign, transfer, charge or deal with by way of trust or
contract, or transfer to any subsidiary company or alter the ultimate beneficial owner of the shares in
Highland Broadview.

When Highland Broadview exercises the first put option (as described below) or the second put
option (as described below), the shareholders of Highland Broadview shall be entitled to a refund of
their respective investments, being the amounts paid to Highland Broadview at the time of purchase
of their respective shares in Highland Broadview.

In the event Highland Broadview does not exercise the first put option (as described below) or
the second put option (as described below), Highland Broadview shall distribute its Shares to the
shareholders of Highland Broadview as dividend in specie in proportion to their respective
shareholdings in Highland Broadview. Such a distribution shall only be made one month after the
expiry of the lock-up period (as described below).

Mr. Liu Chen, an Executive Director, is currently the sole director of Highland Broadview. Mr.
Liu Chen’s role as the sole director of Highland Broadview is to ensure that Highland Broadview will
be managed and its assets will be protected in accordance with the Highland Broadview shareholders’
agreement. Mr. Liu Chen does not have any personal interest in Highland Broadview.

The Highland Broadview shareholders’ agreement shall terminate when Highland Broadview no
longer holds any shares in Tibet 5100 or upon Listing any Shares in the Company.

Apart from the pre-IPO sales and purchases disclosed in this prospectus, our Group did not and
will not enter into any other transactions with Highland Broadview during the Track Record Period
and after Listing.
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Big Linkage

Big Linkage is a limited company incorporated under the laws of the BVI and is owned by Mr.
Wang Yanlong. Big Linkage was a special purpose company incorporated for the purpose of investing
in our Group and the nature of its business is consultant and general trading.

Big Linkage is an Independent Third Party. The Shares held by Big Linkage will be counted as
part of the public float.

General terms of the sale and purchase agreements with pre-IPO Investors

Undertaking to share swap

Tibet 5100 undertook in each of the pre-IPO sale and purchase agreements that it would procure
our Company to issue such Shares under the share swap or such capitalized shares to the pre-IPO

Investors on a pro rata basis upon the completion of the share swap and prior to the Global Offering.

Undertaking to cooperate

Warranties have been given by the Selling Shareholders and each of the pre-IPO Investors that
the Selling Shareholders, Tibet 5100 and each of the pre-IPO Investors shall use their best endeavours
to complete the Reorganization and the Listing in accordance with the listing timetable and such
arrangements made by the Joint Sponsors, neither the Selling Shareholders nor pre-IPO Investors shall
make any unreasonable requests, take any action, cause any delay or hindrance; or refuse to file,
execute and provide such documents which are required for the Listing.

Warranty on the Share percentage upon Listing

A warranty has been given by the Selling Shareholders that the Selling Shareholders will not take
any actions prior to Listing which would result in their joint shareholding in our Company to fall
below 51% upon Listing. A further warranty has been given to Strategic Investors and Maotai that the
Selling Shareholders shall together remain as the single largest shareholder of our Company during the
period between the dates of completion of the respective pre-IPO Investor agreements and the exercise
date of the put options (if exercised) or June 30, 2012.

Special terms of the sale and purchase agreements with pre-IPO Investors

There are put options granted by the Selling Shareholders to the respective pre-IPO Investors
which have been disclosed in the following sections headed “Strategic Investors and Maotai” and
“Other Financial Investors”. The first put option rights will be terminated upon Listing. The second
put option rights and the third put option rights (which third put option rights shall only be exercisable
by the Strategic Investors and Maotai) will not be terminated upon Listing. Apart from the said put
options, there are no special rights which have been granted to the pre-IPO Investors by the Company.
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Strategic Investors and Maotai

Put options

The Selling Shareholders have granted the following put option rights to each of CCBI (through
Bai Jun) and ICBCI Holdings (through Victory Ride), which are our Strategic Investors, as well as to
Maotai:

° First put option. In the event the Shares cannot be listed for trading on the Hong Kong
Stock Exchange by December 31, 2011, each of our Strategic Investors and Maotai will be
entitled to exercise a put option by requesting the respective Selling Shareholders to
purchase all the Unlisted Shares. In the event of an exercise, the option exercise price will
be the aggregate of (i) the consideration for the sale and purchase of shares in Tibet 5100
under the respective investment agreements plus (ii) all interests accrued daily on the
principal amount of such consideration at the rate of 6-month HIBOR from the date of

completion of the share sale (“Accrued Interests™).

° Second put option. In the event our profit after tax for the year 2011 is less than
HK$350,000,000 (the “2011 Performance Benchmark™), the respective investors will be
entitled to exercise a put option by requesting the respective Selling Shareholders to
purchase all of the Shares derived from the Unlisted Shares, at the considerations paid by
the investors plus Accrued Interests.

° Third put option. If a Selling Shareholder commits a material breach of the investment
agreement to which it is a party, which cannot be remedied, or it fails to remedy, the
relevant investor will be entitled to exercise a put option within thirty (30) Business Days
after the issuance and publication of our audited report for the year 2011 by requesting the
respective Selling Shareholders under each individual agreement to purchase all the Shares
derived from the Unlisted Shares at the considerations paid by the investors plus Accrued
Interests. In addition, in the event the 2011 audited accounts of Tibet 5100 or our Group
have not been issued by June 30, 2012 as the result of a major accident on the part of our
Group, which is not attributable to an act or omission of the investors, these respective
investors will be entitled to exercise a put option by requesting the respective Selling
Shareholders to purchase all the Shares held by such investors and derived from the
Unlisted Shares at considerations paid by the investors plus Accrued Interests within thirty
(30) Business Days after June 30, 2012.

The above reference to the 2011 Performance Benchmark is a benchmark which the Selling
Shareholders have agreed with the pre-IPO Investors for the purpose of determining whether the said
investors have the right to exercise the second put option under the respective sale and purchase
agreements, a private arrangement agreed between the respective Selling Shareholders and the
respective pre-IPO Investors; the reference to the 2011 Performance Benchmark does not constitute

a guarantee or forecast of the future profitability of the Group.
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Shareholder guarantees

Mr. Wang and Mr. Yu provided their personal guarantees to our Strategic Investors and Maotai
in relation to their respective obligations under the put options. The personal guarantees will be
released upon the earlier of the following date (a) December 31, 2012; and (b) the date on which our

Strategic Investors and Maotai sold their respective entire shareholdings in the Company after Listing.
Lock-up period

Pursuant to the supplemental agreements entered into between (i) Bai Jun, Green Highland and
Tibet 5100 dated April 13, 2011; (ii) Victory Ride, Water Resources and Tibet 5100 dated May 3, 2011;
and (iii) Maotai, Water Resources and Tibet 5100 dated May 3, 2011, our Strategic Investors and
Maotai have agreed to be subject to a lock-up period of six months from the date of Listing.

Strategic cooperation

Each of CCBI (through Bai Jun) and ICBCI Holdings (through Victory Ride), has entered into
negotiations with our Group, and our Group have executed strategic cooperative agreements (the

“Strategic Cooperative Agreements”) in March and April 2011 respectively with (i) ICBCI Holdings,
and (ii) CCBI and the Tibet Branch of CCB (B & i $R47 B iy A7 R 24 7 P4 7047).

Under the Strategic Cooperative Agreements, CCBI and ICBCI Holdings have separately agreed
with our Group to develop a long term cooperative and mutually beneficial relationship. CCBI and
ICBCI Holdings have agreed, separately and on several basis, inter alia that they shall, subject to

relevant laws and regulations of PRC, use reasonable commercial endeavours to:-

° coordinate the group companies of their respective controlling shareholders to assist our

Group in the marketing and development of our product;

° assist our Group to obtain from relevant regulatory institutions (such as People’s Bank of
China ("8 A R4#R1T)) the qualification of conducting the third party payment business by
non-financial institutions (FF <5 Fl B 55 = 75 SR 65T A & 4% ), and to place the proceeds

from the sale of water cards in escrow with the relevant affiliates of the Strategic Investors;

° provide assistance to coordinate their respective controlling shareholders and group
companies to assist to promote the publicity and sales of our product at such bank branches
as agreed between the Strategic Investors and our Group, including selling water cards and

putting up promotional materials at such branches;

° coordinate their respective controlling shareholders and group companies to promote the
water card business of our Group through online banking system; and
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° provide assistance under their respective names or coordinate their respective controlling
shareholders and group companies to assist to use our product as the designated drinking
water for their receptions and internal conferences.

Our Group will also strengthen the cooperation with CCBI and ICBCI Holdings in the areas of
initial public offerings, financial advisory, direct investment, asset management and securities
brokerage, and will also regard CCBI and ICBCI Holdings and/or their respective group companies
or affiliates as one of our Group’s preferred partners in investment banking business.

Specifically, in the Strategic Cooperative Agreement between our Group, CCBI and Tibet Branch
of CCB, Tibet Branch of CCB has agreed to set up a designated service team for our Group in
providing one-stop financial services to support our Group’s business development. Our Group will
strengthen the cooperation with Tibet Branch of CCB in the business of credit, settlement and foreign
exchange as well as deposit service and financial planning, and, provided other banks are offering the
same terms and conditions, will give priority to Tibet Branch of CCB for our Group’s traditional
commercial banking business; our Group will also give priority to Tibet Branch of CCB as one of our
Principal Bankers.

CCBI and the Group will, on reasonable commercial effort, negotiate for the conclusion of
definitive agreements to implement the cooperation arrangements contemplated under the Strategic
Cooperative Agreements, the exact scope and terms of which will be subject to agreement between the
relevant parties as permitted by the relevant laws and regulations.

Other Financial Investors

Put options

We have granted the following put option rights to each of the Financial Investors (other than
Maotai whose terms of the pre-IPO sale and purchase including the put option rights followed those
of the Strategic Investors):

° First put option. In the event the Shares cannot be listed for trading on the Hong Kong
Stock Exchange by December 31, 2011, each of our financial investors will be entitled to
exercise a put option by requesting the respective Selling Shareholders to purchase all the
Unlisted Shares. In the event of exercise, the option exercise price will be the consideration
for the sale and purchase of shares in Tibet 5100 under the respective investment
agreements.

° Second put option. In the event our profit after tax for the year 2011 is less than
HK$350,000,000, the respective investors will be entitled to exercise a put option by
requesting the Selling Shareholders to purchase all of the Shares derived from the Unlisted
Shares, at the considerations paid by the investors.
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Lock-up period

Our Financial Investors (other than Maotai whose terms of the pre-IPO sale and purchase
including the lock-up period followed those of the Strategic Investors) have agreed to be subject to
a lock-up period that continues from the respective completion dates of the agreements until June 30,
2012 or such date as may be otherwise agreed.

The Financial Investors (other than Maotai) shall pay damages to their respective Selling
Shareholders, calculated at half of the considerations stated in the respective sale and purchase
agreements for the shares in Tibet 5100 if they or their respective ultimate controlling shareholders
should breach the lock-up warranty.

Effect on Public Float

Maotai, Heartland Capital, Big Linkage and Fantastic World are not connected persons of our
Company under the Listing Rules after the share swap of their equity interest in Tibet 5100 into our
Company, they did not acquire interests in our Company with finance provided directly or indirectly
by a connected person and they do not take instructions from a connected person in relation to the
acquisition, disposal, voting or other disposal of shares of our Company registered in their respective
names; they should be regarded as members of the public at the Listing and after the Listing pursuant
to Rule 8.24 of the Listing Rules.

CORPORATE STRUCTURE

Group Reorganization

In preparation for Listing, our Group has undergone corporate reorganization and the steps are
as follows:

(1) Acquisition of Tibet 5100

On June 13, 2011, according to the share swap agreement between our Company and the then
shareholders of Tibet 5100, our Company acquired all the issued shares of Tibet 5100 from its existing
shareholders. The consideration of the acquisition of Tibet 5100 was our Company allotting and
issuing 1,160 Shares, 150 Shares, 330 Shares, 250 Shares, 800 Shares, 500 Shares, 20 Shares, 370
Shares and 6,419 Shares to Raventon, Highland Broadview, Victory Ride, Heartland Capital, Bai Jun,
Maotai, Big Linkage, Fantastic World and Water Resources respectively as paid up Shares.

(2) Capitalization Issue

Conditional on our Company’s share premium account being credited as a result of the issue of
the Offer Shares under the Global Offering, the Directors are authorized to capitalize a total sum of
HK$20,407,000 from the share premium account. The capitalization will be by way of applying the
above stated sum to pay up in full a total number of 2,040,700,000 Shares to be issued and allotted
at par value to Raventon, Highland Broadview, Victory Ride, Heartland Capital, Bai Jun, Maotai, Big
Linkage, Fantastic World and Water Resources pro rata to their existing shareholding in our Company.
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The Company’s PRC counsel has advised that, the Company has obtained all requisite permits
and approvals for each stage of the corporate reorganisation within the PRC, where such permits and
approvals from relevant PRC authorities are required.

The following diagram illustrates our shareholding structure immediately prior to the Global

Offering:
Mr. Wang Mr. Yu Ms. Li®)
100% 50% 50%
I
True Asset Springhead Investments
(BVI) (BVI)
90% 10%
Maple Essence Capital More
(BVI) (BVI)
98.67% 1.33%
Highland Victory Heartland . . Big Fantastic Water
©) @ )
(lili‘r/]enlz?l ) Broadview Ride® Capital B?];{l;lr; (]z[ :Ot]'?:m ) Linkage World Resources
g Rong (BVI) (BVD) | |(Mauritius) £ RO Hong Kong)| | (BVI) (Samoa)
11.6% 1.5% 3.3% 2.5% 8% 5% 0.2% 3.7% 64.2%
The Company
(Cayman Islands)
100%
Tibet 5100
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HISTORY AND CORPORATE STRUCTURE

Notes:

[@)) Ms. Li is the wife of Mr. Yu.

(2)  Mr. Ye Shunjian and Mr. Zhao Shuwang are respectively 85% and 15% ultimate beneficial shareholders of Raventon.
(3)  Victory Ride is an indirect wholly-owned subsidiary of ICBCI Holdings.

(4)  Bai Jun is an indirect wholly-owned subsidiary of CCBI.

(5) Kweichow Moutai Distillery is the 80% ultimate beneficial shareholder of Maotai.

(6)  The main business of Tibet Zhongji is to hold the Mining License ({#£#77R[7) and the Production Safety License
(ZAHEEFFRE) for the production of our product.

(7)  Glacier Water is primarily engaged in the production and sale of our product.
(8) 5100 Club primarily provides operational, supporting and management functions for our Company.

(9)  Glacier Marketing is primarily engaged in the marketing, promotion, distribution and retailing of our product.
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The following diagram illustrates our shareholding structure immediately following the

completion of the Global Offering (but not taking into account any Shares which may be allotted and

issued pursuant to the exercise of the Over-allotment Option):
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HISTORY AND CORPORATE STRUCTURE

Notes:

(1)

2)

(3)

(4)

()

(6)

)

(8)

©)

(10)

(1D

(12)

Ms. Li is the wife of Mr. Yu

Mr. Ye Shunjian and Mr. Zhao Shuwang are respectively 85% and 15% ultimate beneficial Shareholders of Raventon.
Victory Ride is an indirect wholly-owned subsidiary of ICBCI Holdings.

The Shares held by Heartland Capital will be counted as part of the public float.

Bai Jun is an indirect wholly-owned subsidiary of CCBI.

Kweichow Moutai Distillery is the 80% ultimate beneficial shareholder of Maotai. The Shares held by Maotai will be

counted as part of the public float.
The Shares held by Big Linkage will be counted as part of the public float.
The Shares held by Fantastic World will be counted as part of the public float.

The main business of Tibet Zhongji is to hold the Mining License (¥£M%#F n[#) and the Production Safety License
(%A FEFFRE) for the production of our product.

Glacier Water is primarily engaged in the production and sale of our product.
5100 Club primarily provides operational, supporting and management functions for our Company.

Glacier Marketing is primarily engaged in the marketing, promotion, distribution and retailing of our product.
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OUR BUSINESS

OVERVIEW

We produce a leading brand in the fast-growing premium bottled mineral water market in China.
We established our leading market position by executing a growth strategy that focuses on penetrating
institutional sales channels, an approach which distinguishes us from our competitors. Our targeted
institutional purchasers consist of rail transport operators, commercial banks, airlines, government
organizations and other major corporations in China which frequently have a large base of middle to
high income customers and significant bulk purchase demand for our products. We have established
a long-term strategic relationship with CRE. In addition, we have entered into sales agreements with
Air China, BP-PetroChina JV and China Post, and strategic cooperative agreements with CCBI and
ICBCI Holdings. According to Euromonitor, in 2010, retail sales volume and revenue of premium
bottled mineral water represented 7.9% and 45.3%, respectively, of the overall bottled mineral water
market in China, and our brand, “5100 Tibet Glacier Spring Water”, or “5100”, ranked first in terms
of sales volume in the premium market segment in 2010, with a market share of 28.5% in China."
The Group’s sales volume in 2010 represented a market share of 2.2% in the overall bottled mineral
water market in China. Such sales volume in 2010 includes volume sold to CRE under a
buy-one-get-one-free arrangement entered into in 2008. Under this buy-one-get-one-free arrangement,
CRE accounted for approximately 90.9%, 89.7% and 89.5% of our sales volume in 2008, 2009 and
2010, respectively. This sales volume to CRE represented a market share of 1.1%, 1.7% and 2.0% in
the overall bottled mineral water in China in 2008, 2009 and 2010, respectively. We believe our
success in executing this strategy has helped us to rapidly gain market share, brand recognition and
secure numerous blue-chip institutional purchasers under long-term contracts. We believe that a
combination of our current leading market position, established brand, strong existing institutional
relationships and ability to develop additional institutional relationships positions us well to capitalize
on the fast-growing premium bottled mineral water market in China.

We have positioned our “5100” brand as a premium brand by emphasizing the uniqueness and
purity of our glacial spring mineral water, which is sourced from a unique glacial spring at 5,100
meters above sea level. Our product contains only glacial spring mineral water collected and bottled
in close proximity to the water source at the Nianqing Donggula Mountains in Tibet, one of the world’s
most remote and pristine locations, which is deep inside the mountain range without easily accessible
transportation. In addition, our water source is a natural spring, where water comes to the surface from
deep underground. These factors provide our water source with natural protection against
contamination and man-made pollution. The mineral and microelement content of our product meets
both the PRC New National Standard and European Union standards for natural mineral water and our
production process is designed to preserve the natural qualities of our water source. Since 2007, our
water source was the only water source in Tibet that was recognized by the Natural Spring Mineral
Water Committee of China Mining Confederation as one of “China’s High Quality Mineral Water
Sources”. We adhere to a strict quality control system in every stage of our operation process, from
the sourcing of the water to processing, packaging, transportation and storage, with a view to ensuring
the highest quality standards. In 2007, our “5100” brand won the Brand China Gold Spectrum Award
in the China Brand Festival.

(I)  As defined by Euromonitor, premium bottled mineral water is characterized by a premium brand image and generally has
a retail price of not less than RMBS5 per 500 ml bottle.
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Premium bottled mineral water is consumed primarily by middle to high income consumers and
institutional purchasers such as corporations and government organizations in China. To rapidly
penetrate the premium market segment, we have developed a growth strategy that focuses on sales to
targeted institutional purchasers. In 2007, we established a strategic relationship with CRE, which is
controlled by the MOR and acts as its procurement agent. Our relationship with CRE has enabled us
to become the supplier of bottled water to approximately 200 million passengers on high-speed and
CRH trains in China from its commencement of operations in 2007 to December 31, 2010. This
relationship also enabled us to distribute our product throughout the MOR’s distribution network,
comprising of retail outlets and restaurants in 131 train stations and 115 mid- to high-end hotels across
China operated by the MOR and its affiliates, and on board trains that make approximately 2,800 train
trips per day, as of December 31, 2010. In December 2010, we extended our contract with CRE for
an additional three years to supply a specified volume of water at a fixed price per bottle each year.
Our relationship with CRE provides us with a secure and fast-growing source of revenue, and has
helped us gain brand recognition and market leadership in a relatively short period of time.

Building on the experience of our highly successful relationship with CRE, we have entered into
sales agreements with Air China, BP-PetroChina JV and China Post, and strategic cooperative
agreements with CCBI and ICBCI Holdings. Like CRE, these institutional purchasers have significant
bulk purchase demand for premium bottled water products for distribution to their customers. For
example, Air China provides our product to their passengers as part of their in-flight service; and
BP-PetroChina JV and the other institutional purchasers provide our product as gifts to customers
under their loyalty programs and also distribute our product through their extensive distribution
networks. We have also developed a water card that allows its holder to redeem and receive direct
delivery of our premium bottled water throughout China. Our water card has enabled us to access the
distribution networks of certain institutional purchasers, such as banks and post offices, that are not
traditional distributors of consumer products. We also sell directly to government organizations and
have supplied to high profile government conferences and events, which has further enhanced our
brand image and recognition. For instance, we were the official supplier of bottled water to the
ceremony celebrating the 60th anniversary of the founding of the People’s Republic of China in 2009
and to the meetings of the NPC since 2007 and the CPPCC since 2008. The further development of
institutional sales channels through establishing additional strategic relationships will continue to be
our primary growth strategy in the foreseeable future.

In addition to institutional sales channels, we are also actively developing traditional retail
distribution channels which are owned by third parties. We have rapidly developed retail distribution
networks to include a wide range of retail outlets, including hotels, bars and restaurants, supermarkets
and convenience stores. As of December 31, 2010, we had a total of 2,875 points of sale for our
product excluding the points of sale within the MOR network. Our product is available at higher-end
supermarket chains in China such as Walmart, Carrefour, Metro and Auchan, four and five star hotels,
including Shangri-la Hotels, and convenience store chains such as Lawson and Watsons. The
continued development of our traditional retail sales channels will also be an important aspect of our
growth strategy.

We have established an efficient logistics network to facilitate the nationwide delivery of our
product and the transportation of raw materials to our production sites in a timely manner. As part of
our strategic relationship with CRE, which is the largest land-based logistics services provider in
terms of network coverage in China, we have entered into arrangements to provide us with integrated
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logistics solutions, including dedicated rail transportation capacity and storage centers that cover our
four major sales regions. We have also established logistics arrangements with FedEx and China Post
to achieve integrated and comprehensive delivery coverage across China. Consumers who buy our
bottled water in the form of water cards redeemable for delivery can have our bottled water delivered
to them throughout China, which is a convenient service that sets us apart from our competitors. Our
relationship with CRE and access to its logistics network, coupled with our relationship with FedEx
and China Post, has allowed us to further develop a new sales channel of home delivery, which is a
convenient service that distinguishes us from our competitors.

The PRC central government has in recent years implemented a series of policies to encourage
investment in Western China and Tibet. In addition, as a major enterprise based in Tibet and employer
of ethnic Tibetans, we have gained strong support from the local government in various aspects,
including preferential tax treatments and government grants. We expect to continue to benefit from
such preferential policies and government support in the future.

Premium bottled glacial spring water is currently our only product, and we rely heavily on the
product’s brand name and our reputation to generate sales. We have grown rapidly since our inception.
In 2008, 2009 and 2010 respectively, we sold 34,417, 60,683 and 81,576 tonnes of bottled water. Our
revenue has also increased significantly from RMB119.5 million in 2008 to RMB215.8 million in 2009
and to RMB360.5 million in 2010. We generated profit of RMB11.9 million, RMB47.4 million and
RMB115.2 million in 2008, 2009 and 2010, respectively, and our operating margin increased from
15.1% in 2008 to 25.4% in 2009 and to 37.4% in 2010.

OUR COMPETITIVE STRENGTHS

We believe the following strengths provide us with significant competitive advantages and
position us well to capitalize on the fast-growing premium bottled mineral water market in China.

Established Market Leadership and Brand Recognition

“5100 Tibet Glacier Spring Water” is the leading brand of premium bottled mineral water in
China. Our brand ranked first in terms of sales volume in the premium market segment in 2010, with
a market share of 28.5% in China, according to Euromonitor. Our sales volume in 2010 includes
volume provided to CRE under a buy-one-get-one-free arrangement entered into in 2008. We
established our leading market position by executing a growth strategy that focuses on penetrating
institutional sales channels, an approach which distinguishes us from our competitors. Our targeted
institutional purchasers consist of rail transport operators, commercial banks, airlines, government
organizations and other large corporations which tend to have a large base of middle to high income
customers and significant bulk purchase demand to meet their customers’ consumption needs. Our
brand has gained wide recognition as a premium brand in the bottled mineral water market in China.
We are the supplier of bottled water to passengers on all high-speed and CRH train services in China
and are also one of the major suppliers to passengers on Air China’s flights. Our bottled water was
the official bottled water served at the ceremony celebrating the 60th anniversary of the founding of
the PRC, at the meetings of the NPC since 2007 and the CPPCC since 2008, and in a number of other
high profile government meetings and events, such as the cross-strait conferences between the Straits
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Exchange Foundation and the Association for Relations Across the Taiwan Straits and the People’s
Republic of China Pavilion at the 2010 World Expo in Shanghai. In 2007, we won the Brand China
Gold Spectrum Award in the China Brand Festival. We believe our leading market position and brand

recognition represent significant competitive advantages.

Strong Relationships with Major Corporations and Government Institutions

Premium bottled mineral water is consumed primarily by middle to high income consumers and
procured by institutional purchasers such as corporations and government organizations in China. In
order to rapidly penetrate the premium segment, we have formed strategic cooperative relationships
with a number of institutional purchasers who purchase our product to meet their customers’
consumption needs, as gifts to customers as part of their loyalty programs or for sale through their own
retail network. Our strategic partners are typically the leading service providers within very large and
fast-growing consumer markets in China, such as high-speed rail travel, air travel, petrol stations and
commercial banking. These strategic cooperative relationships enable us to rapidly penetrate large
captive groups of end consumers in the middle to high income bracket to rapidly grow our market
share and brand recognition. Among these relationships are those that involve contracts with purchase
volume, enabling us to secure these high-growth sources of revenue. Furthermore, our early mover
advantage in securing these strategic cooperative relationships with institutional purchasers has
effectively created a barrier of entry for our competitors with respect to these institutional sales
channels that include Air China, BP-PetroChina JV, CCBI, ICBCI Holdings and China Post, which
represent leading service providers in rapidly growing markets.

Our ability to penetrate existing institutional sales channels and develop further strategic
relationships with additional institutional purchasers represents a significant competitive advantage
which has enabled us to rapidly build our market share and brand recognition, and will enable us to
continue to achieve strong growth in the future.

Exclusive Access to a Unique Glacial Spring Mineral Water Source

Our product contains only glacial spring mineral water collected and bottled in close proximity
to the water source at the Nianqing Donggula Mountains in Tibet. Due to its altitude and geographical
location, the Nianqing Donggula Mountains is one of the world’s most remote and pristine locations
with a very low level of man-made pollution and contamination. The natural qualities of our glacial
spring mineral water distinguish us from most brands of bottled water which are classified as purified
water, mineral water or spring water. Given its frozen state, glacial water generally has lower
contaminant and bacteria levels than other types of water. Our water source, the Qumaduo Spring, is
also unique in that it originates from a glacier and passes through layers of underground rocks for
years before it gushes to the surface, and contains a rich and well balanced amount of minerals and
microelements, including calcium, magnesium, lithium, strontium and meta-silicic acid. According to
ALECTIA and the reports conducted by Chinese Academy of Inspection and Quarantine and Tibet
Entry-Exit Inspection and Quarantine Bureau in 2008 and 2009, our mineral water complies with not
only national standards but also all European chemical parameters required by the European Union

Commission Directives for natural spring mineral water.
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Our source of glacial spring mineral water is in sufficient supply to support our long term
production needs. According to ALECTIA, an Independent Third Party consultancy service company
specializing in the bottled beverage production industry, the maximum extractable volume of spring
water from our spring heads is approximately 1.1 million tonnes per annum, which is sufficient to
support our future production increase as we have only extracted 81,431 tonnes in 2010. Furthermore,
according to ALECTIA, our water source and catchment area is located in a remote area and naturally
protected by the geological features of the mountainous region, which results in a low risk of
man-made pollution and contamination.

Efficient, Integrated and Comprehensive Nationwide Logistics Network

In light of the location of our operations in Tibet, we recognize the importance of establishing
an efficient logistics network to facilitate the nationwide delivery of our product and the
transportation of raw materials to our production sites in a timely manner.

To this end, we have established an efficient, integrated and comprehensive logistics network to
facilitate the transportation of raw materials to our production sites in Tibet and the delivery of our
bottled water across China. We entered into a strategic partnership with CRE, which is the largest
land-based logistics services provider in terms of network coverage in China, to provide us with
integrated logistics solutions for the transportation and storage of our raw materials and bottled water.
The logistics network of CRE reaches over 1,800 cities and towns in China and includes last-mile
delivery services to the final destination from the train stations. As part of these arrangements, CRE
provides us with daily dedicated transportation capacity from Lhasa to the rest of China through its
railway network and maintains five dedicated storage centers, including one in close proximity to our
production facilities in Tibet and four railway transit hub cities in Shanghai, Beijing, Guangzhou and
Chengdu to cover our four major sales regions. Through the logistics network of CRE, we are
generally able to deliver our product to our distributors between seven to ten days from the placement
of the order, which in turn enables us to increase our inventory turnover and maintain low inventory
levels. In addition to rail shipment, we have also established logistics arrangements with FedEx and
China Post to achieve integrated and comprehensive coverage across China and fulfillment for water
card based deliveries.

To support the development of water cards redeemable for delivery of our product as an
innovative sales tool, we have established a call center in Beijing to handle the delivery requests of
water card holders. Upon receiving a water card holder’s call placing an order, our product is shipped
from the closest warehouse maintained by CRE or FedEx to arrive at the customer’s door within 48
hours. Our ability to exploit the efficient logistics networks of CRE and FedEx allows delivery of our
bottled water across China on a reliable and timely basis. This unique delivery service distinguishes
us from our competitors because our bottled water is deliverable throughout China, regardless of
where the water card was purchased.

Comprehensive Water Source Protection and World-Class Production Facilities

We believe that the ability to produce a high-quality glacial spring mineral water product is
essential to maintain our market leading position. Accordingly, we adhere to a strict quality control
system drafted and proposed and supervised by ALECTIA, in every stage of our operation process,
from water source management, sourcing of raw materials, processing, packaging to storage and
delivery, in order to preserve the natural qualities of our water source and minimize the likelihood of
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contamination. We have also established a special product quality monitoring team to ensure the
implementation of all the quality control policies, which have been certified to comply with a variety
of industry standards.

Experienced Management Team with Proven Track Record

We believe the market leadership position we have achieved over a relatively short period of time
is largely attributable to the vision and execution capabilities of our senior management. Our senior
management team has extensive experience in the food and beverage industries, which has helped to
lead our company to profitability within two years from commencement of production. Our chairman,
Mr. Yu Yiping Wallace, who is instrumental in the development of our vision and strategy, has over
26 years of experience in business management, trading and investment. Our chief executive officer,
Mr. Fu Lin, had more than ten years of management and financing experience with Tibet-based
businesses before joining our Company in 2006, has played a pivotal role in formulating our overall
corporate strategy and establishing business relationships. Our chief financial officer, Mr. Lee Kai
Leung, has over 10 years of financial and accounting experience. Our production is managed and
supervised by Mr. Yue Zhiqiang, has over 23 years of experience in manufacturing plant operation,
especially for beverage. The General Manager of our sales department, Mr. Li Lianghong, has more
than ten years of experience in the food industry and served at China’s largest edible oil company,
Wilmar, for more than ten years; he had served as sales manager for Sichuan Province. Our senior
management’s extensive knowledge and experience in the food and beverage industries have also
helped them cultivate in-depth and extensive relationships with major corporations, governmental
agencies, strategic partners, distributors and other industry participants, which we believe will
contribute to our future growth.

OUR STRATEGIES

We intend to further strengthen our position as the leading brand of premium bottled mineral
water in China with the aspiration to become a leading global brand of premium bottled water by
implementing the following strategies:

Develop Additional Strategic Relationships with Targeted Institutional Purchasers

We will continue to focus on developing institutional sales channels as our key growth strategy.
We will seek to develop additional strategic relationships with targeted institutional purchasers by
continuing to leverage on the uniqueness, excellent quality and strong brand recognition of our
product, coupled with our efficient logistics network. We intend to further replicate our
CRE-partnership model and develop more strategic partnerships with institutional purchasers that fit
our target profile, including major corporations and government institutions which have significant
bulk purchase demand, extensive distribution networks and a large base of middle to high income
customers. We recently entered into sales agreements with BP-PetroChina JV, Air China and China
Post, and strategic cooperative agreements with CCBI and ICBCI Holdings. In addition, we are
actively evaluating additional partnership opportunities with other commercial banks, airlines,
telecommunications operators and leading high-end beverage companies. Some of these corporations,
such as the rail transport operators and airlines, purchase our product for their customers as they
recognize that our product quality and premium brand will help improve the standard of their customer
service. Some of the companies purchase our product in the form of water card as they have
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established distribution networks through which they can further promote and sell our product.
Through focusing on institutional sales channels, we expect to not only be able to achieve continuous
rapid sales growth, but our product could also be marketed effectively through non-traditional
channels that mainly target at middle to high income customers.

Expand Our Retail Distribution Network

We aim to further develop traditional retail distribution channels in China and deepen our
penetration of and grow our sales through these channels. We intend to continue to add distributors
and points of sale to expand our reach in targeted markets and regions, particularly in second-tier
cities where we have yet to fully exploit the market potential. In addition to adding new distributors,
we intend to work closely with our distributors to increase the number of points of sale by allocating
greater resources for marketing activities. In our past experience, many of these customers appreciated
our localized marketing efforts and follow-up customer service, and we intend to continue closely
working with our distributors and retailers to expand our market share. In addition, we plan to increase
the level of promotional activities that we conduct in the supermarkets and other points of sale.

Further Enhance Our Brand Recognition

We intend to further enhance our brand recognition and brand image through targeted marketing
and promotional activities. We believe that we can further differentiate our bottled water from other
domestic and international premium brands of bottled water by leveraging on our association to our
unique water source in Tibet. As part of our marketing strategy, we intend to further refine the design
of our packaging and advertising campaigns to promote the image and recognition of our product. In
addition, we will continue to explore innovative packaging and other marketing tools to further
differentiate our product. For example, as the aesthetic appeal of packaging represents an important
aspect of the brand of premium products, we are exploring certain new designs that will embody the
unique culture of Tibet. In addition, we are exploring the use of glass bottles and special edition PET
bottles with aesthetic designs to heighten the appeal of our bottled water.

We also plan to work closely with our distributors to solidify relationships with high-end hotels,
restaurants, bars and entertainment outlets by establishing our 5100 brand as the preferred brand at
these points of sale, which in turn provide us with a platform for highly targeted and hence more
effective on-site marketing activities. In addition, we intend to continue seeking suitable partners to
enter into co-branding and co-marketing partnerships that will help promote and enhance our brand
name. For example, we have entered into co-branding arrangements with Shangri-la Hotels, Beijing
Quan Ju De (2% f%), CCB and COFCO under which we sell our co-branded bottled water at a fixed
price per bottle without any minimum purchase commitments. Under our co-branding arrangements
with Shangri-la Hotels and Beijing Quan Ju De, our co-branded products are either sold or given to
their customers for consumption in the hotels or restaurants. Under the arrangements with CCB and
COFCO, our bottled mineral water will not be sold but will be used internally at CCB or COFCO or
given to consumers on a complimentary basis. We are currently evaluating opportunities to enter into
co-branding or co-marketing arrangements with several other large companies in China. We also plan
to continue seeking suitable events to promote our product and make our brand more visible, such as
high profile government meetings, sporting events or other cultural events.
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Secure Additional Water Sources and Explore Synergistic Business Opportunities

We will continue to explore opportunities to secure additional water sources in Tibet and to
acquire bottling facilities in Tibet that have sources of water that meet our quality requirements. We
plan to capitalize on our relationships in the Tibetan region to identify and secure these water sources
or bottling facilities in Tibet. We believe our status as a manufacturer of the leading premium bottled
mineral water brand based in Tibet as well as our long-term relationship with the local government
will facilitate us in the competitive bidding or request-for-proposal process for identifying and

securing the water sources.

WATER SOURCE

Our water source originates from a glacier at the height of approximately 5,100 meters above the
sea level at the Nianqing Donggula Mountains on the Nyaingentanglha Plateau, north of a rift basin
and south of Nyaingentanglha Mountain in Dangxiong County of Lhasa City in Tibet. The map below
shows where the source is located in relation to the Nyaingentanglha Plateau; the different colors
represent the varied geological architecture of the region, composed primarily of ortho-gneiss (red)

and limestone and slate (brown).

Source: ALECTIA Report
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According to ALECTIA, the warmer and older groundwater presumably comes from rainfall and
melting glacial snow from the Tibetan mountains, and possibly with a large catchment area. The water

percolates through layers of rock, fine sand and gravel to produce our glacial mineral water in a deep
underground aquifer. This underground aquifer is located underneath layers of bedrock, keeping it
naturally safe from contamination. The natural glacial spring mineral water we use in our product

originates from this underground aquifer before rising naturally to the surface from three gushing
glacial springs. These springs are surrounded by land that is protected by three separate protection
zones established around the water source. The diagram below illustrates how such geothermal water

originates as precipitation and then emerges as spring water.
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Source: ALECTIA Report

The water we use for our product is glacial spring mineral water that aggregates the benefits of

spring water, mineral water and glacial water as described below:

° Spring water. In general, spring water is produced from natural aquifers located around

bedrock and soil. Water which comes from below ground and has no natural tributaries is

considered to be spring water. It is naturally rich in trace minerals.

° Mineral water. Mineral water contains more minerals than spring water. It may come from

a natural well or a spring, but must contain a specified amount of trace minerals. These

minerals, such as calcium and magnesium, are essential for good health.

° Glacial water. Glacial water is water that has melted from glaciers. Because of its
previously frozen state, glacial water generally has lower contaminant and bacteria levels

than other types of water.
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The springs for our water source were discovered in 1987. Various geological research institutes
have conducted surveys of the geological environment, water quality and production capacity. The
Survey Report issued by the Geology and Resource Survey and Exploration Bureau of Tibet in 2002
and the Supplemental Survey Report issued by the Water Geology Environment Research Institute of
the National Geology Academy of China in 2006 are based on continuous and methodological
monitoring from 2001 to 2006. According to these reports and a 2004 feasibility study by the Chengdu
Engineer Design Institute, (1) the spring water contains rare minerals such as lithium, strontium and
meta-silicic acid and the mineral content has been stable during such periods, (2) the water is
colorless, odorless, transparent and pure and has the taste of glacial water when consumed, (3) the
water temperature has been stable, ranging between 23.6 °C and 24.2 °C, which provides a suitable
environment for the formation of the best quality mineral water, and (4) the source of the spring water
is in sufficient supply, with extractable volume ranging from 3,128 tonnes per day to 5,509 tonnes per
day, and remains relatively stable during the year as is the case with large-size spring water sources.
An additional supplement report entitled “Volume Survey Report” issued by the Beijing Institute of
Geological Engineering in June 2011 is based on similar monitoring in June 2011.

According to ALECTIA, an Independent Third Party consultancy service company specializing
in the bottled beverage production industry, the maximum extractable volume of spring water from our
spring heads is approximately 1.1 million tonnes per annum, which is sufficient to support our future
production increase as we only extracted 34,434 tonnes, 63,867 tonnes and 81,431 tonnes in 2008,
2009 and 2010, respectively. Under our mining license, we are entitled to extract a maximum of
500,000 tonnes of mineral water per year. Nevertheless, we do not foresee any difficulty in raising the
granted maximum by submitting an application to the government authorities anytime during the
validity of the mining license.

ALECTIA, with a documented quality assurance system which meets ISO 9001 relevant to
quality management systems as well as DS/EN ISO 14001/4 relevant to environment management
systems, has carried out numerous evaluation and survey projects in connection with water source
around the world. Specifically, the water supply project in the mountainous regions of Greeland is
fairly comparable to the evaluation project in Tibet. ALECTIA has conducted field work from October
10 to October 17, 2010 at the site of our water source and production facilities, and carried out studies
including measuring pH, temperature and oxygen level of the spring. ALECTIA also examined our
transmission pipeline and water treatment facility. In connection with the estimate of maximum
extractable volume, ALECTIA, without conducting an actual measurement but relying on (i) the
Survey Report issued by the Geology and Resource Survey and Exploration Bureau of Tibet in 2002,
which conducted tests using the triangular weir method and rectangular weir method to measure the
water flow; (ii) the feasibility study by the Chengdu Engineer Design Institute in 2004, which
conducted a survey based on the decay equation of water flow, i.e., the minimum flow volume is
calculated by the Boussinesq equation in order to determine the extractable volume; (iii) the
Supplemental Survey Report issued by the Water Geology Environment Research Institute of the
National Geology Academy of China in 2006, which reiterated the survey results made in 2002 based
on the dynamic observations conducted from May 2005 to May 2006; and (iv) the Volume Survey
Report issued by the Beijing Institute of Geological Engineering in June 2011, which conducted test
using the triangular weir method to measure the water flow. It is a common practice in various
scientific fields to rely on the findings of other Independent Third Parties’ reports. For example, in
cases where the water is extracted from cracks and wells in the rock bed in mountainous areas, the
volume must be estimated and calculated based on long term flow measurement, and in such cases
ALECTIA always looks for previous investigations. It is particularly appropriate when the maximum
extractable volume of the our water source has been measured by four independent authorities with
consistent results. In particular, flow measurements were conducted through triangular weir method
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during these independent authorities’ evaluation of the our water source. According to ALECTIA, flow
measurement through triangular weir method is the most accurate and reliable method for estimation
of water flow from wells in mountainous areas in the regions such as Europe and China, and the
margin of error for the estimates reached by a weir method is within 2-4%, which will not affect the
results of maximum extractable volume, i.e., 1.1 million tonnes per annum. ALECTIA also relied on
various other surveys and research articles on the general behavior of the geothermal water in the
region, as well as its overall expertise and knowledge on the behavior of water to arrive at the
conclusion of the maximum extractable volume of our water resource. As a result of the foregoing,
ALECTIA finds the estimated maximum extractable volume of our water source accurate and reliable.

In addition, ALECTIA based its conclusion on the fact that the water has been consistently
flowing with an adequate quantity since the analysis was performed in 2004. Factors affecting the
actual extraction volume of the water in the future include climate change, which would likely
increase precipitation while rising temperatures would melt more ice and increase the amount of
extractable mineral water. Factors also include landslides and other natural hazards that could block
the water flow or destroy the water pipe. However, the effect is also short-term as the water will
always find a new way and a new pipe can be installed. The daily extractable volume of our springs
has remained stable in 2008, 2009 and 2010.

According to ALECTIA, in 2004, the Department of Land and Resources of Tibet issued “The
Appraisal of Natural Spring Mineral Water of Qumanong, Dangxiong County of Tibet,” according to
which our spring water belongs to compound-type mineral water and that the level of lithium,
strontium and meta-silicic acid content in the water exceeded the minimum requirement under
GB/T8537-2008 (i ] KSR % 5% /K HE#E), or the New National Standards for Mineral Water. According
to the tests performed by ALECTIA, our mineral water meets or surpasses the PRC New National
Standard and the European Union standards for mineral and microbial content of mineral water. In
2007, the state natural mineral water technology evaluation team, comprising of researchers and
professors from various agencies of the Ministry of Land and Resource, the Ministry of Health, the
National Quality Inspection and Monitor Bureau, China Mining Federation, China Institute of
Geo-Environment Monitoring, China National Research Institute of Food and Fermentation Industries
and Center of Disease Control and Prevention of Beijing, evaluated the water quality based on the
Survey Report and the Supplemental Survey Report and reached the same conclusions. Since 2007, our
water source was recognized by the Natural Spring Mineral Water Committee of China Mining
Confederation among the first batch of the tested water sources as one of “China’s High Quality
Mineral Water Sources”.

We have obtained the necessary mining licenses and land use rights for our water source through
a request-for-proposal process as part of the local government’s scheme to attract investment.
Under the request-for-proposal process, the local government announces different projects in need of
development in the region, such as construction or natural resources projects. Companies interested
in undertaking these projects need to submit a proposal to the government authorities for selection and
approval. After reviewing our application, the local government in Tibet approved our proposal and
introduced us to the relevant authorities in order to obtain the required licenses, including the
exploration license and the mining license.

We acquired the exploration rights for our water source from the Geology Team, the original
owner of the exploration rights, pursuant to the Cooperation Agreement entered into among the Group,
the Geology Team and Tibet Galaxy on January 23, 2006 and obtained the relevant exploration license
on April 29, 2006. Based on the exploration license, we held the exploration rights with the term from
April 29, 2006 to April 28, 2007. Under the Cooperation Agreement, the Geology Team has neither
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the unilateral right to terminate the Cooperation Agreement, nor the right to recall the exploration
rights as such rights had been registered under our name. Under the Cooperation Agreement, we
agreed to pay the purchase consideration in various instalments during the course of our cooperation
with the Geology Team. It is also stated in the Cooperation Agreement that Tibet Zhongji would need
to settle all outstanding purchase consideration if Tibet Zhongji decides to sell the exploration rights
to any party other than Tibet Galaxy. In 2008, 2009 and 2010, the consideration for the exploration
rights paid by us to the Geology Team amounted to RMBO0.3 million, RMBO0.3 million and RMBO0.5
million, respectively. According to the Cooperation Agreement, we shall pay the outstanding part of
the purchase consideration to the Geology Team, which amounts to RMBO0.5 million per year from the
year 2011 until the cooperation is completed. The completion date is indefinite under the Cooperation
Agreement and the Cooperation Agreement remains effective at present. Separately, the Group was
required by PRC law to pay a usage fee for the exploration rights. This usage fee is not a payment
under the Cooperation Agreement. We are required to pay usage fee as and when we hold exploration
license. According to the exploration license previously held by the Group, the exploration area for
the mineral water resource was 11.64 square kilometres. We paid an amount of RMB3,480 as usage
fee for the exploration rights for the year of 2006.

We obtained the mining license issued by Tibet Autonomous Region Department of Land and
Resources for our water source on August 21, 2006. Our exploration rights were deregistered when we
acquired the mining license and as such we do not need to pay any more usage fees for the exploration
rights. However, we are required to pay a usage fee for the mining rights from then on. We
successfully renewed our mining license in 2010. Based on the mining licenses we secured mining
rights of the springs that are renewable after the expiration of the five-year valid period of our current
mining license which will expire in August 2015. Our mining license allows us to produce a maximum
of 500,000 tonnes of water per year. We produced 34,434 tonnes, 63,867 tonnes and 81,431 tonnes of
spring water in 2008, 2009 and 2010, respectively. PRC law requires the payment of a usage fee for
the mining rights. According to the mining license held by us, the mining area of the mineral water
resource is 9.3583 square kilometres. We paid RMB28,500 and RMB57,000, in 2006 and 2010,
respectively, as the usage fee for the mining rights from 2006 to 2015 (RMB9,500 per year, and
RMBS85,500 for nine years in total). Under PRC law, the government has the authority to terminate a
mining license if the licensee fails to comply with relevant requirements during the term of validity.
Our mining license can be successfully renewed for an additional five years so long as we (i) pay all
resource taxes and mining rights fees; (ii) submit a renewal application required by the authorities;
and (iii) satisfy the applicable legal and regulatory requirements.

Our mining license will expire in August 2015. Our PRC counsel has advised us that, based on
relevant laws and regulations, the government has the authority to terminate a mining license if the
licensee fails to comply with relevant requirements during the term of validity, including (i) the
licensee fails to pay usage fees or other fees and taxes in relation to the mining rights within the
required period; or (ii) the licensee fails to comply with relevant laws and regulations in its mining
activities, such as conducting the mining activities in a destructive manner. The general conditions for
us to renew the mining licenses upon expiration require that (i) we have paid up all payable resource
taxes, mining rights usage fees and mineral resources compensation fees, (ii) we have submitted all
renewal application materials required by the authorities and (iii) we have satisfied the legal and
regulatory requirements applicable at that time. Our PRC counsel has also advised that, (i) based on
the Confirmation Letter issued by the Land and Resources Bureau of Lhasa on December 20, 2010
with respect to the payment of relevant fees for the mineral water resource, relevant confirmation
letters issued by local taxation bureaus and its examination of relevant documents provided by the
Company, as of 2010, the Group has paid up all payable resource taxes, mining rights usage fees and
mineral resources compensation fees; and (ii) based on the Confirmation Letter on the Status of
Qumaduo Mineral Water issued by Department of Land and Resources of Tibet Autonomous Region
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on December 15, 2010, the exploration and mining activities of Tibet Zhongji complied with relevant
laws and regulations, Tibet Zhongji has passed the annual inspections for the mining rights, has not
violated any applicable laws and regulations since it first obtained the mining right in 2006, and Tibet
Zhongji can renew the mining license for an additional five years so long as it submits the application
for renewal to the Land and Resources Department of Tibet Autonomous Region in accordance with
PRC law before the license expiries. Our PRC counsel has further advised that so long as we continue
to pay relevant resource taxes, mining rights usage fees and mineral resources compensation fees and
comply with PRC law, there shall be no material legal impediment for us to renew the mining license.
We successfully renewed our mining license in 2010. Notwithstanding the above, there can be no
assurance that we will be able to renew our mining rights certificates for our water source upon
expiration in the future. For further details, please see the section headed “Risk Factors — Risks
Relating to Our Business — We rely on various licenses and permits to operate our business, and the
failure to renew any or all of these licenses and permits could materially adversely affect our
business”.

Based on the Confirmation Letter on the Status of Qumaduo Mineral Water issued by Department
of Land and Resources of Tibet Autonomous Region on December 15, 2010, the exploration and
mining activities of Tibet Zhongji complied with applicable PRC law and Tibet Zhongji has not
violated any applicable PRC law and regulations since it first obtained the exploration and mining
right in 2006.

In addition to the exploration rights and mining rights, we have also obtained the land use
certificates from the Dangxiong County Land and Resources Bureau in Tibet for the lands we are
currently using. We paid RMB 1.4 million for land use rights for 50 years for the 106,774 square meters
area surrounding the springs where our factory is built and where our water source is located.

Our PRC counsel has advised us that, except for the formal title certificates for some of our
properties, we have obtained all necessary licenses, approvals and permits for our current operation
within the PRC. Such licenses, approval and permits are legal and valid. In addition, currently and
historically, there has been no specific legal or regulatory restrictions with respect to the ownership
or management of business engaged in the mining of mineral water resources in Tibet. Nonetheless,
all the activities with respect to the mining of mineral water resources shall be subject to the laws and
regulations governing the mineral resources in the PRC and in Tibet Autonomous Region, including
without limitation the Mineral Resources Law, the Regulations on the Administration of the Mineral
Resources Law of the Tibet Autonomous Region, and the Procedures for the Registration of Mining
of Mineral Resources. For more information, please refer to “Regulatory Overview”. Currently and
historically, we have complied with these laws and regulations, and we have not had any disputes,
claims or complaints in relation to the legality of our mining activities in Tibet.

We do not have any contingency plan to hedge against the risk of relying on a single water
source. For more information relating to the risk of relying on a single water source, please refer to
“Risk Factors —Our reliance on a single water source represents a material risk to our business if the
mineral content and quality of the spring water from that source are adversely affected due to changes
in the surrounding geological environment or contamination to the water source”. However, we
believe that we will not encounter any water shortages at our water source. According to ALECTIA,
the maximum extractable amount of mineral water has remained stable at approximately 1.1 million
tonnes per year, which is sufficient to meet our needs for the foreseeable future. We further believe
that we will not face any contamination problems at our water source. Due to the size and remote
location of our water source, which is located in a mountainous area without any factories or human
settlements, only contamination of a massive magnitude could affect our water source. In addition, our
water source is protected by three protection zones and monitored continuously by closed circuit
security cameras to help prevent any intruders from maliciously or negligently damaging our water
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source. Furthermore, we are only currently using three out of seven springs of our water source. As
each of these springs are actively flowing springs, contamination at one spring would be washed away
by the underground flowing water. In addition, these seven springs are located separately without
confluence, so contamination to one spring should not cause affect the other springs. As a result, if
there are any problems with our springs, we have the ability to quickly develop the other four springs
to extract sufficient quantities of mineral water to meet our production needs. We also have the ability
to detect the contaminated water during our bottling process, through the filtration and inspection, to
prevent any public health hazard.

In order to mitigate the risk relating to our single water source, we plan to use the proceeds from
this offering to acquire new water sources in Tibet. Recently, we have commenced our survey on other
mineral water business entities with good water sources and communicate with our local government
for further approval.

OUR PRODUCT

Our sole product is bottled glacial spring mineral water. We sell our product in the forms of
bottled water and water cards that can be redeemed for the prompt delivery of our bottled water before
the expiry date. Beginning from 2011, our water cards expire on the last day of the year in which such
water card was sold, and can be used to redeem a fixed number of boxes of bottled water at a pre-set
price. The delivery of bottled water are subject to certain restrictions, including the destination of
delivery. By relying on the services with CRE, FedEx and China Post, we can deliver our bottled water
across almost all of China. However, there are certain remote areas in China that are not served by
any of our delivery services, and we are unable to deliver our bottled water to those areas that are not
serviced by any of CRE, FedEx and China Post.

We have three versions of water cards: (i) one card with a retail price of RMB600 that can be
redeemed for 72 330 ml bottles of water; (ii) one card with a retail price of RMB800 that can be
redeemed for 72 500 ml bottles of water; and (iii) one card with a retail price RMBS500 that can be
redeemed for 24 1500 ml bottles of water. These water cards help expand the reach of our sales
channels and are particularly well received as gifts. We have and will continue to market these water
cards as a convenient service for high income earners that seek the convenience of having our bottled
water delivered directly to their desired location. We believe using water card as a sales method in the
premium bottled water market is not a common market practice. In 2008, 2009 and 2010, sales of
water card amounted to RMB9.7 million, RMB8.8 million and RMB24.7 million, respectively, which
accounted for 8.1%, 4.1% and 6.9% of the total revenues for the respective years. During the Track
Record Period, our gross profits attributable to sales in the form of water cards accounted for 13.0%,
5.6% and 8.5% of our total gross profits. In addition, we recorded the revenue from the expiry of water
cards amounting to nil, RMB2.9 million and RMB14.3 million for the year ended December 31, 2008,
2009 and 2010, respectively. Our water cards sold during the Track Record Period expire on 31
December 2010, resulting in outstanding balances of RMBO of deferred revenue as of 31 December
2010. Our PRC counsel has advised that (i) our water card arrangement does not violate relevant PRC
laws and regulations, (ii) we will not be subject to any administrative actions or other sanctions by
the relevant PRC authorities due to the water card arrangement, and (iii) we are not obliged to notify
the government authorities of the water card arrangement. The relevant PRC laws and regulations
forbid individuals or entities to print or issue promissory notes or prepaid gift cards that substitute the
official currency of the PRC, the Renminbi. One distinguishing factor of such prohibited promissory
notes or prepaid gift cards under PRC laws and regulations is the ability to purchase any goods or
services. In contrast to the prohibited promissory notes or prepaid gift cards, the water cards issued
by us cannot purchase any goods or services except entitling the holder to receive delivery of a set
amount of our bottled water products. As a result, our PRC counsel has advised that our water cards
shall not be deemed to be prohibited promissory notes or prepaid gift cards.
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The Chinese Academy of Inspection and Quarantine and Tibet Entry-Exit Inspection and
Quarantine Bureau inspected our bottled water in 2008 and 2009 and concluded that our product
complied with the national standard for “natural mineral water for drinking” in terms of the mineral
content, sensory indicators, mineral limitation indicators, pollutant indicators and microbial
indicators. The ALECTIA Report also showed that our product is in compliance with national
standards for “natural mineral water for drinking”. In 2007, we won the Brand China Gold Spectrum
Award in the China Brand Festival.

According to the ALECTIA Report, the mineral content of our water far exceeds the minimum
requirements for “natural mineral water” under Chinese regulations. Where the regulations require
mineral water to contain only one mineral in excess of the New National Standards, our water consists
of three minerals — lithium, strontium and meta-silicic acid — in excess of such benchmarks,
according to the ALECTIA analysis.

Set forth below is a chart comparing the New National Standards for mineral content with the
mineral content in our water source from the ALECTIA Report.

Mineral New National Standard Mineral Content in Our Water
Lithium .. ..... .. ... ... ....... > 0.20mg/1 0.59mg/1
Strontium. . ............ ... ...... > 0.20mg/1 0.26mg/1
Meta-silicic acid . .. ....... .. .. ... >  25mg/l 45mg/l
ZINC. oot i e > 0.20mg/1 0.011mg/1
Selenium . ...................... > 0.01mg/1 0.000Img/1
Total dissolved solids. . ... ......... >1,000mg/1 310mg/1

Source: ALECTIA Report

Furthermore, microbiological tests conducted by ALECTIA found that our water also complied
with all European Union standards for mineral water. The following table details the results of the

microbiological tests.

Location Constituent Units Sample EU limit

Source 1 ... Colony count 22°C CFU/ml 5 20
Colony count 37°C CFU/ml 4 5

Bottled. . . . . Colony count 22°C CFU/ml 5 100
Colony count 37°C CFU/ml 5 20
E. coli CFU/250 ml Undetected 0
Coliform CFU/250 ml Undetected 0
Pseudomonas aeruginosa CFU/250 ml Undetected 0

Source: ALECTIA Report
We focus on producing bottled water under our own brand name. In order to serve different

customer groups and different customer needs, our bottled water is available in different sizes and/or
with different labels. Our bottled water is bottled in four different sizes of PET bottles, each with our
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distinctive label — 330 ml, 500 ml, 1,000 ml and 1,500 ml. To distinguish our bottled water distributed
to CRE for its retail distribution from our bottled water distributed through other channels, the former
is bottled in the volume of 328 ml and without a retail bar code. We also produce a 330 ml version
for distribution to passengers on high speed and CRH trains for complimentary consumption. A
consumer may purchase our product in any of these sizes either individually or in boxes. Depending
on the size of the bottle, the suggested retail prices of our bottled water are RMB7.9 for 330 ml,
RMB9.9 for 500 ml, RMB16.9 for 1,000 ml and RMB19.9 for 1,500 ml per bottle. The expiration date
marked on each of our bottles of water is 24 months from the date of production. We indicate a
24-month expiration date to assure our customers of the quality of our product. In 2008, 2009 and
2010, we produced 34,434, 63,867 and 81,431 tonnes of bottled water, respectively.

PRODUCTION FACILITIES AND PROCESS

Production Facilities and Production Capacity

We design our manufacturing processes to ensure the quality of water from source to bottle. We
employ a comprehensive, multiple-barrier system, which complies with national regulations and
standards provided by ISO 9001:2000 and G/T 19001-2000 of the China Quality Certification Center
and CAC/RCP1-1969, Rev4 (2003) Guidelines for the HACCP. It involves carefully controlled
filtration and disinfection processes in hygienically designed lines, supported by continuous
monitoring and testing. We employ world-class production facilities for our production process,
including water collection and filtration, bottle manufacturing, filling and capping, labeling and
packaging, and warehouse storage. In particular, we have focused on the efficiency of our production
process by vertically integrating and manufacturing our own bottles and bottle caps. In addition, we
use machinery manufactured by Krones in Germany and Husky in Canada to minimize the risk that
subpar quality bottles will adulterate the water and affect the taste.

We have two production facilities, located in Dangxiong County, or the Dangxiong Production
Facility, and Lhasa, or the Lhasa Production Facility, respectively. The table below sets forth
information relating to the production activities of these two facilities:

Approximate
Gross Floor
Name Location Area (m?) Production Process
Dangxiong Production Facility .. ... Dangxiong 21,048 Manufacturing of bottled water
County, Tibet (after water processing, bottle

blowing, filling and packaging)
Lhasa Production Facility ......... Lhasa, Tibet 3,500 Manufacturing of bottle
preforms and bottle caps

The Dangxiong Production Facility is located at a site three kilometers from our water source.
We paid RMB1.4 million for 50-year land use rights for the 106,774 square meters area surrounding
the water source and where our Dangxiong Production Facility locates. This facility currently has
three world-class and fully automatic production lines manufactured by Krones and imported from
Germany, which integrate stretch blow-molding into actual bottles, bottling, labeling and packaging
in one unit. Each of the three production lines was installed and put into operation in October 2006,
July 2008 and June 2009, respectively. We have installed another production line in the first quarter
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of 2011 and have begun production in late June 2011. With our current three production lines, our
production capacity in terms of 330 ml bottles amounts to approximately 155,000 tonnes per year. We
expect that when our fourth production line is fully completed, our aggregate production capacity in

terms of 330 ml bottles will reach approximately 208,000 tonnes per year.

Designed
Production
Capacity Commencement
(bottle/hour) year
Production Line 1 .. ... . . . . . . 24,000 2006
Production Line 2 . . ... .. . ... 26,000 2008
Production Line 3 . ... ... ... .. . . 36,000 2009
Production Line 4 . . . ... . . . . . 36,000 2011
Total . ... e 122,000

Note: Measured by producing 330 ml bottles

Set forth below is a table reflecting our capacity in terms of 330 ml bottles, actual production
and utilization rate for the Dangxiong Production Facility for the Track Record Period. The production
capacity and utilization rates have been provided in terms of 330ml bottles as the majority of our sales
are based on the 330ml form factor. These figures therefore more accurately reflect the actual
production and utilization of our production lines. Our production equipment is interchangeable and
can also produce other sizes of bottled water according to the market demand. During the Track
Record Period, the sales volume of 328 ml and 330 ml bottles accounted for 98.0%, 96.5% and 97.4%,

respectively, of the total sales volume.

2008 2009 2010

(in tonnes except for percentages)
Actual Utilization Actual Utilization Actual Utilization

@) M Production Rate (%) Capacity’” Production Rate (%)

Capacity
Total . . . 65,000 34,434 53.0% 125,000 63,867 51.1% 155,000 81,431 52.5%

Production Rate (%) Capacity

(I)  Calculated prorata based on commencement date of different production lines and assuming 24 hours per day, 25
production days per month and 10 months per year. The designated production capacity data was prepared on the basis
of 10 months per year because (i) we perform a one-month maintenance work each year; and (ii) the high altitude and
severe weather condition during the winter, usually in January and February, make it physically challenging for the
production and transportation activities. However, our Directors have confirmed that there has been no interruption or
suspension of our production during the Track Record Period.
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We produced 34,434, 63,867 and 81,431 tonnes of bottled water for 2008, 2009 and 2010
respectively, representing a fast year on year growth. In particular, under our buy-one-get-one-free
arrangement with CRE, we are required to deliver 150,000 tonnes of mineral bottled water in 2011,
which is almost double of our actual production in 2010. In order to meet such strong demand and
maintain its sales growth, we have continuously expanded our production capacity with new
production lines throughout the Track Record Period. In addition, due to the seasonality of the bottled
water demand from CRE, which are more concentrated in the summer season from June to August, the
factories have been operating at peak utilization rate (24 hours per day and 25 days per month) during
the summer season. The utilization rate in other seasons is lower than that in the summer season due
to less market demand, and the utilization rate in the winter season is significantly lower due to less
market demand and severe weather condition. Therefore, the average capacity utilization rate is also

affected by the seasonality of market demand.

In addition, given the fact that our production facilities are located at a high altitude in the
Himalayan Mountains, where the ambient air pressure is lower and the weather condition is severe,
we have elected to take a cautious approach and operate our production equipment below the

maximum theoretical production rate, which should also help increase the durability and reliability.

The Lhasa Production Facility has three bottle preform injection molding lines and one bottle cap
line manufactured by Husky and imported from Canada. The three bottle preform injection molding
lines mold PET into bottle preform in the shape resembling a test tube with the bottle cap threads
already molded into place. As of the Latest Practicable Date, 100% of the bottles used in our bottled
water are manufactured internally. This reduces our reliance on third-party providers and ensures the
quality and safety of the bottles.
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Production Process

The diagram below illustrates the major production process of our bottled water:

Water Collection and Inspection Bottle Raw Material Inspection
y A
Aeration Injection Blow Molding
A A
Sedimentation Sterilization
L y
Filtration Stretch Blow Molding
Filling
Labeling
y
Packaging
Final Inspection

Warehouse Storage
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Generally, the process of water collection and inspection, aeration, sedimentation and filtration
is open and accessible technology in which no intellectual property rights are involved or required.
Our production process can be broadly categorized into the following steps:

Water Processing

Water collection and Inspection. Natural glacial spring mineral water gushes from its source
through airtight stainless steel pipe to the Dangxiong Production Facility for collection. The pipe is
an approximately 3,000 m long DN 100 mm stainless steel pipe, a very high quality material to keep
water from contamination and can withstand a rather high pressure downstream during any closure of
the valve. We conduct microbiological and physiochemical tests of water samples taken directly from
the spring source in accordance with our internal procedure and standards every ten days.

Aeration. Carbon dioxide is removed from the water.

Sedimentation. The water flows into a sedimentation tank. Suspended particles settle out of water
as the water flows slowly through the tank.

Filtration. The water flows through an initial filter, a pressure pump, a stainless steel buffer tank,
undergoes sand filtration, carbon filtration and PES membrane filtration and ends up in a buffer tank
for processed water. We employ two filtration technologies. Media filtration uses filtering materials
like activated carbon, sand and special granules for prefiltration to remove iron, manganese, arsenic
or uranium substances. Membrane technology uses PES ultrafiltration to remove bacteria, viruses and
all undissolved substances from water without changing the water’s mineral content. We used PES
membrane filtration system made by Pall. The effectiveness of membrane filtration is based on
principle that nothing larger than 0.2 um, such as bacteria, can permeate through the membrane.

Bottle Manufacturing

Bottle raw material inspection. The inspection team examines the quality of PET purchased from
suppliers. This step is conducted at the Lhasa Production Facility.

Injection blow molding. PET is processed and molded into bottle preforms in the shape of a test
tube with the bottle cap threads already molded into place. This step is conducted at the Lhasa
Production Facility.

Sterilization. Bottle preforms are sterilized before they enter into the fully automatic blowing
and filling product line to minimize contamination. This step is conducted at the Dangxiong
Production Facility.

Stretch blow molding. Bottle preforms are molded into actual bottles. This step is conducted at
the Dangxiong Production Facility.

Filling and Capping

The processed mineral water is filled in bottles. The bottles will then be immediately sealed with
caps. The stretch blow molding machines, filling machines and capping machines are located in an
all-closed unit to ensure a sterile environment. Sterility is ensured as the unit is fitted with protection
doors which, if open, prevent the machines from operating.
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Labeling and Packaging
The bottled water is labeled accordingly and packaged with plastic membrane and then boxed.
Final Inspection

Prior to releasing any of our bottled water, we inspect each case of water and apply a certificate
to each case that passes the final quality assurance tests. In the final inspection, we randomly pick
bottles from the finished products from each production line every hour and test the quality, including
the temperature, PH measurement, mineral and bacterial content of the water over a two day period
before releasing that batch.

Warehouse Storage

Packed bottled water is shipped to CRE’s warehouse in Naqu, Tibet, which is designed
specifically to provide a suitable storage environment for our mineral water.

QUALITY CONTROL
General Policy

We believe that the ability to produce a high quality, glacial spring mineral water product is
essential to maintain our market share and competitive edge. As water is sensitive to microbiological
and chemical contamination, we adhere to a strict quality control system over all our operations, from
the sourcing of raw materials to processing, packaging and warehouse storage to sales and distribution
to preserve the natural qualities of our water source by reducing or preventing the possibilities of
natural or man-made pollutants, including pathogenic bacteria or harmful chemicals and minerals from
entering into our bottled water. We implemented a quality control system that was drafted and
proposed by ALECTIA, a consultancy service company specializing in the bottled water production
industry. Our senior management is also actively involved in setting internal quality control policies
and has established a dedicated quality control department at our headquarter that sets forth general
quality control guidelines, manages our quality control practices and oversees the performance of the
dedicated quality control departments of each of our business divisions.

Protection of Water Source

In order to maintain the quality and safety of our product, we have established a “water
protection zone” of 60 square kilometer around our water source:

° Protection Zone I (Prohibition Zone). The spring sources have been secured in a fully
enclosed facility to prevent any potential contamination. No human activities are allowed
in this zone. No construction other than that related to our production facilities is allowed
in this zone.

° Protection Zone II (Limitation Zone). This protection zone has been established to prevent
the surface water that supplements the mineral springs from being contaminated. No
grazing is allowed. Human activities that will harm the geological environment and
contaminate the water sources are strictly prohibited in this zone.
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° Protection Zone III (Monitoring Zone). Grazing, farming with chemicals and fertilizers and
other activities that will contaminate the water source are prohibited in this zone.

Quality Control in the Production Process

We have a Clean-In-Place (C.I.P.) sanitation process in place where line sanitation practices
include advanced internal pipe and equipment cleaning methods. This automated cleaning process
re-circulates detergent and sanitize solutions. Time, temperature, and mechanical force are
manipulated to achieve maximum cleaning.

We have integrated stretch blow-molding into actual bottles, bottle labeling and water filling in
one unit to minimize contamination and maintain the purity and original taste of our natural glacial
mineral spring water. We observe strict hygiene standards at our production facilities. All production
personnel are required to wear production clothes, working caps and shoes and wash their working
shoes in a disinfectant pool. Special efforts are made to prevent our product from being contaminated
by low-quality raw materials. As such, raw materials failing our inspection are returned to suppliers.
We package our bottled water in PET bottles, which protects the water from extreme temperatures and
from impurities and smells. We also produce our own bottles to ensure product quality and safety.

If a problem during production is detected, a failure analysis is performed to determine the cause.
We perform sampling inspections on finished products prior to dispatching those to the warechouse. We
randomly pick bottles from the finished products from each production line every hour and test the
quality, including the temperature, PH measurement, mineral and bacterial content over a two day
period before releasing that batch. All finished products are held for two days until the results of the
tests show that the batch passes our quality control standards. We issue monthly product quality
reports and distribute internal quality control policies regularly that inform, examine, and analyze
quality control issues and problems that are identified in order to continuously improve our quality
control measures.

Quality Control Certifications

We have received several certifications attesting to our outstanding quality control system. Our
quality control system in the production and sales of our bottled water has been certified to comply
with ISO 9001:2000 and G/T 19001-2000 by the China Quality Certification Center since February 18,
2008. Our production process has been certified to be in full compliance with CAC/RCP1-1969, Rev4
(2003) Guidelines for the HACCP, which is an internationally recognized standard for food safety,
since January 30, 2008. With this high-standard quality control which certified by government
authorities, our Directors confirm that we have never experienced any material sales returns, recalls
or complaints from customers or distributors due to quality problem of the our products, and there was
no contamination of our products or water source during the Track Record Period, and as of the latest
practicable date.

CUSTOMERS AND DISTRIBUTION NETWORK

We sell our bottled water through the following primary channels: (i) direct sales to our strategic
partner CRE and other institutional purchasers and (ii) sales to third party distributors, who directly
or indirectly through their sub-distributors, resell our bottled water in the form of bottles and water
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cards to points of sale, including hotels, restaurants, supermarkets, convenience stores and bars. Our
sales to CRE has historically been the main source of our revenue. Since 2010, we have established
relationships with a number of large institutional purchasers, including Air China, BP-PetroChina JV,
CCBI, ICBCI Holdings and China Post. This has enabled us to further diversify our sales channels and
reduce our reliance on CRE.

The following table sets forth the sales volume of our bottled mineral water for the years

indicated:
Year ended December 31,
2008 2009 2010
Sales volume (in tonnes) ™. . ... .. ... .. ... .. ... 34,417 60,683 81,576
Average Selling Price (RMB’000 per ton). ... ..... 3.5 3.6 4.4

M Tibet 5100 Spring’s sales volume in 2008, 2009 and 2010 includes volume provided to CRE, its largest customer, for free
under a buy-one-get-one-free arrangement entered into in 2008. CRE is a logistics company and an enterprise subordinate
to and acting as a procurement agent on behalf of the MOR in purchasing bottled mineral water from Tibet 5100 Spring. The
volume of bottled water provided for free to CRE is in turn distributed by CRE to train operators under the MOR, who serve
the bottled water to ticketed passengers on high-speed trains, inter-provincial CRH trains and certain other CRH trains. The
volume of bottled water delivered to CRE accounted for approximately 90.9%, 89.7% and 89.5% of Tibet 5100 Spring’s sales
volume in 2008, 2009 and 2010, respectively, and is included in the calculation of Tibet 5100 Spring’s market share in terms
of sales volume by Euromonitor. For further details on Tibet 5100 Spring’s relationship with CRE, please refer to “Our

Business — Customers and Distribution Network™.

Set forth below is a table reflecting our sales by channel in the years indicated.

Year ended December 31,

2008 2009 2010

Amount % of total Amount % of total Amount % of total

(RMB in millions, except percentages)

CRE. . ... .. 91.8 76.8% 174.8 81.0% 290.3 80.5%
Others™ .. ... . ... ..... 27.7 23.2% 41.0 19.0% 70.2 19.5%
Total revenue . .......... 119.5 100.0% 215.8 100.0% 360.5 100.0%

M “Others” includes both institutional purchasers and distributors, and because some institutional purchasers are also

distributors, we have not divided “Others” into “Institutional purchasers” and “Distributors”.

Our five largest customers in aggregate accounted for approximately 92.0%, 94.8% and 92.2%
of our revenue in 2008, 2009 and 2010, respectively. The largest single customer, CRE, accounted for
approximately 76.8%, 81.0% and 80.5% for the relevant years indicated above, respectively. None of
the Directors, their respective affiliates nor shareholders (who or which to the knowledge of the
Directors owns more than 5% of the issued share capital of the Company or any of its subsidiaries)
had any interest in any of our five largest customers during the Track Record Period.
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Sales to Institutional Purchasers
Sales to CRE

CRE was our largest customer, which accounted for approximately 76.8%, 81.0% and 80.5% of
our total revenue in 2008, 2009 and 2010. CRE is a logistics company and subordinate enterprise
under the Ministry of Railways, or MOR, and has 2,006 offices in more than 670 cities. MOR
completed and commenced operation of the Qingzang railway (7 ##L#%), which connects Tibet with
Qinghai Province, in 2006. In order to maximize the utilization rate of the Qingzang railway, which
generally carries more cargo and has a higher utilization rate into Tibet than out of Tibet, CRE planned
to invest in and established logistics cooperation with productive businesses located in Tibet, so that
CRE could achieve higher utilization rate for out of Tibet cargo trains. Without involving any bidding
process but after conducting a comprehensive survey, CRE entered into a strategic relationship with
us in 2007 after determining that our bottled mineral water and business operations satisfactorily met
CRE’s needs and requirements. As a result of the large sales volume and our cooperation with CRE
in connection with the integrated logistics service, we consider CRE as our strategic partner.

CRE acts as a procurement agent for the MOR in purchasing bottled water from us. We produce
bottled water in two customized formats for CRE: 1) a 328ml retail version for CRE to distribute and
resale through the MOR network or for MOR’s internal consumption, and 2) a 330ml version which
is distributed free-of-charge to passengers on high-speed and CRH trains. As part of our distribution
agreement with CRE, we sell our bottled water to CRE and CRE distributes our bottled water to MOR
or other entities affiliated with MOR for resale through the MOR network, which consists of over
2,000 retail outlets and restaurants in 131 train stations and 115 mid- to high-end hotels across China
operated by the MOR and its affiliates, and on board trains that makes approximately 2,800 trips per
day.

Our initial purchasing agreement with CRE was entered in 2007 and the agreement required CRE
to bear the transportation costs. In late 2008, we entered into a new purchasing agreement with CRE
under which we provide one bottle of water free-of-charge for every bottle that is purchased by CRE
and bear the transportation costs ourselves. In December 2010, we further extended our agreement
with CRE for an additional three years, which expires on December 31, 2013. Under this extended
agreement, CRE is obligated to purchase 75,000 tonnes of bottled mineral water at the size of 328 ml
each year for the period of 2011 to 2013. The price under the extended agreement remains unchanged
from the previous agreement that we entered in 2008, and is fixed throughout the term of the
agreement. Pursuant to this agreement, we are also required to provide 75,000 tonnes of bottled
mineral water at the size of 330 ml to CRE free-of-charge each year for the period of 2011 to 2013.
There is no restriction as to the maximum or minimum price which CRE may charge when it resells
our products through the MOR network under current arrangement. The bottled water purchased by
CRE will be resold through the MOR network at the agreed retail price under our agreement. The
bottled water provided free-of-charge to CRE will be distributed to train operators under the MOR,
who serve the bottled water to ticketed passengers on high-speed trains, inter-provincial CRH trains
and certain other CRH trains, including the Guangzhou-Shenzhen Railroad. Our purchase agreement
with CRE does not provide for any profit sharing arrangement and CRE is not prohibited from selling
bottled water produced by other companies. Neither party is allowed to terminate the agreement unless
mutual consent between both parties is achieved in written form. No specific consequence is provided
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under this agreement should any party fail to discharge its obligation to purchase or to provide the
agreed volume of bottled water. However, the rules for breach of contract under the PRC Contract Law
will apply. The non-breaching party may require the party in breach to continue to perform its
obligation and/or claim losses arising from the breach. Our PRC counsel has advised that, based on
the examination of the agreements which we entered with CRE, such agreements and the arrangements
under such agreements do not violate relevant PRC laws and regulations.

The Company’s PRC counsel has advised that, based on the examination of the agreements
entered into between the Group and CRE, such agreements, the distribution arrangements under such
agreements and the cooperation between the Group and CRE arising from such agreements, do not
constitute monopoly acts as defined and prohibited under the PRC Anti-monoply Law or a
contravention of the PRC Anti-monopoly Law.

As the former minister of the MOR, Liu Zhijun, and the deputy chief engineer of the MOR,
Zhang Shuguang, were dismissed for “severe violations of discipline” and are currently under
investigation for allegedly accepting a large amount of money in bribes in connection with purchasing
of equipment for railway projects, the National People’s Congress has appointed Sheng Guangzu as
the new minister of the MOR. However, we have never bribed any MOR officials and have never been
subject to any investigations because of our relationship with CRE or the investigation on MOR
officials. To the best of our knowledge, our Company, executive Directors, non-executive Directors
and Controlling Shareholders do not have any relationships with Mr. Liu or Mr. Zhang. Our existing
agreements with CRE will not be affected by the dismissal or investigation of MOR officials. With
respect to the investigation, there will be no impact on our Company and our Directors even if either
Mr. Liu or Mr. Zhang is formally arrested and convicted. Our PRC counsel has also confirmed that the
existing CRE agreements will be irrevocable and remain legally valid and binding. CRE, has also
verbally confirmed to us that the existing CRE agreements will not be affected by the dismissal or
investigation of MOR officials and will remain legally valid and binding. In addition, we also confirm
that (i) we did not conduct any activities which may violate any anti-corruption legislations in the
PRC; (ii) we did not receive any complaint or request for the investigation relating to any
anti-corruption legislations in the PRC; and (iii) our Company, Controlling Shareholders and Directors
have not been investigated or prosecuted due to the breach of any anti-corruption legislations in the
PRC.

Direct Sales to Other Institutional Purchasers

We entered into sales agreements with Air China, BP-PetroChina JV and China Post, and
strategic cooperative agreements with CCBI and ICBCI Holdings, and other institutional purchasers
including government agencies and events sponsors on the sale of our bottled water in the form of
either bottles or water cards. Direct sales to these customers enhance our brand recognition and
provide an important stream of revenue. For example, Air China purchases our product to serve its
customers on board its domestic and international flights. In addition, we have established strategic
relationships with some of our institutional purchasers to open new sales and distribution channels.
For example, BP-PetroChina JV sells our bottled water in the form of water cards at its retail
locations, which has further diversified our sales channels. Our PRC counsel has confirmed that all
of the agreements with our institutional purchasers will remain legally binding and irrevocable.
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The following table sets forth certain terms of our sales agreements with our institutional

purchasers:

Name

Specific Payment/Obligations

Scope/Coverage

Term/Termination

BP-PetroChina JV .

Air China

China Post. ... ...

Tibet Government .

BP-PetroChina JV petrol
stations sell our bottled

water and hold marketing

activities as we are
required to bear the
marketing expenses.
BP-PetroChina JV will
purchase approximately
4,700 tonnes of bottled
mineral water.

No target purchase
volume is provided in
this agreement.

China Post will purchase
approximately 1,600
tonnes of bottled mineral
water.

Tibet Government will
purchase approximately
15,600 tonnes of bottled
mineral water.

Guangdong

Our bottled water
will be served to
the passengers on
board Air China
flights.

Our bottled water
and water cards
will be sold and
distributed
through
post-office
channels in
Beijing.
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This one-year agreement may
be renewed with the same
terms and conditions, based on
a written approval of the other
party, upon the expiration
every year. The agreement may
be terminated, with prior
written notice, for certain
circumstances including any
deception or any damage to
BP-PetroChina JV’s reputation
as a result of our misconducts
or product defects.

This one-year agreement may
be terminated with 30 days
prior written notice.

This one-year agreement will
be automatically renewed each
year unless terminated by prior
written notice.

The term of this agreement is
one year.
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The following table sets forth certain terms of our strategic cooperative agreements with our

institutional purchasers:

Name Specific Payment/ Obligations Scope/Coverage Term/Termination

CCBI........... None Our water cards  The term of this agreement is
will be promoted three years.
and sold through
the service
channels of its
controlling
shareholder and
group companies.

ICBCI Holdings. .. None Our water cards  The term of this agreement is
will be promoted three years.
and sold through
the service
channels of its
controlling
shareholder and
group companies.

We believe we have had a loyal customer base of government agencies and state-owned
enterprises since our inception. The central government has consistently selected and purchased our
bottled water for many high-profile government meetings and government-sponsored events. Having
our bottled water at these high-profile government meetings and government-sponsored events not
only provides exposure for our product that reinforces its high-end brand image but also provides an

important source of revenue.

We have entered into cooperative opportunities with BP-PetroChina JV and China Post to
promote the sale of our bottled water in the form of both bottles and water cards. We intend to expand
the marketing of the water cards as a convenient water delivery service for high income earners that
seek the convenience of having our bottled water delivered directly to their homes or offices. In
addition, we plan to further expand our sales of our bottled water in the form of these water cards by
further exploring retail channels including offering customers the opportunity to purchase our bottled
water in the form of the water cards at petrol stations where water card holders can drive in to collect
the water in-person instead of waiting for delivery. One of our distributors in Guangdong has entered
into a cooperation arrangement with BP-PetroChina JV, a petrol station chain, to produce its own
unique water card, which may be redeemed for one box containing 24 bottles of our bottled water.
Under this arrangement, holders of this distinct BP-PetroChina JV water card would be able to drive
into any BP-PetroChina JV petrol station to redeem the bottled water, which is stored in each petrol
station. Our Guangdong-based distributors would arrange for supplies of bottled water to be delivered
to each BP-PetroChina JV petrol station to fulfill this demand.
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Sales to Third Party Distributors

Apart from institutional purchasers, we also engage third party distributors to, directly or
indirectly through their respective sub-distributors, sell our bottled water in the form of bottles or
water cards that can be redeemed for direct delivery of the water.

We have engaged third party distributors to, directly or indirectly through their respective
sub-distributors, sell our bottled water and prepaid water cards. The table below sets forth the number

of our distributions and sub-distributors as of the date indicated.

Year ended December 31,

2010

Distributors . . . . ... 5 (period beginning)
+ 3 (during this period)
- 1 (during this period)
7 (period end)

Sub-distributors . . .. ... L 63 (period beginning)
+ 58 (during this period)
- 38 (during this period)
83 (period end)

Total . .o 68 (period beginning)
+ 61 (during this period)
- 39 (during this period)
90 (period end)

*  The movement of distributors prior to May 2009 is not available as we were building our distribution networks and the

database system had not been established during the preliminary development stage of our retail distribution channels.

As of December 31, 2010, we had 90 distributors, which distribute our bottled water to 2,875
points of sale. These points of sale include 1,417 retail outlets, 188 hotels, 413 restaurants, 231 bars,
and 626 special channels, which include private clubs, retail outlets at airports, and other customers
such as government agencies. Our existing distributors and their sub-distributors, either individuals or
corporations, are all independent third-party distributors. We select our distributors based on their
familiarity with our product, local sales channels and their potential points of sale. As a result, most
of our distributors have significant knowledge of local markets and have the extensive relationships
that allow them to have access to various sales channels, such as supermarkets, restaurants and
government institutions. As of December 31, 2010, the vast majority of our distributors had worked
with us for over three years, which has allowed us to establish lasting relationships with our
distributors and build marketing demand for products together. For example, by relying on the
experienced marketing team and local knowledge of our distributors, we can reach end customers and

increase our brand popularity in our targeted markets more effectively. We have consistently increased
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the number of our distributors from 2007 to date. The number of our distributors increased from 68
as of December 31, 2009 to 90 as of December 31, 2010. Sales to the distributors are recognized once
we deliver our bottled water to the distributors, and the terms and conditions of the following sales
to the sub-distributors are subject to the distributors’ full discretion.

Prior to January 1, 2011, we made a significant portion of our non-CRE sales through Water Co.,
one of our distributors, which would then enter into agreements with our sub-distributors. We entered
into a distribution agreement with Water Co., which was a company managed by Wilmar and
functioned as part of a distribution network, after we sold a 25% equity interest in Tibet 5100 to
Wilmar in order to further establish our relationship with Wilmar and sell our bottled water through
the distribution network of Water Co. Through our arrangement with Water Co., sales and marketing
services were provided free of charge. Wilmar did not make any commission or profit from the sale
of our product; it only charged Water Co. at cost any expenses incurred. Water Co. accounted for 0%,
8.0% and 3.6% of our revenue in 2008, 2009 and 2010, respectively. Beginning January 1, 2011, we
no longer make any sales through Water Co. as Wilmar is no longer our shareholder and we have
decided to enter into agreements directly with sub-distributors in order to increase the revenue from
our direct sales to sub-distributors. We also hired some former marketing employees of Water Co. to
enhance our ability to break into emerging markets. Also begining on that day, we directly conduct
sales and marketing activities and bear related expenses.

In the ordinary course of business, from time to time we terminate relationships with existing
distributors and enter into relationships with new distributors, but none of these terminations were due
to the breach of agreement terms by the distributors, and none of these changes have had a material
adverse impact on our business or results of operations. From time to time, we directly market our
product or work with the existing or potential points of sale of our distributors to expand our market
reach. For example, we produced co-branded bottled water for the Shangri-la Hotels in a 330 ml
format for use in all hotel rooms managed by this hotel group. We maintain close contact with our
distributors and their points of sale, and our personnel meet with both distributors and their points of
sale regularly to closely monitor their activities and the manner of sale of our product.

Management of Our Distribution Network

Under our distribution agreements with distributors, each distributor usually makes full payment
for our bottled water, whether in the form of bottles or water cards, before we deliver the bottled water
or water cards to them. We generally do not have any credit policies or return policies with our
distributors; we only extend credit policies to our institutional purchasers. We neither provide credit
nor accept returns. Our contracts specify minimum procurement amounts which vary on a case-by-case
basis. Our contracts with distributors range from one to three year periods.

We typically bear the delivery costs to these distributors’ warehouses where the distributors store
the bottled water until they deliver to their customers. Our distributors bear the delivery costs to their
customers from their warehouses. We utilize the services of CRE in delivering our bottled water from
Tibet to our distributors. It normally takes between seven and ten days from the placement of the order
for our bottled water to be delivered to our distributors. CRE transports our product from their
warehouse in Tibet to one of the four railway transit hub cities in Shanghai, Beijing, Guangzhou or
Chengdu and then to our distributors.
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We sell water in the form of bottles or water cards that can be redeemed for the direct delivery
of our bottled water before the expiry date. Our distributors purchase our bottled water at a fixed price
from us and sell it to their customers in the form of either bottles or water cards that entitle holders
to direct delivery of our bottled water to their homes or offices. Certain distribution agreements
contain exclusivity clauses whereby the distributor, its shareholders, relatives and employees are not
allowed to distribute or produce products like our bottled water. Any distribution agreements entered
into with other producers of similar products typically have to be terminated within a certain specified
period ranging between one and three months, or our contract with that distributor is deemed to be

void.

We require each distributor to report inventory, sale volume and customer information weekly.
We also require a monthly update on information regarding their customers. Each distributor is
provided with a contractual annual sales target (for peak and off-peak seasons, respectively). We enter
into distribution agreements with our distributors directly. Under these distribution agreements, each
distributor makes full payment before we deliver the bottled water and water cards to them. We do not
have any credit policies or return policies. We neither provide credit nor accept returns. In addition
to the agreements with our distributors, we also maintain an internal policy that each distributor has
to achieve a minimum monthly sales target, and if sales targets are not met for three consecutive
months, we may determine to terminate our agreement with the distributor. We have communicated
this policy to all of our distributors. We have a high degree of control over our distributors, including
overseeing the stock of our bottled water held by our distributor customers to ensure the distributors

do not overstock our product.

We conduct periodic inspections of the inventory of distributors and retail outlets under our
direct supervision to assess the level of inventory obsolescence and their sales performance. This
enables us to better identify any under-performing distributors with whom we need to terminate our
distribution agreements if necessary. This also enables us to identify retail outlets which may not be
marketing our bottled water in a manner acceptable to us. For the Track Record Period, we did not
encounter any material termination of distribution agreements with distributors or identification of

such retail outlets under our direct supervision as a result of such inspections.

We sell our bottled water to distributors at fixed rates, based on the category of each of their
points of sale. The price is higher for distribution to bars and hotels than it is for distribution to
convenience stores. As we closely monitor our distributors and their sales channels, we are able to
accurately identify the exact proportion of our deliveries to each distributor that will end up in each

category of points of sale.

SALES, MARKETING AND BRANDING

To reinforce our sales and service coverage, we have an experienced sales team of 58 people as
of May 31, 2011, who are located throughout China in our key sales regions. We assign sales
representatives to each of our key sales regions to assist our distributors in servicing the points of sale,

promoting our product, developing new distributors or sub-distributors and retail relationships,
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supervising their distribution activities and assisting them in developing new markets. We compensate
our sales representatives with monthly salaries and bonuses based on their overall performance. We
believe this arrangement incentivizes our sales representatives to achieve superior sales performance,
which in turn contributes to the success of our operations.

We believe that the strong brand recognition and reputation of our product has been instrumental
to the success of our business. We engage in a variety of marketing and promotional activities to
promote brand recognition of our product.

We mainly adopt the following marketing initiatives in promoting and increasing the overall
awareness among end users:

° Strategic Cooperation with CRE. Our cooperation relationship with CRE not only provides
us with an important source of revenue and a one-stop shop logistics service provider but
also an important marketing channel. Our bottled water has been placed on each seat of
high-speed trains, inter-provincial CRH trains and certain other CRH trains including the
Guangzhou-Shenzhen Railway trains, which will help promote our brand name and brand
recognition among passengers.

° Strategic Cooperation with other Institutional Purchasers. We have entered into
agreements with other institutional purchasers including government agencies, events
sponsors and individual customers who purchase our bottled water in the form of either
bottles or water cards. In addition to providing an important stream of revenue, sales of our
product by these institutional purchasers enhance our brand recognition and has further
diversified our sales channels into non-traditional points of sale.

° Co-Branding Partnership. We intend to continue seeking suitable partners to enter into
co-branding and co-marketing partnerships that will help promote and enhance our brand
name. For example, we have already entered into co-branding arrangements with Shangri-la
Hotels, Beijing Quan Ju De (2 {#), CCB and COFCO. We are currently evaluating
opportunities to enter into co-branding or co-marketing arrangements with several large
companies in China that not only expand our distribution network but also provide publicity
for our brand and products. We also plan to continue seeking suitable events to use our
bottled water and display our brand, such as high-profile government meetings, sporting
events or other cultural events.

° Event Sponsorship. We have sponsored selected high-profile sporting events such as the
HSBC Champions golf tournament in Shanghai in 2009 and China Tennis Open in 2009.
Banners bearing our brand and bottled water are displayed at prominent places at these
events, and we provide complimentary bottled water for consumption at the events. These
initiatives are designed to increase customer awareness of our brand name with high-profile
events and luxury establishments.

° TV advertisement and Newspaper Promotional Reports. Although TV advertisement has not
been a primary marketing tool for us, we have produced a TV advertisement featuring the
world-famous pianist, Lang Lang. Under our arrangement with Lang Lang, he served as an
endorser of our products for 2008.
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We maintain a customer service hotline that operates from 8:30 a.m. to 9:00 p.m. daily that can
also be used to assist our distributors to provide service to retail outlets, as well as answer questions
from consumers about our product and educate them about the importance of water intake and
important features of our product. Holders of our water cards may also call our hotline to request
delivery before the expiry date. The water is then delivered from the closest warehouse maintained by
CRE or FedEx to the water card holder using FedEx or CRE to arrive within 48 hours of the call. Our
efficient logistics and shipping network allows us to deliver our bottled water across China on a
reliable and timely basis.

Distributors are not allowed to request any replacement or refund from us. Instead, our practice
is to agree on a predetermined discount toward future purchases by the distributors. Currently, we only
offer this discount program to CRE.

The Company’s PRC counsel has advised that, based on the Company’s confirmation and the
examination of relevant documents provided by the Company, the Company’s PRC counsel does not
find the Group in violation of any relevant laws and regulations in the PRC in relation to the
packaging, labelling and advertising of its products since its establishment.

LOGISTICS

We have established an efficient logistics network across China via our strategic cooperation
with CRE since September 2007. We choose to have our production facilities close to the water source
in Dangxiong County, Tibet to ensure the best-quality product. In light of the location of our
operations in Tibet, we recognize the importance of establishing an efficient logistics network to
facilitate the nationwide delivery of our product and the transportation of raw materials to our
production sites in a timely manner. We have entered into strategic arrangements with CRE to provide
an integrated logistics solution for us to cover the transportation and storage from the production
facilities in Tibet to the various water storage centers as well as delivery to our customers. In 2008,
2009 and 2010, our transportation cost incurred from CRE’s integrated logistic services amounted to
RMB31.1 million, RMB63.9 million and RMB87.5 million, respectively. In addition, we have also
entered into strategic arrangements with FedEx and China Post for the delivery services from those
CRE water storage centers to consumers. Under our arrangements with FedEx, the deliverer is
required to deliver our products within 48 hours while we are required to maintain a minimum order
amount of their delivery services. China Post also provides us with warehouses to enhance the
efficiency of delivery as well as the payment services which enable our customers to pay upon
delivery.

Transportation, Warehouse Storage and Delivery

As part of the integrated logistics solution, CRE provides us with the transportation and storage
services for our raw materials and bottled water. CRE is a subordinate enterprise under the MOR, and
has 2,006 offices in more than 670 cities. Its logistics and delivery services cover more than 900 cities
and constitute the broadest and most efficient logistics network in China. With the expansive network
of railroads and trains governed by MOR at its disposal, CRE delivers our bottled water throughout
China and provides thousands of points of sale for our product through MOR railway stations and
MOR-owned or affiliated shops, restaurants and hotels that surround railway stations.

— 168 —



OUR BUSINESS

Our logistics and transportation agreements with CRE provide for the storage of our bottled
water in CRE warehouses, the transportation to Tibet of the raw materials required to manufacture our
product, guaranteed cargo space on board its trains throughout the year and the delivery of our bottled
water throughout China, including delivery service for holders of water cards that can be redeemed

for direct delivery of our product.

For raw materials, CRE helps us assemble all the raw materials purchased from various suppliers
located at different places in a few transit hubs (Shanghai, Beijing, Guangzhou, Chengdu) first before
transporting those materials to the transfer stations in Xining and Lanzhou. All the ordered raw
materials are then transported to the production facilities in Tibet, which helps reduce transportation

costs significantly.

For bottled water, CRE provides us with daily dedicated transportation capacity to allow us to
transport our bottled water from Tibet through its railway network. It has a monthly system report of
the estimated transportation plan for the next month and a daily system report of the inventory level
in the Lhasa storage facility and the availability of the outbound trains. CRE has established and
maintained warehouse storage centers for us in Lhasa, four railway transit hub cities in Shanghai,
Beijing, Guangzhou and Chengdu, and various branch water storage centers supplemented by some
water supply outlets across the country. This design helps reduce the unnecessary transportation costs

and ensure the timely delivery of our product to customers.

Under our logistics and transportation agreement with CRE, we pay CRE a fixed price per box
of bottled water and per kilogram of the products for the delivery service, which includes integrated
logistics and transportation services. On December 15, 2010 we extended our logistics and shipping

agreement with CRE for an additional three years, which expires on December 31, 2013.

We have employed a variety of delivery models to meet our customers’ demand. In addition to
the logistics support provided by CRE, we have established relationships with FedEx and China Post
to expand our delivery coverage area and delivery speed. For example, we have established a
relationship with FedEx for the delivery in large cities and rely on CRE in second and third tier cities.
It normally takes between seven and ten days from the placement of the order by our distributors for

our bottled water to be delivered to our distributors.

Inventory Control

Our inventories consist mainly of raw materials, such as PET and packaging materials. Due to
the fact that our raw materials suppliers are located far from our production facilities in Lhasa,
efficient inventory management is essential to our daily operations. We have established a joint
inventory management model with CRE to coordinate with each other in inventory management and
information sharing to integrate our inventory system and reduce unnecessary inventory storage costs.
The efficient logistics and transportation solution provided by CRE allows us to continuously monitor

and keep our inventories at efficient levels.
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We also undertake inventory control in order to reduce the risks of obsolescence. We strive to
keep the inventory at an appropriate level to facilitate the production process. We perform periodic
surveys of the warehouse facilities for accurate inventory levels. We have also taken measures to

ensure our distributors provide accurate information about their inventory level.

SUPPLIES

The principal raw material that we use to manufacture our product is PET, which is used in
manufacturing our bottles. In addition to PET, we source other packaging raw materials, such as HDPE

used for bottle cap production, boxes and labels from domestic suppliers.

PET is used to produce bottles for our product. The transparency and safety of PET bottles and
their competitive pricing make PET a key raw material in beverage packing industry. We place great
emphasis on the quality of the PET raw materials, in particular, we seek to acquire PET with the lowest
AA content commercially available in China, to ensure the quality and taste of our water. In order to
ensure the quality and safety of our bottled water, we started manufacturing our own bottles in 2009.
We purchase PET from third party suppliers. Our annual requirement of PET is currently
approximately 5,000 tonnes, as of the year ended December 31, 2010, and our demand for PET will
increase as our production quantity increases. Our contracts for PET granules consist of a master
contract that outlines the estimated quantity, delivery details, payment details and other standard
terms, but the price of the PET is not fixed and is determined by the market spot price. As PET is
produced from petroleum, the price of PET is subject to a high degree of price volatility caused by
external conditions that affect the market price of oil. Since PET is a product of petroleum, the PET
price is heavily influenced by the price of oil. Our costs incurred for purchasing or producing PET
bottle performs in 2008, 2009 and 2010 was RMB27.4 million, RMB33.1 million and RMB48.4
million, respectively, which accounted for 46.0%, 36.2% and 37.7% of our total cost of sales,
respectively. We believe that there is no shortage of PET in the PRC and that there is a sufficient
supply of PET in the PRC to meet our needs in the foreseeable future, and therefore, we have not taken

any measures to hedge against the fluctuations in the price of PET.

We generally select our PET suppliers based on the best quality, pricing and service available.
Our policy is to have at least two suppliers for raw materials so that we are not dependent on any
single PET supplier. Our main PET suppliers are Yuanfang Industrial (Shanghai) Limited and Pulasi
Packing Material Ltd., with which we have cooperated for five and three years, respectively. We have
not purchased any PET from overseas suppliers. Although we currently work with two preferred
suppliers and plan to continue our relationship with them, we are not reliant on these suppliers as there
are many other suppliers in the market which could offer similar terms as our current PET suppliers.
We have not entered into any long-term purchase contracts with our PET suppliers and do not plan to
enter into any such long-term contracts or arrangements. We have not in the past experienced any
material interruption or material shortage of PET and do not expect to experience any in the near
future in view of the multiple domestic suppliers of PET. We expect our demand for PET will continue

to increase with the expansion of our business.
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Our five largest suppliers together accounted for approximately 71.0%, 53.0% and 46.0% of our
raw materials and services purchased in 2008, 2009 and 2010, respectively. The single largest supplier
accounted for approximately 32.0%, 18.0% and 30.0% for the relevant periods indicated above,
respectively. We believe that none of the suppliers has any intention of terminating its business
relationship with us and even in the case that they do, there are alternative suppliers in the market who
can supply the raw materials of similar quality for our production. None of the Directors, their
respective affiliates nor shareholders (who or which to the knowledge of the Directors owns more than
5% of the issued share capital of the Company or any of its subsidiaries) had any interest in any of

our five largest suppliers during the Track Record Period.

COMPETITION

Our direct competitors consist primarily of international brands of premium bottled mineral
water, such as Evian, Perrier, San Pellegrino and Volvic, and domestic brands such as Emperial Spring,
Laoshan and Pamir. Our indirect competitors include mass market brands of bottled water and other

bottled beverages.

Evian and Volvic are premium bottled mineral water brands owned by Groupe Danone, which
distributes these brands through Danone Premium Mineral Water (Asia) in the Asia-Pacific region.
According to EuroMonitor International, by the end of 2009, Danone established 300,000 points of
sale in 14 provinces in China, reaching 600 million Chinese consumers. In 2009, Groupe Danone sold
63.7 million liters of premium bottled mineral water in China, accounting for 26.3% of China’s
premium bottled water market, while Evian contributed nearly 92% of the total sales volume.

Nestle has also introduced several brands of premium bottled mineral water into China, including
Perrier, San Pellegrino, Vittel, Acqua Panna, and Contrex, amongst which Perrier and San Pellegrino
are two brands with greater popularity. According to EunoMonitor International, in 2009, Nestle
represented 5.0% of China’s premium bottled mineral water consumption, reaching 12.1 million liters.
Perrier contributed to nearly 73% of the total sales volume while San Pellegrino contributed to 22%
of the sales volume. The annual growth rate of Nestle premium mineral water sales volumes from 2007
and 2009 was approximately 12%, slower than the industry’s average pace. Thus, it is losing ground

to the developing domestic brands.

For domestic competitors, Emperial Spring was introduced in 2006 by Heilongjiang Emperial
Spring Drinks Co., Ltd., which specialized in the development and production of natural soda water
products. In 2009, the sales volume of Emperial Spring amounted to 7.5 million liters, up 25% from

2008, and accounted for 3.1% market share of the premium bottled mineral water market.

Pamir Mineral Water was introduced by Pamirs Tianquan Co., Ltd., which was founded in 2003,
and mainly distributes its water to selected consumers in hotels and shopping malls. Its sales network
covers 25 cities from North-eastern Harbin to South-eastern Shenzhen and Hong Kong. In 2009, Pamir
mineral water achieved a sales volume of approximately 3.5 million liters, accounting for 1.4% of the

total premium mineral water market.
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We primarily compete on the basis of our unique water source, brand image, product quality,
distribution network and ability to develop and maintain strong relationships with institutional
purchasers.

INTELLECTUAL PROPERTY RIGHTS

We have applied and obtained the trademark registrations for “5100” with the State
Administration Bureau of Industry and Commerce of the PRC. “5100” is recognized as a trademark
in China by relevant government agencies in over 50 countries, including the United States, Japan and
the United Kingdom.

We have also applied for and obtained patents for our packaging design, including our label and
certain design of our bottles. We have a patent application pending with the State Intellectual Property
Office of the PRC for a water processing method at high altitude, which has entered into substantive
review stage as of February 12, 2010.

On November 16, 2009, our product was granted certification from the National Geographical
Indications agency in the PRC that identifies our bottled water as originating from the Qumaduo
Spring and confirms that our bottled water meets certain quality assurance tests. This certification

allows us to state that our water originates from the Qumaduo Spring on our bottles.

ENVIRONMENTAL, SAFETY AND SOCIAL ISSUE MATTERS

Our environmental management system has been certified to be in full compliance with
ISO14001:2004 and GB/T 24001-2004 standards since February 20, 2008 by the China Quality
Certification Center. The railway system has started a program to recycle the bottles of our bottled

water consumed on trains as part of our efforts to achieve sustainable growth.

We have strict machine operation manuals and policies in place to provide a safe working
environment. Our occupational health and safety management system has been certified to be in
compliance with OHSAS 18001:1999 and GB/T 28001-2001 standards by the China Quality
Certification Center.

Like many beverages that are sold commercially, our bottles are primarily made of PET. PET is
a 100% recyclable material. We didn‘t encounter any material environmental and safety incidents
during the Track Record Period and up to the Latest Practicable Date. Our PRC counsel has advised
that, based on the confirmation letters issued by relevant environmental authorities and our

confirmation, they do not find the Group in violation of relevant environmental laws and regulations.

No indigenous communities have sought to claim an interest in our water source, and our PRC
counsel is not aware of any such claim by the indigenous community against us. Given we have
obtained the valid mining licenses, our PRC counsel confirms that we have the absolute right to

protect our interest in the water source if the indigenous community brings any claims in the future.
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EMPLOYEES

The following table sets forth the total number of full-time employees by job function as of the
date indicated. In accordance with PRC laws, we are required to participate in various pension
programs and government-sponsored benefits for our employees, including unemployment, health,
childbirth and housing benefits. Based on the Company’s knowledge of the industry, the Company
believes that the salaries, pension and benefits paid to its emloyees are on par or better than the

industry average in Tibet.

As of
December 31,

2010
Sales and Marketing . .. ... ... ... 58
Production and Log@istics . . ... ... ... 123
General Management . .. ....... ... ... 33
Total . . . 214

Our PRC counsel has advised that, (i) based on the confirmation letters issued by relevant social
insurance authorities, our confirmation and the examination of the documents provided by us, our PRC
counsel does not find us in violation of relevant labour laws and regulations; and (ii) based on the
confirmation letters issued by relevant social insurance authorities and our confirmation, we have

made all contributions to relevant social insurance schemes for its employees within the PRC.

INSURANCE

We maintain insurance policies on certain of our properties, including our production facilities,
equipment, and inventory that cover losses arising from fire, earthquake, flood and a wide range of
other natural disasters. We also maintain insurance to cover our product in transit and work-related

injury insurance for our employees.

Consistent with customary industry practice in China, we do not maintain business interruption
insurance and key-man life insurance for our executive officers. In line with the usual industry
practice, we also do not maintain product liability insurance or insurance covering potential liability
relating to the release of hazardous materials, which are not required to maintain under PRC insurance
laws and regulations. For more information, please refer to “Risk Factors—Our business and
reputation may be affected by product liability claims, litigation, complaints or adverse publicity in
relation to our products”. The Directors believe that the Company’s insurance policies are adequate

and consistent with the common industry practice in the PRC.
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SEASONALITY

The beverage market is subject to some seasonal variations. We typically experience higher sales
of our bottled mineral water, which is consumed primarily to quench thirst, in the second and third
quarters of the year when the weather is hotter and drier in China than the first and fourth quarters
of each year. In addition, substantially all of our revenue from our sales to and through the CRE
network is recognized from May to November of each year. Sales of our mineral water in the form of
water cards are typically higher in the first and fourth quarters of the year due to the fact that water
cards are easier to give as gifts, and we believe that more consumers purchase gifts in the first and
fourth quarters of each year due to the Christmas and Chinese New Year holidays. In general, our
revenue in January and February of each year is usually the lowest two months of the year because
our shipments of water from Tibet are limited by the cold weather conditions and Chinese New Year
holidays. Sales can also fluctuate during the course of the year for a number of other reasons,
including weather conditions, timing of launch of new products, and the timing of advertising and

promotional campaigns.

REAL PROPERTIES

Our head office is located at Room 3401, 34/F., China Resources Building, No. 26 Harbour Road,

Wanchai, Hong Kong. Our owned and leased real properties are all located within the PRC.

° As of the Latest Practical Date, we own, hold or occupy land with an aggregate site area
of approximately 106,774 square meters, of which we hold land use right certificates for
land with an aggregate site area of approximately 106,774 square meters.

° As of the Latest Practical Date, our offices, production, residential and other ancillary
buildings or units have an aggregate gross floor area of approximately 21,048 square meters
in the PRC. Among the 19 buildings or units that we own, hold or occupy, we have obtained
the building ownership certificates or real estate ownership certificates for 10 buildings or
units, with an aggregate gross floor area of approximately 5,487 square meters. We are in
the process of obtaining the building ownership certificates for 9 buildings or units, with
an aggregate gross floor area of approximately 15,561 square meters. According to the
confirmation from the relevant governmental authority and our PRC counsel’s legal
opinion, there will not be any material legal impediment for us to obtain the building

ownership certificates for such nine buildings or units.

Please refer to the valuation report prepared by Jones Lang LaSalle Sallmanns Limited, an
independent property valuer, in “Property Valuation Report” in Appendix IV to this prospectus for
further details on the valuation.

— 174 —



OUR BUSINESS

LEGAL PROCEEDINGS AND COMPLIANCES

To our best knowledge, there are no litigation or arbitration proceedings pending or threatened
against us or any of our Directors which could have a material adverse effect on our financial
condition or results of operations.

In addition, our Directors, as advised by our PRC counsel, Jingtian & Gongcheng, confirm that
as at the Latest Practicable Date, we have complied with all relevant PRC laws and regulations in all

material respects, including obtaining all required permits and licenses.
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OUR CONTROLLING SHAREHOLDERS

Immediately following completion of the Global Offering and the Capitalization Issue (but
without taking into account any Shares to be sold pursuant to the exercise of the Over-allotment
Options), our immediate Controlling Shareholder, namely Water Resources, will own approximately

52.41% of the issued capital of our Company.

As of the Latest Practicable Date, Water Resources was owned as to 98.67% by Maple Essence,
which was in turn owned as to 90% by True Asset, an investment holding company wholly owned by
Mr. Wang.

Mr. Wang was raised and lived in the PRC for a substantial period of time. From 1986 to 1994,
Mr. Wang took part in various business activities in the mainland China. In 1995, Mr. Wang invested
in Lhasa Brewery and introduced professional management personnel to manage the brewery business,
which was listed on the Shenzhen Stock Exchange in 1997 until it became a subsidiary of Tibet
Galaxy, a Tibet company with its A-shares listed on the Shenzhen Stock Exchange. Prior to 2005, Mr.
Wang indirectly held 81.25% in Tibet Guangda, which held equity interest in Tibet Galaxy. In April
2005, Mr. Wang sold his 81.25% interest in Tibet Guangda to Independent Third Parties. Mr. Wang
served as a director of Tibet Galaxy and he resigned from that position in January 2011. Mr. Wang is
not and has not been a full time government official of any country, and he is not and has not been

a full time employee of a state / government-owned / operated entity.

The management and shareholders of our Group and Tibet Guangda has long-standing personal
and professional relationships. Following these relationships, during the Track Record Period, the
Group entered into the financing transactions (the “Financing Transactions”) with Tibet Guangda

which involved inter-company borrowings and guarantees between our Group and Tibet Guangda.

Our Company believes that such inter-company transactions did not have any material impact on
the operating results and financial condition of our Group, nor will they have impact in the future

because there has been no similar inter-company transactions since July 2009.

Our PRC counsel has advised that the contracts in connection with the Group’s financing
activities with Tibet Guangda shall be invalid under relevant PRC laws and regulations. However, our
Group and Tibet Guangda have not contracted any interest payments for the Financing Transactions
nor did the Group obtain any income from the Financing Transactions. In addition, our Group had
repaid and been paid all the outstanding amounts under the Financing Transactions by December 2010.
Based on the foregoing, our PRC counsel is of the opinion that our Group will not be subject to any

fines or penalties due to the Financing Transactions.
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Mr. Yu, an executive Director, is also a director of Water Resources and Maple Essence, being
Controlling Shareholders. However, each of Water Resources and Maple Essence is an investment
holding company.

For the purpose of the Listing Rules, Water Resources, Maple Essence, True Asset and Mr. Wang
are deemed as the controlling shareholders of the Company.

INDEPENDENCE FROM OUR CONTROLLING SHAREHOLDERS

Apart from the connected transactions set out in the section headed “Connected Transactions” in
this prospectus, our Directors do not expect that there will be any other significant transactions
between our Group and our Controlling Shareholders upon or shortly after the Listing. Our Group is
capable of carrying on our business independently of and does not place undue reliance on our
Controlling Shareholders, taking into consideration the following factors:

Management and operational and administrative independence

Our Board of Directors consists of nine Directors, of whom five are executive Directors, one is
a non-executive Director and the remaining three are independent non-executive Directors.

Mr. Wang does not hold any office in our Group and does not have day-to-day involvement in
the management of our Group. He has been retired from full-time business activities in mainland
China since 2005 and has entrusted the management team of the Group with running the Group’s
operations. Furthermore, he does not carry on any business which is in competition with the business
of our Group. Save for the period from January 19, 2009 to August 20, 2010, during which Mr. Wang
was a director of Tibet 5100, he has never been a director to the Company or any of our subsidiaries
and has not been involved in the day-to-day operational decisions of the Group since the beginning
of the Track Record Period. Mr. Wang believes the management duties of the Group have been placed
in the hands of a highly competent management team with a record of successfully managing the
Group, and with many of whom he has established long-standing personal and professional
relationships. For example:

° Mr. Yu, the Group’s chairman of the board and executive director. Mr. Yu has co-founded
the Group in 2004 and is a long-term personal friend of Mr. Wang’s.

° Mr. Fu Lin, the Group’s chief executive officer and executive director. Mr. Fu worked with
Mr. Wang while he held various positions at Everbright Securities from 1993 to 2004.

° Mr. Yue Zhigiang, an executive director. Mr. Yue worked with Mr. Wang at Tibet Galaxy and
Lhasa Brewery in early 2000s.

° Ms. Mou Chunhua, an executive director. Similar to Mr. Yue, Ms. Mou also worked with
Mr. Wang in late 1990s and early 2000s, first at Tibet Galaxy and subsequently at Lhasa
Brewery.
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As a result of the foregoing, Mr. Wang believes that his interests in the Group are well-protected
through his rights as the Controlling Shareholder, without holding a position on the board of directors.

The Group is managed by our Directors and senior management and Mr. Wang’s involvement in
the Group throughout the Track Record Period and for the future has been and will primarily be
providing advice on development strategies relating to the Group in his capacity as a controlling
shareholder of the Group, if such advice is sought from him. All the directors of the Company know
their fiduciary duties are owed to the Company and the directors are well aware that they will
determine whether to follow Mr. Wang’s advice or not after taking on board what may be best for the
Company.

Our Directors are of the view that our Company is able to operate independently from our
Controlling Shareholders. Each of our Directors is aware of his or her fiduciary duties as a Director
of our Company which requires, among other things, that he or she acts for the benefit and in the best
interests of our Company and does not allow any conflict between his or her duties as a director and
his or her personal interest. So that in the event that there is a potential conflict of interest arising out
of any transaction to be entered into between our Group and our Directors or their respective
associates, the interested Director(s) shall abstain from voting at the relevant board meetings of our
Company in respect of such transactions and shall not be counted in the quorum. In addition, our
Board of Directors is supported by a senior management team to make business decisions
independently from the interested Director(s). The responsibilities of the senior management team of
our Group include dealing with operational, financial, research and inventory management matters,
making general capital expenditure decisions and the implementation of the business strategy of our
Group. This ensures the independence of the management and operations of our Group from the
Controlling Shareholders. Our three independent non-executive Directors will also bring independent
judgment to the decision-making process to our Board.

Financial independence

We have an independent financial system and make financial decisions according to our own
business needs. Our Directors confirm that all financial assistance, including amount due to, loans or
guarantees provided by our Controlling Shareholders and their respective associates to our Group were
or will be repaid or released or capitalized or otherwise settled in full before the Listing, further
details of which are set out under the section” Financial Information — Indebtedness” in this
prospectus. We believe we are capable of obtaining financing from Independent Third Parties, if
necessary, without reliance on our Controlling Shareholders after the Listing. Therefore, there is no
financial dependence on the Controlling Shareholders.

NON-COMPETITION UNDERTAKING FROM OUR CONTROLLING SHAREHOLDERS

Our Controlling Shareholders have jointly and severally entered into a deed of non-competition
undertaking on June 14, 2011 in favour of our Company (“Deed of Non-competition Undertaking”),
pursuant to which each of our Controlling Shareholders has undertaken to our Company (for itself and
for the benefit of its subsidiaries) that each of them would not and would procure that each of their
associates (other than our Group) would not, at any time during the Non-Compete Period (as defined
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below), directly or indirectly, either on his own account or in conjunction with or on behalf of any

person, firm or company (in each case whether as a shareholder, partner, agent, employee or

otherwise), among other things, carry on, engage, participate, concerned or interested in or in any way

assist in or provide support to any business similar to or which competes (either directly or indirectly)

or is likely to compete with the business of any member of our Group from time to time (“Restricted

Business”).

Such non-competition undertaking does not apply to :

(a)

(b)

the holding by our Controlling Shareholders of interests in the shares of a company

(whether or not listed on any stock exchange) other than our Group provided that:-

(i) any Restricted Business conducted or engaged in by such company(and assets relating
thereto) accounts for less than 5% of that company’s consolidated turnover or

consolidated assets, as shown in that company’s latest audited accounts; or

(ii) the total number of the shares held by our Controlling Shareholder and/or his
associates in aggregate does not exceed 5% of the issued shares of that class of the
company in question and our Controlling Shareholder and/or his associates is not
entitled to appoint a majority of the directors of that company and there exists at least
another shareholder of that company whose shareholding in that company is more than

the shareholding of our Controlling Shareholder and his associates in aggregate;

any opportunity to invest, participate, be engaged in and/or operate any Restricted Business
has first been offered or made available by our Controlling Shareholder and/or his
associates to us, and after decision by our independent non-executive Directors and
approval by our Board of Directors and/or Shareholders as required under the relevant laws
and regulations (including but not limited to the Listing Rules) and in accordance with our
Articles of Association, we have declined in writing such opportunity to invest, participate,
be engaged in or operate the Restricted Business, and that the principal terms by which our
Controlling Shareholder (or his associates) subsequently invests, participates, engages in or
operates the Restricted Business are no more favourable than those offered to us.

The “Non-Compete Period” stated in the Non-Competition Deed refers to the period commencing

on the Listing Date and ending on the earlier of :

(1)

(ii)

the Controlling Shareholders and any of their associates cease to be the controlling
shareholder(s) of the Company and cease to be director(s) of the Company and the Group

Companies; or

the date on which the shares of the Company cease to be listed on the Stock Exchange;
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Under the Deed of Non-competition Undertaking, each of the Controlling Shareholders has

further undertakes to our Company, among other things, that during the Non-Compete Period that:-

(a)

(b)

(c)

(d)

he will provide information necessary for the annual review by the independent board
committee of the Company for enforcement of the undertakings contained in the Deed of

Non-competition Undertaking;

he will make an annual declaration on compliance with such undertakings and
acknowledges that the Company will make disclosures in its annual reports or by way of
announcements regarding the decisions of the independent non-executive directors of the
Company on matters referred to in the Deed of Non-competition Undertaking and give his

consent to such disclosure;

in the event of any disagreement between the parties to the Deed of Non-competition
Undertaking as to whether or not any activity or proposed activity of a Controlling
Shareholder constitutes a Restricted Business, the matter shall be determined by the
independent non-executive directors whose majority decision shall be final and binding;

and

to the extent applicable, he shall excuse and abstain himself from voting in and not be
counted as quorum of , any meetings of shareholders and/or board of directors of the
company for consideration and approval of any matters referred to in the Deed of
Non-competition Undertaking, which have or may give rise to actual or potential conflicts
of interest.

Our Directors are of the view that our Group’s measures are adequate to safeguard the

effectiveness of the Deed of Non-competition Undertaking.

Further, any transaction that is proposed between our Group and our Controlling Shareholders

and its associates will be required to comply with the requirements of the Listing Rules, including,

where applicable, the announcement, reporting and independent shareholders’ approval requirements.

Confirmation

Each of our Controlling Shareholders has confirmed to us that, as at the Latest Practicable Date,

they and their associates did not have any interest in any business other than that of our Group, which

competes or is likely to compete, either directly or indirectly, with our Group’s business and which

requires disclosure pursuant to Rule 8.10 of the Listing Rules. As of the Latest Practicable Date, none

of our Directors had interest in any business which may compete, either directly or indirectly, with our

Group’s business.
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CONNECTED TRANSACTIONS
Exempt Continuing Connected Transactions

Immediately after completion of the Global Offering, the following transactions will be regarded
as continuing connected transactions exempt from the reporting, announcement and independent
shareholders’ approval requirements under Listing Rule 14A.33. However, such transactions may in
the future and during the terms of the respective agreements be subject to reporting, announcement

and independent shareholders’ approval requirements under Rule 14A.35.
1.  Bioform Trademark License Agreement
Information of the connected person:

5100 Bioform is a company incorporated in Hong Kong and owned as to 50% by Hongkong
Zhongji and the remaining 33.3% by Casa De Fleur (Far East) Co. Limited and 16.7% by New Great
Group Limited respectively. Both Casa De Fleur (Far East) Co. Limited and New Great Group Limited
are Independent Third Parties, whereas Hongkong Zhongji is owned as to 90% by Starry Investment
Development Limited, a company wholly-owned by Mr. Wang, and as to 10% by Tibwatres Investment
Limited, a company wholly-owned by Ms. Li. Our Controlling Shareholder Mr. Wang, and an
executive Director Mr. Yu, are also directors of 5100 Bioform. As a result, 5100 Bioform is a

connected person of our Company under the Listing Rules upon the Listing of our Company.

5100 Bioform has been established with the prospect of engaging in the manufacture, production,
trading, supply, wholesale and retail of items for cosmetic purposes with its liquid content being
manufactured with the use of our product. Our Company contributes to the business by supplying our
product and Casa De Fleur provides certain patented technology under the brand name of
“BIOFORM?”. Certain products including a facial spray by the name of Tibet Spring 5100 Glacier
Facial Spray (V5% 7K )!| B2 i§ " #5) have been manufactured and distributed in the PRC as gift items to

buyers in conjunction with the purchases of our product.
Background of the transaction:

During the Track Record Period, the Hong Kong Trademarks were registered in Hong Kong in

the name of Hongkong Zhongji with the consent of Glacier Water and our Group.

During the Track Record Period, Hongkong Zhongji permitted 5100 Bioform to use certain Hong
Kong Trademarks at nil consideration in producing samples of Cosmetic Products as promotion gift
items to selected customers of the Company.

On December 22, 2010, at the request of Glacier Water, Hongkong Zhongji assigned the Hong
Kong Trademarks to Glacier Water at no monetary consideration by the Hong Kong Trademarks

Assignment.
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Under the Hong Kong Trademarks Assignment, 5100 Bioform as the confirmor agreed to and
confirmed with the execution of the Hong Kong Trademarks Assignment on the understanding that
after the said assignment, Glacier Water would grant to 5100 Bioform a new trademark license
agreement to use the Hong Kong Trademarks bearing registration numbers 300682227, 300682245 and
301778527 respectively and the PRC Trademarks bearing registration number 6161050 (collectively
the “Designated Trademarks™) on the cosmetic products authorised by Glacier Water (“Authorised

Cosmetic Products”) for a period of 3 years and on terms and conditions to be agreed by the parties.

The License:

By the Bioform Trademark License Agreement, Glacier Water, being the registered/beneficial
owner or legitimate user of or applicant of the “Designated Trademarks”, agreed to grant to 5100
Bioform for a term of three (3) years from January 1, 2011 to December 31, 2013 (i) a non-exclusive
license to use of the word “5100” as part of the company name of 5100 Bioform; and (ii) a
non-exclusive, non-transferable, non-assignable license to use the Designated Trademarks in relation
to the manufacture and sales of Authorised Cosmetic Products only, subject to normal commercial
terms and conditions as contained in the Bioform Trademark License Agreement. The license fee
payable by 5100 Bioform to Glacier Water is HK$100,000 per annum.

The Bioform Trademark License Agreement was entered into between the parties on an arm’s
length basis and in the interest of the Group as a whole. The total annual license fee was agreed
between Glacier Water and 5100 Bioform prior to the signing of the Hong Kong Trademarks
Assignment in order to obtain 5100 Bioform’s written confirmation to the Hong Kong Trademarks

Assignment.

Since the amount to be paid by 5100 Bioform to Glacier Water will not exceed HK$100,000 per
annum, and the highest applicable ratio will be, on an annual basis, less than 0.1%. Accordingly, the
Bioform Trademark License Agreement constitutes a de minimis continuing connected transaction
exempt from reporting, announcement and independent shareholders’ approval requirements under
Chapter 14A of the Listing Rules.

2.  Bioform Sales Framework Agreement

Background of the transaction:

For the production of the said promotion gift items for the distribution by the Company to its
selected customers in conjunction with the sales of our product, Glacier Water had supplied our
product to 5100 Bioform at no monetary consideration. The volume of our product supplied to 5100
Bioform amounts to 0 tonne, O tonne and 42.12 tonnes respectively for the three years ended December
31, 2008, 2009 and 2010 respectively, representing respectively 0%, 0% and 0.05% of the total of our
product we produced during the said periods which was insubstantial.
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As at the Latest Practicable Date, 5100 Bioform has not commenced any sales of the Authorized
Cosmetic Products. However, commencing from October 2011, 5100 Bioform will start selling of the
Authorised Cosmetic Products using our product as one of its ingredients. In the result, 5100 Bioform
will commence sales of the Authorised Cosmetic Products and will continue to purchase our product

after Listing.

The Agreement:

The Bioform Sales Framework Agreement is for a term of three (3) years from January 1, 2011
to December 31, 2013 and is subject to normal commercial terms and conditions. The prices payable
by 5100 Bioform to Glacier Water for the purchase of our product will be based on the prevailing
market rates which Glacier Water will apply to Independent Third Party distributors.

Annual caps:

As mentioned above, the manufacturing and selling of the Authorised Cosmetic Products by 5100
Bioform is in the initial development stage. The volume of our product that may be required in the
production of the Authorised Cosmetic Products by 5100 Bioform in the near future may be
insubstantial when compared with our total annual sales of our product. We anticipate that the total
sales of our product to 5100 Bioform for the three years ending December 31, 2011, 2012, and 2013
will not exceed RMB200,000, RMB400,000 and RMB600,000 per annum, and the highest applicable
ratio will be, on annual basis, less than 0.1%. Accordingly, the Bioform Sales Framework Agreement
constitutes a de minimis continuing connected transaction exempt from reporting, announcement and

independent shareholders’ approval requirements under Chapter 14A of the Listing Rules.

No waivers applied for in respect of the above continuing connected transactions:

For the continuing connected transactions described in the section above, each of the percentage
ratios (other than profit ratios), where applicable, calculated by reference to Listing Rule 14.07(i) in
respect of the Bioform Trademark License Agreement, is expected on annual basis to be less than 0.1%
and (ii) in respect of the Bioform Sales Framework Agreement, is expected on annual basis to be less
than 0.1%. Accordingly, such transactions currently qualify under Listing Rule 14A.33(3) as de
minimis transactions that are exempt from reporting, announcement and independent shareholders’

approval requirement

Confirmation from the Directors:

In the opinion of the Directors (including the independent non-executive Directors), the above
connected transactions are entered into under normal commercial terms and in the ordinary and usual
course of business, and the terms of which are fair and reasonable and in the interests of our Company

and the Shareholders as a whole.
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GENERAL

Board of Directors

The Board currently consists of five executive Directors, one non-executive Director and three
independent non-executive Directors. Our Board is responsible and has general powers for the

management and conduct of our business.

The table below sets forth information regarding the Directors upon Listing:

Name Age Position/Title Date of Appointment

Mr. Yu Yiping Wallace (A7 —F) .. ... 55 Executive Director and Chairman November 8, 2010

Mr. Fu Lin (fJ#6). . ... ... ... ... 45 Executive Director and Chief March 1, 2011
Executive Officer

Mr. Yue Zhiqiang (GE&EH) . ..... ... 46 Executive Director March 1, 2011

Ms. Mou Chunhua (REFHE) .. ... ... 47 Executive Director March 1, 2011

Mr. Liu Chen (BIR). ............. 27 Executive Director March 1, 2011

Ms. Jiang Xiaohong (€310 53 Non-executive Director March 1, 2011

Mr. Jesper Bjoern Madsen (%Z5E) .. 57 Independent Non-executive March 1, 2011
Director

Mr. Lee Kong Wai, Conway (Z##). 56 Independent Non-executive March 1, 2011
Director

Mr. Wei Cheng, Kevin G0 43 Independent Non-executive March 1, 2011
Director

Executive Directors

Mr. Yu Yiping Wallace (ﬁﬁ—ﬂﬁ), aged 55, is the chairman and an executive Director of our
Company. Mr. Yu has been an executive Director since November 8, 2010. Mr. Yu is the co-founder
of our Group and he has been responsible for the overall business development and strategic planning
of our Group. Mr. Yu has over 26 years of experience in business management, trading and investment.
Mr. Yu has been serving as director of Sino Ocean, an investment holding subsidiary of our Company,
since 2003, and the chairman and director of Tibet Zhongji and Glacier Water, two major operating
subsidiaries of our Company since 2004 and 2005 respectively. Mr. Yu has also been serving as the
managing director of Jintong since 2003 and director of 5100 Bioform since 2009. From 2006 to 2007,
Mr. Yu served as an independent director of Xin Jiang Hops Co., Ltd (& MU & it 0 A BRA A, a
company listed on the Shanghai Stock Exchange (stock code: 600090). Prior to joining our Group, Mr.
Yu was the managing director of China Investment Fund Co. Ltd., a company listed on the Main Board
of the Hong Kong Stock Exchange (stock code: 612), from 2002 to 2003. From 1995 to 1996, Mr. Yu
served as the business representative of the Hong Kong and Beijing offices of Glencore International
Ag. (FERERTEENA PR/ H]). Mr. Yu graduated from the University of International Business and
Economics (¥4M583% & &) K &) with a bachelor degree in Economics in 1983. He later received a

master degree from the University of British Columbia in Education in 2002.
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Mr. Fu Lin (ﬁfﬁ\), aged 45, is an executive Director and the chief executive officer of our
Company and was appointed to our Board on March 1, 2011. Mr. Fu is also a director of Tibet 5100,
Glacier Water and Glacier Marketing. Mr. Fu joined our Group in January 2006. Mr. Fu has over 17
years of experience in business and capital operation and is responsible for the overall management,
business and strategic planning of our Group. Mr. Fu joined our Group in 2006 as the chief executive
officer of Glacier Water. Prior to joining Glacier Water, Mr. Fu worked in Everbright Securities Co.,
Ltd CERFE 7 s AR F) from 1996 to 2004 during which, he was the vice president from 1998
to 2004. From 1994 to 1996, he worked at one of the founding shareholders of Everbright Securities
Co., Ltd. Mr. Fu worked at Chinese Academy of Social Sciences ("Bt & FLE ) as an assistant
researcher from 1990 to 1994. Mr. Fu graduated from Peking University (J6 3 K£:) with a bachelor
degree in Economics in 1987. Mr. Fu graduated from Graduates School of Chinese Academy of Social
Sciences with a master degree in Economics in 1990; he also attended an advanced management
program at Harvard Business School in 2003, which lasted for about eight weeks and focused on skills

to lead an organization.

Mr. Yue Zhiqiang ({fii5#), aged 46, is an executive Director of our Company and was
appointed to our Board on March 1, 2011. Mr. Yue joined our Group in September 2005. Mr. Yue has
over 23 years of experience in mechanical engineering and manufacturing plant operation, and is the
general manager of Glacier Water. From 2000 to 2010, Mr. Yue had been a deputy general manager
of Tibet Galaxy from June 30, 2003 to January 12, 2010, a director from December 26, 2005 to January
12, 2010 and vice-chairman from January 11, 2006 to January 12, 2010. Mr. Yue resigned from these
positions in January 2010. Mr. Yue has also served as the general manager of Lhasa Brewery from
October 8, 2000 to December 15, 2010. He worked as a technician in Qingdao Machine Tool Factory
(F B H#IK M) since 1987, and was the chief engineer and assistant plant manager from 1992 to 1998.
Mr. Yue studied at Shandong University of Technology (IlI 5 T.26 X #) (now combined into Shandong
University (LI 3 K#£)) for machinery production from 1983 to 1987 and obtained a bachelor’s degree
in 1987.

With the consent of his then employer, Mr. Yue has since 2005 been assisting the Group in
various important areas of work such as liaising and communicating with local government
departments in Tibet. To facilitate Mr. Yue in carrying out the work, Mr. Yue was given titles as an

officer of the Group.

Ms. Mou Chunhua (% #), aged 47, is an executive Director of our Company and was
appointed to our Board on March 1, 2011. Ms. Mou joined our Group in October 2005. Ms. Mou has
over 13 years of experience in business management, investment, merger and acquisition and financial
management. She is primarily responsible for our Group’s management, business development,
strategic planning and major decision making. From 2007 to 2009, Ms. Mou was employed as the chief
financial officer and director at Lhasa Brewery. From 1997 to 2007, she was employed by Tibet
Galaxy, working as the director and vice general manager since 1998 and as secretary to the board of
directors since 1997. Ms. Mou resigned from the above positions in January 2007. From 1994 to 1997,
Ms. Mou worked as an assistant to the chairman at Tibet Guangda. Ms. Mou graduated from Southwest
Jiaotong University (P4 2¢# K ) with a master degree in Transportation Management Engineering
in 1990.
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With the consent of her then employers, Ms. Mou has since 2005 been assisting the Group on the
mainland in various financial works as well as liaising and communicating with government
departments. To facilitate Ms. Mou in carrying out the work, Ms. Mou was given titles as an officer
of the Group.

Mr. Liu Chen (%|/®), aged 27, is an executive Director of our Company and was appointed to
our Board on March 1, 2011. Mr. Liu joined our Group as the secretary to the Board of Directors in
April 2010. Prior to joining our Group, Mr Liu worked as an accounting assistant at Sharon Wong
Professional Corporation from 2006 to 2007. From 2004 to 2006, Mr. Liu worked as a legal assistant
on part time basis at Sun & Partners Professional Corporation. During these three years, Mr. Liu has
gained experience in the areas of law and accounting. Mr. Liu graduated from York University,
Canada, with a bachelor of arts degree in 2006, Mr. Liu also studied full-time at McMaster University,
Canada from 2007 to 2009, and obtained a master degree in business administration in 2009.

Non-Executive Director

Ms. Jiang Xiaohong (ZWEUL), aged 53, is a non-executive Director and was appointed to our
Board on March 1, 2011. Ms. Jiang is also the vice general manager of Glacier Water and is
responsible for the operation, quality control, equipments, and production site management. Ms. Jiang
joined our Group in March 2007. She has 23 years of experience in operational management. She
joined the Xinjiang Beer Plant CHT#&MFi ) in December 1977 as laboratory technician and was
promoted to head of laboratory in 1981. In 1984, Ms Jiang was transferred to the department of
technology and was promoted as deputy head of brewery production lines in 1985. Ms. Jiang was
promoted to the head of brewery production lines in 1989, the head of quality control department in
1990, assistant head of production in 1996, deputy general manager of Xinjiang Beer (Group)
Company Limited GH7##MBLF (4L 1#) AR EAE/AF]) in 1998 and the assistant to the general manager
of Xinjiang Beer Industrial Co., Ltd. (¥ Wip & 34 /A 7)) and the general manager of a group
company in 2004. Ms. Jiang has also received awards for her achievements, including the award for
technological advancement (second runner up (=% 4%)) granted by the Xinjiang Autonomous Region
in 1986, the award for role model of workers of Xinjiang Autonomous Region in 1990 and the
individual with advanced quality control management in 1996 and 2004. She graduated from Xinjiang
Vocational University (H7i& % T K%) with a diploma of economic management in 1996, then from
Jiangnan University (VLI K%:) (formerly known as Wuxi University of Light Industry
(JES5 ¥ T KE) with a diploma of brewery engineering in 2002, and from Xinjiang University
(88 K E%) with diploma of analytical chemistry in 1998.

Independent Non-Executive Directors

Mr. Jesper Bjoern Madsen (Z25/5), aged 57, joined our Group and was appointed as an
independent non-executive Director of our Company on March 1, 2011. He is the chairman of the
nomination committee and also a member of the audit committee and remuneration committee of our
Company.

Mr. Madsen has been working with the Carlsberg A/S Group for 23 years, beginning his career
as a personal assistant to the chief executive officer of Carlsberg International. Mr. Madsen
subsequently held positions as the vice president responsible for overseas investments and markets,
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general manager and managing director of Carlsberg Brewery Hong Kong Ltd and Chief Operating
Officer of Carlsberg Asia Pte Ltd. From 2003 to 2009 Mr. Madsen was the senior vice president of
Carlsberg Breweries A/S with responsibility for Asia, among other markets. Mr. Madsen was during
this period also a non-executive chairman, non-executive vice chairman or non-executive director in

a number of Carlsberg subsidiaries in Asia.

Mr. Madsen obtained a master degree in law from Copenhagen University, Denmark and later
studied Scottish/English law at the University of Edinburgh, Scotland.

Mr. Lee Kong Wai, Conway (Z i), aged 56, joined our Group and was appointed as an
independent non-executive Director of our Company on March 1, 2011. He is the chairman of the
remuneration committee and also a member of the audit committee and nomination committee of our
Company. Mr. Lee currently also serves as an independent non-executive director of the following

companies:

Name of Listed Company Stock Code Place of Listing Date of Appointment

China Taiping Insurance Holdings 966 Main Board of Hong Kong  October 2009
Company Limited Stock Exchange

(B RSP R gt 2 s 2 WD)

Chaowei Power Holdings Limited 951 Main Board of Hong Kong  July 2010
(B BB SR A BR S F]) Stock Exchange

West China Cement Limited 2233 Main Board of Hong Kong  August 2010
(FERPY KPR H RA ) Stock Exchange

China Modern Dairy Holdings Ltd. 1117  Main Board of Hong Kong  November 2010
(2 BAR R SE R I A R D) Stock Exchange

GOME Electrical Appliances Holdings 493 Main Board of Hong Kong  March 2011
Limited Stock Exchange

(128 5% ¥ 12 A BR 22 7))

Sino Vanadium Inc. SVX  TSX Venture Exchange in October 2009
Canada

Mr. Lee served as a partner of Ernst & Young over the past 29 years and held key leadership
positions in the development of such firm in China. Mr. Lee is a member of the Institute of Chartered
Accountants in England and Wales, the Institute of Chartered Accountants in Australia, the
Association of Certified Accountants, the Hong Kong Institute of Certified Public Accountants and the
Macau Society of Certified Practising Accountants. Mr. Lee was appointed as a member of the CPPCC
of Hunan Province (I F & H % Z B) in China since 2007.

Mr. Lee received a Bachelor of Arts degree in Business Studies from Kingston University
(formerly known as Kingston Polytechnic) in London in July 1980 and further obtained his
postgraduate diploma in business from Curtin University of Technology in Australia in February 1988.
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Mr. Wei Cheng, Kevin (%), aged 43, joined our Group and was appointed as an independent
non-executive Director of our Company on March 1, 2011. He is the chairman of the audit committee
and also a member of the remuneration committee and nomination committee of our Company. Mr.
Wei serves as the chief financial officer of IFM Investments Limited (stock code: CTC), a NYSE listed
real estate services company headquartered in Beijing, since December 2007. He has also served as
a director of IFM Investments Limited since November 2008. From 2006 to 2007, Mr. Wei served as
the chief financial officer of Solarfun Power Holdings Co., Limited (stock code: SOLF), a NASDAQ
listed solar company. From 2005 to 2006, Mr. Wei was the chief financial officer of an on-line
advertising agency in China. Mr. Wei was the head of internal audit of LG Philips Displays
International Ltd. headquartered in Hong Kong from 2003 to 2005, where he was responsible for
managing global internal audit coverage and risk management. From 1999 to 2003, he was Asia Pacific
regional corporate audit manager with Altria Corporate Services Inc., including one year at Nabisco
Inc. prior to its acquisition by Kraft Foods. From 1991 to 1999, Mr. Wei worked with KPMG LLP and
Deloitte Touche LLP in various audit, consulting, and merger and acquisition managerial roles in both
the U.S. and China. Mr. Wei graduated in 1991 from Central Washington University in the U.S., where
he received his bachelor of science degree (cum laude) with a double major in accounting and business
administration. He is also a member of American Institute of Certified Public Accountant.

Save as disclosed in this prospectus, each of our Directors has confirmed that there is no other
information in relation to his or her appointment which is required to be disclosed pursuant to Rule
13.51(2) of the Listing Rules.

SENIOR MANAGEMENT

The table below sets forth information regarding our senior management:

Name Age Position/Title
Mr. Lee Kai Leung (ZFRLER) .................. 44  Chief Financial Officer
Mr. Chow Wai Kit (&S .. ... ... ... ... .... 43 Company Secretary

Mr. Li Lianghong (ZFRAL) ......... ... ....... 41 General Manager for Sales

Mr. Lee Kai Leung (R ), aged 44, is the chief financial officer of our Company and is
responsible for the overall financial and accounting affairs of our Group. Mr. Lee joined our Group
in December 2010. Mr. Lee worked as the group financial controller of China Western Region of
Carlsberg Brewery Hong Kong Ltd since 2008. From 2005 to 2007, Mr. Lee worked as the deputy
financial controller of the Lanzhou (MJ/H) operation unit of Carlsberg Brewery Hong Kong Ltd. and
also the financial controller of Tibet Lhasa Brewery Co., Ltd (V5 5 $ i "% A BR 2 7) in 2007. Prior
to this, Mr. Lee worked as the financial controller at Changzhou Lanling Electrical Group Co., Ltd.
(ﬁd‘l‘l%@%%%@ﬁ@@ﬂ) from 2001 to 2002 and at Switchgear & Instrumentation Ltd, the foreign
investor of a subsidiary of Changzhou Lanling Electrical Group Co., Ltd. (F N B P 76 #5 % H A R~
F]) in 2003. From 1999 to 2001, Mr. Lee was the general manager of the finance and administration
department at TNT Logistics. From 1991 to 1998, Mr. Lee was an auditor at Ernst & Young and was

an audit manager for two years. Mr. Lee is a fellow member of the Association of Chartered Certified
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Accountants and the Hong Kong Institute of Certified Public Accountants and a member of the
Institute of Chartered Accountants in England and Wales. Mr. Lee graduated from the Hong Kong
Polytechnic with a bachelor degree in business studies in 1991 and later obtained an executive master
of business administration from Washington University in Saint Louis, USA in 2003.

Mr. Chow Wai Kit (JEf%4%), aged 43, is our company secretary and authorised representative.
He joined our Group in February 2011 and was appointed as company secretary on March 1, 2011 and
as authorised representative on June 14, 2011. Mr. Chow is responsible for overseeing the company
secretarial and corporate governance affairs of the Group. He has over twenty years of experience in
corporate management, finance and accounting. Prior to joining our Group, Mr. Chow was the project
manager of Top Ease (H.K.) Limited, a wholly-owned subsidiary of Sociedade de Turismo e Diversdes
de Macau, S.A from 2008 to 2011. Prior to this, Mr. Chow was a key financial officer of various listed
companies for over seven years. From 2005 to 2007, he was the qualified accountant of Guangzhou
Investment Company Limited (Stock Code: 123, subsequently renamed as Yuexiu Property Company
Limited). From 2003 to 2004, he was the deputy general manager of Oriental Investment Corporation
Limited (Stock Code: 735, subsequently renamed as China Power New Energy Development Company
Limited). From 2001 to 2002, he was the group financial controller and company secretary of
International Capital Network Holdings Limited (Stock Code: 8004). Prior to Mr. Chow’s career in
financial management, he worked in the accounting profession at Deloitte Touche Tohmatsu in Hong
Kong from 1990 to 2000. Mr. Chow is a fellow member of the Hong Kong Institute of Certified Public
Accountants and the Association of Chartered Certified Accountants, he is also an associate member
of the Hong Kong Institute of Chartered Secretaries and the Institute of Chartered Secretaries and
Administrators. Mr. Chow obtained a master degree in finance from the Royal Melbourne Institute of
Technology University in 1999 and a professional diploma in company secretaryship and
administration from the Hong Kong Polytechnic in 1990. Mr. Chow is also our deputy chief financial
officer and assisting the financial and accounting affairs of the Group.

Mr. Li Lianghong (2 R £L), aged 41, is the General Manager of Glacier Marketing and joined
our Group in January 2011, and is responsible for the sale, marketing and management of Glacier
Marketing. Mr. Li has over ten years of experience in sales management and marketing. From 2009
to 2010, Mr. Li was the general manager of Water Co. and worked closely with our Company in
developing retail distribution channel in China. From 2007 to 2009, Mr. Li worked as the sales
manager for Sichuan Province at Yihai Kerry Foodstuffs Marketing Co., Ltd (fi /& 5% 5L £ 5 2 85 A BR
/3 H)), the sales management company of the Wilmar in the PRC. From 2001 to 2006, Mr. Li worked
at Kerry Oil & Grains Co. Ltd. (5 B &322 7)), which is the marketing and sales company of Kerry
Group Limited in the PRC; during his employment he was seconded to the PSB International
Management Academy to receive advanced management training. Mr. Li graduated from Sichuan
International Studies University (PUJI[ZF5EE2EE) in 1992.

Save as disclosed, none of the above persons has any directorship in any listed companies in the
last three years, and none of them has any family relationship with the Directors and the Controlling
Shareholder

COMPANY SECRETARY

We have appointed Mr. Chow Wai Kit, as our company secretary for the purposes of Rule 8.17
of the Listing Rules, whose brief biographic details are set out above in the paragraph headed “Senior
Management”.
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BOARD COMMITTEES

Audit committee

Our Company established an audit committee on June 14, 2011 with written terms of reference
in compliance with the Listing Rules. The primary duties of the audit committee are to review and
supervise the financial reporting process and internal control systems of our Group. The audit
committee comprises Mr. Wei Cheng, Kevin, Mr. Lee Kong Wai, Conway and Mr. Jesper Bjoern
Madsen all being the independent non-executive Directors. Mr. Wei Cheng, Kevin is the chairman of
the audit committee.

Remuneration committee

Our Company established a remuneration committee on June 14, 2011 with written terms of
reference in compliance with the code provisions of the Code of Corporate Governance Practices set
out in Appendix 14 to the Listing Rules. The functions of this committee include the formulation and
the recommendation to the Board on our Company’s policy and structures for all remuneration of our
Directors and senior management of our Company, the establishment of a formal and transparent
procedure for developing policy on remuneration, the determination of specific remuneration packages
of all executive Directors and senior management in the manner specified in the terms of reference,
the recommendation to the Board of the remuneration of non-executive Directors, review and approval
of performance-based remuneration, and review and recommendation to our Shareholders as to the
fairness and reasonableness of the terms of any Director’s service agreement which is subject to the
prior approval of our Shareholders in general meeting pursuant to the Listing Rules. The remuneration
committee comprises Mr. Lee Kong Wai, Conway, Mr. Wei Cheng, Kevin and Mr. Jesper Bjoern
Madsen all being the independent non-executive Directors and Mr. Yu and Mr. Fu Lin both being
executive Directors. Mr. Lee Kong Wai, Conway is the chairman of the remuneration committee.

Nomination committee

Our Company established a nomination committee on June 14, 2011. The primary functions of
the nomination committee are to make recommendations to the Board regarding candidates to fill
vacancies on the Board. The nomination committee comprises Mr. Jesper Bjoern Madsen, Mr. Wei
Cheng, Kevin and Mr. Lee Kong Wai, Conway, all being the independent non-executive Directors and
Mr. Yu and Mr. Fu Lin both being executive Directors. Mr. Jesper Bjoern Madsen is the chairman of

the nomination committee.

COMPENSATION OF DIRECTORS’ REMUNERATION

We reimburse our Directors for expenses which are necessarily and reasonably incurred for
providing services to us or executing their functions in relation to our operations. The executive
Directors are also our employees and receive, in their capacity as our employees, compensation in the

form of salaries and discretionary bonuses.
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For each of the three years ended December 31, 2008, 2009 and 2010, the aggregate amount of
remuneration (including benefits in kind) paid by us to our Directors was approximately RMB3
million, RMB 3 million and RMB 3 million respectively.

No remuneration was paid by our Company to the Directors or the five highest paid individuals,
also being our Directors, as an inducement to join or upon joining our Company or as a compensation
for loss of office in respect of each of the three years ended December 31, 2008, 2009 and 2010.
Further, none of our Directors had waived any remuneration during the same period.

Under the arrangements currently in force, we estimate the aggregate remuneration, excluding
discretionary bonuses, payable to our Directors for the financial year ending December 31, 2011 shall
be no more than approximately HK$6,300,000.

Each of our executive Directors has entered into a service contract with our Company and our
Company has also entered into letters of appointment with each of our non-executive Directors and
independent non-executive Directors. Further details of the terms of the above service contracts and
letters of appointment are set out in “Statutory and General Information - Further Information about
Our Directors and Substantial Shareholders — Particulars of Directors’ service contracts” as Appendix
VI to this prospectus.

During the Track Record Period, there were several resignations of directors in our Group
companies, namely Tibet 5100, Tibet Zhongji, Glacier Water and Glacier Marketing. None of the
resigned directors has had any disagreements with our Group.

COMPLIANCE ADVISOR

Our Company expects to appoint Celestial Capital Limited as our compliance advisor pursuant
to Rule 3A.19 of the Listing Rules. Pursuant to Rule 3A.23 of the Listing Rules, the compliance
advisor will advise our Company in the following circumstances:

(i) before the publication of any regulatory announcement, circular or financial report;

(i1)) where a transaction, which might be of a notifiable or connected transaction, is
contemplated including but not limited to share issues and share repurchase;

(iii) where our Company proposes to use the proceeds of the Global Offering in a manner
different from that detailed in this prospectus or where the business activities, development
or results of operation of our Group deviate from any forecast, estimate, or other
information in this prospectus; and

(iv) where the Stock Exchange makes an enquiry of our Company regarding unusual movements
in the price or trading volume of the Shares.

The term of the appointment will commence on the Listing Date and end on the date on which
our Company complies with Rule 13.46 of the Listing Rules, in respect of its financial results for the
first full financial year commencing after the Listing Date, and such appointment may be subject to
extension by mutual agreement.
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So far as our Directors are aware, immediately following completion of the Global Offering and
the Capitalization Issue (taking no account of any Shares which fall to be sold pursuant to the exercise
of the Over-allotment Option), as at the Latest Practicable Date, the following persons (other than our
Directors, chief executive(s) or members of our Group) were expected to have interest and/or short
positions in the Shares or underlying shares of our Company which would fall to be disclosed to us
pursuant to the provisions of Divisions 2 and 3 of Part XV of the SFO, or, who is, directly or
indirectly, interested in 10% or more of the nominal value of any class of share capital carrying rights
to vote in all circumstances at general meetings of our Company or any other member of our Group:

Approximate Approximate

percentage of percentage of

Number of interest in our Number of interest in our
Shares held Company Shares held Company

(assuming the (assuming the (assuming the (assuming the

Over-allotment Over-allotment Over-allotment Over-allotment

Capacity/Nature Option is not Option is not Option is fully Option is fully
Name of Interest exercised) exercised) exercised) exercised)
Water Resources'!” Beneficial owner 1,310,137,000 52.41% 1,310,137,000 51.00%
Maple Essence'" Interest of controlled 1,310,137,000 52.41%  1,310,137,000 51.00%
corporation
True Asset” Interest of controlled 1,310,137,000 52.41% 1,310,137,000 51.00%
corporation
Mr. Wang(“ Interest of controlled 1,310,137,000 52.41% 1,310,137,000 51.00%
corporation
Ye Shunjian® Interest of a controlled 236,722,000 9.47% 236,722,000 9.21%
corporation
Raventon® Beneficial owner 236,722,000 9.47% 236,722,000 9.21%
CCBI® Interest of a controlled 163,257,000 6.53% 163,257,000 6.36%
corporation
CCB International Asset Interest of a controlled 163,257,000 6.53% 163,257,000 6.36%
Management (Cayman) corporation
Limited®
CCB International Asset Interest of a controlled 163,257,000 6.53% 163,257,000 6.36%
Management Limited corporation
Bai Jun® Beneficial owner 163,257,000 6.53% 163,257,000 6.36%
Notes:

(1)  Water Resources is held as to 98.67% by Maple Essence, which is in turn held as to 90% by True Asset. True Asset is
wholly owned by Mr. Wang, therefore Mr. Wang is deemed to be interested in the 1,310,137,000 Shares held by Water
Resources upon Listing.

(2)  Raventon is owned as to 85% by Ye Shunjian.

(3)  Bai Jun is an indirect wholly-owned subsidiary of CCB International Asset Management Limited, which is wholly owned
by CCB International Asset Management (Cayman) Limited, and CCB International Asset Management (Cayman)
Limited is in turn wholly owned by CCBI. Therefore, all of CCBI, CCB International Asset Management (Cayman)
Limited and CCB International Asset Management Limited are deemed to be interested in all 163,257,000 Shares held
by Bai Jun upon Listing.
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In pursuance of the pre-IPO sales and purchases, the pre-IPO Investors are entitled to certain put
option rights. For details, please refer to the section headed “History and Corporate Structure” in this
prospectus. In particular, Bai Jun, Raventon, Highland Broadview, Big Linkage and Fantastic World
are, subject to the conditions in the second and/or the third put options, entitled to put their Shares
to Green Highland, whereas Victory Ride, Heartland Capital and Maotai are, subject to the conditions
in the second and/or the third put options, entitled to put their Shares to Water Resources, before end
July 2012. If all the said investors shall exercise their second and/or third put option rights, Green
Highland and Water Resources will have to take up a maximum of 510,177,000 Shares and
220,396,000 Shares in our Company respectively taking no account of any Shares which may be issued
pursuant to the Over-allotment Option and on the assumption that the Company shall not issue any
new shares, or sub-divide, consolidate or cancel its Shares, from the Listing to the date when the

second or third option shall be exercised.

Save as disclosed herein, we are not aware of any other person who will, immediately following
completion of the Global Offering and the Capitalization Issue (taking no account of any Shares which
fall to be sold pursuant to the exercise of the Over-allotment Option), have an interest or short position
in our Shares or underlying shares of our Company which would fall to be disclosed to us pursuant
to the provisions of Divisions 2 and 3 of Part XV of the SFO, or, who is, directly or indirectly,
interested in 10% or more of the nominal value of any class of share capital carrying rights to vote
in all circumstances at general meeting of any of our subsidiaries. We are not aware of any

arrangement which may at a subsequent date result in a change of control of our Company.
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THE CORNERSTONE PLACING

We have entered into cornerstone placing agreements with cornerstone investors (the
“Cornerstone Investors” and each a “Cornerstone Investor”) who have agreed to subscribe for an
aggregate of US$60.0 million (at the exchange rate of HK$7.7862 to US$1.00) worth of our Offer
Shares at the Offer Price (collectively, the “Cornerstone Placing”). Assuming an Offer Price of
HK$3.06, being the mid-point of the Offer Price range set forth in this prospectus, the total number
of Shares to be subscribed for by the Cornerstone Investors will be approximately 152,670,000,
representing approximately 6.11% of the total issued and outstanding share capital and 33.24% of the
Offer Shares (assuming the Over-allotment Option is not exercised), respectively. Assuming an Offer
Price of HK$2.62, being the low end of the Offer Price range set forth in this prospectus, the total
number of Shares to be subscribed for by the Cornerstone Investors will be approximately
178,310,000, representing approximately 7.13% of the total issued and outstanding share capital and
38.82% of the Offer Shares (assuming the Over-allotment Option is not exercised), respectively.
Assuming an Offer Price of HK$3.50, being the high end of the Offer Price range set forth in this
prospectus, the total number of Shares to be subscribed for by the Cornerstone Investors will be
approximately 133,478,000, representing approximately 5.34% of the total issued and outstanding
share capital and 29.06% of the Offer Shares (assuming the Over-allotment Option is not exercised),

respectively.

The Cornerstone Placing forms part of the International Placing. None of the Cornerstone
Investors, nor their associates will purchase any Offer Shares under the Global Offering other than
pursuant to the respective cornerstone investment agreement entered into with each of them or where
the Cornerstone Investors or its associate is acting as a nominee for its third party customers. The
Offer Shares to be subscribed for by the Cornerstone Investors will rank pari passu in all respects with
the other fully paid Shares in issue and will be counted towards the public float of the Company.
Immediately following the completion of the Global Offering, none of the Cornerstone Investors will
have any representation on the Board. The Cornerstone Investors are unrelated to one another and each
of them is an Independent Third Party. None will be a substantial shareholder of the Company upon
Listing. Details of the allocations to the Cornerstone Investors will be disclosed in the announcement

of results of allocations for the Hong Kong Public Offer to be published on or around June 29, 2011.

OUR CORNERSTONE INVESTORS

We and the Joint Bookrunners have entered into cornerstone placing agreements with the
following Cornerstone Investors in respect of the Cornerstone Placing. The information of the
Cornerstone Investors has been provided by each of the relevant Cornerstone Investors in connection
with the Cornerstone Placing.

Fubon Life Insurance Co., Ltd (“Fubon Life Insurance”)

Fubon Life Insurance has agreed to subscribe for such number of Shares (rounded to the nearest
whole board lot of 1,000 Shares) which may be purchased with an aggregate amount of US$30,000,000
(at the exchange rate of HK$7.7862 to US$1.00) at the Offer Price. Assuming an Offer Price of
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HK$3.06 (being the mid-point of the Offer Price range set forth in this prospectus), Fubon would
subscribe for approximately 76,335,000 Shares, representing approximately 16.62% of the Offer
Shares and approximately 3.05% of our total issued share capital immediately after the completion of
the Global Offering (assuming the Over-allotment Option is not exercised).

Fubon Life Insurance is a wholly-owned subsidiary of Fubon Financial Holding Co., Ltd. (Stock
Code: TW2881), a company incorporated in Taiwan whose shares are listed on the Taiwan Stock
Exchange. Fubon Financial Holding Co., Ltd. has built a strong lineup of financial service companies.
Its other subsidiaries include Taipei Fubon Commercial Bank Co., Ltd., Fubon Insurance Co., Ltd,
Fubon Securities Co., Ltd, Fubon Bank (Hong Kong) Limited and Fubon Asset Management Co,. Ltd.
Fubon Financial Holding Co., Ltd is one of the largest publicly listed financial holding companies in
Taiwan.

Profounders I Limited (‘“Profounders I’’)

Profounders I has agreed to subscribe for such number of Shares (rounded to the nearest whole
board lot of 1,000 Shares) which may be purchased with an aggregate amount of US$30,000,000 (at
the exchange rate of HK$7.7862 to US$1.00) at the Offer Price. Assuming an Offer Price of HK$3.06
(being the mid-point of the Offer Price range set forth in this prospectus), Profounders I would
subscribe for approximately 76,335,000 Shares, representing approximately 16.62% of the Offer
Shares and approximately 3.05% of our total issued share capital immediately after the completion of
the Global Offering (assuming the Over-allotment Option is not exercised).

Profounders I is a company incorporated in the British Virgin Islands with limited liability and
is a proprietary investment vehicle of Profounders Private Equity Fund, L.P., an exempted limited
partnership registered in the Cayman Islands. Profounders Private Equity Fund, L.P. is a private equity
fund which focuses on investments in selective high-growth companies in the PRC.

CONDITIONS

The subscription obligation of each Cornerstone Investors is subject to, among other things, the
following conditions precedent:

(1) the Underwriting Agreements for each of the Hong Kong Public Offer and the International
Placing being entered into;

(2) each of the aforesaid Underwriting Agreements having become effective and unconditional
with one of the conditions thereto being the Listing Committee of the Hong Kong Stock
Exchange having granted a listing of, and permission to deal in, the Shares and not having
been terminated in accordance with their respective provisions;

(3) that no laws shall have been enacted or promulgated by any relevant government authority
which prohibit, and there shall be no orders or injunctions from a court of competent
jurisdiction in effect precluding or prohibiting consummation of the closing under the
respective cornerstone investment agreement; and
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(4) that the respective representations, warranties, undertakings and acknowledgments of the
Cornerstone Investor and the Company in the cornerstone investment agreement are
accurate and true in all material respects and not misleading and that there is no material

breach of that agreement on the part of the Cornerstone Investor and the Company.

RESTRICTIONS ON DISPOSAL BY THE CORNERSTONE INVESTORS

Each of the Cornerstone Investors has agreed that, without the prior written consent of the
Company and the Joint Bookrunners, it will not, whether directly or indirectly, at any time during the
period of six months from the Listing Date, dispose of any Shares subscribed for pursuant to the
respective cornerstone placing agreements, nor will it agree or contract to, or publicly announce any
intention to enter into any such disposal transaction. Each Cornerstone Investor may transfer the
Shares so subscribed for in certain limited circumstances, such as transfer to a wholly-owned
subsidiary of such Cornerstone Investor and any such transfer can only be made when the transferee

agrees to be subject to the restrictions on disposal imposed on the Cornerstone Investor.

REALLOCATION

The Offer Shares to be subscribed for by the Cornerstone Investors will not be affected by any
reallocation of the Offer Shares between the International Placing and the Hong Kong Public Offer in
the event of over-subscription under the Hong Kong Public Offer as described in “Structure and
Conditions of the Global Offering — The Hong Kong Public Offer”.
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Authorised capital HKS$
100,000,000,000 Shares 1,000,000,000

Shares Issued and to be issued, fully paid or credited as fully-paid

10,000 Shares in issue 100
2,040,700,000 Shares to be issued pursuant to the Capitalization 20,407,000
Issue
459,290,000 Shares to be issued pursuant to the Global Offering 4,592,900
2,500,000,000 Total: 25,000,000
Assumption

The above table assumes that the Global Offering becomes unconditional and does not take into
account (a) any Shares which may be allotted and issued pursuant to the exercise of the Over-allotment
Option or (b) any Shares which may be allotted and issued or repurchased by our Company pursuant
to the general mandates given to our Directors to allot and issue or repurchase Shares as referred to
below. If the Over-allotment Option is exercised in full, then 68,893,000 additional Shares will be
issued, resulting in a total enlarged issued share capital of HK$25,688,930.

Ranking

The Offer Shares and the Shares which may be issued pursuant to the Over-allotment Option rank
pari passu with all existing Shares in issue on the date of allotment and issue of such shares, and in
particular will be entitled to all dividends or other distributions declared, made or paid after the date
of this prospectus.

General mandate to issue Shares

Our Directors have been granted a general unconditional mandate to allot, issue and deal with
Shares with an aggregate nominal value of not more than the sum of:-

(a) 20% of the aggregate nominal amount of the share capital of our Company in issue,
excluding the Shares which may be issued pursuant to the Over-allotment Option,
immediately following completion of the Global Offering and the Capitalization Issue; and

(b) the aggregate nominal amount of the share capital of our Company repurchased by our
Company, if any, under the general mandate to repurchase Shares referred to below.

The allotment and issue of Shares under a rights issue, script dividend scheme or similar
arrangement in accordance with the Articles of Association, or under the Global Offering do not
generally require the approval of the Shareholders in general meeting and the aggregate nominal value
of the Shares which our Directors are authorized to allot and issue under this mandate will not be
reduced by the allotment and issue of such Shares.
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This mandate will expire at the earliest of:

° the conclusion of our Company’s next annual general meeting;

° the expiration of the period within which our Company is required by law or its Articles of

Association to hold its next annual general meeting; or

° when varied, revoked or renewed by an ordinary resolution of our Shareholders in general
meeting.
For further details of this general mandate, please refer to “Appendix VI — Statutory and

General Information — Further Information about our Group — Written resolutions of the Shareholder
of our Company passed on June 14, 2011.”

General Mandate to Repurchase Shares

Our Directors have been granted a general unconditional mandate to exercise all the powers of
our Company to repurchase Shares with an aggregate nominal value of not more than 10% of the
aggregate nominal amount of the share capital of our Company in issue following the completion of
the Global Offering and the Capitalization Issue (excluding Shares which may be issued pursuant to

the exercise of the Over-allotment Option).

The mandate only relates to repurchases made on the Hong Kong Stock Exchange, or any other
exchange on which the Shares are listed (and which is recognized by the SFC and the Hong Kong
Stock Exchange for this purpose), which are made in accordance with all applicable laws and
requirements of the Listing Rules. Further information required by the Hong Kong Stock Exchange to
be included in this prospectus regarding the repurchase of Shares is set out in “Appendix VI- Statutory
and General Information — Further Information about our Group — Repurchase by our Company of

its own securities”

This mandate will expire at the earliest of:

° the conclusion of our Company’s next annual general meeting;

° the expiration of the period within which our Company is required by law or its Articles of
Association to hold its next annual general meeting; or

° when varied, revoked or renewed by an ordinary resolution of our Shareholders in general
meeting.

For further details of this general mandate, please refer to “Appendix VI — Statutory and
General Information — Further Information about our Group — Written resolutions of the Shareholder
of our Company passed on June 14, 2011.”
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You should read the following discussion and analysis of our financial condition and results of
operations together with our Accountant’s Report as of and for the three years ended
December 31, 2008, 2009 and 2010, and the accompanying notes included in the Accountant’s
Report set out in Appendix I to this prospectus. The Accountant’s Report has been prepared
in accordance with IFRS.

OVERVIEW

We produce the leading brand in the fast-growing premium bottled mineral water market in
China. Our brand, “5100 Tibet Glacier Spring Water”, or “5100”, ranked first in terms of sales volume
in the premium market segment in 2010, with a market share of 28.5% in China, according to
Euromonitor”). We established our leading market position by executing a growth strategy that
focuses on penetrating institutional sales channels, an approach which distinguishes us from our
competitors. Our institutional purchasers consist of rail transport operators, commercial banks,
airlines, government organizations and other major corporations in China which tend to have a large
base of middle to high income customers and significant bulk purchase demand for our product. Our
success in executing this strategy has helped us rapidly gain market share, brand recognition and
secure numerous blue-chip institutional purchasers under long-term contracts. We believe that a
combination of our current leading market position, established brand, strong existing institutional
relationships and ability to develop additional institutional relationships positions us well to capitalize

on the fast-growing premium bottled mineral water market in China.

In 2007, we established a strategic relationship with CRE, which is controlled by the MOR and
acts as its procurement agent. This relationship enabled us to become the supplier of bottled water to
approximately 200 million passengers on high-speed and CRH trains in China since these trains began
operations in 2008 to December 31, 2010. This also enabled our product to be distributed throughout
the MOR’s distribution network, comprising of retail outlets and restaurants in 131 train stations and
115 mid- to high-end hotels across China operated by the MOR and its affiliates, and on board trains
that make approximately 2,800 train trips per day, as of December 31, 2010. In December 2010, we
extended our contract with CRE for an additional three years to supply a specified volume of water
at a fixed price per bottle each year. Our relationship with CRE provides us with a secure and
fast-growing source of revenue, and has helped us gain brand recognition and market leadership in a
relatively short period of time. Building on the experience of our highly successful relationship with
CRE, we have entered into sales agreements with Air China, BP-PetroChina JV and China Post, and
strategic cooperative agreements with CCBI and ICBCI Holdings. Like CRE, these institutional
purchasers have significant bulk purchase demand for premium bottled water products mainly for

distribution to their customers.

(1)  As defined by Euromonitor, premium bottled mineral water is characterized by a premium brand image and generally has
a retail price of not less than RMBS5 per 500 ml bottle. In 2010, retail sales volume and revenue of premium bottled

mineral water represent 7.9% and 45.3% of the overall bottled mineral water market, according to Euromonitor.
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In addition to institutional sales channels, we are also actively developing traditional retail
distribution channels. We have rapidly developed retail distribution networks to include a wide range
of retail outlets, including hotels, bars and restaurants, supermarkets and convenience stores. As of
December 31, 2010, the number of points of sale for our product totaled 2,875, excluding the points
of sale within the MOR network. Our product is available at higher-end supermarket chains in China
such as Walmart, Carrefour, Metro and Auchan, four and five star hotels, such as Shangri-la Hotels,
and convenience store chains such as Lawson and Watsons. The continued development of our
traditional retail sales channels will also be an important aspect of our growth strategy.

We have established an efficient logistics network to facilitate the nationwide delivery of our
product and the transportation of raw materials to our production sites in a timely manner. As part of
our strategic relationship with CRE, which is the largest land-based logistics services provider in
terms of network coverage in China, we have entered into arrangements with CRE to provide us with
integrated logistics solutions, and dedicated rail transportation capacity and storage centers that cover
our four major sales regions. We have also established logistics arrangements with FedEx and China
Post to achieve integrated and comprehensive coverage across China in order to provide nationwide
delivery of our bottled water.

The PRC central government has in recent years implemented a series of policies to encourage
investment in western China and Tibet. In addition, as a major enterprise based in Tibet and employer
of Tibetans, we have gained strong support from the local government, including preferential tax
treatments and government grants. We expect to continue to benefit such from preferential policies and
government support in the future.

We have grown rapidly since our inception. In 2008, 2009 and 2010, we sold 34,417, 60,683 and
81,576 tonnes of bottled water, respectively. Our revenue has also increased significantly from
RMB119.5 million in 2008 to RMB215.8 million in 2009 and to RMB360.5 million in 2010. We
generated net profit of RMB11.9 million, RMB47.4 million and RMB115.2 million in 2008, 2009 and
2010, respectively, and our operating margin increased from 15.1% in 2008 to 25.4% in 2009 and to
37.4% in 2010.

BASIS OF PRESENTATION

The Controlling Shareholder owned and controlled the companies now comprising the Group
before the Reorganisation and continues to control them after the Reorganisation.

For the purposes of the Accountant’s Report, the financial information of the Group has been
prepared and presented on a basis in accordance with the principles of the Auditing Guideline 3.340
“Prospectus and the Reporting Accountant” issued by the Hong Kong Institute of Certified Public
Accountants. The combined balance sheets, combined income statements, combined statements of
comprehensive income, combined statements of changes in equity and combined statements of cash
flows of the Group for the Track Record Period have been prepared using the financial information
of the companies engaged in the Company’s business, as if the current group structure had been in
existence throughout the Track Record Period or since the respective dates of incorporation/
establishment, whichever is the shorter period. The assets, liabilities and results of the Group have
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been combined using their existing book values. The transaction of the Company to acquire Tibet 5100
and its subsidiaries is a reorganisation in nature which has not resulted in any changes in the substance
of the Company’s business or the control over Tibet 5100 and its subsidiaries by the Controlling
Shareholder.

Inter-company transactions, balances and unrealised gains on transactions between group

companies are eliminated on combination.

FACTORS AFFECTING OUR RESULTS OF OPERATIONS AND FINANCIAL CONDITION

We believe the most significant factors that directly or indirectly affect our financial

performance and results of operations include the following:

Our Ability to Maintain and Further Develop Our Strategic Relationship with CRE

An increase in sales to the MOR network through our strategic relationship with CRE has been
the principal driver of the growth in our revenue in 2008, 2009 and 2010. In 2008, 2009 and 2010,
sales to CRE accounted for approximately 76.8%, 81.0% and 80.5%, respectively, of our revenue. CRE
purchases bottled water from us for consumption on board high-speed and CRH trains and also for
distribution and resale through the MOR network. In addition, our bottled water is also used by the
MOR for its own consumption needs. Pursuant to our current contract with CRE, we are obligated to
provide one bottle of water free-of-charge to each ticketed passenger on high-speed trains,
inter-provincial CRH trains and certain other CRH trains including the Guangzhou-Shenzhen
Railroad, and for each complimentary bottle of water provided, CRE is obligated to purchase one
bottle from us. In addition, CRE may purchase additional bottled water from us to meet its own
consumption needs. On December 20, 2010, we extended our contract with CRE to specify a specified
volume of water for a period of three years beginning on January 1, 2011, which represents a
significant increase from the volume we sold to CRE in 2010, at the same price per bottle as the price
set forth in the August 2008 contract that we signed with CRE. As the number of high-speed and CRH
trains and the number of passengers on these trains continue to increase, we believe our strategic
partnership with CRE provides us with a stable and increasing revenue stream.

Our Ability to Maintain and Further Develop Our Strategic Relationships with Institutional
Purchasers

In addition to CRE, we have also entered into sales agreements with Air China, BP-PetroChina
JV and China Post, and strategic cooperative agreements with CCBI and ICBCI Holdings since 2010.
Our ability to develop strategic relationships with and attract new institutional purchasers will affect
our operating margins, as in general, the average wholesale prices to other institutional clients are
higher than the special pricing we extend to CRE due to our extensive strategic relationship. We
anticipate that sales to our institutional purchasers and through the distribution networks of our
institutional purchasers will continue to account for the vast majority of our total revenue for the near
future. Our ability to maintain and further develop strategic relationships with institutional purchasers
will affect our business and results of operations. By giving our institutional purchasers the option to
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distribute our bottled water in the form of bottles or water cards, we have enabled our institutional
clients to establish more retail points of sale in non-traditional venues, such as inside commercial
banks or mobile phone stores. Our success in establishing these non-traditional sales channels together
with our institutional clients will affect the growth of our business and results of operations.

Pricing of Our Product

We have developed and built our “5100” brand by focusing on the uniqueness of our glacial
spring mineral water, which is sourced from 5,100 meters above sea level, and to convey the image
of purity in our product. We believe that our success in establishing 5100 Tibet Glacier Spring Water
as a premium brand of bottled water in China affords us higher barriers to entry compared to the mass
market segments and enables us to set the retail prices of our bottled water in line with premium
international brands, which in turn contributes to our ability to achieve higher wholesale prices and
margins compared to mass market brands of bottled water in China. Our premium brand has also
helped us broaden our institutional purchasers base, as many institutional purchasers want to associate
their brand names with other premium products to cater to the targeted market. Although we only
began operations in 2006, our “5100” brand has quickly gained recognition from the PRC government
and by many institutional purchasers in China as a premium brand of bottled mineral water. As the
market in China for premium bottled mineral water continues to grow, we believe our established
brand name combined with our well-known strategic relationships will also help support retail demand
for premium bottled mineral water.

We set the wholesale prices of our bottled water to each customer on an individual basis based
on a combination of different factors, including our marketing strategy, the cost of raw materials, our
relationship with our distributors, the volume purchased, the general market demand, and competition.
In addition, the average wholesale prices of our bottled mineral water vary depending on the sales
channel. In general, sales made to or through our large institutional purchasers have lower average
wholesale prices compared to sales made through our retail distributors, as the discounts for our
institutional purchasers are usually correlated with the volume purchased. In addition, the average
wholesale price of our bottled mineral water sold to CRE are lower than the average wholesale prices
to our other institutional purchasers due to our strategic relationship with CRE. Overall, the average
wholesale prices (expressed in RMB per tonne) for our bottled mineral water increased marginally
from 2008 to 2009 and to 2010. Our ability to set the wholesale prices of our bottled mineral water
competitively will affect our results of operations.

Cost of Raw Materials

The raw materials and consumables we use in our production, primarily consist of PET granules
PET bottle preforms used in the production of our bottles and packaging materials, such as cartons.
For the years ended December 31, 2008, 2009 and 2010, raw materials accounted for 80.9%, 72.1%
and 70.4% of our total cost of sales, respectively.

Our contracts for PET granules consist of a master contract that outlines the estimated quantity,
delivery details, payment details and other standard terms, but the price of the PET is not fixed and
determined by the market spot price. Since PET is produced from petroleum, the price of PET is
subject to a high degree of price volatility caused by external conditions that affect the market price
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of oil. In general, the average price of oil was higher in 2008 compared to 2009, and as a result, our
average price paid for PET granules decreased in 2009. The average price of oil increased in 2010
compared to 2009, so our average price paid for PET granules increased as well. In addition, since
2009, we have produced an increasingly greater portion of the PET bottle preforms internally and
beginning in 2010, we produced substantially most of the PET bottle preforms internally. Our greater
degree of vertical integration also contributed to the relative decrease in the cost of raw materials as
a percentage of our total cost of sales during the Track Record Period.

Our contracts for packaging materials normally consist of a master contract that outlines the type
of packaging materials required, estimated purchase quantity, delivery details and other standard
conditions, such as insurance and warranties; and a price list that specifies an indicative price
applicable through the entire contract period. The prices we pay for our packaging materials are
influenced by factors such as fluctuations in seasonal production, the availability of alternative
suppliers and substitute materials, the number of different types of packaging we use at any particular
time and the frequency with which we change the packaging we use.

While we seek to manage the rise in raw material prices by centralizing our procurement of raw
materials for all production facilities to maximize our bargaining power with suppliers, we anticipate
that the price of PET granules will continue to be determined by the market spot price at the time of
delivery. As a result, the cost of our raw materials will be affected by external factors. If the cost of
our raw materials increases, we might not be able to pass along the increase to our customers by
increasing the average sales price, and as a result, our gross margins may decline, which would have
a material adverse effect on our business and results of operations. We anticipate that the cost of PET
granules and our degree of vertical integration will be the primary factors affect our raw material costs
in future periods , and we estimate that in 2011, a 10% increase in PET price will reduce our profit
attributable to equity holders by RMB9,442,000, or 2.5%.

Taxation and Government Grants
During the years ended December 31, 2008, 2009 and 2010, we were primarily subject to
taxation in the PRC. For the years ended December 31, 2008, 2009 and 2010, our effective tax rate

on a combined basis was 8.1%, 6.8% and 13.2%, respectively.

Under the EIT Law and its implementation rules that became effective on January 1, 2008,
enterprises are typically subject to a united tax rate of 25%.

Details of the tax treatment of our four major operating subsidiaries are as follows:

Name of company Tax treatment

Tibet Zhongji . ............. As an foreign invested enterprise established prior January 1,
2008 in Tibet, it is subject to a preferential income tax rate of
10%, 12%, 15% for 2008, 2009 and 2010, respectively under
the Notice of Tibet Autonomous Region regarding the
Adjustment of Enterprise Income Tax Rate <P§ i H A [ A R
R B i B AR SE P S BB A FN>  (Zang  Zheng Fa
[2008] No.78) (the “Tibet Special EIT Policy”).
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Name of company Tax treatment

Glacier Water . ............. Under the Tibet Special EIT Policy, foreign invested
enterprises established before January 1, 2008 in Tibet are
entitled to a preferential income tax rate of 10%, 12% and
15% in 2008, 2009 and 2010, respectively. The tax rate for
this entity was further reduced by the preferential tax policy
granted under the then effective laws for foreign invested
enterprises primarily engaged in manufacturing activities
scheduled to operate for not less than ten years in the PRC,
which granted such entity a tax exemption for the first two
years where profit is made followed by a 50% deduction in
the applicable tax rate for the next three years. The
combination of these preferential tax policies resulted in a tax
rate of 5.0%, 6.0% and 7.5% in 2008, 2009 and 2010,
respectively, for this entity.

Glacier Marketing . .......... As an entity incorporated in Tibet, it is subject to a
preferential income tax rate of 15% in 2010 under Tibet
Special EIT Policy.

5100 Club .. .. .. ... oo This entity is subject to the standard EIT tax rate of 25% for
each of 2008, 2009 and 2010.

No provision for Hong Kong profits tax has been made as we had no assessable profits arising
in or derived from Hong Kong during 2008, 2009 and 2010.

Government Grants

As we are located in the Tibet Autonomous Region, we enjoy government grants from time to
time. The amounts of grants we received from the government in the Tibet Autonomous Region were
made largely with reference to our fiscal contribution to the local economic development.

In 2008, 2009 and 2010, we received grants from the government in the Tibet Autonomous
Region as other income in the amount of RMBO0.002 million, RMB2.5 million and RMB2.5 million,
respectively, which amounted to 0.02%, 4.9% and 1.9% of our profit before income tax in the
respective periods.

In order to encourage the expansion of the bottled water industry in Tibet, as well as to develop
the economy of Tibet, the government in the Tibet Autonomous Region granted us a subsidy income
amounting to RMB11.6 million in 2010 to compensate our efforts to increase our production capacity.
Such amount was recorded as deferred income and will be credited to our combined income statement
over the estimated useful lives of the related assets.

Glacier Marketing, our indirect wholly-owned subsidiary established in the Tibet Lhasa

Economic and Technology Development Zone entered into the Governmental Grant Agreement in May
2010, under which Glacier Marketing is granted with the enterprise development rewards, which are
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calculated with reference to Glacier Marketing’s fiscal contribution to the local government in Tibet.
Based on the relevant rules in Tibet, enterprises that operate in Tibet and make fiscal contributions to
the local government are eligible for applying for such governmental grants. Subject to the approval
by the local government, Glacier Marketing may renew the Governmental Grant Agreement and
continue to enjoy such governmental grants after the current Governmental Grant Agreement expires
in 2020.

We estimate that, on the basis described in “Appendix III — Profit Forecast” to this prospectus,
we will receive a total government grant of RMB142.3 million in 2011, which is expected to amount
to approximately 32.6% of our forecasted net profit in 2011 after taking into account the income tax

effect on the government grant.

Seasonality

Our sales are subject to seasonality. We typically experience higher sales of our bottled mineral
water, which is consumed primarily to quench thirst, in the second and third quarters of the year when
the weather is hotter and drier in China than the first and fourth quarters of each year. In addition,
substantially all of our revenue from our sales to and through the CRE network is recognized from
May to November of each year. In general, our revenue in January and February of each year is usually
the lowest two months of the year because our shipments of water from Tibet are limited by the cold
weather conditions and Chinese New Year holidays. Since most of our water cards sold during the
Track Record Period expire at the 